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Easier  Credit  Would  Increase  Linage 
in  Many  Cities,  Survey  Indicates 

Inquiry  Brings  to  Light  Specific  Instances  in  Some  Localities,  Although 
Others  Report  That  Legitimate  Business  Needs  are  Already  Being  Met* 


•ill  have  a  thus  provide  employment  for  five  thou- 
'  situation,  sand  men.  This  necessarily  would  be 
lose  as  an  indirect  but  positive  help  to  advertising 
will  know  structure.” 

Similarly,  W.  F.  Johns,  general  man¬ 
ager  of  the  St.  Paul  Dispatch  and  Pio- 
Inccr  Press,  wired  this  message: 

"Lack  of  banking  credit  is  materially 
hampering  many  local  business  houses, 
and  Roosevelt's  credit  bank  bill  prom¬ 
ises  real  improvement.  We  know  spe¬ 
cific  cases  where  retailers  now  unable 
to  use  factory  advertising  allowance 
because  retailer  must  match  factory’s 
advertising  dollar  with  dollar  of  his 
own.  The  proposed  credit  aid  would 
enalrle  many  small  and  some  large  re¬ 
tailers  to  not  only  resume  their  own 
advertising  but  to  make  use  of  manu- 

-  facturer’s  allowance  as  well.  Unques- 

Houell  tionably  banks  in  this  community  con¬ 
sider  good  will  built  up  by  advertising 

- .a  definite  asset  in  making  loans.” 

From  the  Boston  Transcript,  W.  F. 
Rogers,  advertising  manager,  sent  this 
statement : 

“Many  business  conceras  which 
would  like  to  expand  and  consequently 
do  more  advertising  are  kept  from 
doing  so  by  lack  of  bank  credit.  Doubt 
that  banks  here  today  regard  good  will 
as  bankable  asset.  R.  F.  C.  loans  to 
industry  proposed  in  Roosevelt  bill 
ought  to  help  business  and  advertising.” 

J.  L.  Mapes,  publisher  of  the  Beau- 
wont  (Tex.)  Enterprise  and  Journal, 

-  and  president  of  the  Southern  News- 

Ai.NEs,  j*.  paper  Publishers  .\ssociation,  stated 

that  “Banking  credit  is  hampering  ad- 
they  could  vertising  locally  to  some  extent.”  He 
n  resources  added :  “However,  few  concerns  want 
hum  of  the  jq  borrow  money  under  present  dis¬ 
turbed  conditions.”  Banks  in  his  ter- 
u  ritory,  he  said,  do  consider  good  will 
New  York  ^p  {,v  advertising  as  a  good  as- 

roR  &  Pub-  set. 

ers  an  op-  jr.  J.  Kiest,  publisher  of  the  Dallas 
tisers.  His  Times-Herald,  stated: 

“Dallas  bankers  say  credit  banks 
who  have  could  serve  purpose  of  lending  number 
le  past  sev-  of  small  industrial  concerns  in  Texas 
iit  and  are  funds  for  five-year  periods,  which  is 
Naturally,  the  banks  longer  than  commercial  banks  can  lend 
onservative  in  financ-  money.  Local  financiers  are  not  an- 

„  -  - _  and  businesses  which  tagonistic  toward  plan.  Of  course  any 

have  not_  been  efficiently  maruged.  revival  of  industry  through  prudent 

“I  believe  that  the  establishment  _  of  loans  to  worthy  institutions  would  en- 
credit  banks  will  re-establish  advertising  courage  advertising  volume.” 
on  the  part  of  firms  whose  funds  are  at  Atlanta  banks,  according  to  Clark 
present  tied  up  in  closed  banks.  With  Howell,  editor  of  the  Atlanta  Constitu- 
the  era  of  increased  buying  power  which  Hon,  take  a  liberal  view  of  advertising, 
has  undoubtedly  arrived,  there  will  be  and  have  recently  loosened  up  on  cred- 
thousands  of  new  concerns,  some  built  its,  with  marked  effect.  Mr.  Howell 
on  the  wrecks  of  old  ones,  that  are  wired : 

potential  advertisers.  As  soon  as  they  “Answering  telegram,  it  is  my  im- 
have  turned  their  manufactured  goods  pression  that  the  administration’s  pro- 
into  money  they  will  become  advertisers  posed  measure  to  create  twelve  credit 
This  jeaves  them  through  their  own  profit-making  abili-  banks  will  stimulate  extension  of  credit 
ties  and  not  through  borrowed  money  to  such  business  as  merits  it.  Undoubt- 

.  -  _  „  .  .  .  for  capital  account.  The  day  of  issuing  edly  banks  generally  have  unreasonably 

IS  once  more  buying.  Many  a  appraise  their  credit  limits.  notes  instead  of  stock  is  over.”  restricted  credits  in  order  to  guard  their 

nt  would  considerably  expand  his  “The  new  Intermediate  Credit  Banks  A  few  of  the  statements  from  news-  liquidity  against  emergency.  If  pro- 

ind  advertise  his  merchandise  in  can  serve  a  very  useful  purpose  if  they  papermen  were  specific  as  to  the  possi-  posed  credit  banks  are  established  busi- 

proportion  had  he  adequate  are  soundly  and  intelligently  admin-  bilities  for  business  stimulation  through  ness  will  be  offered  to  existing  banks 

to  take  advantage  of  the  present  istered.  No  one  expects  these  banks  to  enlarged  credit.  first,  which  if  turned  down  may  be 

movement.”  make  capital  replacements,  but  they  do  D.  J.  Sterling,of  the  Portland  Oregon  transacted  through  the  proposed  credit 

Heimann  told  Editor  &  Pub-  expect  the  banks  to  furnish  short-range  Journal,  for  instance,  wired  this  in  banks  under  adequate  safeguards, 

that  “the  voIuhk  of  advertising  capital  when  the  balance  sheet  and  credit  response  to  a  query :  “In  Atlanta  all  banks  consider  good 

partially  restricted  due  to  dif-  responsibility  of  the  concerns  indicate  a  “Portland  bankers  estimate  that  there  will  built  up  by  advertising  as  a  bank-i 

in  securing  adequate  banking  worthiness.  are  two  hundred  businesses  in  Ore-  able  asset.  They  are  large  advertisers 

but  added:  “These  restrictions  “The  psychology  of  having  Interme-  gon  which  could  qualify  for  loans  up  and  with  excellent  results.  Atlanta 

ny  opinion  not  general.”  diate  Credit  Banks  on  hand,  organized  to  ten  million  from  credit 'bank  and  (Continued  on  page  41) 


some  places  it  was  said  that  bankers 
were  quite  willing  to  recognize  reputa¬ 
tion  built  up  by  advertising  as  a  bank¬ 
able  asset.  In  general,  however,  the 
survey  confirmed  that  the  conditions  de¬ 
scribed  in  last  week’s  editorial  in  this 
paper,  “Untie  the  Credit  Knot,”  apply  to 
niany  parts  of  this  nation.  In  that  edi- 


many  parts  of  this  nation, 
torial  it  was  pointed  out  that  fear  and 
distrust  are  holding  back  both  bankers 
and  business  men,  and  that  newspaper 
leadership  might  prove  the  strongest 
arailable  force  in  restoring  normal  busi¬ 
ness  activities. 

In  view  of  the  introduction  of  bills 
into  Congress  last  week  and  this,  to 
establish  (Jovernment  facilities  for  lend¬ 
ing  to  medium-sized  businesses,  the 
Editor  &  Publisher  inquiries  were 
made  to  include  a  question  on  the  prob¬ 
able  value  of  such  legislation.  Natu¬ 
rally,  many  of  the  persons  addressed 
hesitated  to  commit  themselves  on  any 
specific  legislation,  but  much  of  the 


E.  J.  Kiest 


D.  J.  Sterling 


Herbert  Porter 


_  .  com¬ 
ment  on  this  point  expressed  sympathy 
with  the  aim  of  making  credit  available 
to  deserving  business  men. 

One  point  mentioned  by  some  replies 
WM  the  lack  of  banking  facilities  in  cer¬ 
tain  places  even  yet. 

Two  commentators  whose  fields  cover 
the  natiem  rather  than  individual  regions 
were  Channing  E.  Sweitzer,  managing 
director  of  the  National  Retail  Dry 
Goods  Association,  and  Henry  H.  Hei- 
raann,  executive  manager  of  the  Na¬ 
tional  Association  of  Credit  Men.  Both 

s  "  ■  '  ■  ‘  _ 

restricting  the  volume  of  advertising. 

I'  2. ..; _ 

dudes  the  biggest  customers  of 


Charles  Presbrey 


R.  R.  McCorsiick 


J.  David  Stern 


tional  Association  of  Credit  Men.  _ 

credit^  difficulties  are  and  most  productive  investments  that 
.u-  1  -f  -J  anyone  can  make,  there  are  still  some 

people  in  industry  who  do  not  properly 
appraise  it  and  who  consider  it  an  ex- 

three  years  of  losses  have  forc^  They  do  not  realize  that  sound  adver- 

and  their  advertising  to  a  minimum.  He  ness°and  that  in 
stated: 

“^ny  legislation  which  will  bring  intelligently  will 


Mr.  Sweitzer,  whose  association  in- 

-  -I  news-  ,,.  „„„  .V  ...  w. 

j^J|®^^oiiffhout  the^  country,  pointed  penditure  of  doubtful  investment  quality. 

lany  stores  to  contract  both  their  stocks  tising  does  promote  and  stimulate  busi- 
.  J  .  .  •  •  -TT  ^  ^  period  of  limited 

business  the  concern  that  does  advertise 

_ _ _  1  secure  more  than  its 

share.  Therefore,  the  first  restriction 
on  advertising  issues  out  of  the  con¬ 
servative  state  of  mind  of  industrialists 
who  are  reflecting  the  attitude  of  some 
•the  banking  connections  that  may  urge  con¬ 
siderable  caution  in  promotional  work. 

“2.  Perhaps  more  important  is  the  re¬ 
striction  of  advertising  in  such  terri¬ 
tories  as  have  had  their  banking  con¬ 
nections  taken  away.  Some  industries 
find  their  old  sources  ^f  banking  accom¬ 
modations  closed. 

without  a  banking  connection  that  has 


credit  to  sound  but  impoverished  busi 
nes  organizations  will  have  a  benefi 
chi  effect  on  advertising.  In  my  opin 
lOT  this  is  particularly  true  of  stores 
Hundreds  of  retail  establishments — t’.. 
Peatest  number  of  them  smaller  vol 
Hue  stores — have  had  their  reserve 
swept  away  by  three  years  of  operat 


4 


Editor  &  Publisher  for  March  24,  1934 


LEGISLATORS  DEMAND 
BINGHAM’S  RECALL 

Defied  bjr  Louiseille  Courier-Journal 

Editor  and  AtUcked  by  Paper 
they  Petitioned  President  to 
J  Punish  Publisher 

(.Special  to  Eoitos  &  Puslisues) 

Franktort.  Ky.,  March  20— The 
President  of  the  United  Sutes,  the  At¬ 
torney  General  of  Kentucky  and  the 
Commonwealth’s  Attorneys  of  two  Ken¬ 
tucky  counties  were  apiiealed  to  by  the 
Kentucky  House  of  Representatives  in 
the  closing  hours  of  its  00-day  session 
to  curry  on  where  it  left  off  trying  to 
punish  the  Louisvtlle  Courier-J ournal 
and  its  acting  editor,  L.  Vance  Armen- 
trout. 

The  President  was  asked,  in  a  resolu¬ 
tion  adopted  by  a  44  to  39  vote,  to  re¬ 
call  as  American  Ambassador  to  Eng- 
land  Judge  Robert  W,  Bingham,  owner 
and  publisher  of  the  Courier-Journal 
and  the  Louinnlle  Times,  because  Mr. 
Armentrout  refused  to  reveal  the  name 
of  the  member  of  the  House  who  wrote 
the  stinging  “Psalm  of  Politics”  letter 
to  the  Courier-J  ournal ’s  Point  of  View 
column,  a  letter  that  satirically  revealed 
how  legislative  business  in  the  state  is 
transacted. 

Mr.  Armentrout  had  been  jailed  for 
contempt  by  a  House  lobby  investigat¬ 
ing  committee  and,  but  was  released  in 
an  hour  on  a  writ  of  habeas  corpus.  Then 
he  was  fined  $25  for  contempt  by  the 
House  on  recommendation  of  a  trial 
committee. 

The  sponsors  of  the  resolution  ap¬ 
pealing  to  President  Roosevelt  held 
the  House  had  been  further  defied  by 
Mr.  Armentrout ’s  statement  that  he  had 
no  intention  of  paying  the  fine  without 
a  court  fight  and  accompanied  that  deli 
by  a  civil  suit  for  $50,000  damages 
against  the  seven  members  of  the  lobby 
committee,  charging  he  had  been  illegal¬ 
ly  jailed. 

The  resolution  asking  the  President 
to  recall  Ambassador  Bingham  had 
given  the  Courier-J ournal  and  Mr.  Ar¬ 
mentrout  six  hours  in  which  to  reveal 
the  much-sought  name.  In  Washing¬ 
ton,  the  White  House  took  no  official 
notice  of  the  resolution,  telegraphed  to 
the  President  by  the  clerk  of  the  House. 
Unofficially,  however,  surprise  was  ex¬ 
pressed  that  the  White  House  should  be 
appealed  to  “in  a  dispute  between  the 
Kentucky  legislature  and  the  acting 
editor  of  the  Courier-J ournal,”  quoting 
the  Associated  Press. 

The  Kentucky  Attorney  General  and 
the  Commonwealth  Attorneys  of  Frank¬ 
lin  county,  in  which  the  state  capital  is 
located,  and  of  Jefferson  county,  which 
includes  Louisville,  were  called  on  to 
investigate  the  Courier-Journal  with  the 
view  of  instituting  criminal  libel  action 
against  both  the  Courier- Journal  and 
the  Times,  if  possible.  It  was  in  the 
latter  paper  that  an  editorial  appeared, 
captioned  “Sixty-five  Asses  Bray,”  re¬ 
ferring  to  the  65  members  of  the  House 
of  Representatives  who  voted  to  fine 
Mr.  Armentrout. 


NEW  FEDERATED  AD  CLUB 

The  new  Chicago  Federated  Adver¬ 
tising  Qub  has  bwn  officially  recog¬ 
nized  as  successor  to  the  old  Chicago 
Advertising  Council,  it  was  announced 
this  week.  Final  adoption  of  constitu¬ 
tion  and  by-laws  will  take  place  at  a 
meeting  of  officers  and  representatives 
of  14  different  branches  of  Chicago 
advertising  on  April  2,  W.  Frank  Mc- 
Qure,  vice-president  of  Carroll  Dean 
Murphy,  Inc.,  temporary  chairman  of 
the  new  organization,  told  Editor  & 
Publisher.  Mr.  McQure  announced 
that  plans  call  for  permanent  club 
quarters  and  steps  will  be  taken  at 
once  to  obtain  at  least  800  members. 
A  general  meeting  will  be  held  later 
in  April,  he  said. 


DAILY  TO  SUSPEND 

The  Miami  Beach  (Fla.)  Tribune,  a 
morning  newspaper  started  Jan.  5  of 
this  year,  was  to  suspend  publication 
March  25,  pending  a  court  decision  on 
control  of  the  corporation. 


PUUTZER  RECOVERS 

Joseph  Pulitzer,  publisher  of  the 
St.  Louis  Post-Dispatch,  who  canceled 
a  speaking  engagement  in  Manila,  P.  1., 
March  14  because  of  illness  said  to 
be  due  to  the  same  eye  trouble  his 
father  suffered,  cabled  friends  from 
Hongkong  March  20  he  had  “entirely 
recovered,”  according  to  an  Associated 
Press  dispatch. 


HUGE  PETITION  URGES 
U.  S.  PAY  DEPOSITORS 


Cleveland  News  Campaign  Results  in 
94,382  Signatures  to  Demand  That 
Government  Pay  Frozen  De¬ 
posits  in  Closed  Banks 


(Special  to  Euituk  &  Puslisher) 

Clevela.nu,  O.,  March  22 — "Pay  Off 
Every  Depositor  in  Every  Closed  Bank 
—NOW !” 

Thus  was  captioned  a  front  page 
editorial  in  which  the  Cleveland  Sews 
called  on  the  Federal  government,  last 
Sept.  30,  to  "prime  the  recovery  pump” 
by  restoring  “the  purchasing  power  of 
about  6,000,000  individuals,  each  of 
whom  has  proved  by  his  very  bank  de¬ 
posit  that  he  has  the  ability  to  handle 
and  direct  his  affairs.” 

An  echo  of  that  editorial  was  heard 
in  Washington  this  week  when  a  bundle 
of  petitions,  signed  by  94,382  readers  of 
the  Cleveland  News  urging  Congress 
to  write  the  newspaper’s  bank  payoff 
plan  into  law,  was  presented  to  the 
R.F.C.  subcommittee  of  the  House 
banking  and  currency  committee. 

Representative  Clarence  J.  McLeod 
of  Michigan,  author  of  a  bill  embodying 
the  Cleveland  News’  plan  for  a  100- 
per-cent  payoff  to  depositors  of  closed 
banks,  made  the  presentation. 

‘I  am  grateful  to  the  News  and  its 
readers  for  their  vigorous  assistance  in 
support  of  this  bill,”  he  said. 

The  petitions  were  circulated  by  read¬ 
ers  of  the  News.  In  response  to  de¬ 
mands  from  subscribers,  the  paper  pub¬ 
lished  blank  petitions  in  its  columns, 
and  later  it  issued  a  specially  printed 
form  which  was  distributed  among  per¬ 
sons  calling  for  more  petitions  to  be 
circulated  by  them.  Executives  of  de- 
IMirtment  stores,  manufacturing  plants 
and  other  commercial  establishments 
circulated  the  petitions  among  their  em¬ 
ployes  and  customers. 

Circulation  of  the  petitions  continued 
in  Geveland  after  the  batch  bearin'^ 
94,382  names  was  taken  to  Washington, 

Besides  the  petitions,  resolutions 
adopted  by  Cleveland  organizations  in¬ 
dorsing  the  News  payoff  plan  were  for¬ 
warded  to  members  of  Congress.  Among 
these  were  numerous  labor  organiza¬ 
tions. 

Typical  of  the  tone  of  the  resolu¬ 
tions  was  that  adopted  by  the  United 
Hungarian  Societies  of  Cleveland.  A 
special  assembly  of  178  delegates 
elected  by  about  50,000  Clevelanders 


EDITOR  &  PUBLISHER 
CALENDAR 

April  11-12 — O  h  i  o  Circulation 
Managers’  Assn.,  spring  convention, 
Netherland  Plaza  Hotel,  Cincinnati 

April  17-18 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  spring 
meeting.  Hotel  Statler,  Buffalo. 

April  19-21 — American  Society  of 
Newspaper  Editors,  annual  meeting, 
Washington,  D.  C. 

April  20-21 — South  Texas  Press 
Assn.,  annual  meeting,  San  Antonio. 

April  23 — Associated  Press,  annual 
meeting,  Waldorf-Astoria  Hotel,  New 
York. 

April  24-27 — American  Newspaper 
Publishers  Assn.,  annual  meeting, 
Waldorf-Astoria  Hotel,  New  York. 

April  26-28 — Michigan  Interscho- 
laslic  Press  Assn.,  annual  meeting, 
Ann  Arbor,  Mich. 


RADIO  NEWS  SERVIqI 
STARTED  ON  COAST 


Newspapers  and  Press  Services  Fotaj 
Body  Similar  to  Press  Radio 
Bureau  in  New  York — Will 
Reduce  Wire  Tolls 


of  Hungarian  descent,  resolved :  “That 
it  is  the  desire  and  wish  of  this  meet¬ 
ing  that  the  Cleveland  News  plan  for 
immediate  payment  of  frozen  bank  de¬ 
posits  in  full  be  and  is  hereby  indorsed 
and  that  Congress  be  petitioned  at  once 
in  accordance  thereto.” 


A.  S.  N.  E.  TO  NAME  DIRECTORS 


Terms  of  Four  Members  of  Board 
Expire  with  April  Convention 

Election  of  directors  to  fill  vacancies 
on  the  board  of  the  American  Society  of 
Newspaper  Editors  will  take  place  at 
the  annual  meeting  of  the  organization 
April  19  in  Washington,  D.  C. 

The  terms  of  the  following  four  direc¬ 
tors  expire  with  the  April  meeting ; 
Willis  J.  Abbot,  Christian  Science  Moni¬ 
tor;  Marvin  H.  Creager,  Miluvukee 
Journal;  Roy  A.  Roberts,  Kansas  City 
Star,  and  Fred  Fuller  Shedd,  Philadel¬ 
phia  Evening  Bulletin. 


LEE  OLWELL  IN  HOSPITAL 

Lee  E.  Olwell,  publisher  of  the  New 
York  Evening  Journal,  recently  entered 
the  Jackson  Memorial  Hospital,  Miami, 
for  treatment  of  a  heart  ailment.  Al¬ 
though  his  condition  is  reported  serious, 
hospital  attaches  said  that  Mr.  Olwell 
is  resting  comfortably.  Mr.  Olwell  had 
been  spending  a  vacation  in  Miami. 


HAROLD  W.  LAROS  RESIGNS 

Harold  W.  Laros,  formerly  Chicago 
manager  of  Howland  &  Howland, 
Inc.,  publishers’  representatives,  resigned 
March  15.  Mr.  Laros,  previously  in  the 
Philadelphia  office  of  that  firm,  is  re¬ 
turning  with  his  family  to  Philadelphia. 


INJURED  IN  AUTO  CRASH 

Thomas  A.  Pratt,  publisher  of  the 
Kingsport  (Tenn.)  Times,  and  Mrs. 
Pratt  were  seriously  injur^  when  the 
automobile  in  which  they  were  riding 
collided  with  a  truck  near  Jefferson 
City,  Tenn.,  March  19. 
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{Special  to  Editor  &  Eurlishkr) 

Los  Angeles,  March  20 — Determunj 
to  fight  west  coast  independent  rad* 
stations  which  are  broadcasting  new 
in  opposition  to  the  A.  N.  P.  A.  10. 
point  agreement,  publishers  of  Pacik 
Coast  newspapers  this  week  launchei 
their  own  radio  news  bureau,  operatic 
along  lines  of  the  national  Press  Radio 
Bureau. 

Norman  Chandler,  vice-president  o' 
the  Los  Angeles  Times  and  secretaij 
of  the  publishers’  committee,  toll 
Editor  &  Publisher  that  this  nn 
move  has  the  approval  of  the  A.  K 
P.  A.  and  the  Publishers’  Natioud 
Radio  Committee  as  a  necessary  soi 
to  cope  with  local  problems. 

The  west  coast  organization 
known  as  National  Radio  News  Bo- 
reau,  and  will  service  newspapers,  dt 
NBC,  the  Don  Lee  Columbia  chag 
and  independent  radio  stations  west  d 
Denver  and  from  border  to  border.  It 
will  put  its  first  report  on  the  win 
on  Monday,  March  26. 

Bureau  headquarters  have  been  estak- 
lished  in  the  Southwest  Building,  19 
South  Broadway,  with  W.  R.  Gordn, 
formerly  of  the  A.  P.,  in  charge.  Gor¬ 
don  will  have  two  assistants.  Tht 
A.  P.,  U.  P.,  I.  N.  S.  and  Universi 
Service  will  furnish  their  compln 
report  for  editing  into  two  five-minuh 
broadcasts,  which  will  be  releaaed  a 
the  same  time  schedule  as  those  of  tht 
Press  Radio  Bureau  in  the  east.  Sav¬ 
ings  to  stations  and  newspapers  takiii 
the  service  will  be  represented  largdi 
in  the  reduction  of  wire  toll.  Mi 
Chandler  declared  that  wire  tolls  foi 
the  service  from  New  York  averaget 
around  $600  a  month,  and  predicts . 
that  western  papers  can  obtain  equi 
service  from  the  coast  bureau  at  i 
fraction  of  that  charge. 

In  addition,  the  report  will  be  editd 
with  the  western  audience  in  mind,  i 
distinct  advantage  in  view  of  the  fao 
that  the  organized  opposition  of  th 
independent  stations.  Radio  News  Asso¬ 
ciation,  started  by  Earl  C.  Anthonj. 
KFI;  Guy  Earl,  Jr.,KNX,  and  othe 
broadcasters,  is  playing  up  this  mi- 
terial  in  its  own  report,  which  alx 
originates  from  Los  Angeles. 

Mr.  Chandler  declared  that  all  th 
Los  Angeles  papers  and  all  the  Sai 
Francisco  and  Oakland  papers  ban 
agreed  to  take  the  new  service,  bit 
there  was  no  indication  how  mam| 
members  the  National  Radio  New 
Bureau  might  actually  start  operation 
with. 

John  R.  Knowland,  publisher  of  tb 
Oakland  Tribune,  is  chairman  of  tb 
organizing  committee.  In  addition  b 
Mr.  Chandler,  other  members  of  th 
committee  are  Dr.  Frank  Barham,  pub¬ 
lisher,  Loj  Angeles  Evening  HerS 
and  Express;  Clarence  Lindner,  genen 
manager,  San  Frcmcisco  Examiner 
W.  N.  Burkhart,  editor,  San  Francisci 
News  Don  Gilman  of  the  NBC,  ani 
Don  Lee  of  the  Dtm  Lee  network. 

Gordon,  editor  of  the  new  bureau! 
formerly  was  in  charge  of  the  A.  P 
Far  Eastern  service  out  of  San  Fran¬ 
cisco,  later  Los  Angeles  corrcspondeB 
for  the  A.  P.,  and  one  of  the  organizenj 
of  the  City  News  Service,  Inc.,  of  La] 
Angeles. 
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MAJOR  UNDERGOES  OPERATlOIl 

W.  W.  Major,  Chicago  Daily  Tmtt\ 
city  editor,  is  recovering  satisfactoriW 


from  an  operation  last  week  at  Unij 


versity  Hospital,  Chicago.  Mr.  Maja 
will  be  absent  from  his  editorial  dutie 
for  about  a  month.  During  his  ab¬ 
sence  A1  Rose  and  Robert  Bishop  an 
in  charge  of  the  city  desk. 


SMITH  LEAVES  OUTLOOK 

Former  Governor  Alfred  E.  Smi^ 
announced  March  22  his  resignation  ^ 
editor-in-chief  of  the  New  Outloo 
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Editor  &  Publisher  for  Match  2  4,  1934 


LINAGE  MAKING  SLOW  BUT  REAL  GAIN 


Beginning  of  Bank-Holiday  Slump  a  Year  Ago  Partly  Responsible  for  February’s  11. 4^^^  Increase 
Over  1933,  But  Linage  Index  Gives  Substantial  Evidence  of  Rise 


Newspaper  advertising  linage  re¬ 
sumed  its  upward  trend  in  Feb- 
niar>',  according  to  Media  Records  fig¬ 
ures  available  this  week.  In  the  EDiTt>R 
i  Publisher  Linage  Index,  total  news¬ 
paper  advertising  regained  the  point  it 
lost  in  January  and  added  a  traction 
more,  standing  at  78.6  per  cent  of  the 
average  February  linage  for  1930  to 
1933  inclusive. 

As  compared  with  the  early  months 
of  1933,  the  gains  are  larger,  but  such 
gains  are  robbed  of  their  impressiveness 
by  memories  of  how  newspaper  adver¬ 
tising  started  to  dive  in  February  of 
that  year,  when  banks  were  closed  in 
many  parts  of  the  country.  Total  linage 
in  the  month  just  closed  was  11.4  per 
cent  ahead  of  that  in  February,  1933, 
and  in  view  of  what  was  happening  just 
a  year  ago  it  will  be  strange  if  the  cur¬ 
rent  month’s  figures,  when  they  are 
completed,  do  not  show  a  much  larger 
gain  over  March,  1933.  The  January 
margin  over  January,  1933,  was  5.8  per 
cent,  which  in  view  of  the  records  for 
preceding  months  seems  a  more  plaus¬ 
ible  percentage  of  gain. 

These  figures,  as  usual,  are  based  on 
Media  Records  measurements  of  news¬ 
paper  advertising  in  52  leading  cities, 
and  presumably  reflect  the  trend  of 
newspaper  advertising  in  general. 

Classified  advertising  fell  off  in  Feb¬ 
ruary,  the  table  on  this  page  shows.  De¬ 
partment  store  and  other  retail  adver¬ 
tisers  led  the  advance,  with  general  ad¬ 
vertising  also  going  up.  Automotive 
advertising,  while  far  ahead  of  last  year, 
did  not  do  as  well  as  might  have  been 
expected. 

Magazine  advertising  in  February 
(including  March  predated  editions) 
also  showed  an  upward  trend.  Here 
comparisons  with  1933  may  be  accepted 
at  face  value,  since  there  was  no  bank- 
crisis  dip  visible  in  February  and  not  as 
sharp  a  dip  even  in  March.  Printers’ 
Ink  measurements  of  several  score  mag¬ 
azines  show  that  February  was  19.5 
per  cent  ahead  of  February,  1933,  while 
January  had  been  13.7  per  cent  ahead 
of  January,  1933.  Comparisons  with 
magazine  linage  of  1932  tell  a  similar 
story;  February  linage  this  year  was 
92.6  per  cent  of  that  two  years  ago, 
against  a  January  percentage  of  87.5. 

Actual  newspaper  linage  in  February 
was  somewhat  less  than  in  January,  as 
would  be  naturally  expected  in  a  month 
10  per  cent  shorter  than  its  predecessor, 
but  the  decline  was  only  about  2  per 
cent. 

In  general  advertising  there  was  a 
gain  in  actual  linage,  in  accordance  with 
seasonal  trend.  General  advertis¬ 
ing,  after  dropping  back  in  the  Jan¬ 
uary  percentages,  made  good  advances 
in  February,  advancing  from  98.4  to 
1102  as  compared  with  1933  and  from 
760  to  78.7  in  the  Linage  Index. 

Automotive  linage,  of  which  much  had 
bten  expected,  made  a  mixed  record. 
It  was  43  per  cent  ahead  of  1933  in 
February,  against  a  January  gain  of 
21.9  per  cent  over  1933;  but  in  the 
Linage  Index  February  .sagged  off  to 
72,8  from  January’s  83.4.  The  meaning 
of  this,  of  course,  is  that  automotive  lin- 
nge  failed  to  keep  up  with  the  seasonal 
trend  from  January  to  February,  but 
that  a  year  ago  the  shrinkage  in  the 
months  was  much  more  violent. 
Presumably  the  production  difficulties 
m»me  automobile  firms,  which  have 
^  unable  to  keep  up  with  their  orders. 
Mve  a  bearing  on  this  downward  trend 
automotive  linage,  but  as  long  as  the 
P®lic  demand  offers  a  fertile  field  for 
automobile  sales  there  is  reason  to  ex- 
l*ct,  good  amounts  of  automobile  ad¬ 
vising  sooner  or  later. 

In  the  retail  field,  February  showed 
'or  ^  first  time  that  other  retailers  had 
Wined  substantially  on  the  department 
advertisers.  Less  than  a  point 
*Parated  them  in  the  February  com- 
Punsons  with  1933,  whereas  in  January 


By  ROBERT  S.  MANN 


NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  Measurements  in 

52  Cities) 

Total 

1934 

Linage 

1933 

Linage 

Pet.  of 
1933 

E.&P. 

Linage 

Index* 

Advertising: 

February  .... 

....  80,787,702 

72238,858 

111.4 

78.6 

Display  Only : 

January  . 

....  82,454,643 

77,956,895 

105.8 

77.0 

February  .... 

.  67,126,246 

58,456,084 

114.8 

79.9 

Classified: 

January . 

.  13,661,436 

62,674,616 

107.6 

76.9 

February  .... 

14,082,774 

97.0 

72.6 

Retail: 

January . 

.  15,045,306 

15282279 

98.4 

77.5 

February  .... 

....  44,380,706 

38283,614 

115.0 

82.4 

Dept.  Store: 

January . 

.  45,342,962 

41,330,559 

109.7 

78.9 

February  .... 

.  18,912,015 

16,332,154 

115.8 

89.9 

General : 

January . 

....  19,353,833 

17208,540 

112.5 

87.3 

February  _ 

.  16,744,682 

15,187,931 

110.2 

78.7 

Automotive: 

January . 

.  13,976,589 

14,197,164 

98.4 

76.0 

February  .... 

....  4,358231 

3,047,759 

143.0 

72.8 

Financial: 

January . 

....  .5,931237 

4,866,059 

121.9 

83.4 

February  .... 

....  1,642,627 

1,636,780 

100.4 

57.3 

January . 

....  2,158,549 

2280,834 

94.6 

46.4 

*Linage  Index  represents  percentage  of  ai 

erage  linage 

in  corresponding 

1  months  of  foui 

years  immediately  preceding. 

See  explanation  under  rhart. 

they  had  been  nearly  three  points  apart. 
The  retail  classification,  which  includes 
department  stores  among  others,  also 
gained  faster  in  the  Linage  Index,  al¬ 
though  remaining  at  a  considerably 
lower  level. 

In  classified  advertising,  where  the 
loss  was  most  pronounced,  the  Linage 
Index  fell  off  more  rapidly  in  February 
than  did  the  comparisons  with  1933. 
This  reflects  the  fact  that  February  of 
1933  showed  a  loss  of  considerably  more 
than  the  seasonal  amount,  recording  a 
drop  of  nearly  four  points  in  the  Linage 
Index  at  that  time.  February  of  this 
year,  the  figures  show,  lost  even  more 
sharply. 

For  the  first  time  since  last  June  and 
July,  financial  advertising  equalled  that 
of  a  year  before,  reaching  a  percentage 
of  100.4.  In  the  Linage  Index  financial 
made  a  gain  of  nearly  11  points,  rising 
to  57.3.  This  is  a  higher  Index  figure 
than  financial  turned  in  all  last  year, 
but  while  the  Index  shows  month-by¬ 
month  trends  clearly  it  must  be  used 
with  a  grain  of  salt  in  making  compari¬ 
sons  involving  different  years.  The  100 
per  cent  line  represents  a  moving  four- 
year  average,  and  in  this  case  the  aver¬ 
age  has  moved  on  far  enough  so  that 
the  high  1929  linage  figures  are  no 
longer  a  factor. 

Individual  linage  figures  for  the  news- 


liapers  of  more  than  80  cities  will  be 
found  on  pages  36-38. 


WINS  “LOAN  SHARK’’  FIGHT 


Regulation*  Sponsored  by  Louisville 
Daily  Become  Law 

(Special  to  Editor  &  Publisher) 

Louisville,  Ky.,  March  20— Writing 
a  brilliant  climax  to  a  campaign 
launched  by  the  Louisville  Herald-Post 
last  October  to  drive  “loan  sharks’’  out 
of  Kentucky,  Governor  Ruby  Laffoon 
this  week  signed  the  Gottschalk-Harri- 
son  bill  regulating  the  small  loans  in¬ 
dustry  in  Kentucky. 

Efforts  to  pass  this  type  of  legislation 
began  in  1922  but  met  with  failure 
through  successive  sessions  of  the  Ken¬ 
tucky  legislature. 

Aligning  itself  with  a  Citizens  Ad¬ 
visory  Council  and  Legal  .Advisory 
Committee  made  up  of  125  leading  men 
and  women  of  the  state,  the  Herald- 
Post  announced  its  war  on  the  loan 
sharks  with  a  series  of  stories  and  edi¬ 
torials  exposing  practices  of  high  rate 
money  lenders  which  netted  them  from 
200  to  500  per  cent  interest. 

Among  other  things  exposed  by  the 
Herald-Post  was  the  fact  that  nearly 
$5,000,000  was  being  paid  each  year  to 
the  loan  sharks,  $3,500,000  of  which  was 
sent  out  of  Kentucky  to  headquarters 


This  chart,  designed  to  eliminate  seasonal  flurtiiatiens,  shows  trend  of  total 
newspaper  advertising,  not  actual  linage.  The  100  per  cent  line  represents  a 
moving  four-year  average,  each  month  being  shown  in  percentage  of  the  average 
for  that  month  in  the  four  years  immediately  preceding. 


of  the  high  rate  lenders  in  other  sections 
of  the  country. 

The  Gottschalk-Harrison  bill  which 
the  Herald-Post  sponsored  in  the  legis¬ 
lature,  contains  the  best  features  of 
similar  legislation  now  in  effect  in  27 
other  states.  It  provides  for  loans  up 
to  $300  and  allows  three  and  one-half 
per  cent  interest  on  unpaid  balances  up 
to  $150  and  two  and  one-half  per  cent 
on  the  remaining  $150.  The  law  places 
the  small  loan  industry  under  strict 
supervision  of  the  state  banking  depart¬ 
ment  and  provides  severe  penalties  for 
violations. 

R.  E.  Roberts,  editor  of  the  Herald- 
Post,  directed  the  campaign  personally. 
Harry  N.  Millican.  staff  reporter,  han¬ 
dled  the  news  stories  and  the  investiga¬ 
tions. 


CURB  ON  ADVERTISING 
WILL  SLOW  RECOVERY 

Alfred  Falk  Tell*  NRA  Official*  Cost 
of  Distribution  Should  Not  Be 

Included  in  Computing 
Selling  Prices 

By  George  H.  Manning 

ilVashinffton  Correspondent, 

Editor  &  Publisher) 

Washington,  D.  C.,  March  20 — Any 
NRA  activity  which  will  haye_  the  ef¬ 
fect  of  discouraging  advertising  will 
retard  national  recovery,  Alfred  Falk, 
representing  the  Advertising  Federation 
of  America,  has  counselled  the  r^oyery 
administration  in  a  plea  that  distribu¬ 
tion  costs  be  not  required  to  figure  in 
the  computation  of  prices  for  the  pur¬ 
pose  of  applying  prohibitions  against 
sales  below  cost. 

“In  attempting  to  overcome  price  de¬ 
moralization,  it  is  contemplated  in  a 
number  of  instances  that  minimum  sell¬ 
ing  prices  to  be  permitted  under  NRA 
codes  should  cover,  besides  the  cost  of 
production,  the  actual  cost  of  marketing. 
Some  codes  conUin  specific  provisions 
to  this  effect  and  under  others  a  stand¬ 
ard  accounting  system  set  up  by  the 
code  authority  provides  that  selling  and 
advertising  expenses  be  included  in  the 
computation  of  cost.  In  other  words, 
many  of  the  codes  already  approved 
will  be  the  means  for  requiring  manu¬ 
facturers  to  recover  in  the  sale  of  each 
article  not  only  the  cost  of  production, 
but  also  the  complete  cost  of  market¬ 
ing  that  particular  article,”  he  pointed 
out. 

“If  every  manufacturer  should  be  re¬ 
quired  to  cover  marketing  expense  in 
the  price  of  each  article  which  he 
places  on  sale,  all  courageous  merchan¬ 
dising  initiative  would  be  automatically 
barred.  Swift  expansion  of  new  indus¬ 
tries  would  become  impossible.  Rapid 
recovery  of  established  lines  where  suc¬ 
cess  depends  on  selling  enterprise  would 
in  effect  be  prohibit^.  A  new  com¬ 
pany  in  an  old  industry  would  be  pre¬ 
vented  from  getting  a  foothold.  No 
established  business  would  be  permitted 
to  change  its  marketing  methods  or 
channels  if  that  change  temporarily  in¬ 
creases  costs,  although  it  is  expected  to 
be  cheaper  in  the  end. 

“In  the  critical  recovery  period  upon 
which  we  have  already  embarked,  much 
more  is  needed  besides  spreading  em¬ 
ployment  and  increased  wages.  It  is 
urgently  necessary  that  manufacturers 
and  merchants  greatly  intensify  their 
individual  efforts  to  sell  their  products 
to  consumers  and  to  industry  itself. 
Purchasing  power  is  only  one  factor 
and  without  the  kind  of  sales  stimulation 
which  has  expanded  business  in  the 
past,  recovery  will  be  slow  and  pre¬ 
carious.  Governmental  ‘buy  now’  cam¬ 
paigns  are  puny  beside  the  power  which 
can  be  exerted  by  those  sellers  of  mer¬ 
chandise  who  have  the  capital  for  ini¬ 
tiating  widespread  advertising  and  sales 
campaigns.” 
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MODIFIED  COPELAND 
BILL  SUBMITTED 


for  such  advertising  which  would  other¬ 
wise  be  subject  to  federal  jurisdiction.” 


List  of  Incurable  Diseases  Stricken 
Out  and  Section  Relating  to 
Responsibility  of  Media 
Changed 


BUSINESS  REVIVAL  IN  SOUTH 


By  George  H.  Manning 

(fyashiHfftoH  Correspondent , 

Editor  &  Publisher) 

Washington,  D.  C,  March  21 — 
Placing  all  other  advertising  media  on 
the  same  basis  as  newspapers,  advertis¬ 
ing  agencies  and  radio  broadcast  licen¬ 
sees  insofar  as  applicability  of  the  act 
is  concerned,  and  striking  out  listed  dis¬ 
eases  for  which  no  cure  may  be  adver¬ 
tised  without  invoking  penal  sections  of 
the  law,  the  Copeland  Bill  as  reported 
to  the  Senate  is  a  somewhat  different 
document  than  the  bill  that  went  to 
public  hearing  early  this  month. 

Section  17  of  the  reported  bill  has 
been  amended  to  read  as  follows; 

“No  publisher,  radio  broadcast  licen¬ 
se,  or  other  agency  or  medium  for  the 
dissemination  of  adz'ertising,  shall  be 
deemed  to  have  violated  the  provisions 
of  paragraphs  (b)  or  (c)  of  this  sec¬ 
tion  by  reason  of  the  dissemination  of 
any  false  advertisement,  but  the  liability 
shall  rest  upon  the  manufacturer,  packer, 
distributor,  or  seller  who  caused  the 
dissemination  of  such  advertisement. 
Any  publisher,  radio  broadcast  licensee, 
or  other  agency  or  medium  for  the  dis¬ 
semination  of  advertising,  who,  on  rea¬ 
sonable  request  of  an  officer  or  em¬ 
ploye  duly  designated  by  the  Secretary, 
willfully  refuses  to  furnish  the  name 
and  post-office  address  of  the  person 
who  caused  him  to  disseminate  such 
advertisement  shall  be  guilty  of  a  mis¬ 
demeanor  and  shall  on  conviction  there¬ 
of  be  subject  to  the  penalties  prescribed 
in  paragraph  (b)  of  this  section." 

Discussing  this  change  in  the  bill,  the 
report  submitted  by  Senator  Copeland 
states : 

“Under  the  existing  law  the  willful 
violator  stands  on  the  same  plane  with 
the  party  who  inadvertently  violates  the 
law  through  the  negligence  of  his  em¬ 
ployes.  Paragraph  (c)  will  place  will¬ 
ful  violators  in  a  special  category,  sub- 
jwt  to  heavier  penalties  than  those  who 
violate  the  law  through  inadvertence, 
carelessness,  or  negligence. 

“Publishers,  radio  broadcast  licensees 
and  other  m^ia  for  the  dissemination 
of  advertising  are  not  in  many  instances 
in  a  position  to  know  the  nature  of  the 
goods  they  advertise  nor  can  they  be 
expected  to  maintain  the  necessary 
lalwratory  equipment  and  staff  of  tech¬ 
nicians  to  determine  the  facts.  Accord¬ 
ingly,  paragraph  (d)  will  exempt  such 
a  person  from  liability  under  the  law 
and  place  the  responsibility  where  it 
rightfully  belongs,  viz.,  on  the  manu¬ 
facturer  Or  dealer  of  the  advertised 
product  who  is  in  a  position  to  know, 
and  should  know,  whether  the  repre¬ 
sentations  concerning  his  good  name  are 
true  or  false.  However,  if  a  publisher 
or  other  advertising  medium  should  wil¬ 
fully  refuse  to  furnish  the  name  and 
post-office  address  of  an  advertiser,  he 
would  be  held  guilty  of  a  misdeameanor 
and  subject  to  the  penalties  provided  by 
paragraph  (b)." 

The  protection  to  a  publisher  who 
prints  a  false  advertisement  without 
knowledge  of  its  falsity  but  who  has 
had  a  guarantee  of  responsibility  fur¬ 
nished  him  by  the  advertiser,  is  con¬ 
tinued  in  the  bill.  It  also  provides  that 
no  retail  d^ler  shall  be  prosecuted  for 
the  dissemination  of  any  advertisement 
by  any  means  other  than  radio,  when 
it  offers  for  sale  in  intrastate  commerce 
only.  Explanatory  of  this  provision  is 
the  following  statement  in  the  Copeland 
report: 

“Retail  dealers  who  sell  only  at  their 
own  establishments  frequently  advertise 
articles  of  local  manufacture  in  small 
newspapers  which  are  deivered  through 
the  mails  or  which  may  to  some  extent 
be  carried  across  state  lines.  Since  such 
advertisements  are  primarily  local  and 
not  interstate,  exem^ion  from  prosecu¬ 
tion  has  been  extended  to  retail  dealers 


Clark  Howell,  Jr.,  See*  Era  of  Great 
Prosperity  Ahead 

Miami,  Fla.,  March  19 — The  south  is 
coming  into  an  era  of  prosperity  greater 
than  ever  known  to  it  in  the  past,  Clark 
Howell,  Jr.,  of  the  Atlanta  (Ga.)  Con¬ 
stitution,  declared  in  an  interview  given 
out  here.  Mr.  Howell  and  Mrs.  Howell 
are  spending  a  winter  vacation  here, 
having  accompanied  Gov.  Eugene  Tal- 
madge  to  Miami  last  week. 

He  attributed  a  considerable  part  of 
the  increased  prosperity  in  the  south  to 
the  bettei  cenditions  among  the  farmers, 
and  pointed  to  present  prices  of  cotton, 
as  high  as  1(K)  per  cent  above  the  price 
received  last  year.  The  farmer  is  now 
on  a  cash  basis,  he  added. 


FAIR  PRACTICE  RULES 
ASKED  OF  INK  FIRMS 


Industry  Given  90  Days  by  NRA  to 
Draw  Up  Regulations  Particu¬ 
larly  in  Regard  to  Elaborate 
Service  Offers 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  21 — The 
Printing  Ink  Manufacturing  Industry, 
whose  NRA  code  has  been  approved  by 
the  President  to  become  effective  March 
26,  will  be  allowed  90  days  within  which 
to  submit  a  trade  practice  section,  one 
feature  of  which  will  deal  with  unwar¬ 
ranted  services  to  purchasers. 

Administrator  Hugh  S.  Johnson,  in 
his  report  to  the  W^hite  House,  cited 
the  practice  of  rendering  an  unneces¬ 
sarily  high  degree  of  service  to  buyers 
of  printing  inks  as  one  of  the  evils  of 
the  industry,  and  gave  as  its  reason  the 
fact  that  competition  is  exceedingly  keen, 
due  to  the  fact  that  the  annual  con¬ 
sumption  is  only  about  one-half  of  the 
existing  plant  capacity. 

The  NRA  also  specified  in  its  formal 
approval  of  the  compact  that  the  ad¬ 
ministering  authority  must,  within  the 
90  days  period,  draft  a  plan  of  national 
credit  control  for  the  purpose  of  elimin¬ 
ating  price  cutting  tactics. 

Comprising  the  industry  are  163  com¬ 
panies,  but  of  these  20  per  cent  do  ap¬ 
proximately  85  per  cent  of  the  annual 
business.  Sales  have  decreased  appre¬ 
ciably  in  the  past  several  years,  dropping 
from  $40,000,000  in  1929,  to  $28,000,000 
in  1932. 

The  code  provides  a  maximum  40  hour 
week  over  any  13-week  period  and  pro¬ 
hibits  more  than  48  hours  work  in  any 
one  week.  Minimum  wages  are  40  cents 
an  hour  and  $15  a  week  for  clerical  em¬ 
ployees.  Operation  of  the  agreement 
will  increase  employment  and  payrolls 
about  15  per  cent. 


RESIDENTS  BUY  DAILY 


THIS  FIRE  STORY  EASY,  BUT 
PAINFUL,  TO  COVER 
A  S  Eiarl  Aiken,  T oledo  Blade  re- 
porter,  sat  at  his  desk  near  the 
police  radio  in  the  Blade  editorial 
room  one  afternoon  recently,  he 
heard  the  broadcaster  announce  a 
fire.  There  had  been  some  30  fires 
that  day  and  to  Earl  it  sounded  like 
just  another  fire. 

But  when  the  announcer  gave  the 
address — 736  Main  street — Earl  did 
a  champion  high  jump,  for  it  was 
his  own  home. 

He  reached  the  scene  in  time  to 
assist  his  parents  to  carry  out  per¬ 
sonal  possessions.  He  found  his 
friend,  the  district  fire  chief,  super¬ 
vising  activities  from  the  sidewalk. 

“Why  all  the  activity?”  asked  the 
chief. 

“This  is  my  house!”  yelled  Earl, 
as  he  set  the  bird  rage  down  on  a 
china  platter  and  dashed  bark  into 
the  house. 

The  chief  dashed  in  too,  shouting 
a  peremptory  order:  “Hey  boys, 
watch  them  axes!” 

The  fire  caused  $1,000  damage  to 
the  building  and  $100  to  the  Aiken 
apartment. 


N.  J.  PAPERS  FIGHTINC 
BAN  ON  DENTAL  COPY 


REPEAL  STIMULATING 
HOTEL  UNAGE 


Hotel  Stevens  Manager,  Chicago,  Says 
Spirituous  Beverage  Business  Re¬ 
turning — Firm  Is  Placing  Large 
Advertising  Campaign 


Prominent  Business  Men  Take  Over 
Sarasota  (Fla.)  Herald 

Ten  prominent  permanent  and  winter 
residents  have  acquired  ownership  of 
the  Sarasota  (Fla.)  Herald  evening  and 
Sunday  newspapers. 

Cieorge  D.  Lindsay,  editor  and  gen¬ 
eral  manager  of  the  Herald,  has  re¬ 
tired  from  active  service.  Pending  a 
meeting  of  the  new  stockholders,  no 
change  in  policy  was  announced. 

New  stockholders  are  Samuel  W. 
Gumpertz,  prominent  in  the  amusement 
field  and  managing  director  of  the  Ring- 
ling  circus  combine;  George  W.  Earle, 
retired  New  York  manufacturer  and 
stockholder  in  the  Bankers  Trust  Com¬ 
pany  ;  Harley  K.  Crane,  Cincinnati  capi¬ 
talist;  Powell  Crosley,  Jr.,  head  of  a 
radio  manufacturing  firm,  and  president 
of  the  Cincinnati  Reds  baseball  club; 
J.  J.  Williams,  Jr.,  city  attorney;  C. 
W.  Jorea,  head  of  a  large  Chicago  pub¬ 
lishing  house;  J.  A.  Maahs,  retired  oil 
company  executive ;  Ralph  C.  Caples, 
railroad  official  and  head  of  an  adver¬ 
tising  agency  in  (Chicago;  CHiarles  Hull 
Ewing,  retired  business  man,  and  John 
S.  Somerville  of  (Chicago,  partner  in  a 
large  wholesale  commission  firm. 


(Special  to  Editor  &  Publisher) 

Chicago,  March  19 — Repeal  of  prohi¬ 
bition  is  directing  an  increasingly  large 
volume  of  hotel  advertising  into  Ameri¬ 
can  newspapers,  according  to  Otto  K. 
Eitel,  newly-appointed,  32-year-old  gen¬ 
eral  manager  of  the  Stevens  Hotel  here. 
The  Stevens  is  making  plans  for  one 
of  the  most  extensive  promotion  pro¬ 
grams  in  its  history,  Mr.  Eitel  stated. 

“Much  of  the  spiritous  beverage  busi¬ 
ness  will  return  to  the  hotels  from 
which  it  was  wrested  by  the  18th 
Amendment,”  he  said. 

“Although  some  newspapers  have  a 
policy  against  mentioning  hard  liquors 
in  their  advertising  columns,  all  of 
them  will  profit  by  the  increas^  dining 
room  advertising  which  large  hotels  will 
place,  even  without  mentioning  liquor. 
Hotel  advertising  is  dependent  largely 
upon  the  profitability  of  the  hotel  busi¬ 
ness,  and  repeal  is  increasing  hotel 
dining  room  business.” 

Mr.  Eitel  pointed  out  that  hotels  can 
feature  dining  room  service,  stressing 
food  and  music  or  other  entertainment, 
in  papers  which  have  policies  against 
the  use  of  liquor  copy.  In  Chicago,  the 
Tribune  and  Daily  Neus  do  not  accept 
advertising  with  any  reference  to  hard 
liquors.  The  Stevens,  however,  has 
placed  regular  advertisements  with  these 
dailies  on  its  dining  rooms  and  orches¬ 
tras.  Results  have  been  most  gratify¬ 
ing,  according  to  Mr.  Eitel.  A  typical 
Stevens’  bar  room  ad  gets  around  the 
hard  liquor  taboo  as  follows: 

“Wining,  like  dining,  to  be  at  its  best, 
requires  atmosphere. .  .A  complete  line 
of  finest  domestic  and  import  liqueurs, 
wines  and  mixed  drinks.” 

The  Stevens  is  not  only  advertising 
its  dining  room  service  here,  but  is  using 
metropolitan  newspapers  in  New  York 
City  and  Boston.  A  national  magazine 
campaign  is  also  being  planned.  The 
account  is  handled  by  Carroll  Dean 
Murphy,  local  agency. 


Attacking  Legislative  Bill  Wkici 
Gives  Control  of  Business  to  State 
Dental  Society,  Which  For¬ 
bids  Advertising 


r 


Many  New  Jersey  newspapers  art 
taking  an  active  part  in  fighting  what 
they  term  “a  powerful  dental  lobby' 
which  is  seeking  passage  of  a  bill  n 
give  a  group  of  dentists  absolute  contra 
of  the  dental  business  in  the  state.  0« 
of  the  chief  objections  on  the  part  d 
the  newspapers  is  the  ban  on  adver. 
tising. 

The  bill  is  denounced  by  newspaptn 
as  one  which  would  make  the  Stau 
Dental  Society  a  law  unto  itself  and  en¬ 
able  that  society  to  bar  any  dentists  who 
dared  to  advertise  or  do  other  thinp 
in  violation  of  the  rules  the  society 
would  set  up  without  restrictions  by  the 
state. 

The  bill,  it  is  charged,  would  set  np 
the  State  Dental  Society  above  the 
courts  of  New  Jersey  and  make  it  su¬ 
preme  over  the  dental  profession  oi 
tlie  state. 

The  real  purpose  of  the  bill  was  r^ 
vealed  in  the  assembly  when  the  spon¬ 
sor  of  the  measure.  Assemblyman 
Waugh  of  Essex,  introduced  amend¬ 
ments  that  permit  the  Board  of  Dental 
Examiners  to  revoke  licenses  of  den¬ 
tists  who  advertise  their  business  in  any 
manner  whatsoever,  by  radio  broad¬ 
casts,  cards,  circulars,  newspapers,  signs 
or  other  devices. 

Here  are  a  few  criticisms  voiced 
against  this  bill: 

Xewark  Sunday  Call:  “Assembly¬ 
man  Waugh’s  bill  to  give  the  State  Den¬ 
tal  Society  unlimited  power  over  the 
acts  of  dentists  is  a  bad  b<11.  It  should 
be  defeated.  It  is  aimed  at  dentists  who 
advertise.” 

Xezvark  Evening  News:  “A  super- 
government,  embracing  the  powers  ot 
the  legislature,  police  and  judiciary,  is 
set  up  for  the  dental  professio’i  in  the 
Waugh  bill  now  before  the  legislature 
The  bill  gives  the  State  Board  d 
Dental  Examiners  a  blank  check  to  fill 
in  as  it  chooses.  In  fact,  it  is  a  book- 
ful  of  blank  checks.” 

Union  City  Hudson  Dispatch:  “To 
expect  the  legislature  of  New  Jersey  to 
enact  laws  that  will  put  the  dental  sod 
ety  above  the  supreme  court — ateveall 
the  courts  of  the  state — is  a  piece  of 
arrogance  all  out  of  sympathy  with  tho 
spirit  of  this  country.  It  is  time  to  put 
this  arrogant  group  of  dentists  back  in 
their  proper  place.” 

Hoboken  Jersey  Observer:  “No  se¬ 
cret  is  made  of  the  fact  that  the  estab¬ 
lishment  of  a  code  of  ‘ethics’  by  the  state 
law  is  intended  under  the  Waugh  bill  to 
include  the  matter  of  paid  advertising. 
Why  any  dentist  should  be  held  guilty 
of  violating  ‘ethics’  by  advertising  ii 
difficult  to  understand,  because  no*,  eves 
the  100  per  cent  ‘ethical’  practitioiw 
will  neglect  the  opportunity  to  obtain 
all  the  free  advertising  possible.” 


DRIVERS  HELD  FOR  TRIAL 


DAILY  62  YEARS  OLD 

The  62d  anniversary  of  its  founding 
was  celebrated  March  9  by  the  South 
Bend  (Ind.)  Tribune.  From  the  day 
of  its  inception  to  the  present  it  has 
remained  in  the  control  and  direct 
operation  of  the  founders  A.  B.  Miller 
and  E.  Crockett,  and  their  sons.  F.  A. 
Miller  is  president  and  editor,  Charles 
E.  Crcxkett.  secretary  and  treasurer, 
and  Franklin  D.  Schurz,  nephew  of  Mr. 
Miller,  is  vice-president. 


Albert  Stapp  and  A1  Reinke  Cbarfd 
With  Attack  on  New*  Men 

Albert  A.  (Babe)  Stapp  and  A1 
Reinke,  auto  race  drivers,  were  held 
to  answer  Monday  in  Los  Angeles  M» 
nicipal  Court  at  the  conclusion  of  their 
preliminary  hearing  on  charges  of  kid¬ 
naping  James  Lee,  Los  Angeles  Ex¬ 
aminer  reporter. 

They  will  be  arraigned  in  Supenot 
Court  in  two  weeks,  at  which  time  d^ 
of  their  trial  will  be  set.  Stapp  and 
Reinke  are  two  of  the  men  accused  ot 
swarming  upon  Lee  and  John  Bennus, 
Examiner  photographers,  while  the  lat¬ 
ter  were  covering  the  funeral  of  Emit 
Triplett,  west  coast  racer  who  was 
kill^  in  a  race  of  El  Centro  recently. 

As  the  preliminary  hearing  for  Stapp 
and  Reinke  started  last  week,  Loun 
Tomai,  a  third  driver  wanted  in  connec¬ 
tion  with  the  assault  on  Bennus,  sur¬ 
rendered.  His  preliminary  hearing  was 
held  March  22. 
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NRA  SILENT  ON  JOB  SHOP  JURISDICTION 

Newspapers  Doing  Commercial  Printing  Still  in  Doubt  as  to  Which  Code  Applies  to  Them — 
National  Labor  Board  Gets  First  Dispute  Involving  Dailies 


^ENVSPAPEKS  with  job  shops  were 
still  without  definite  assurance  this 
week  as  to  whether  they  should  assent 
to  the  code  for  the  daily  newspaper  pub¬ 
lishing  business,  the  sections  of  the 
graphic  arts  code  pertaining  to  news¬ 
papers,  or  both. 

The  code  authorities  and  regional  as¬ 
sociations  are  being  swamped  with  re¬ 
quests  for  an  interpretation  of  the 
matter.  Lacking  definite  official  ruling 
from  the  NRA,  the  daily  newspaper 
code  authority  is  standing  pat  on  the 
interpretation  of  the  statement  of  Don¬ 
ald  R.  Richberg,  NRA  counsel,  that 
■‘daily  newspajicrs  with  job  shops  may 
operate  under  the  daily  newspaper  code 
if  their  business  is  the  major  portion  of 
the  business  and  pay  only  the  assess¬ 
ment  of  the  daily  newspaper  code  au¬ 
thority.”  On  the  other  hand  the  news¬ 
paper  authority  on  the  graphic  arts  code 
hold  that  Richberg  s  statement  does  not 
apply  in  this  case,  and  that  “the  graphic 
arts  code  specifically  places  job  printing 
plants  of  daily  newspapers  subscribing 
or  assenting  to  the  A.  N.  P.  A.  code 
wholly  under  the  graphic  arts  industries 
code,  including  compliance  and  adminis¬ 
tration.”  _ 

The  NRA  authorities  have  not  at¬ 
tempted  to  clarify  the  matter  as  yet, 
probably  because  of  the  critical  situa¬ 
tion  of  the  Administration  and  labor 
conditions  in  the  automobile  and  rail 
industries. 

The  NRA  labor  advisqry  board  this 
week  appointed  four  labor  representa¬ 
tives  to  serve  with  the  four  publisher- 
members  of  the  newspaper  industrial 
board.  The  labor  men  are  Charles  P. 
Howard,  president  of  the  International 
Typograi^iical  Union;  Suford  (Sam) 
Bradley  Marks,  vice-president  of  the 
International  Printing  Pressmen’s  and 
Assistants’  Union;  Edward  Volz,  presi¬ 
dent  of  the  International  Photo  En¬ 
gravers’  Union,  and  Leon  De  Veze, 
president  of  the  International  Stereo¬ 
typers’  and  Electrotypers’  Union.  The 
publisher-members,  appointed  last  week, 
are  Merrill  M.  Lord,  Chicago  Herald 
and  Examiner;  E.  H.  Harris,  Richmond 
(Ind.)  Palladium-Item;  Emanuel  Levi, 
Louisville  Courier- Journal  and  Titnes, 
and  Harvey  J.  Kelly,  Chicago,  chairman 
of  the  A.  N.  P.  A.  special  standing  com¬ 
mittee. 

"These  eight,”  the  code  stipulates, 
“shall  select  a  permanent  panel  of  five 
impartial  chairmen  from  which  panel, 
in  the  event  of  a  deadlock  on  any  ques¬ 
tion,  shall  be  chosen  by  lot  a  ninth  mem¬ 
ber  of  the  board  who  shall  act  as  chair¬ 
man  and  cast  the  deciding  vote.” 

Editor  &  Publisher  was  told  on 
Thursday  that  about  750  newspapers  had 
assented  to  the  daily  newspaper  code, 
these  newspapers  representing  a  circu¬ 
lation  of  about  27,0W,000. 

The  code  authority  office  in  New 
York  is  at  present  continuing  to  set  up 
its  management,  and  answer  the  flood 
of  inquiries. 


overtime  has  been  paid  for  all  in  excess 
of  40  hours  work. 

Counsel  for  the  union,  Henry  W.  An¬ 
derson,  of  Richmond,  told  the  board  the 
issue  was  whether  the  hourly  earning 
ability  of  the  employes  had  been  reduced 
by  the  temporary  newspaper  code.  He 
contended  the  normal  work  week  was 
48  hours,  with  the  men  permitted  to 
take  time  off  if  they  provided  substi¬ 
tutes.  “But  the  practice  of  the  six-day 
week  continued  and  did  so  without  any 
change  until  the  temporary  newspaper 
code  reduced  the  hours  of  mechanical 
work  of  the  men,”  he  argued. 

Prior  to  the  code  they  had  a  right  to 
a  48-hour  week  and  could  give  away 
part  of  their  time  to  others,  whereas 
after  the  code  they  no  longer  had  the 
right  to  those  working  hours  nor  the 
right  to  spread  employment  by  giving 
away  the  excess  over  40  hours,  he  con¬ 
tinued. 

Elisha  Hanson,  counsel  for  the  pub¬ 
lishers,  made  the  claim  that  the  only 
right  in  the  contract  on  the  part  of  the 
publishers  was  to  demand  that  the  union 
furnish  an  adequate  number  of  efficient 
men,  and  there  is  nothing  giving  the 
publisher  the  right  to  require  the  men 
to  work  48  hours.  On  the  other  hand, 
he  said,  the  only  right  in  the  contract 
on  the  part  of  the  employes  was  to  get 
an  hour  rate  for  an  eight-hour  day. 
The  only  mention  of  a  six-day  week, 
he  cited,  was  in  connection  with  extra¬ 
ordinary  events. 

The  question  which  the  board  prom¬ 
ises  to  decide  with  all  possible  haste  is 
whether  the  hours  of  work  of  employes 
of  the  papers  had  been  reduced  in  ac¬ 
cordance  with  the  terms  of  the  tem- 
IKirary  newspaper  code  when  that  code 
took  effect  or  whether  the  hours  had 
been  reduced  at  an  earlier  date. 

C.  P.  Hasbrook,  publisher  of  the 
Times-Dispatch,  and  John  Stewart  Bry¬ 


an,  publisher  of  the  News-Leader,  at¬ 
tended  the  hearing. 


Indianapolis,  March  19 — One  of  the 
first  cases  under  the  daily  newspaper 
code  in  which  the  publisher,  when  sum¬ 
moned  before  the  state  NRA  compliance 
board,  refused  to  submit  to  jurisdiction 
of  any  board  other  than  the  newspaper 
code  authority  or  its  newspaper  indus¬ 
trial  board,  occurred  last  week  when 
eight  former  employes  of  the  yincennes 
(Ind.)  Post  appeared  before  the  Fed¬ 
eral  Regional  Labor  Board  in  Indian¬ 
apolis  to  ask  federal  investigation  of  an 
alleged  lockout  of  Post  printers  on 
Feb.  19. 

Mrs.  Samuel  M.  Emison,  Post  pub¬ 
lisher,  who  had  been  summoned  to  ap¬ 
pear  to  confer  with  her  former  employes 
and  members  of  the  labor  board,  sent  a 
letter  saying  she  could  not  be  present. 
Mrs.  Emison  had  previously  told  NRA 
authorities  that  she  was  under  jurisdic¬ 
tion  of  the  newspaper  code  authority 
and,  upon  advice  of  counsel,  refused  to 
submit  herself  to  jurisdiction  of  any 
board  other  than  the  newspaper  code 
authority  or  its  industrial  board. 

The  printer  delegation  to  Indianapolis 
on  March  14  was  accompanied  by 
Luther  German,  Springfield,  Ill.,  repre¬ 
sentative  of  the  International  Typo¬ 
graphical  Union.  The  delegation,  in 
addition  to  its  grievances  of  an  alleged 
lockout,  also  sought  federal  investigation 
of  an  alleged  stock  transaction  between 
owners  of  the  paper  and  the  employes, 
in  which  the  employes  were  given  stock 
instead  of  wages.  The  Indianapolis 
hearing  followed  a  Vincennes  confer¬ 
ence  with  Robert  Fox,  conciliator  for 
the  labor  board.  Testimony  of  the  dele¬ 
gation  on  March  14  was  taken  by  two 
members  of  the  board,  who  will  report 
to  the  full  session  of  the  board  for  fur¬ 
ther  investigation. 


NEWSPRINT  UNIONS  WANT  SIX-HOUR  DAY 


(By  telegraph  to  Editor  &  Publisher) 

Washington,  March  22 — The  first 
labor  dispute  involving  a  daily  news¬ 
paper  to  reach  the  national  labor  board 
was  heard  this  week  when  conflicting 
claims  of  the  Richmond  News-Leader 
and  Richmond  Times-Dispatch,  and  the 
Richmond  Typographical  Union  were 
before  that  body  for  adjustment. 

The  union  sought  to  show  that  the 
effect  of  the  temporary  newspaper  code 
was  actually  to  reduce  hours  of  em¬ 
ployes. 

_  The  six-day,  48-hour  week  had  been 
in  effect  in  both  newspaper  plants  for 
about  30  years.  In  1932,  because  of 
the  surplus  of  workers,  the  union  re- 
nnc^  the  hours  of  journeymen  to  make 
“  ■  week,  but  maintained  the 

right”  of  employes  to  work  six  days 
and  in  fact  claimed  they  were  so  obli¬ 
gated  if  the  publishers  insisted.  Since 
the  temporary  code  went  into  effect. 


MONTREAL,  March  17 — Union  rep¬ 
resentatives  and  executives  of  com¬ 
panies  employing  union  labor  in  the  Cana¬ 
dian  newsprint  industry  concluded  their 
conference  here  today,  with  the  critical 
question  of  wages  revision  still  in  mid¬ 
air.  The  unions,  representing  skilled 
labor  in  all  departments  of  the  industry, 
numbering  10,000  Canadian  employes 
and  6,0()0  United  States  newsprint 
workers,  asked  for  three  major  points: 
a  six-hour  day,  a  six-day  week  and  a 
25  per  cent,  increase  in  wages  with  a 
minimum  wage  of  45  cents  an  hour. 

The  company  spokesmen  neither  re¬ 
jected  nor  accept^  the  claims  of  the 
union,  and  all  that  has  been  accom¬ 
plished  by  the  long  two-day  session  be¬ 
tween  the  two  parties  is  that  both  sides 
know  just  what  each  other’s  stand  in 
the  matter  is.  The  issue  will  not  be 
settled  until  individual  meetings  between 
the  union  companies  in  the  newsprint 
industry  and  the  unions  have  been  held. 
All  these  meetings,  which  will  take 
place  in  all  parts  of  Ontario  and  Que¬ 
bec,  must  be  concluded  before  May  1, 
when  the  trade  agreements  covering 
wages  and  working  conditions  will  ex¬ 
pire,  and  by  which  date  settlement  of 
some  kind  will  have  to  be  reached. 

At  present  the  attitude  of  the  com¬ 
panies  towards  the  demands  of  the 
unions  that  working  conditions  similar 
to  those  in  effect  under  the  NRA  in 
the  United  States  be  instituted,  and  that 
wages  actually  in  excess  of  those  speci¬ 
fied  under  the  newsprint  code  of  the 
NRA  be  paid,  is  that  these  expecta¬ 
tions  are  too  great  in  view  of  the  pres¬ 
ent  economic  depression. 

The  request  of  the  unions  for  in¬ 
creased  wages,  particularly,  were  re¬ 
garded  with  apprehension  by  the  com¬ 
pany  executives. 


The  problem  of  negotiations  between 
companies  and  unions  in  this  regard 
was  further  complicated,  John  E.  Pat¬ 
terson  of  the  Abitibi  and  Provincial, 
official  spokesman  and  representative  of 
the  companies,  who  presided  over  the 
meeeting  said  today,  by  the  fact  that  a 
large  number  of  newsprint  mills  in 
Quebec  operated  under  open  shop  ad¬ 
ministration,  and  were  not  represented 
in  the  recent  conference. 

Considerable  progress  had  been  made 
of  late  by  the  unions,  he  said,  in  organ¬ 
izing  these  open  shop  mills  and  in  some 
instances  as  high  as  95  per  cent,  organi¬ 
zation  had  been  affected.  He'  antici¬ 
pated  that  before  the  end  of  the  sum¬ 
mer  open  shops  would  be  practically 
abolished  in  the  industry. 

Until  union  labor  prevails  through¬ 
out,  however,  negotiations  between  the 
union  and  the  present  non-union  com¬ 
panies  as  regards  the  wages  and  work¬ 
ing  conditions  now  being  sought  by  the 
unions,  cannot  be  attempted. 

Mr.  Patterson  said  that  it  was  un¬ 
likely  that  some  companies  would  ac¬ 
cede  to  the  demands  of  the  unions  while 
others  refused.  In  such  an  event,  he 
said,  the  companies  which  “held  out” 
would  be  practically  certain  to  be  faced 
with  the  serious  menace  of  strikes. 

“We  do  not,  however,  anticipate  any 
serious  trouble  in  reaching  an  amicable 
agreement,”  Mr.  Patterson  said. 
“While  the  companies  are  opposed  to 
granting  the  unions’  demands  in  the 
matter  of  wage  increase,  it  is  probable 
that  some  sort  of  compromise  may  be 
struck  which  will  be  satisfactory  to  all 
concerned. 

J.  P.  Burke,  international  president, 
represented  the  pulp  and  sulphite  work¬ 
ers  and  M.  J.  Bums,  international  presi¬ 
dent,  was  spokesman  for  the  paper- 
makers. 


Mrs.  Emison’s  answer  to  the  former 
Post  printers  was  a  suit  filed  March  16 
in  Knox  circuit  court  lor  $100, 060  dam¬ 
ages,  charging  that  former  employes  in 
the  printing  department  of  the  Post,  and 
the  1.  T.  U.  conspired  for  the  purpose 
of  driving  her  from  the  management  of 
the  Post  and  in  doing  so  wrecked  her 
health.  Named  as  defendants  were 
Irvin  Van  Kirk,  Emil  Jaster,  Forrest  J. 
Harrington,  Winfield  Orndorf,  Frank 
N.  Scott,  Morris  K.  Wei  ton,  Clarence 
J.  Stangle,  Harry  R.  Berridge  and  Uur- 
ward  Hennon,  former  employes  of  the 
Post ;  the  I.  T.  U.  and  Charles  P.  How¬ 
ard,  Claude  M.  Baker,  F'rancis  G.  Bar¬ 
rett,  John  McArdle  (deceased),  VVood- 
ruff  Randolph  and  Luther  Germ^, 
officers  of  the  1.  T.  U.,  and  the  Union 
Printers’  Realty  Company,  a  corporation. 

An  interesting  sidelight  of  the  legal 
battle  is  the  fact  that  Mr.  Emison,  Vin¬ 
cennes  attorney,  bought  the  Post,  then 
the  defunct  Times,  at  a  receiver  sale  for 
$100  in  May,  1932,  and  turned  the  paper 
over  to  his  wife  to  o^rate.  Their  news¬ 
paper  masthead  carries  the  names  "Sam 
&  Emily”  as  co-publishers. 

In  her  damage  suit  against  the  union, 
Mrs.  Emison  charges  that  as  a  result  of 
the  alleged  conspiracy  she  was  greatly 
annoyed  and  humiliated  and  became  se¬ 
riously  ill  and  "was  caused  to  suffer 
great  and  excruciating  pain  and  agony 
in  her  nervous  and  spinal  system,  per¬ 
manently  injuring  her  in  body  and  peace 
of  mind.” 

According  to  the  plaintiff,  she  became 
convinced  that  one  of  the  defendant  em¬ 
ployes,  Winfield  Orndorf,  former  re¬ 
ceiver  of  the  defunct  Times,  was  “un¬ 
trustworthy,  unreliable  and  unfaithful  as 
an  employe.”  She  notified  the  other 
employes  of  the  fact  and  demanded  re¬ 
lief,  according  to  the  complaint  filed. 
Upon  failure  to  obtain  relief,  the  plaintiff 
notified  the  employes  that  their  contract 
had  expired,  that  she  would  not  reem¬ 
ploy  Orndorf,  and  that  any  new  con¬ 
tract  for  employment  would  be  made  on 
the  basis  of  individual  merit.  There¬ 
upon,  she  charged,  the  defendant  em¬ 
ployes  entered  into  conspiracy. 

In  furthering  this  conspiracy,  Mrs. 
Emison  alleged  the  defendants  circulated 
false  reports  that  they  had  been  unjustly 
locked  out  of  the  newspaper  plant  and 
that  they  had  been  refused  wages  due 
them.  She  also  charged  that  through 
the  international  organization  and  at  the 
instigation  of  the  other  defendants, 
charges  were  filed  against  the  Post  in 
which  it  was  falsely  alleged  that  the  de¬ 
fendant  employes  were  locked  out  of  the 
plant  and  that  the  plaintiff  had  employed 
non-union  workmen  and  was  working 
them  at  such  wages  and  under  such 
hours  as  was  a  violation  of  the  NRA. 
She  also  charged  that  the  defendants 
opened  headquarters  at  429  Main  street, 
Vincennes,  and  “posted  scurrilous  draw¬ 
ings  and  pictures  in  the  front  window  of 
that  building  with  the  intent  of  convey¬ 
ing  to  the  public  mind  that  the  pictures 
applied  to  the  plaintiff,  making  her  the 
object  of  jest  and  ridicule.” 

The  plaintiff  is  represented  by  At¬ 
torney  A.  J.  Padgett.  Mr.  Emison  also 
is  an  attorney  for  the  plaintiff. 

The  defendant  printers,  in  a  series  of 
circulars,  alleged  that  they  agreed  to 
work  for  less  than  a  living  wage  and  to 
accept  stock  in  partial  payment  in  the 
hope  of  reviving  the  newspaper  and  that 
instead  of  receiving  stock  payment  they 
were  locked  out.  Following  the  meet¬ 
ing  in  Indianapolis,  the  discharged  em¬ 
ployes  of  the  Post  issued  a  bulletin  un¬ 
der  the  heading  “Nail  "The  Lie!”, which 
said  in  part: 

“As  stated  in  a  former  circular,  to 
the  public,  overtures  and  every  honor¬ 
able  effort  and  means  were  employed  by 
the  discharged  men  to  adjust  this  let¬ 
ter  and  to  this  day  has  availed  nothing. 
The  home  printers  are  still  out  and  in 
their  places  are  men  who  hail  from  five 
different  surrounding  states.” 
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MODIFIED  COPELAND 
BILL  SUBMITTED 

List  of  Incurable  Diseases  Stricken 
Out  and  Section  Relating  to 

Responsibility  of  Media 
Changed 

By  George  H.  Manning 

(IVasktnaton  Correspondent, 

Editos  St  Publishes) 

Washington,  D.  C.,  March  21 — 
Placing  all  other  advertising  media  on 
^e  same  basis  as  newspapers,  advertis¬ 
ing  agencies  and  radio  broadcast  licen¬ 
sees  insofar  as  applicability  of  the  act 
is  concerned,  and  striking  out  listed  dis¬ 
eases  for  which  no  cure  may  be  adver¬ 
tised  without  invoking  penal  sections  of 
the  law,  the  Copeland  Bill  as  reported 
to  the  Senate  is  a  somewhat  different 
document  than  the  bill  that  went  to 
public  hearing  early  this  month. 

Section  17  of  the  reported  bill  has 
been  amended  to  read  as  follows: 

“No  publisher,  radio  broadcast  licen¬ 
see,  or  other  agency  or  medium  for  the 
dissemination  of  adi’ertising,  shall  be 
deemed  to  have  violated  the  provisions 
of  paragraphs  (b)  or  (c)  of  this  sec¬ 
tion  by  reason  of  the  dissemination  of 
any  false  advertisement,  but  the  liability 
shall  rest  upon  the  manufacturer,  packer, 
distributor,  or  seller  who  caused  the 
dissemination  of  such  advertisement. 
Any  publisher,  radio  broadcast  licensee, 
or  other  agency  or  medium  for  the  dis¬ 
semination  of  advertising,  who,  on  rea¬ 
sonable  request  of  an  officer  or  em¬ 
ploye  duly  designated  by  the  Secretary, 
willfully  refuses  to  furnish  the  name 
and  post-office  address  of  the  person 
who  caused  him  to  disseminate  such 
advertisement  shall  be  guilty  of  a  mis¬ 
demeanor  and  shall  on  conviction  there¬ 
of  be  subject  to  the  penalties  prescribed 
in  paragraph  (b)  of  this  section.” 

Discussing  this  change  in  the  bill,  the 
report  submitted  by  Senator  Copeland 
states : 

“Under  the  existing  law  the  willful 
violator  stands  on  the  same  plane  with 
the  party  who  inadvertently  violates  the 
law  through  the  negligence  of  his  em¬ 
ployes.  Paragraph  (c)  will  place  will¬ 
ful  violators  in  a  special  category,  sub- 
to  heavier  penalties  than  those  who 
violate  the  law  through  inadvertence, 
carelessness,  or  negligence. 

“Publishers,  radio  broadcast  licensees 
and  other  m^ia  for  the  dissemination 
of  advertising  are  not  in  many  instances 
in  a  position  to  know  the  nature  of  the 
goods  they  advertise  nor  can  they  be 
expected  to  maintain  the  necessary 
lalMratory  equipment  and  staff  of  tech¬ 
nicians  to  determine  the  facts.  Accord¬ 
ingly,  paragraph  (d)  will  exempt  such 
a  person  from  liability  under  the  law 
and  place  the  responsibility  where  it 
rightfully  belongs,  viz.,  on  the  manu¬ 
facturer  or  dealer  of  the  advertised 
product  who  is  in  a  position  to  know, 
and  should  know,  whether  the  repre¬ 
sentations  concerning  his  good  name  are 
true  or  false.  However,  if  a  publisher 
or  other  advertising  medium  should  wil¬ 
fully  refuse  to  furnish  the  name  and 
post-office  address  of  an  advertiser,  he 
would  be  held  guilty  of  a  misdeameanor 
and  subject  to  the  penalties  provided  by 
paragraph  (b).” 

The  protection  to  a  publisher  who 
prints  a  false  advertisement  without 
knowledge  of  its  falsity  but  who  has 
had  a  guarantee  of  responsibility  fur¬ 
nished  him  by  the  advertiser,  is  con¬ 
tinued  in  the  bill.  It  also  provides  that 
no  retail  dialer  shall  be  prosecuted  for 
the  dissemination  of  any  advertisement 
by  any  means  other  than  radio,  when 
it  offers  for  sale  in  intrastate  commerce 
only.  Explanatory  of  this  provision  is 
the  following  statement  in  the  Copeland 
report: 

“Retail  dealers  who  sell  only  at  their 
own  establishments  frequently  advertise 
articles  of  local  manufacture  in  small 
newspapers  which  are  deivered  through 
the  mails  or  which  may  to  some  extent 
be  carried  across  state  lines.  Since  such 
advertisements  are  primarily  local  and 
not  interstate,  exem^ion  from  prosecu¬ 
tion  has  been  extended  to  retail  dealers 


for  such  advertising  which  would  other¬ 
wise  be  subject  to  federal  jurisdiction.” 

BUSINESS  REVIVAL  IN  SOUTH 

Clark  Howell,  Jr.,  Sees  Era  of  Great 
Prosperity  Ahead 

Miami,  Fla.,  March  19 — The  south  is 
coming  into  an  era  of  prosperity  greater 
than  ever  known  to  it  in  the  past,  Clark 
Howell,  Jr.,  of  the  Atlanta  (Ga.)  Con¬ 
stitution,  declared  in  an  interview  given 
out  here.  Mr.  Howell  and  Mrs.  Howell 
are  spending  a  winter  vacation  here, 
having  accompanied  Gov.  Eugene  Tal- 
madge  to  Miami  last  week. 

He  attributed  a  considerable  part  of 
the  increased  prosperity  in  the  south  to 
the  bettei  cenditions  among  the  farmers, 
and  pointed  to  present  prices  of  cotton, 
as  high  as  KK)  per  cent  above  the  price 
received  last  year.  The  farmer  is  now 
on  a  cash  basis,  he  added. 

FAIR  PRACTICE  RULES 
ASKED  OF  INK  FIRMS 

Industry  Given  90  Days  by  NRA  to 

Draw  Up  Regulations  Particu¬ 
larly  in  Regard  to  Elaborate 
Service  Offers 

(Special  to  Editok  &  Publisher) 

Washington,  D.  C.,  March  21 — The 
Printing  Ink  Manufacturing  Industry, 
whose  N’R.\  code  has  been  approved  by 
the  President  to  become  effective  March 
26,  will  be  allowed  90  days  within  which 
to  submit  a  trade  practice  section,  one 
feature  of  which  will  deal  with  unwar¬ 
ranted  services  to  purchasers. 

Administrator  Hugh  S.  Johnson,  in 
his  report  to  the  White  House,  cited 
the  practice  of  rendering  an  unneces¬ 
sarily  high  degree  of  service  to  buyers 
of  printing  inks  as  one  of  the  evils  of 
the  industry,  and  gave  as  its  reason  the 
fact  that  competition  is  exceedingly  keen, 
due  to  the  fact  that  the  annual  con¬ 
sumption  is  only  about  one-half  of  the 
existing  plant  capacity. 

The  NRA  also  specified  in  its  formal 
approval  of  the  compact  that  the  ad¬ 
ministering  authority  must,  within  the 
90  days  period,  draft  a  plan  of  national 
credit  control  for  the  purpose  of  elimin¬ 
ating  price  cutting  tactics. 

Comprising  the  industry  are  163  com¬ 
panies,  but  of  these  20  per  cent  do  ap¬ 
proximately  85  per  cent  of  the  annual 
business.  Sales  have  decreased  appre¬ 
ciably  in  the  past  several  vears,  dropping 
from  $40,000,000  in  1929,'  to  $28,000,000 
in  1932. 

The  code  provides  a  maximum  40  hour 
week  over  any  13-week  period  and  pro¬ 
hibits  more  than  48  hours  work  in  any 
one  week.  Minimum  wages  are  40  cents 
an  hour  and  $15  a  week  for  clerical  em¬ 
ployees.  Operation  of  the  agreement 
will  increase  employment  and  payrolls 
about  15  per  cent. 

RESIDENTS  BUY  DAILY 

Prominent  BusinesB  Men  Take  Over 
Sarasota  (Fla.)  Herald 

Ten  prominent  permanent  and  winter 
residents  have  acquired  ownership  of 
the  Sarasota  (Fla.)  Herald  evening  and 
Sunday  newspapers. 

George  D.  Lindsay,  editor  and  gen¬ 
eral  manager  of  the  Herald,  has  re¬ 
tired  from  active  service.  Pending  a 
meeting  of  the  new  stockholders,  no 
change  in  policy  was  announced. 

New  stockholders  are  Samuel  W. 
Gumpertz,  prominent  in  the  amusement 
field  and  managing  director  of  the  Ring- 
ling  circus  combine ;  George  W.  Earle, 
retired  New  York  manufacturer  and 
stockholder  in  the  Bankers  Trust  Com¬ 
pany  ;  Harley  K.  Crane,  Cincinnati  capi¬ 
talist;  Powell  Crosley,  Jr.,  head  of  a 
radio  manufacturing  firm,  and  president 
of  the  Cincinnati  Reds  baseball  club; 
J.  J.  Williams,  Jr.,  city  attorney;  C. 
W.  Jorea,  head  of  a  large  Chicago  pub¬ 
lishing  house;  J.  A.  Maahs,  retired  oil 
company  executive;  Ralph  C.  Caples, 
railroad  official  and  head  of  an  adver¬ 
tising  agency  in  Chicago;  Charles  Hull 
Ewing,  retired  business  man,  and  John 
S.  Somerville  of  Chicago,  partner  in  a 
large  wholesale  commission  firm. 


THIS  FIRE  STORY  EASY,  BUT 
PAINFUL.  TO  COVER 
A  S  Elarl  Aiken,  T oledo  Blade  re- 
porter,  sat  at  his  desk  near  the 
police  radio  in  the  Blade  editorial 
room  one  afternoon  recently,  he 
heard  the  broadcaster  announce  a 
fire.  There  had  been  some  30  fires 
that  day  and  to  Earl  it  sounded  like 
just  another  fire. 

But  when  the  announcer  gave  the 
address — 736  Main  street — Earl  did 
a  champion  high  jump,  for  it  was 
his  own  home. 

He  reached  the  scene  in  time  to 
assist  his  parents  to  carry  out  per¬ 
sonal  possessions.  He  found  his 
friend,  the  district  fire  chief,  super¬ 
vising  activities  from  the  sidewalk. 

“Why  all  the  activity?”  asked  the 
chief. 

“This  is  my  house!”  yelled  Earl, 
as  he  set  the  bird  cage  down  on  a 
china  platter  and  dashed  bark  into 
the  house. 

The  chief  dashed  in  too,  shouting 
a  peremptory  order:  “Hey  boys, 
watch  them  axes!” 

The  fire  caused  $1,000  damage  to 
the  building  and  $100  to  the  Aiken 
apartment. 

REPEAL  STIMULATING 
HOTEL  UNAGE 

Hotel  Stevens  Manager,  Chicago,  Says 
Spirituous  Beverage  Business  Re¬ 
turning — Firm  Is  Placing  Large 
Advertising  Campaign 

(Special  to  Editor  &  Publisher) 
Chicago,  March  19 — Repeal  of  prohi¬ 
bition  is  directing  an  increasingly  large 
volume  of  hotel  advertising  into  Ameri¬ 
can  newspapers,  according  to  Otto  K. 
Eitel,  newly-appointed,  32-year-old  gen¬ 
eral  manager  of  the  Stevens  Hotel  here. 
The  Stevens  is  making  plans  for  one 
of  the  most  extensive  promotion  pro¬ 
grams  in  its  history,  Mr.  Eitel  stated. 

“Much  of  the  spiritous  beverage  busi¬ 
ness  will  return  to  the  hotels  from 
which  it  was  wrested  by  the  18th 
•Amendment,”  he  said. 

“Although  some  newspapers  have  a 
policy  against  mentioning  hard  liquors 
in  their  advertising  columns,  all  of 
them  will  profit  by  the  increas^  dining 
room  advertising  which  large  hotels  will 
place,  even  without  mentioning  liquor. 
Hotel  advertising  is  dependent  largely 
upon  the  profitability  of  the  hotel  busi¬ 
ness,  and  repeal  is  increasing  hotel 
dining  room  business." 

Mr.  Eitel  pointed  out  that  hotels  can 
feature  dining  room  service,  stressing 
food  and  music  or  other  entertainment, 
in  papers  which  have  policies  against 
the  use  of  liquor  copy.  In  Chicago,  the 
Tribune  and  Daily  Ncus  do  not  accept 
advertising  with  any  reference  to  hard 
liquors.  The  Stevens,  however,  has 
placed  regular  advertisements  with  these 
dailies  on  its  dining  rooms  and  orches¬ 
tras.  Results  have  been  most  gratjfy- 
ing,  according  to  Mr.  Eitel.  A  typical 
Stevens’  bar  room  ad  gets  around  the 
hard  liquor  taboo  as  follows: 

“Wining,  like  dining,  to  be  at  its  best, 
requires  atmosphere. .  .A  complete  line 
of  finest  domestic  and  import  liqueurs, 
wines  and  mixed  drinks.” 

The  Stevens  is  not  only  advertising 
its  dining  room  serv’ice  here,  but  is  using 
metropolitan  newspapers  in  New  York 
City  and  Boston.  A  national  magazine 
campaign  is  also  being  planned.  The 
account  is  handled  by  Carroll  Dean 
Murphy,  local  agency. 

DAILY  62  YEARS  OLD 

The  62d  anniversary'  of  its  founding 
was  celebrated  March  9  by  the  South 
Bend  (Ind.)  Tribune.  From  the  day 
of  its  inception  to  the  present  it  has 
remained  in  the  control  and  direct 
operation  of  the  founders  A.  B.  Miller 
and  E.  Crockett,  and  their  sons.  F.  A. 
Miller  is  president  and  editor,  Charles 
E.  Crockett,  secretary  and  treasurer, 
and  Franklin  D.  Schurz,  nephew  of  Mr. 
Miller,  is  vice-president. 


N.  J.  PAPERS  FIGHTING 
BAN  ON  DENTAL  COPY 

Attacking  Legislative  Bill  Wkid 

Gives  Control  of  Business  to  State 
Dental  Society,  Which  For¬ 
bids  Advertising 

Many  New  Jersey  newspapers  ait 
taking  an  active  part  in  fighting  what 
they  term  “a  powerful  dental  lobby 
which  is  seeking  passage  of  a  bill  tn 
give  a  group  of  dentists  absolute  contrei 
of  the  dental  business  in  the  state.  O* 
of  the  chief  objections  on  the  part  d 
the  newspapers  is  the  ban  on  adver¬ 
tising. 

The  bill  is  denounced  by  newspapen 
as  one  which  would  make  the  State 
Dental  Society  a  law  unto  itself  and  en¬ 
able  that  society  to  bar  any  dentists  who 
dared  to  advertise  or  do  other  things 
in  violation  of  the  rules  the  society 
would  set  up  without  restrictions  by  the 
state. 

The  bill,  it  is  charged,  would  set  up 
the  State  Dental  Society  above  the 
courts  of  New  Jersey  and  make  it  su- 
preme  over  the  dental  profession  oi 
the  state. 

The  real  purpose  of  the  bill  was 
vealed  in  the  assembly  when  the  spon¬ 
sor  of  the  measure.  Assemblyman 
W'augh  of  Essex,  introduced  amend¬ 
ments  that  permit  the  Board  of  Dental 
K.xaminers  to  revoke  licenses  of  den¬ 
tists  who  advertise  their  business  in  any 
manner  whatsoever,  by  radio  broad¬ 
casts,  cards,  circulars,  newspapers,  signs 
or  other  devices. 

Here  are  a  few  criticisms  voiced 
against  this  bill : 

Xewark  Sunday  Call:  “.Assembly¬ 
man  Waugh’s  bill  to  give  the  State  Den¬ 
tal  Society  unlimited  power  over  the 
acts  of  dentists  is  a  bad  bill.  It  should 
be  defeated.  It  is  aimed  at  dentists  who 
advertise.” 

Seunrk  Evening  News:  “A  super¬ 
government,  embracing  the  powers  ot 
the  legislature,  police  and  judiciary,  is 
set  up  for  the  dental  profession  in  the 
Waugh  bill  now  before  the  legislature 
The  bill  gives  the  State  Board  oi 
Dental  Examiners  a  blank  check  to  fill 
in  as  it  chooses.  In  fact,  it  is  a  book¬ 
ful  of  blank  checks.” 

Union  Ctly  Hudson  Dispatch:  “To 
expect  the  legislature  of  New  Jersey  to 
enact  laws  that  will  put  the  dental  soci¬ 
ety  above  the  supreme  court — above  all 
the  courts  of  the  state — is  a  piece  oi 
arrogance  all  out  of  sympathy  with  the 
spirit  of  this  country.  It  is  time  to  p^ 
this  arrogant  group  of  dentists  back  is 
their  proper  place.” 

Hoboken  Jersey  Observer:  “No  se 
cret  is  made  of  the  fact  that  the  estab¬ 
lishment  of  a  code  of  ‘ethics’  by  the  state 
law  is  intended  under  the  Waugh  bill  to 
include  the  matter  of  paid  advertisi^ 
Why  any  dentist  should  be  held  guiifi 
of  violating  ‘ethics’  by  advertising  is 
difficult  to  understand,  because  no*,  even 
the  100  per  cent  ‘ethical’  practitiona 
will  neglect  the  opportunity  to  obtain 
all  the  free  advertising  possible.” 

DRIVERS  HELD  FOR  TRIAL 

Albert  Stapp  and  A1  Reinke  Ckarfd 
With  Attack  on  New*  Men 

Albert  A.  (Babe)  Stapp  and  A1 
Reinke,  auto  race  drivers,  were  held 
to  answer  Monday  in  Los  Angeles  Mu¬ 
nicipal  Court  at  the  conclusion  of  theu 
preliminary  hearing  on  charges  of  kid¬ 
naping  James  Lee,  Los  Angeles  Ex¬ 
aminer  reporter. 

They  will  be  arraig;ned  in  Superior 
Court  in  two  weeks,  at  which  time  d^ 
of  their  trial  will  be  set.  Stapp  and 
Reinke  are  two  of  the  men  accused  oi 
swarming  upon  Lee  and  John  Bennus. 
Examiner  photographers,  while  the  Ut¬ 
ter  were  covering  the  funeral  of  Ernie 
Triplett,  west  coast  racer  who  was 
kill^  in  a  race  of  El  Centro  recently. 

As  the  preliminary  hearing  for  Stapp 
and  Reinke  started  last  week,  Louis 
Tomai,  a  third  driver  wanted  in  connec¬ 
tion  with  the  assault  on  Bennus,  sur¬ 
rendered.  Flis  preliminary  hearing  was 
held  March  22. 
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NRA  SILENT  ON  JOB  SHOP  JURISDICTION 

Newspapers  Doing  Commercial  Printing  Still  in  Doubt  as  to  Which  Code  Applies  to  Them — 
National  Labor  Board  Gets  First  Dispute  Involving  Dailies 


N”E\ySPAPEKS  with  job  shops  were 
still  without  definite  assurance  this 
week  as  to  whether  they  should  assent 
to  the  code  for  the  daily  newspaper  pub¬ 
lishing  business,  the  sections  of  the 
graphic  arts  code  i>ertaining  to  news¬ 
papers,  or  both. 

The  code  authorities  and  regional  as¬ 
sociations  are  being  swamped  with  re¬ 
quests  for  an  interpretation  of  the 
matter.  Lacking  definite  official  ruling 
from  the  XRA,  the  daily  newspaper 
code  authority  is  standing  pat  on  the 
interpretation  of  the  statement  of  Don¬ 
ald  R.  Richberg,  XRA  counsel,  that 
“daily  newspapers  with  job  shops  may 
operate  under  the  daily  newspaper  code 
if  their  business  is  the  major  portion  of 
the  business  and  pay  only  the  assess¬ 
ment  of  the  daily  newspaper  code  au¬ 
thority.”  On  ttie  other  hand  the  news¬ 
paper  authority  on  the  graphic  arts  code 
hold  that  Richberg's  statement  does  not 
apply  in  this  case,  and  that  "the  graphic 
arts  code  specifically  places  job  printing 
plants  of  daily  newspapers  subscribing 
or  assenting  to  the  A.  N.  P.  A.  code 
wholly  under  the  graphic  arts  industries 
code,  including  compliance  and  adminis¬ 
tration.” 

The  XRA  authorities  have  not  at¬ 
tempted  to  clarify  the  matter  as  yet, 
protably  because  of  the  critical  situa¬ 
tion  of  the  Administration  and  labor 
conditions  in  the  automobile  and  rail 
industries. 

The  XRA  labor  advisgry  board  this 
week  appointed  four  labor  representa¬ 
tives  to  serve  with  the  four  publisher- 
members  of  the  newspaper  industrial 
board.  The  labor  men  are  Charles  P. 
Howard,  president  of  the  International 
Typographical  Union;  Suford  (Sam) 
Bradley  Marks,  vice-president  of  the 
International  Printing  Pressmen’s  and 
Assistants’  Union;  Edward  Volz,  presi¬ 
dent  of  the  International  Photo  En¬ 
gravers’  Union,  and  Leon  De  Veze, 
president  of  the  International  Stereo¬ 
typers’  and  Electrotypers’  Union.  The 
publisher-members,  appointed  last  week, 
are  Merrill  M.  Lord,  Chicago  Herald 
and  Examiner;  E.  H.  Harris,  Richmond 
(Ind.)  Palladium-Item;  Emanuel  Levi, 
Louisville  Courier-Journal  and  Times, 
and  Harvey  J.  Kelly,  Chicago,  chairman 
of  the  A.  X.  P.  A.  special  standing  com¬ 
mittee. 

"These  eight,”  the  code  stipulates, 
“shall  select  a  permanent  panel  of  five 
impartial  chairmen  from  which  panel, 
in  the  event  of  a  deadlock  on  any  ques¬ 
tion,  shall  be  chosen  by  lot  a  ninth  mem¬ 
ber  of  the  board  who  shall  act  as  chair¬ 
man  and  cast  the  deciding  vote.” 

Editor  &  Publisher  was  told  on 
Thursday  that  about  750  newspapers  had 
assented  to  the  daily  newspaper  code, 
these  newspapers  representing  a  circu¬ 
lation  of  about  27,()W,0()0. 

The  code  authority  office  in  New 
York  is  at  present  continuing  to  set  up 
its  management,  and  answer  the  flood 
of  inquiries. 


(By  telegraph  to  Editor  &  Publisher) 

Washington,  March  22 — The  first 
labor  dispute  involving  a  daily  news¬ 
paper  to  reach  the  national  labor  board 
was  heard  this  week  when  conflicting 
claims  of  the  Richmond  News-Leader 
and  Richmond  Titnes-Dispatch,  and  the 
Richmond  Typographical  Union  were 
before  that  body  for  adjustment. 

The  union  sought  to  show  that  the 
effect  of  the  temporary  newspaper  code 
was  actually  to  reduce  hours  of  em¬ 
ployes. 

,  The  six-day,  48-hour  week  had  been 
in  effect  in  both  newspaper  plants  for 
aTOut  30  years.  In  1932,  because  of 
the  surplus  of  workers,  the  union  re- 
duc^  the  hours  of  journeymen  to  make 
“  ■  week,  but  maintained  the 

right”  of  employes  to  work  six  days 
and  in  fact  claimed  they  were  so  obli¬ 
gated  if  the  publishers  insisted.  Since 
the  temporary  code  went  into  effect, 


overtime  has  been  paid  for  all  in  excess 
of  40  hours  work. 

Counsel  for  the  union,  Henry  \V.  An¬ 
derson,  of  Richmond,  told  the  board  the 
issue  was  whether  the  hourly  earning 
ability  of  the  employes  had  been  reduced 
by  the  temporary  newspaper  code.  He 
contended  the  normal  work  week  was 
48  hours,  with  the  men  permitted  to 
take  time  off  if  they  provided  substi¬ 
tutes.  "But  the  practice  of  the  six-day 
week  continued  and  did  so  without  any 
change  until  the  temporary  newspaper 
code  reduced  the  hours  of  mechanical 
work  of  the  men,”  he  argued. 

Prior  to  the  code  they  had  a  right  to 
a  48-hour  week  and  could  give  away 
part  of  their  time  to  others,  whereas 
after  the  code  they  no  longer  had  the 
right  to  those  working  hours  nor  the 
right  to  spread  employment  by  giving 
away  the  excess  over  40  hours,  he  con¬ 
tinued. 

Elisha  Hanson,  counsel  for  the  pub¬ 
lishers,  made  the  claim  that  the  only 
right  in  the  contract  on  the  part  of  the 
publishers  was  to  demand  that  the  union 
furnish  an  adequate  number  of  efficient 
men,  and  there  is  nothing  giving  the 
publisher  the  right  to  require  the  men 
to  work  48  hours.  On  the  other  hand, 
he  said,  the  only  right  in  the  contract 
on  the  part  of  the  employes  was  to  get 
an  hour  rate  for  an  eight-hour  day. 
The  only  mention  of  a  six-day  week, 
he  cited,  was  in  connection  with  extra¬ 
ordinary  events. 

The  question  which  the  board  prom¬ 
ises  to  decide  with  all  possible  haste  is 
whether  the  hours  of  work  of  employes 
of  the  papers  had  been  reduced  in  ac¬ 
cordance  with  the  terms  of  the  tem- 
IKirary  newspaper  code  when  that  code 
took  effect  or  whether  the  hours  had 
been  reduced  at  an  earlier  date. 

C.  P.  Hasbrook,  publisher  of  the 
Times-Dispatch,  and  John  Stewart  Bry¬ 


an,  publisher  of  the  Xews-Leader,  at¬ 
tended  the  hearing. 


Indianapolis,  March  19 — One  of  the 
first  cases  under  the  daily  newspaper 
code  in  which  the  publisher,  when  sum¬ 
moned  before  the  state  XRA  compliance 
board,  refused  to  submit  to  jurisdiction 
of  any  board  other  than  the  newspaper 
code  authority  or  its  newspaper  indus¬ 
trial  board,  occurred  last  week  when 
eight  former  employes  of  the  yincetiiies 
(Ind.)  Post  appeared  before  the  Fed¬ 
eral  Regional  Labor  Board  in  Indian¬ 
apolis  to  ask  federal  investigation  of  an 
alleged  lockout  of  Post  printers  on 
Feb.  19. 

Mrs.  Samuel  M.  Emison,  Post  pub¬ 
lisher,  who  had  been  summoned  to  ap¬ 
pear  to  confer  with  her  former  employes 
and  members  of  the  labor  board,  sent  a 
letter  saying  she  could  not  be  present. 
Mrs.  Emison  had  previously  told  XRA 
authorities  that  she  was  under  jurisdic¬ 
tion  of  the  newspaper  code  authority 
and,  upon  advice  of  counsel,  refused  to 
submit  herself  to  jurisdiction  of  any 
board  other  than  the  newspaper  code 
authority  or  its  industrial  board. 

The  printer  delegation  to  Indianapolis 
on  March  14  was  accompanied  by 
Luther  German,  Springfield.  Ill.,  repre¬ 
sentative  of  the  International  Typo¬ 
graphical  Union.  The  delegation,  in 
addition  to  its  grievances  of  an  alleged 
lockout,  also  sought  federal  investigation 
of  an  alleged  stock  transaction  between 
owners  of  the  paper  and  the  employes, 
in  which  the  employes  were  given  stock 
instead  of  wages.  The  Indianapolis 
hearing  followed  a  Vincennes  confer¬ 
ence  with  Robert  Fox,  conciliator  for 
the  labor  board.  Testimony  of  the  dele¬ 
gation  on  March  14  was  taken  by  two 
members  of  the  board,  who  will  report 
to  the  full  session  of  the  board  for  fur¬ 
ther  investigation. 


NEWSPRINT  UNIONS  WANT  SIX-HOUR  DAY 


Montreal,  March  17 — Union  rep¬ 
resentatives  and  executives  of  com¬ 
panies  employing  union  labor  in  the  Cana¬ 
dian  newsprint  industry  concluded  their 
conference  here  today,  with  the  critical 
question  of  wages  revision  still  in  mid¬ 
air.  The  unions,  representing  skilled 
labor  in  all  departments  of  the  industry, 
numbering  10,000  Canadian  employes 
and  6,0()0  United  States  newsprint 
workers,  asked  for  three  major  points: 
a  six-hour  day,  a  six-day  week  and  a 
25  per  cent,  increase  in  wages  with  a 
minimum  wage  of  45  cents  an  hour. 

The  company  spokesmen  neither  re¬ 
jected  nor  accept^  the  claims  of  the 
union,  and  all  that  has  been  accom¬ 
plished  by  the  long  two-day  session  be¬ 
tween  the  two  parties  is  that  both  sides 
know  just  what  each  other’s  stand  in 
the  matter  is.  The  issue  will  not  be 
settled  until  individual  meetings  between 
the  union  companies  in  the  newsprint 
industry  and  the  unions  have  been  held. 
All  these  meetings,  which  will  take 
place  in  all  parts  of  Ontario  and  Que¬ 
bec,  must  be  concluded  before  May  1, 
when  the  trade  agreements  covering 
wages  and  working  conditions  will  ex¬ 
pire,  and  by  which  date  settlement  of 
some  kind  will  have  to  be  reached. 

At  present  the  attitude  of  the  com¬ 
panies  towards  the  demands  of  the 
unions  that  working  conditions  similar 
to  those  in  effect  under  the  NRA  in 
the  United  States  be  instituted,  and  that 
wages  actually  in  excess  of  those  speci¬ 
fied  under  the  newsprint  code  of  the 
NRA  be  paid,  is  that  these  expecta¬ 
tions  are  too  great  in  view  of  the  pres¬ 
ent  economic  depression. 

The  request  of  the  unions  for  in¬ 
creased  wages,  particularly,  were  re¬ 
garded  with  apprehension  by  the  com¬ 
pany  executives. 


The  problem  of  negotiations  between 
companies  and  unions  in  this  regard 
was  further  complicated,  John  E.  Pat¬ 
terson  of  the  Abitibi  and  Provincial, 
official  spokesman  and  representative  of 
the  companies,  who  presided  over  the 
meeeting  said  today,  by  the  fact  that  a 
large  number  of  newsprint  mills  in 
Quebec  operated  under  open  shop  ad¬ 
ministration,  and  were  not  represented 
in  the  recent  conference. 

Considerable  progress  had  been  made 
of  late  by  the  unions,  he  said,  in  organ¬ 
izing  these  open  shop  mills  and  in  some 
instances  as  high  as  95  per  cent,  organi¬ 
zation  had  been  affected.  He”  antici¬ 
pated  that  before  the  end  of  the  sum¬ 
mer  open  shops  would  be  practically 
abolished  in  the  industry. 

Until  union  labor  prevails  through¬ 
out,  however,  negotiations  between  the 
union  and  the  present  non-union  com¬ 
panies  as  regards  the  wages  and  work¬ 
ing  conditions  now  being  sought  by  the 
unions,  cannot  be  attempted. 

Mr.  Patterson  said  that  it  was  un¬ 
likely  that  some  companies  would  ac¬ 
cede  to  the  demands  of  the  unions  while 
others  refused.  In  such  an  event,  he 
said,  the  companies  which  “held  out” 
would  be  practically  certain  to  be  faced 
with  the  serious  menace  of  strikes. 

“We  do  not,  however,  anticipate  any 
serious  trouble  in  reaching  an  amicable 
agreement,”  Mr.  P  a  tl t  e  r  s  o n  said. 
“While  the  companies  are  opposed  to 
granting  the  unions’  demands  in  the 
matter  of  wage  increase,  it  is  probable 
that  some  sort  of  compromise  may  be 
struck  which  will  be  satisfactory  to  all 
concerned. 

J.  P.  Burke,  international  president, 
represented  the  pulp  and  sulphite  work¬ 
ers  and  M.  J.  Bums,  international  presi¬ 
dent,  was  spokesman  for  the  paper- 
makers. 


Ivlrs.  Emison’s  answer  to  the  former 
Post  printers  was  a  suit  filed  March  16 
in  Knox  circuit  court  lor  8100,000  dam¬ 
ages,  charging  that  former  employes  in 
the  printing  department  oi  the  Post,  and 
the  I.  T.  U.  conspired  for  the  purpose 
oi  driving  her  from  the  management  oi 
the  Post  and  in  doing  so  wrecked  her 
health.  Named  as  defendants  were 
Irvin  Van  Kirk,  Emil  Jaster,  F'orrest  J. 
Harrington,  Winfield  Orndorf,  Frank 
X.  Scott,  Morris  K.  Welton,  Clarence 
J.  Stangle,  Harry  R.  Berridge  and  pur- 
ward  Hennon,  former  employes  of  the 
Post ;  the  I.  T.  U.  and  Charles  P.  How¬ 
ard,  Claude  M.  Baker,  Francis  G.  Bar¬ 
rett,  John  McArdle  (deceased).  Wood¬ 
ruff  Randolph  and  Luther  Germ^, 
officers  of  the  1.  T.  U.,  and  the  Union 
Printers’  Realty  Company,  a  corporation. 

An  interesting  sidelight  of  the  legal 
battle  is  the  fact  that  Mr.  Emison,  Vin¬ 
cennes  attorney,  bought  the  Post,  then 
the  defunct  Times,  at  a  receiver  sale  for 
$100  in  May,  1932,  and  turned  the  paper 
over  to  his  wife  to  operate.  Their  news¬ 
paper  masthead  carries  the  names  "Sam 
&  Emily”  as  co-publishers. 

In  her  damage  suit  against  the  union, 
Mrs.  Emison  charges  that  as  a  result  of 
the  alleged  conspiracy  she  was  greatly 
annoyed  and  humiliated  and  became  se¬ 
riously  ill  and  "was  caused  to  suffer 
great  and  excruciating  pain  and  agony 
in  her  nervous  and  spinal  system,  per¬ 
manently  injuring  her  in  body  and  peace 
of  mind.” 

According  to  the  plaintiff,  she  became 
convinced  that  one  of  the  defendant  em¬ 
ployes,  Winfield  Orndorf,  former  re¬ 
ceiver  of  the  defunct  Times,  was  “un¬ 
trustworthy,  unreliable  and  unfaithful  as 
an  employe.”  She  notified  the  other 
employes  of  the  fact  and  demanded  re¬ 
lief,  according  to  the  complaint  filed. 
Upon  failure  to  obtain  relief,  the  plaintiff 
notified  the  employes  that  their  contract 
had  expired,  that  she  would  not  reem¬ 
ploy  Orndorf,  and  that  any  new  con¬ 
tract  for  employment  would  be  made  on 
the  basis  of  individual  merit.  There¬ 
upon,  she  charged,  the  defendant  em¬ 
ployes  entered  into  conspiracy. 

In  furthering  this  conspiracy,  Mrs. 
Emison  alleged  the  defendants  circulated 
false  reports  that  they  had  been  unjustly 
locked  out  of  the  newspaper  plant  and 
that  they  had  been  refused  wages  due 
them.  She  also  charged  that  through 
the  international  organization  and  at  the 
instigation  of  the  other  defendants, 
charges  were  filed  against  the  Post  in 
which  it  was  falsely  alleged  that  the  de¬ 
fendant  employes  were  locked  out  of  the 
plant  and  that  the  plaintiff  had  employed 
non-union  workmen  and  was  working 
them  at  such  wages  and  under  such 
hours  as  was  a  violation  of  the  NR.A. 
She  also  charged  that  the  defendants 
opened  headquarters  at  429  Main  street, 
Vincennes,  and  “i»sted  scurrilous  draw¬ 
ings  and  pictures  in  the  front  window  of 
that  building  with  the  intent  of  convey¬ 
ing  to  the  public  mind  that  the  pictures 
applied  to  the  plaintiff,  making  her  the 
object  of  jest  and  ridicule.” 

The  plaintiff  is  represented  by  At¬ 
torney  A.  J.  Padgett.  Mr.  Emison  also 
is  an  attorney  for  the  plaintiff. 

The  defendant  printers,  in  a  series  of 
circulars,  alleged  that  they  agreed  to 
work  for  less  than  a  living  wage  and  to 
accept  stock  in  partial  payment  in  the 
hope  of  reviving  the  newspaper  and  that 
instead  of  receiving  stock  payment  they 
were  locked  out.  Following  the  meet¬ 
ing  in  Indianapolis,  the  discharged  em¬ 
ployes  of  the  Post  issued  a  bulletin  un¬ 
der  the  heading  “Nail  'The  Lie  1”,  which 
said  in  part: 

“As  stated  in  a  former  circular,  to 
the  public,  overtures  and  every  honor¬ 
able  effort  and  means  were  employed  by 
the  discharged  men  to  adjust  this  mt- 
ter  and  to  this  day  has  availed  nothing. 
The  home  printers  are  still  out  and  in 
their  places  are  men  who  hail  from  five 
different  surrounding  states.” 
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CHICAGO  NEWS  USING 
NEW,  LARGER  TYPE 

P«per  Now  Being  Printed  in  7J4- 

Point  Excelsior  on  9-Point  Slug 
— Editorial  Set  in  9-Point 
on  11 -Point  Slug 

(Special  to  Kditus  &  Publishek) 

Chicago,  March  20- — Beginning  yes¬ 
terday,  the  Chicago  Daily  News  is  be¬ 
ing  printed  in  a  new  type  face  known 
as  “Excelsior"  point  type  on  a 
9-point  slug.  The  change  gives  the 
Daily  News  one  of  the  largest  types 
used  by  a  modern  metropolitan  news¬ 
paper  and  greatly  increases  legibility. 
The  type  is  a  half-point  larger  tlian 
that  previously  used  and  the  slug  is  a 
half-point  thidcer. 

The  result  is  a  larger,  clearer  and 
more  readable  type,  with  more  white 
space  between  lin«.  It  is  estimated 
that  the  new  point  type  will  improve 
eye  accommodation  by  approximately  7 
per  cent.  The  type  is  the  first  of  its 
size  to  be  cast  by  Mergenthaler  Lino¬ 
type  Company. 

The  editorials  are  now  set  in  9-point 
type  on  ^  11 -point  slug.  The  change 
to  7J4  point  Excelsior  on  a  9- point  slug 
was  made  from  7-point  Ionic  on  an 
8}^ -point  slug.  In  announcing  the 
change  in  type,  the  Daily  News  referred 
to  its  contribution  to  the  beautification 
of  the  English  language  in  the  fol¬ 
lowing  terms: 

“The  English  language  is  a  priceless 
inheritance,  and  the  Daily  News’  con¬ 
ception  of  the  line  of  true  enterprise  is 
not  to  mutilate  with  meat-ax  experi¬ 
mentations  the  words  that  are  the  herit¬ 
age  of  a  people;  but  rather,  through 
cons^tly  improving  typography,  to  em¬ 
phasize  the  power,  the  vividness  and  the 
virility  of  those  words.” 

The  change  in  type  face  is  most  ap¬ 
parent  on  the  editorial  page.  The  Daily 
News’  regular  column  width  is  12j4 
ems,  with  the  editorials  set  one  and  a 
third  columns  wide. 

Seven  years  ago  the  Daily  News  went 
to  7-point  Ionic.  Prior  to  March,  1927, 
the  newspaper  used  a  7-point  No.  2 
Roman.  This  type  was  employed  con¬ 
tinuously  from  March,  1922,  to  March, 
1927.  Before  1922,  the  paper  was  dressed 
in  7-i»int  No.  3  Roman  type.  In  an¬ 
nouncing  its  new  type  dress,  the  Daily 
News  printed  samples  of  its  fofmer  type 
faces.  Referring  to  7-point  No.  3  Roman 
type  first  used  by  the  Daily  News,  the 
announcement  said: 

“That  earliest  type  has  been  elimin¬ 
ated  with  such  completeness  that  none 
can  be  found  to  set  up  a  comparative 
paragraph.  Perhaps  it  is  just  as  well, 
as  an  example  would  remind  readers  of 
the  terrific  punishment  their  eyes  took. 
It  was  loiown  as  7-point  No.  3  Roman, 
and  it  is  as  dead  now  as  the  horse- 
drawn  street  car.” 

The  change  in  type  face  does  not 
affect  the  classified  section  which  con¬ 
tinues  in  the  same  size  type  as  was 
used  before. 

URGES  PEACE  CAMPAIGN 

Frank  E.  Gannett,  head  of  the  Gan¬ 
nett  newspaper  group,  making  a  broad¬ 
cast  talk  March  14  for  the  Interna- 
tiotul  Y.  M.  C.  A.,  suggested  that  tiie 
United  States  should  set  up  a  Depart¬ 
ment  of  Peace,  headed  by  a  Cabinet 
officer  on  a  par  wiA  the  Secretary  of 
War  and  other  Cabinet  members.  Such 
a  Secretary  of  Peace,  he  believed,  could 
accomplish  wonders  by  using  “honest 
publicity,  including  information  through 
the  news  columns,  advertising  of  all 
kinds,  editorial  opinion,  graphic 
presentation,  conveyed  through  news¬ 
paper,  book,  radio  or  motion  pic¬ 
ture  screen." 

NEW  POST  FOR  GLASMANN 

A.  L.  Glasmann,  editor  and  general 
manager  of  the  Ogden  (Utah)  Stan- 
dard-Exatniner,  was  named  president  of 
the  Interstate  Broadcasting  Company 
which  operates  station  KLO  in  Ogden, 
at  a  stockholders’  meeting  held  March 
12.  Mr.  Glasmann  said  there  will  be 
no  connection  between  the  newspaper 
and  the  radio  station. 


CHAMBERLAIN  JOINS  FACULTY 

N.  Y.  Time*  Man  Takes  Dr.  Will’* 
Class  at  Columbia  University 

John  Chamberlain,  conductor  of  a 
daily  column  of  book  criticism  on  the 
New  York  Times,  is  to  teach  a  course 
_  in  book  review¬ 
ing  at  the  Pulit¬ 
zer  School  of 
Journalism.  Co¬ 
lumbia  University, 
beginning  Mon¬ 
day,  March  26. 
He  has  been  se¬ 
lected  to  take 
over  the  class 
formerly  taught 
by  Dr.  .\llen  Sin¬ 
clair  Will  who 
died  two  weeks 
ago. 

John  CBAUsEsuaN  ,  Chamt«r- 

lain  has  never  be¬ 


fore  taught  in  any  school.  When  he 
was  graduated  from  Yale  in  1925  he 
obtained  employment  with  a  large  ad¬ 
vertising  agency  in  New  York  City. 
After  six  months  he  left  for  a  repor- 
torial  position  on  the  New  York  Times. 
He  covered  important  stories  from  the 
start.  In  his  spare  time  he  wrote  oc¬ 
casional  book  reviews  for  the  Sunday 
section. 

When  John  Donald  Adams,  assistant 
book  editor,  left  for  Washington  Cham¬ 
berlain  took  his  place.  He  remained  as 
book  section  editor  until  March,  1933, 
when  he  joined  the  Saturday  Review  of 
Literature  as  associate  editor.  On  Sept. 
5,  1933,  he  returned  to  the  Times  to 
begin  a  daily  column  entitled  “Books 
of  the  Times.” 

Robert  E.  Garst,  associate  night  city 
editor  of  the  New  York  Times,  will  con¬ 
duct  the  course  in  news  writing  for¬ 
merly  given  by  Dr.  Will.  Theodore 
Meniine  Bernstein,  cable  desk  editor  of 
the  Times,  will  continue  to  give  instruc¬ 
tion  in  news  editing  assisted  by  Herman 
Dinsmore,  also  of  the  Times.  Garst  and 
Bernstein  recently  wrote  ‘‘Headline  and 
Deadlines,’’  a  manual  for  copy  editors. 
They  are  both  former  graduates  of  the 
Pulitzer  School. 

PROTESTS  CENSORSHIP 

Herbel  Says  Mayor  Exceeded  Author¬ 
ity  in  Banning  Riot  Films 

Henry  M.  Herbel,  president  of  the 
Chicago  Film  Board  of  Trade,  in  an 
address  in  Chicago  late  last  week 
charged  that  Mayor  Kelly  had  over¬ 
stepped  his  authority  when  he  banned 
news-reel  pictures  of  riots  and  disturb¬ 
ances.  If  necessary  to  maintain  the  film 
companies’  constitutional  rights,  the 
question  will  be  carried  to  the  Supreme 
Court  of  United  States,  he  declared. 

“The  news  reel  is  considered  the 
newspaper  of  the  screen/’  said  Mr. 
Herbel.  “Mayor  Kelly’s  ban  on  riot 
scenes  and  pictures  of  other  disturb¬ 
ances  of  the  abortive  Austrian  revolu¬ 
tion  undoubtedly  concerns  the  constitu¬ 
tional  guarantees  of  free  speech  and 
freedom  of  the  press.  We  feel  that 
we  have  the  same  freedom  as  the  press 
and  radio  in  presenting  pictorial  events 
and  happenings  with  news  value  of  in¬ 
terest  to  the  public.” 

Mr.  Herbel  said  there  is  a  bill  before 
the  New  York  state  legislature  now  for 
the  elimination  of  all  forms  of  censor¬ 
ship  of  the  motion  picture  industry. 
Recently  in  Ohio  the  censorship  ordi¬ 
nance  was  amended,  eliminating  news¬ 
reels  from  censorship,  he  asserted.  Chi¬ 
cago  is  the  only  city  in  the  United 
States  attempting  such  a  censorship,  he 
charged. 

NEW  DAILY  IN  TEXAS 

The  McAllen  (Tex.)  Daily  Monitor, 
a  new  daily  published  by  the  Palm 
City  Publishing  Company  made  its  ap¬ 
pearance  there  recently.  The  first  edi¬ 
tion  carried  24  pages,  of  which  18  were 
advertising.  The  Monitor  was  founded 
in  1909  as  a  weekly.  Ralph  G.  Bray, 
editor  of  the  Mission  Times,  is  pub¬ 
lisher,  and  A.  R.  King,  former  editor 
of  the  Mercedes  News,  is  managing  edi¬ 
tor. 


DAILY’S  ASSETS  SOLD 

The  assets  of  the  United  States  Daily 
Publishing  Corporation,  publisher  of  the 
Washington  (D.  C.)  United  States 
Daily  which  suspended  publication  in 
March  of  last  year,  were  sold  at  pub¬ 
lic  auction,  March  12  in  VVilmington, 
Del.,  for  $55,000  to  the  United  States 
News  Publishing  Corporation  of  Wash¬ 
ington,  D.  C.  The  sale  was  held  pur¬ 
suant  to  a  plan  for  reorganization. 

JOINS  CHECKING  BUREAU 

Rolf  G.  Julsrud,  formerly  treasurer 
and  advertising  manager  of  the  Man¬ 
kato  (Minn.)  Free  Press,  has  taken  a 
position  as  field  representative  of  the 
.Advertising  Checking  Bureau,  Inc. 

SUIT  AGAINST  SCRIPPS 
FAMILY  BEING  TRIED 

Action  in  Los  Angeles  Concerns 

$300,045  Loan  to  Mrs.  Josephine 

Scripps — Briggs,  Hensel,  Dodge 
Are  Plaintiffs 

(By  telegraph  to  Editos  &  Pubushes) 

Los  Angeles,  March  22 — Suit  of 
H.  B.  R.  Briggs,  Karen  Hensel  and 
E.  G.  Dodge,  against  the  Scripps  fam¬ 
ily  and  several  of  their  properties  in 
connection  with  an  assertedly  unauthor¬ 
ized  loan  made  to  Mrs.  Josephine  S. 
Scripps  in  the  amount  of  $300,045  in 
1932  today  entered  the  second  day  of 
trial  before  Superior  Judge  Murray. 
Mr,  Briggs,  former  publisher  of  the 
Los  Angeles  Record,  now  acting  post¬ 
master  at  Los  Angeles,  and  his  co-plain¬ 
tiffs  in  behalf  of  stockholders  in  the 
Scripps  properties,  ask  an  accounting 
from  E.  W.  Scripps  and  judgment 
against  E.  W.,  Josephine  S,,  James  G. 
Scripps,  Scripps  Newspapers,  Inc.,  and 
other  defendants  in  the  sum  equivalent 
to  amount  of  the  funds  of  the  Record 
Publishing  Co.,  the  Telegram  Tribune 
Co.  (publishers  of  the  Sun  Luis  Obispo 
Telegram-Tribune)  and  the  Scripps- 
Canfield  Co.,  assertedly  used  without 
authorization  of  their  directors  to  make 
up  this  loan. 

Although  Mrs.  Scripps  was  said  to 
have  given  a  note  covering  the  loan 
the  plaintiffs  charge  “it  was  discharged 
by  wrongful  cancellation.”  This  was 
accomplished,  according  to  the  com¬ 
plaint,  through  a  series  of  transactions 
between  the  defendant  companies.  E.  W. 
Scripps,  testifying  as  an  adverse  party 
to  the  plaintiffs’  cause,  was  the  first 
witness  called  by  William  Nesblett,  at¬ 
torney  for  the  plaintiffs.  He  outlined 
the  corporate  structure  of  the  newspaper 
chain  and  declared  that  Scripps  News¬ 
papers,  Inc.,  formed  late  in  1932  was 
created  to  combine  the  control  of  all  the 
companies  in  one  unit. 

Two  thousand  shares  of  non-voting 
stock  were  distributed  equally  among 
himself,  his  brother  James,  and  two 
sisters,  Josephine  L.  and  Ellen  B. 
Scripps,  he  testified,  and  declared  that 
he  holds  26  and  his  brother  24  of  the 
50  shares  of  voting  stock. 

The  defendants  contend  that  the  obli¬ 
gation  is  safe  and  that  it  was  assumed 
with  twice  the  original  security  by  the 
two  sons  and  two  daughters  of  Mrs. 
Scripps  and  that  the  present  action  is 
one  brought  purely  to  harass  the  family. 

Action  on  another  suit  brought  by 
Mr.  Dodge  who  is  special  administrator 
for  the  estate  of  the  late  Byron  H.  Can- 
field  against  the  same  defendants  was 
delayed  by  Judge  Murray  pending  final 
determination  of  a  similar  case  in  the 
state  of  Washington.  'The  second  ac¬ 
tion  involves  stock  assertedly  owned  by 
Mr.  Canfield  at  the  time  of  his  death 
in  1932  and  pledged  to  secure  notes  in 
Mrs.  Scripps  favor.  Mr.  Dodge  as¬ 
serts  this  stock  valued  at  $1,100,000  was 
unlawfully  disposed  of  and  asks  as 
damages  the  difference  between  actual 
value  of  the  stock  and  $253,000.  the  face 
value  of  the  notes. 

BROMPTON  REPORTS  LOSS 

Brompton  Pulp  &  Paper  Company, 
Limited,  has  reported  an  operating  loss 
of  $262,350  for  the  year  ended  Dec.  31, 
193L  as  compared  with  a  loss  of  $670,- 
931  in  the  previous  year. 


RECEIVERS  FOR  R.  HOE 
SETTLE  BIG  LOANS 

Debt  of  $1,863,868  to  Guaranty  Tr«g 

Company  and  $250,000  Bor¬ 
rowed  to  Run  Business  Are 
Liquidated 

A  debt  of  $1,863,868  to  the  Guarant; 
Trust  Company  of  New  York,  which 
was  outstanding  in  April,  1932,  when 
R.  Hoe  &  Co.,  Inc.,  manufacturer  of 
printing  presses,  was  thrown  into  equity 
receivership,  has  been  fully  repaid 
under  the  management  of  the  Irving 
Trust  Company  as  receiver,  it  was  re¬ 
ported  this  week  to  the  United  States 
District  Court. 

The  receiver’s  report,  covering  from  f 
April  21,  1932,  to  Dec.  31,  1933,  1 
showed  that  the  debt,  for  which  col-  ' 
lateral  totaling  $2,677,181  had  been  l 
pledged,  was  paid  from  receipts  from  t 
new  business  and  from  the  collection  1 
of  money  owed  to  the  company.  Last  I 
November  the  receiver  paid  also  r 
$250,000  that  had  been  borrowed  to  = 
conduct  the  business. 

W’hen  the  company  went  into  re-  ' 
ceivership  it  had  only  $4,302  free  cash 
in  banks,  and  most  notes  and  accounts 
were  slow  and  some  uncollectable,  the  i 
report  said,  and  continued: 

“The  total  of  accounts  and  notes  re¬ 
ceivable  on  hand  as  of  Dec.  31,  1933,  ; 
was  $1,205,865.  This  included  less  ' 
than  $250,O0O  of  slow  items,  most  of 
these  being  the  obligations  of  Central 
and  South  American  customers.” 

At  the  beginning  of  the  receivership,  ; 
the  report  showed,  overhead  expenses 
amounted  to  $135,825  a  month,  but  last 
December  they  had  been  reduced  by 
$50,000  a  month.  Cash  receipts  on 
March  8,  19^,  totaled  $5,937,213  and 
disbursements  $5,496,513,  making  cash 
on  hand  $440,700. 

The  receiver’s  consolidated  income 
and  surplus  account  showed  a  profit 
during  the  period  of  $16,650  before 
deducting  partial  receivership  adminis¬ 
tration  and  legal  expenses,  interest  on 
purchase  money  mortgages  and  full 
depreciation. 

“After  deductions  specified,”  the  re¬ 
port  added,  “there  was  a  loss  of  $329,- 
353,  due  entirely  to  the  low  volume  of 
large  press  sales  during  1933,  billings 
amounting  to  only  $1,210,141,  the  low¬ 
est  in  the  company’s  history. 

“During  the  latter  part  of  1933  a 
much  more  satisfactory  volume  of 
large  press  orders  was  received,  but 
for  delivery  in  1934.” 

The  $329,353  loss  for  the  receiver¬ 
ship  period  was  for  the  New  York 
company  alone,  it  was  pointed  out, 
while  the  consolidated  report  for  the 
New  York  and  London  companies 
shows  a  profit  of  $83,936  for  the  re¬ 
ceivership  period. 

NEWSPRINT  OUTPUT  GAINS 

February  Production  at  Highest  Level 
in  Four  Years 

Production  of  newsprint  in  the  United 
States^  and  Canada  in  February  was  at 
the  highest  level  in  four  years,  and 
Canadian  production  alone  was  greater 
than  for  any  February  since  1930,  ac¬ 
cording  to  figures  compiled  by  the  News 
Print  Service  Bureau,  New  York. 
Production  in  February  was  28% 
greater  than  in  February  last  year,  with 
Canadian  mills  showing  a  37%  gain. 
For  the  first  two  months  of  the  year 
production  was  higher  than  for  any 
similar  period  since  1931. 

Production  of  newsprint  by  Canadian 
mills  totaled  174,447  tons  in  February, 
as  compared  with  125,610  tons  in  Feb- 
uary  of  last  year. 

Shipments  were  169,654  tons.  Pro¬ 
duction  in  January  was  188,374  tons. 

Production  in  the  United  States  was 
72,402  tons,  and  shipments  were  69,251 
tons. 

Stocks  of  newsprint  paper  at  Ch¬ 
adian  mills  were  figured  at  40,445  tons 
at  the  end  of  February,  and  at  United 
States  mills  at  22.060  tons,  making  a 
combined  total  of  62,505  tons,  compared 
with  53,961  tons  on  Jan.  31. 
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N.  E.  A.  MAKES  RAPID  PROGRESS  ON  CODE 

Work  Sheets  and  Statements  of  Administration  Costs  Sent  to  Members — Nichols  Reaffirms  Juris¬ 
diction  Over  Job  Shops^State  Groups  Name  Code  Authorities 


(Special  to  Eoitoi  &  Publishes) 

Chicago,  March  20 — Maintaining 
their  position  that  all  commercial 
printing  establishments  ol  daily  news¬ 
papers  are  subject  to  provisions  of  the 
Graphic  Arts  Industries  Code,  regard¬ 
less  to  which  code  the  newspaper  itself 
finally  assents,  members  of  the  joint  code 
administration  authority  of  the  National 
Editorial  Association  this  week  sent 
work  sheets  and  statements  of  code  ad¬ 
ministration  costs  to  regional  code  ad¬ 
ministrative  agencies,  which,  in  turn,  are 
sending  them  te*  all  establishments  com¬ 
ing  under  Divisions  A-2  and  A-S  of  the 
graphic  arts  code. 

The  statement  of  the  joint  code  ad¬ 
ministration  committee,  headed  by 
Walter  Allen,  Brookline  (Mass.)  Chron¬ 
icle,  N.  E.  A.  president,  contains  the 
following  information  as  to  code  ad¬ 
ministration  costs: 

“From  the  Code;  Article  I,  Section  3, 
paragraph  (e)  : 

“Each  National  Code  Authority  shall 
be  responsible  for  the  payment  of  its 
share  of  the  expense  of  administering 
this  Code,  and  shall  have  the  power  to 
collect  the  amount  of  its  share  of  said 
expenses  from  the  establishments  with¬ 
in  its  jurisdiction  by  assessment  in  such 
proper  and  equitable  manner  as  it  may 
determine. 

"From  the  Code;  Article  I,  Section 
14: 

■‘Each  establishment  shall  be  entitled 
to  make  use  of  the  NRA  insignia  and 
may  participate  in  the  activities  of  its 
National  Code  Authority  and  of  this 
Code  by  assenting  thereto  and  complying 
with  the  provisions  thereof,  and  paying 
the  share  of  the  expense  of  administra¬ 
tion  thereof  assessed  against  it,  as  here¬ 
in  movided. 

“From  National  Code  Authority  By- 
Laws;  Article  VII: 

“(1)  The  Administration  Committee 
shall  have  the  power  and  duty  to  assess 
and  collect  from  each  establishment 
within  this  Industry  its  equitable  share 
of  administration  of  this  Code. 

“(2)  The  Administration  Committee 
shall  collect  from  each  establishment 
within  the  Industry,  its  proportionate 
share  of  the  cost  of  code  administra¬ 
tion,  national  and  regional.  An  initial 
payment  of  Five  Dollars  ($5.00)  plus 
One  Dollar  ($1.00)  for  each  person  em¬ 
ployed  by  said  establishment  in  excess 
of  two  (2)  shall  be  levied  and  col¬ 
lated.  For  the  purpose  of  this  pro¬ 
vision  the  term  “person  employed”  means 
a  proprietor,  partner,  worker,  or  any 
person  who  was  regularly  engaged  by 
an  establishment  on  the  basis  of  not 
less  than  twenty  (20)  hours  per  week 
on  February  26,  1934-— the  effective  date 
of  this  Code. 

“(3)  The  Finance  Committee  shall 
have  the  power  and  duty  to  devise  and 
recommend  to  the  Administration  Com¬ 
mittee  all  methods  of  assessment,  col¬ 
lection.  and  allocation  of  funds  on  an 
equitable  basis  as  between  establishments 
and/or  regions. 

“(4)  The  Administration  Committee 
shall  have  the  power  to  make  equitable 
adjustments  in  assessments. 

“(S)  The  Administration  Committee 
shall  have  the  power  and  duty  to  allo¬ 
cate  equitably,  for  the  purpose  of  na¬ 
tional  and  regional  administration,  the 
funds  so  collected.” 

Work  sheets,  sent  out  by  Harry  B. 
Rutledge,  N.  E.  A.  secretary,  provide 
for  voluntary  reports  of  number  of  em¬ 
ployes  in  various  newspaper  establish¬ 
ments,  volume  of  business  done  annually, 
and  other  general  information  pertinent 
to  code  administration. 

Supplementing  his  remarks  to  Editor 
&  Pi  BLiSHER  here  last  week,  Lee  M. 
Nichols,  Brtstow  (Okla.)  Record,  chair- 
Jljan  of  the  small  daily  division  of  the 
Graphic  Arts  Industries  Code  Authority 
Md  chairman  of  the  National  Relief 
Printing  Compliance  Board,  issued  an 
open  letter  to  all  daily  newspaper  pub¬ 


lishers  this  week  in  which  he  incor¬ 
porates  the  eight-point  bulletin  sent  out 
by  the  N.  E.  A.  to  regional  code  ad¬ 
ministrative  agencies  last  week  and 
definitely  declares  that  the  graphic  arts 
code  covers  dailies’  job  shops.  Mr. 
Nichols  quotes  from  the  graphic  arts 
code  relating  to  the  question,  as  reported 
in  Editor  &  Pvbusher  for  March  17, 
and  comments  upon  Donald  R.  Rich- 
berg’s  remarks  relative  to  overlapping 
of  codes. 

Mr.  Nichols  asserts  that  “since  the 
enforcement  of  the  graphic  arts  code  is 
wholly  reserved  for  the  Grajjhic  .\rts 
Industries  it  is  apparent  that  the  cost 
of  such  administration  may  be  assessed 
agaimt  the  establishments  concerned.” 
His  letter  follows  in  part: 

“As  a  small  town  daily  newspaper 
publisher,  one  who  has  worked  in 
Washington  unstintedly  in  the  interest 
of  the  non-metropolitan  daily  news¬ 
papers  throughout  the  period  of  code 
development  and  presentation,  I  feel 
that  I  would  be  remiss  in  my  duty  to 
you,  as  a  fellow  publisher,  if  I  did 
not  give  you  my  conception  of  how 
the  codes  will  affect  you  and  your 
business. 

“Take  it  from  the  officials  of  the 
National  Recovery  -Administration,  the 
Graphic  .Arts  industries  presented  the 
greatest  problem  to  the  code  makers 
of  all  the  industrial  organizations  that 
appeared  in  Washington. 

“With  a  gross  annual  business  in 
excess  of  two  billions  of  dollars  and 
a  widely  decentralized  industry,  the 
Graphic  Arts  coordination  was  most 
difficult.  General  Johnson’s  staff  said. 
Everyone  around  the  NR. A  offices 
were  greatly  relieved  when  the  zero 
hour  came  and  the  cixles  for  daily 
newspaiiers  were  effective.  President 
Roosevelt,  by  executive  order,  made 
the  daily  codes  effective  March  12. 
The  code  for  other  branches  of  the 
graphic  arts  was  effective  two  weeks 
earlier. 

“While  the  whole  industry  was  a 
monster  jigsaw  puzzle,  which  in  spite 
of  the  .seemingly  impossible  task  of 
putting  it  together  was  accomplished, 
there  seems  to  be  some  doubt  in  the 
minds  of  daily  newspaper  publishers 
just  where  they  fit  in. 

“The  air  has  been  full  of  rumors,  ‘off 
the  record’  opinions  and  wild  gues.ses 
from  a  variety  of  sources.  WHat  the 
codes  say  apparently  has  been  ignored 
by  many  of  the  experts  who  have  at¬ 


tempted  to  advise  daily  newspaper  pub¬ 
lishers.  After  all,  the  codes  govern 
generally.  It  is  only  where  they  are 
silent  on  a  given  subject  that  one  is 
justified  in  giving  a  speculative  opinion. 
However,  the  authors  of  the  code  spent 
many  weeks  writing  it,  and  nearly  every 
question  that  is  now  being  asked  was 
proposed  during  the  conference  period. 
And  so  far  as  possible,  the  code  was 
made  to  cover  the  various  situations. 

“Division  of  the  industry  as  relates  to 
newspapers  was  carefully  provided  for 
in  the  code.  Before  one  attempts  to 
tell  a  daily  newspaper  publisher  what 
he  is  expected  to  do — the  major  issue 
now — he  should  have  all  i  the  code  pro¬ 
visions  before  him.  Peculiar  to  the  in¬ 
dustry,  some  establishments  may  for  the 
present  be  absolutely  out  front  under 
either  code.  These  are  daily  newspapers 
that  do  not  assent  to  either  of  the  two 
newspaper  codes  and  which  do  not  oper¬ 
ate  commercial  printing  plants. 

“A  daily  newspaper  plant  that  oper¬ 
ates  a  commercial  printing  department 
is  subject  to  the  provisions  of  the  code 
he  assents  to  only  as  relates  to  his  daily 
newspaper.  The  A.N.P.A.  code  has  this 
to  say  on  the  subject:  .Art.  VT,  Sec.  2: 

“  ‘The  Code  .Authority  shall  have  the 
following  powers  and  duties  ♦  *  ♦  (d) 
To  co-ordinate  the  administration  of 
this  Code  with  such  other  code  or  codes, 
if  any,  as  may  affect  the  business  of 
publishers  assenting  to  this  Code.  Pub¬ 
lishers  who  are  engaged  in  the  sale  of 
printing,  photo  engraving  or  other  re¬ 
lated  products  to  others  than  news¬ 
papers,  are  bound  by  the  provisions  of 
this  Code  only  insofar  as  their  opera¬ 
tions  are  concerned  with  the  business 
of  publishing  newspapers.’ 

“The  above  is  the  only  mention  of 
commercial  printing  and  other  possible 
products  of  a  daily  newspaper  found  in 
the  .A.N.P..A.  Code. 

“When  the  Graphic  Arts  Code  was 
being  written  the  problem  of  the  ‘com¬ 
bination  shop’,  both  daily  and  weekly, 
was  given  serious  consideration.  The 
Graphic  Arts  Industries  Code  mentions 
daily  newspapers  in  several  places. 

“These  provisions  clearly  make  the 
commercial  printing  part  of  a  daily 
newspaper  subject  to  the  provisions  of 
the  Graphic  Arts  Industries  Code,  re¬ 
gardless  of  where  the  newspaper  itself 
finally  lands  under  a  code. 

“Such  daily  newspaper  commercial 
printing  department  must  comply  with 
all  the  fair  trade  practices  and  observe 


DEMOCRATS  SEEK  COHEN  AS  TREASURER 


Postmaster  General  Farley  (left),  is  shown  at  the  United  States  Bureau  of 
Engraving  and  Printing  with  John  S.  Cohen,  publisher  of  the  Atlanta  Journal, 
whom  he  has  asked  to  serve  as  treasurer  of  the  Democratic  National  Committee. 
After  attending  ceremonies  celebrating  the  new  Maryland  Tercentennial  stamp 
issue,  Mr.  Farley  led  Mr.  Cohen  aside  and  smilingly  showed  him  new  money 
flowing  from  the  presses. 


the  hours  and  wages  of  provided  in  the 
Graphic  Arts  Code  in  the  matter  of 
commercial  printing. 

“Administration  am!  enforcement  of 
these  Graphic  Arts  Code  provisions  is 
wholly  retained  by  the  Graphic  Arts 
several  code  authorities.  It  is  a  re¬ 
sponsibility  and  duty  that  cannot  be  as¬ 
sumed  by  any  other  code  authority. 

“It  seems  therefore  that  since  the 
enforcement  of  the  Graphic  Arts  Code 
is  wholly  reserved  for  the  Graphic  Arts 
Industries  (see  Article  1,_  sectiori  1, 
paragraph  (a)  under  Definitions)  it_  is 
apparent  that  the  cost  of  such  admin¬ 
istration  may  be  assessed  against  the 
establishments  concerned. 

“A  speech  made  by  a  member  of  the 
legal  department  of  the  National  Re¬ 
covery  Administration  has  been  used  to 
confuse  the  minds  of  daily  publishers. 
This  statement,  credited  to  Mr.  Donald 
Richberg,  relating  to  overlapping  of 
codes,  has  been  broadcast  generally 
among  daily  newspaper  publishers.  It 
is  understood  that  Mr.  Richberg  re¬ 
ferred  generally  to  codes  and  not  speci¬ 
fically  to  the  newspaper  codes.  The 
Graphic  Arts  Industries  Code  is  unique 
in  that  it  supplies  the  specific  answer 
to  the  question.  It  was  anticipated  that 
such  a  question  might  arise,  and  the 
code  wriers  in  anticipation  provided  the 
answer. 

“Mr.  Richberg  has  since  been  quoted 
as  saying  that  he  did  not  intend  to 
so  specific  as  those  who  have  used  his 
previous  quotation. 

“It  has  also  been  stated  that  the  news¬ 
paper  division  of  the  Graphic  Arts  Code 
must  submit  its  industrial  relations  dis¬ 
putes  to  an  arbitrary  tribunal  on  which 
daily  newspapers  have  but  two  mem¬ 
bers.  However,  under  the  President’s 
Executive  Order,  approving  the  code, 
he  states,  ‘When  the  dispute  arises  in 
any  industry  or  group  of  industries  as 
determined  by  the  administrator  under 
the  Graphic  Arts  Code,  the  employer 
members  shall  be  nominated  from  the 
employers  of  that  industry  or  group, 
and  employe  members  shall  be  norni- 
nated  from  the  employes  of  that  in¬ 
dustry  or  group.’ 

“Daily  newspapers  that  engage  in 
commercial  printing  in  connection  with 
their  publishing  business  will  find  the 
Graphic  Arts  Industries  Code  meets  the 
spirit  and  letter  of  NRA  and  at  the 
same  time  offers  many  advantages. 
These  advantages  were  written  in  the 
code  for  their  benefit  and  are  still  in  it. 

“Among  them  is  the  system  of  code 
government.  It  is  the  intent  of  the  code 
to  give  a  government  as  close  to  the 
establishment  as  possible.  This  is  ob¬ 
tained  by  making  the  state  press  asso¬ 
ciations  code  administration  agencies. 
In  the  matter  of  compliance  this  is 
especially  important. 

“It  makes  it  possible  for  all  admin¬ 
istration  to  be  under  a  single  code 
authority.  And  that  code  authority  is 
as  close  to  the  establishment  as  your 
association  secretary  or  state  central 
office.  The  Graphic  Arts  Industry  is 
by  virtue  of  the  code  a  self-governed 
industry.  Only  so  far  as  the  indi¬ 
vidual  establishments  are  permitted  to 
participate  in  the  industrial  government 
is  industrial  government  truly  repre¬ 
sentative.  You  can  have  your  say  in  all 
matters  that  relate  to  the  government 
of  this  great  industry.” 

Meanwhile,  C.  A.  Baumgart,  N.E.A. 
code  administration  manager,  reported 
continued  activity  among  various  state 
press  associations  relative  to  filing  ap¬ 
plications  as  regional  code  administra¬ 
tive  agencies  and  in  setting  up  regional 
code  authorities. 

A  check  through  Mr.  Baumgart’s  files 
showed  the  following  situation  by  states 
to  date: 

Alabama  Press  Association :  Filed 
(Continued  on  page  42) 
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Editor  &  Publisher  for  March  24,  1  934 


COAST  ANTI-HANDBILL  LAW  UPHELD 
BY  U.  S.  COURT;  HITS  SHOPPING  NEWS 


STORE  BOUGHT  ADVERTISING 
TO  CONGRATULATE  THIEF 


Ordinance  Declared  Constitutional  and  Not  Discriminatory 
Although  Specifically  Exempting  Newspapers — ^Merchants’ 
Paper  Sought  Injunction 


The  Adaskin  Furniture  Company 
purchased  display  advertisine 


lisliing  would  happen  to  be  driven  out 


CAN  FRANCISCO,  ^^rch  19  The  lousiness  would  not  render  the  ordi- 
N  inth  United  States  Circuit  Court  of  nance  in  question  unconstitutional.” 
Appeals  here  today  upheld  the  constitu-  ]„  its  decision  the  court  said:  ‘‘The 
Uonality  of  an  ordinance  of  the  City  of  ^jty  council  of  South  San  F'rancisco 


^uth  San  Francisco  prohibiting  the  knows  whether  or  not  people  of  that 
distribution  in  automobiles,  on  porches  community  have  the  habit  of  promptly 


or  lawns  of  handbills  and  oth^  print^  picking  up  advertising  matter,  whether 
or  wntteri  advertising  matter.  The  ordi-  the  semi-weekly  supervision  of  Shopping 


nance  had  specifically  exempted  news¬ 
papers  in  the  general  advertising  ban. 


News’  carriers  is  sufficient  to  prevent 
accumulation  of  rubbish  on  the  streets, 


The  action  was  brought  by  the  San  vs’hether  it  will  be  blown  by  the  wind  to 
Frawwco  Shopping  News  company,  frighten  horses  or  to  create  fire  hazards. 


which  assert^  the  city  council  intended  -Even  if  we  grant  the  past  harmless-  I  ‘  I 

to  use  the  ordinance  to  prohibit  distribu-  ,,^55  Qf  Shopping  News  method  of  - 

tion  of  Its  publication,  the  Shopping  distribution  it  cannot  be  said  as  a  mat-  cnutrlif  tr.  Kj.  nr 

News  to  houses  in  South  San  Fran-  ter  of  law  it  will  continue  to  lie  harm-  ® 

cisco  .  ^  :  "'“..'rO'”  "“e  to  oe  Harm  finance.’  The  hardship  if  any  which 

.  .  ....  ,  less.  Courts  will  allow  legislatures  ^  u.,.,  ..n- 

The  circuit  courts  decision  affirmed  great  latitude  in  determining  whether  nr« 

the  ruling  of  the  lower  court  in  denying  “eruin  businesses  are  vicious,  harmful,  ‘-^'^ably  suffer,  under  the  present  ordi- 

the  Shopping  News  an  injunction  re-  useful  or  non-useful  according  to  local  must  be  ^rne  as  one  of  the  im- 

straining  the  city  from  interfering  with  conditions  or  the  manner  in  which  they  Perfections  of  human  beings. 

Its  business.  are  conducted  conclusion  we  desire  to  advert  to 

District  Judge  A.  F.  St.  Sure  of  the  -As  a  matter  of  fact  the  ordinance  in  ‘^e  salutary  reluctance  displayed  by  the 

lower  court  had  refused  to  enjoin  the  question  does  not  purport  to  prohibit  courts  especially  as  we  have  seen  by  the 

City  of  South  San  Francisco,  hold-  {f,e  business  of  publishing  or  distributing  federal  courts  with  regard  to  declaring 
mg  that  the  city  was  well  within  its  a  paper  of  the  class  to  which  Shopping  unconstitutional  an  enactment  of  the 
rights  in  passing  and  enforcing  such  an  Xews  belongs.  It  does  not  forbid  the  law-making  ^y  of  a  state  or  of  any 
ordinance.  _  .  _  .  ..,  manual  delivery  of  the  publication  by  ®f  ‘f®  agencies  or  suMivisioji^^ 

The  Ssn  Trsincisco  Shopping  News  carrier  to  3.  member  of  the  household  reluctsnce  we  snsre.  Decree  Ettirmecl. 

management  sUtes  it  is  p^W.  to  nor  Ts  it  barr^rf^m  thrmS^^  Text  of  the  ordinance  follows : 

carry  the  case  on  appeal  to  the  United  ordinance  which  does  make  an  exception  Section  l“ft  shall  be  unjawful  for 
States  Supreme  Court,  and  pending  the  in  favor  of  general  newspapers  merely  any  person,  firm  or  corporation  to  dis- 
higher  court  decision  plans  to  continue  seeks  to  regulate  the  manner  in  which  tribute  or  cause  to  be  distributed  in  the 
distributing  its  publication  in  South  other  papers  are  distributed.”  Cjty  of  South  San  Francisco  any  hand- 

San  Francisco  without  changing  its  The  court  pointed  out  that  there  is  a  b'H*  or  any  printed  or  written  adver- 
methods  of  distribution.  sharp  distinction  between  ‘‘papers  carry-  t'sing  matter  by  placing,  or  causing  to 

The  ordinance  specifically  exempted  ing  general  news,  w'hich  are  likely  to  be  placed  in  any  automobile,  or  in  any 
general  newspapers.  The  U.  S.  circuit  properly  picked  up  by  subscribers”  and  yard,  or  on  any  porch,  or  in  any  mail- 
court  of  appeals  ruled  that  this  was  publications  left  on  porches  or  behind  box  in  said  city,  not  in  possession  or 
not  discriminatory,  and  in  a  decision  door  knobs.  under  the  control  of  any  person  so  dis- 


X  purchased  display  advertising 
spare  in  the  Fall  River  (Mass.) 
Herald  News,  March  17,  to  capital¬ 
ize  on  a  jewelry  robbery  accom¬ 
plished  at  the  store  in  the  early 
morning  hours. 

Addressed  “To  the  man  or  men 
that  broke  our  jewelry  window  dur¬ 
ing  the  night”  the  advertisement 
read: 

“Our  congratulations.  You  have 

good  taste.  You  knew  that  - 

makes  a  good  watch.  Remember 
that  if  the  watches  don’t  keep  ac¬ 
curate  time  bring  them  in  and  we 
will  adjust  them.  And  if  the  rings 
don’t  fit,  we  will  size  them.” 


City  of  South  San  Francisco  any  hand¬ 
bill,  or  any  printed  or  written  adver¬ 
tising  matter  by  placing,  or  causing  to 


written  by  Judge  William  Sawtelle,  it  “If  the  appellant’s  publication  belongs  tributing  the  same. 


under  the  control  of  any  person  so  dis- 


is  stated,  ‘‘the  record  in  this  case  is  to  a  class  of  papers  which  when  de-  “Section  2— The  provisions  of  this 
absolutely  barren  of  any  evidence,  how-  livered  according  to  the  method  forbid-  ordinance  shall  not  be  deemed  to  apply 
ever  tenuous,  of  any  purpose  on  the  den  by  the  ordinance,  can  reasonably  be  to  any  newspaper,  or  any  publication 
part  of  the  city  council  of  South  San  said  to  increase  the  city’s  fire  hazard,  printing  any  news  of  a  general  nature 
Francisco  to  drfVe  the  San  Francisco  even  though  the  appellant’s  particular  and  keeping  advertising  space  therein 
Shopping  News  out  of  business  in  the  publication  is  delivered  according  to  the  open  to  the  public,  and  the  publishing  of 
community.  forbidden  method  with  such  a  super-  general  advertising  matter  therein. 

“While  the  complainant  does  allege,  abundance  of  caution  that  no  fire  hazard  “Section  3 — Any  person,  firm  or  cor- 
as  wje  have  seen,  that  the  ordinance  could  conceivably  result,  nevertheless  poration,  violating  any  of  the  provisions 
discriminates  in  favor  of  general  news-  the  ordinance  is  not  unconstitutional  of  this  ordinance,  shall  be  ^ilty  of  a 
papers,  there  is  no  averment  that  this  and  the  appellant’s  publication  is  sub-  misdemeanor,  and  on  conviction  thereof 
discrimination  is  the  result  of  any  sinis-  ject  to  its  provisions.”  shall  be  punished  by  a  fine  not  exceed- 


ter  intention  harbored  by  the  framers 
of  the  ordinance. 


the  bill  explaining  why  the  alleged  dis-  ‘unmistakably  and  palpably  in  excess  of  punishment.” 


DAKOTA  PRESS  HONORS  PIONEERS 


crimination  against  the  appellant’s  publi-  the  city  council’s  legislative  power,’  our  The  ordinance  was  passed  unani- 
cation  is  any  greater  than  against  any  decision  cannot  be  altered  by  the  possi-  mously  by  the  city  council  of  South 
other  publicatim  of  the  same  class.  Not  bility,  or  even  the  fact  that  in  the  pres-  San  Francisco  Feb.  1,  1932,  with  all 
a  single  fact  is  alleged  to  sustain  this  ent  instance  ‘a  particular  case  of  hard-  members  of  the  council  voting, 
conclusion  that  the  appellant  was  the  ship  has  arisen’  or  that  the  appellant  The  San  Francisco  Shopping  News 
principal^  target  of  the  city  councilmen.  has  conducted  its  distribution  of  papers  was  established  in  1922.  Stock  is  held 
Finally,  it  is  a  well  established  rule  of  in  such  a  manner  as  not  ‘to  produce  the  by  a  group  of  San  Francisco  stores, 
law  that  courts  arc  not  concerned  with  —  .  . 

utorr'*^  DAKOTA  PRESS  HONORS  PIONEERS 

"We  are  dismissing  from  considera-  ■  .  .I 

tipn  those  allegations  of  the  appellant’s 
bill  relative  to  the  attaching  of  the  pub¬ 
lication  to  door  knobs.  The  ordinance 
by  its  terms  does  not  prohibit  such  a 
method  of  distribution,  and  therefore  it 
is  not  clear  in  what  respect  the  appel¬ 
lant  could  be  said  to  come  w'ithin  the 
provisions  of  the  ordinance,  so  far  as 
the  door  knob  method  is  concerned.  The 
bill  concedes  that  an  alternative  method 
of  distribution  is  also  employed,  namely, 
by  leaving  the  papers  on  porches  of 
houses.  This  procedure  is  specifically 
forbidden  by  the  ordinance,  and  it  is 
with  this  alone  that  we  are  here  con¬ 
cerned.” 

The  ordinance  prohibits  the  distribu¬ 
tion  of  handbills  and  other  advertising  i 
matter  in  automobiles,  on  porches,  in 
yards,  or  even  in  mail  boxes.  Such  un¬ 
solicited  distribution  of  printed  matter, 
it  was  held  by  the  city  council  when 
the  ordinance  was  pass^,  constitutes  a  Sooth  Dakota  believes  in  honoring  her  veteran  editors  while  they  are  still 
public  nuisance.  Upholding  this  view,  with  us.  Left  to  right  are  W.  W.  Sanders,  of  the  Dell  Rapids  Tribune;  Charles 
the  court  of  appeals  said:  “As  a  mat-  De  Groff,  Letcher  Chronicle;  O.  E.  Bowman,  Montrose  Herald,  and  J.  S.  Head- 
ter  of  law,  the  city  council  has  the  ley,  Menno  Herald  receiving  certificates  of  honorary  presidency  of  the»South 
right  to  declare  such  a  method  unlaw-  Dakota  Elditorial  Association  at  the  recent  mid-winter  meet  in  Sioux  Falls 
ful.  The  fact  that  the  Shopping  News  From  H.  A.  Sturges,  himself  a  veteran  editor  and  past  president  of  the  asso- 
because  of  its  particular  system  of  pub-  ciation.  Sturges  is  publisher  of  the  Arlington  Sun. 


because  of  its  particular  system  of  pub- 


N.  Y.  BILL  REGULATES 
LEGAL  NEWSPAPERS 


Must  Have  Been  Issued  For  Four 
Years  and  Be  Four  Pages  or 
More  in  Size  to  Carry 
Official  Notices 


bill  designed  to  protect  legitimatt 
newspapers  in  the  state  and  at  the  same 
time  comply  more  strictly  with  the  law 
relative  to  the  publication  of  legal  no¬ 
tices  has  been  introduced  in  Albany, 
N.  Y.,  by  Assemblyman  Rudolph  Bauer 
of  Brooklyn,  publisher  of  the  W est  End 
News,  a  weekly. 

It  would  serve  to  eliminate  many  of 
the  so-called  fly-by-night  publications 
that  have  been  devoted  almost  solely 
to  the  printing  of  legal  notices,  with 
slight  news  features. 

In  explaining  the  bill,  -Assemblyman 
Bauer  said: 

“It  has  been  found  that  for  political 
expediency  some  papers  _  have  gotten 
the  bulk  of  such  legal  notices  ^d  have 
created  a  large  income,  oftentimes,  as 
has  been  proven,  in  printed  puji)licatioiis 
outside  of  the  state  in  whi^  it  was  is¬ 
sued  and  having  no  circulation ;  so  much 
so  that  the  attorneys  have  had  a  very 
hard  time  to  obtain  a  copy  of  the  publi¬ 
cation.” 

The  bill  requires  that  any  newspaper 
so  qualified  would  have  to  be  in  exist¬ 
ence  at  least  four  years,  which  would 
make  it  an  assured  fact  that  legal  notices 
would  be  seen  by  the  reading  public. 

The  bill  also  requires  that  the  publi¬ 
cation  must  have  had  at  least  208  con¬ 
secutive  issues,  must  consist  of  not  less 
than  eight  pages  of  a  size  not  smaller 
than  11  by  16  inches,  or  of  four  pages 
not  smaller  than  16  by  22  inches,  and 
must  not  be  composed  of  less  than  four 
pages. 

It  also  requires  that  at  least  SO  per 
cent  of  the  printed  matter  in  the  paper 
be  of  reading  matter  other  than  adver¬ 
tisements.  It  bans  the  usage  of  more 
than  one  name  by  a  newspaper  for  the 
purjwse  of  publishing  legal  notices  or  to 
receive  for  publication  or  publish  legal 
notices  under  more  than  one  name. 


NEW  “SPECIAL”  FORMED 


misdemeanor,  and  on  conviction  thereof 
shall  be  punished  by  a  fine  not  exceed- 


The  court  concluded  its  decision  by  ing  fifty  dollars  ($50)  or  by  imprison- 
saying  “finally  having  found  as  we  have  ment  of  a  period  not  exceeding  thirty 


Furthermore,  no  facts  are  alleged  in  that  the  ordinance  in  question  is  not  (30)  days,  or  by  both  such  fine  and 


C.  D.  Bertolet  and  L.  W.  Demini 

Join  in  Entablinking  Firm 

(Special  to  Editor  &  Publisher) 

Chicago,  March  20— C.  D.  Bertolet 
and  L.  W.  Deming  have  announced  the 
formation  of  a  new  special  representa¬ 
tive  firm  under  the  name  Bertolet  & 
Deming,  Inc.,  with  headquarters  at  30 
North  Dearborn  street.  The  company 
will  also  have  a  New  York  office  at 
230  Park  avenue  and  representative  con¬ 
nections  in  Kansas  City  and  on  the 
Pacific  coast. 

Mr.  Bertolet  was  one  of  the  founders 
and  principal  stockholders  of  the  St. 
Paul  Daily  News.  He  was  formerly  in 
charge  of  national  advertising  prior  to 
the  time  of  the  paper’s  recent  sale.  Mr. 
Deming  has  for  the  past  six  years  been 
associated  with  Mr.  Bertolet  on  the  na¬ 
tional  advertising  staff  of  the  St.  Paul 
Daily  News.  Previous  to  that  he  was 
connected  with  the  western  advertising 
office  of  the  St.  Louis  Post-Dispatch. 
A.  H.  Stilwill,  who  is  in  charge  of  the 
New  York  office  of  the  new  firm,  was 
formerly  eastern  representative  of  the 
Boyce  Publications. 


EMPLOYES  HONOR  HUNTRESS 

Employes  of  the  San  Antonio  (Tex.) 
Express  and  Evening  News  on  March 
17  presented  Frank  G.  Huntress,  pub¬ 
lisher,  with  a  chime  clock  in  honor  of 
his  SOth  anniversary  with  the  Express 
Publishing  Company.  The  presentation 
was  made  by  Harvey  Bear,  stereotyp¬ 
ing  foreman,  who  has  been  with  the 
company  for  44  years.  Alex  Bowers, 
business  manager,  was  master  of  cere¬ 
monies  at  the  office  gathering.  The 
Chamber  of  Commerce  and  Library 
Board  joined  the  county  and  city  com¬ 
missions  in  adopting  resolutions  felici¬ 
tating  Mr.  Huntress.  Mr.  Huntress 
in  a  page  1  box  expressed  gratitude  to 
“loyal  friends”  who  contributed  to  the 
success  of  the  new-spapers. 
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Editor  &  Publisher  for  March  24,  1934 

WIRE  SERVICE  CODE  DELAY  PROTESTED 

American  Newspaper  Guild  Committee  “Cracks  Down”  on  NRA  for  Lack  of  Action  on  Press 


The  National  Recovery  Administra¬ 
tion  is  asked  to  call  a  public  hearing 
within  two  weeks  for  press  associations 
to  show  cause  why  they  should  not  im¬ 
mediately  submit  a  code  of  fair  compe¬ 
tition  or  have  one  imposed  upon  them 
in  an  open  letter  to  be  published  next 
week  in  The  Guild  Reporter,  official 
publication  of  the  American  Newspaper 
Guild,  Editor  &  Publisher  has  learned. 

The  letter  places  the  press  associ¬ 
ations  in  the  same  category  with  the  in¬ 
dustrialists  Budd  and  Weir  as  antago¬ 
nists  of  the  New  Deal  and  asks  the 
question:  “Why  have  press  associations 
been  allowed  to  ignore  NRA  codihca- 
tion?” 

The  text  follows : 

“An  Open  Letter  to  the  NRA: 

“If  your  New  Deal  fails,  and  you 
point  a  shaming  finger  at  Budd  and 
Weir,  don’t  overlook  the  press  associ¬ 
ations. 

"We  hope  it  doesn’t  fail  1  But  if  it 
does,  and  you  lay  on  the  blame,  make 
this  distinction:  Budd  and  Weir  were 
openly  hostile,  the  press  associations 
stood  on  a  soft  pedal  and  smiled  at  you 
benignly. 

“Date  the  loss  of  public  confidence, 
if  it  comes,  from  that  day  on  which  the 
newspapermen  of  the  country — the  boys 
and  girls  who  gather  the  news  and  write 
it— lost  faith  in  you.  We’ve  seen  other 
movements  peter  out  into  jokes,  and 
they  began  to  peter  out  as  soon  as  re¬ 
porters  discovered  they  were  meaning¬ 
less. 

“Now,  we  ask,  and  we’d  like  to  have 
an  answer  straight  from  the  shoulder : 
Why  have  press  associations  been  al¬ 
lowed  to  ignore  NRA  codification? 

“If  you  are  going  to  answer  that  the 
key’  men  of  the  industry  are  in  Europe, 
or  that  the  press  associations  can’t  act 
until  the  directors  of  the  Associated 
Press  meet  late  in  April,  save  your 
breath— because  we  ask  right  back, 
where  were  the  ‘key’  men  last  December 
when  we  submitted  a  code  proposal  and 
you  were  reported  to  have  asked  the 
associations  to  submit  a  code?  And 
where  have  the  directors  of  the  Associ¬ 
ated  Press  been  all  this  year  that  NRA 
has  been  getting  ready  to  ‘crack  down’ 
on  recalcitrant  industries? 

“And  speaking  of  cracking  down,  it 
couldn’t  be  possible,  could  it,  that  ‘crack¬ 
ing  down’  on  your  part  is  being  tem¬ 
pered  in  direct  proportion  to  the  amount 
of  power  that  an  industry  wields? 

“Your  General  Johnson  told  us  in 
Washington  that  the  President  might  be 
persuaded  to  im^se  a  code  upon  an 
industry  which  fails  to  submit  one  if  he 
thought  there  were  labor  abuses.  We 
are  prepared  to  show  there  are  labor 
abuses. 

“So,  we  have  a  request.  Here  it  is : 
“Please  set  a  hearing  for  sometime 
within  the  next  two  weeks,  in  Wash¬ 
ington  or  New  York,  and  ask  press  as¬ 
sociations  to  show  cause  why  they  should 
not  immediately  submit  a  code  or  have 
one  imposed  upon  them,  and  why  they 
should  not  at  once  institute  the  five- 
day  week  pending  a  code. 

“We  say  they  can’t  show  that  cause. 
“Very  truly  yours, 

“Press  Association  Committee. 
“American  Newspaper  Guild, 
“Morris  Watson,  Chairman.” 


^athington  Protest  Approved 

The  representative  assembly  of  the 
Newspaper  Guild  of  New  York  on 
"“■■ch  16  approved  the  resolution  of 
the  Washin^on  Newspaper  Guild  in 
principle  and  insofar  as  it  related  to 
co^itions  in  the  New  York  area. 

The  Washington  resolution,  which 
printed  in  Editor  &  Pubusher 
March  10,  criticized  the  daily  newspa¬ 
per  code  and  asked  for  a  general  re¬ 
vision  of  it. 

The  New  York  guild  this  week  made 
public  its  reply  to  the  letter  from  the 


Associations — Prepared 

Publishers’  .Association  of  New  York 
City  answering  the  guild’s  overtures 
toward  negotiations.  The  letter  fol¬ 
lows  ; 

"M.  V.  Kelly,  Executive  Secretary, 
"Publishers’  Association  of  New  York 

City, 

"280  Broadway,  New  York,  N.  Y’. 

"Dear  Mr.  Kelly: 

"The  Newspajier  Guild  of  New  York 
is  amazed  and  regretful  at  the  apparent 
decision  of  a  majority  of  members  of 
the  Publishers’  .Association  of  New 
Y'ork  to  refuse  to  meet  employee  repre¬ 
sentatives  except  on  a  strictly  legalistic 
basis.  The  newspapermen  of  the  city- 
have  been  given  to  understand  for  years 
that  relations  between  publishers  and 
their  editorial  employees  are  quite  nat¬ 
urally  those  of  friendly  associates  en¬ 
gaged  together  in  producing  fine  news¬ 
papers  to  their  mutual  advantage,  and 
on  that  basis  the  relations  have  been 
traditionally  informal,  democratic,  and 
free  from  legalisms. 

"Since,  however,  your  association  has 
placed  the  matter  of  even  meeting  with 
ri'presentatives  of  the  guild  at  their 
request  in  a  different  category,  the 
guild’s  executive  committee  is  commu¬ 
nicating  this  viewpoint  to  members.  We 
would  like  to  make  it  clear  at  this  time, 
however,  that  the  guild’s  officers  and 
e.xecutive  committee  will  be  glad  to 
meet  any  or  all  of  your  members,  at 
any  time  mutually  convenient,  for  a  dis¬ 
cussion  of  our  agreements  and  disagree¬ 
ments  in  purpose  and  policy,  and  then, 
within  the  limitation  of  the  guild  consti¬ 
tution  to  negotiate  whatever  agreements 
we  may  be  able  to  reach,  subject  to  the 
ratification  of  our  members. 

“Sincerely  yours, 

“Allen  Raymond, 
“President.” 


Discussing  Contracts 

{Special  to  Editor  &  Publisher) 
Philadelphia,  March  21 — Discussion 
of  contracts  to  be  submitted  to  pub¬ 
lishers  has  occupied  almost  the  entire 
interest  of  local  guild  members  and  offi¬ 
cials  during  the  last  few  weeks.  Mem¬ 
bers  of  the  Record  unit,  the  largest  in 
the  city,  completed  a  tentative  contract 
some  time  ago,  but  action  has  been 
held  up  pending  an  attempt  to  reach 
agreement  on  a  city-wide  form.  Yester¬ 
day  the  Public  Ledger  and  Evening 
Ledger  units  at  a  joint  meeting,  ap¬ 
proved  a  group  of  recommendations 
suggested  by  the  general  committee  of 
the  guild  for  a  city-wide  contract,  and 
similar  action  was  expected  during 
the  week  in  other  units.  The  Daily 
News  members  also  met  and  the  In- 
quirer,  Camden  Courier  and  Post,  are 
to  consider  the  matter  later  in  the 
week. 

Due  to  the  organization  of  the  guild 
here,  contracts  may  not  be  submitted 
except  at  the  request  of  each  unit  in¬ 
volved. 

The  movement  toward  a  practicable 
system  of  contracts  received  a  strong 
impetus  with  the  visit  to  Philadelphia 
of  G^rge  Buckley,  temporary  deputy 
administrator  of  the  daily  newspaper 
code.  He  was  in  the  city  in  connection 
with  other  labor  matters,  but  chatting 
informally  with  representatives  of  the 
guild,  he  advised  them  that  they  can¬ 
not  hope  for  any  gains  except  through 
collective  bargaining  with  their  em¬ 
ployers. 


Would  Punish  Imposters 

(Special  to  Editor  &  Publisher) 
Albany,  N.  Y.,  March  22 — Sponsor¬ 
ship  of  a  law  intended  to  prohibit  per¬ 
sons  who  are  not  in  newspaper  work 
from  calling  themselves  newspapermen 
or  women  will  be  undertaken  by  the 
Tri-City*  Newspaper  Guild. 

The  proposed  bill  may  be  offered  as 
an  amendment  to  a  bill  sponsored  by 
the  New  York  State  Publishers’  Asso- 


to  Show  Labor  Abuses 

ciation  which  protects  reporters  from 
contempt  proceedings  on  refusal  to  di¬ 
vulge  their  sources  of  news. 

Letters  have  been  written  to  other 
guild  chapters  and  units  in  the  state 
in  regards  to  proposed  legislation  for 
the  protection  of  news  department  \\\u, 
ers. 

The  Tri-City  chapter  bitterly  opposed 
and  tabled  a  question  of  American  Fed¬ 
eration  of  Later  affiliation.  .A  research 
leport  introduced  by  Jerome  Walker, 
Knickerbocker  Press  city  editor,  re¬ 
vealed  that  the  history  of  the  federation 
has  been  a  series  of  strikes  and  dis¬ 
orders  dating  since  its  founding  in 
1884. 

Jhe  Washington  (D.  C.)  Newspaper 
Guild  resolution,  printed  in  Editor  & 
Publisher,  March  10,  was  endorsed 
by  the  Tri-City  chapter,  and  a  letter 
was  sent  to  National  Guild  headquarters 
urging  support  for  it. 

Elected  to  an  executive  committee 
were  Clifford  Bradt,  Schenectady  Star; 
Janet  Scott,  Albany  Evening  News; 
Col.  James  T.  Healy,  Albany  Tinies- 
I'nion,  and  Thomas  Wright,  Schenec¬ 
tady  Gazette,  to  serve  with  the  chapter 
officers.  Wright  takes  the  place  of 
Jerome  Walker,  who  resigned  to  give 
representation  to  Schenectady. 

The  committee  is  to  meet  with  pub¬ 
lishers  of  the  Tri-City  newspapers  on 
a  date  to  be  set  after  receipt  of  the 
charter. 

Chairmen  appointed  to  various  com¬ 
mittees  were  Clifford  Bradt,  Schenec¬ 
tady  Star,  constitution;  Col.  Healy, 
.Albany  Times  Union,  social;  Robert  R. 
Reeves,  Albany  Evening  News,  eligibil¬ 
ity;  Janet  Scott,  Albany  Evening  News, 
headquarters;  Morgan  Strong,  Schenec¬ 
tady  Gazette,  stan^rds  and  ethics,  and 
Jerome  Walker,  Albany  Knickerbocker 
Press,  credit  union. 

Henry  B.  Kraft,  Albany  Knicker¬ 
bocker  Press  news  editor,  was  elected 
secretary  of  the  chapter  to  fill  the  va 
cancy  left  by  the  resignation  of  Rob¬ 
ert  Howard,  Schenectady  Gazette,  who 
has  taken  employment  on  a  Syracuse 
newspaper. 


Weighing  Guild  Affiliation 

(Special  to  Editor  &  Publisher) 

Clev'Eland,  O.,  March  22— Cleve¬ 
land  Plain  Dealer  editorial  employes 
Monday,  Tuesday  and  Wednesday  of 
this  week  voted  on  the  following  ques¬ 
tions  : 

“Do  you  want  to  be  represented  in 
collective  bargaining  or  other  negotia¬ 
tions  with  the  management  of  the  Plain 
Dealer  by 

“1 — The  Plain  Dealer  Editorial  Em¬ 
ployes’  Association? 

“2 — The  Qeveland  Newspaper  Guild, 
assuming  that  a  Plain  Dealer  unit  of 
the  guild  is  organized.” 

The  final  vote  was :  Proposition  No. 
1 — 51  votes.  No.  2 — 50  votes. 

Despite  this  vote  by  a  single  ballot 
in  favor  of  having  the  Plain  Dealer’s 
Editorial  Employes’  Association  repre¬ 
sent  them  in  collective  bargaining  or 
other  negotiations  with  the  management, 
the  way  is  still  open  for  the  employes 
to  form  a  chapter  of  the  Qeveland 
Guild,  10  members  being  sufficient.  The 
close  vote  was  rather  unexpected  and 
shows  that  of  the  101  editorial  employes 
voting,  hall  of  them  favor  Guild  repre¬ 
sentation  in  negotiating  with  publishers. 

Immediately  after  the  vote  was  an¬ 
nounced  the  executive  committee  of  the 
association  called  upon  Paul  Bellamy, 
editor  of  the  Plain  Dealer,  opening  ne¬ 
gotiations  looking  to  a  restoration  of 
the  original  salaries  of  editorial  work¬ 
ers.  The  original  cut  was  in  May,  1932, 
and  ranged  from  5  to  15  per  cent.  The 
national  bank  holiday  cut  was  restored 
to  all  e.xcept  certain  executives  last  fall. 

The  committee’s  request  for  the 
restoration  was  presented  in  writing  to 
the  Plain  Dealer  Publishing  Comply 
Thursday  and  asks  for  a  joint  meeting 


of  the  committee  and  the  paper  s  man- 
agetnent  to  consider  the  matter.  Two 
out-of-town  correspondents  entitled  to 
vote  by  telegraph  and  telephone  fa¬ 
vored  the  association,  but  their  votes 
were  too  late  to  be  counted. 

The  election  was  conducted  by  Dale 
Cox,  columnist,  Larry  Hawkins  and 
Ethel  Laney,  the  latter  being  secretary 
to  day  city  editor  Philip  \V .  Porter. 


Rochester  Ready  For  Talks 


organizers  in  Rochester,  N.  Y.,  were 
surprised  this  week  to  find  there  had 
been  incorporated  in  that  city  a  news- 
writers  guild  in  1884. 

The  discovery  was  made  when  in¬ 
corporation  papers  were  filed  with  the 
Secretary  of  State  by  the  Newspaper 
Guild  of  Rochester.  The  papers  were 
returned  with  information  that  the 
Rochester  Newswriters  Guild,  organized 
50  years  ago,  had  never  filed  dissolu¬ 
tion  papers. 

Officers  of  the  new  organization  lo¬ 
cated  three  members  of  the  old  guild; 
Robert  K.  Beach,  general  manager, 
Jamestown  (N.  Y.)  Post;  David  L. 
Hill,  retired  Rochester  newspaperman, 
and  Harry  K.  Chase,  who  edits  a 
trade  magazine  in  Rochester.  These 
officers  have  signed  papers  testifying 
that  the  old  guild  was  out  of  existence 
and  the  new  guild  is  again  trying  to 
get  incorporated  under  the  present  name. 

Committees  have  been  appointed  to 
confer  with  publishers  on  matters  re¬ 
lating  to  wage  and  working  conditions. 
Members  are  Miss  .Amy  Croughton  and 
Francis  Bonn,  Times-Union;  Edward 
Doyle  and  Margaret  Frawley,  Demo¬ 
crat  and  Chronicle;  David  Kessler  and 
George  Schoals,  Evening  Journal. 


Ask  Five-Day  Week 

(Special  to  Editor  &  Publisher) 

Jersey  City,  N.  J.,  March  19 — Mem¬ 
bers  of  the  Hudson  County  (N.  J.) 
Newspaper  Guild  went  on  record  March 
17  as  favoring  President  Roosevelt’s 
request  to  certain  newspapers  for  a  40- 
hour,  5-day  week  for  their  editorial  em¬ 
ployes.  They  will  urge  extension  of 
that  request  to  all  daily  newspapers, 
irrespective  of  circulation.  This  resolu¬ 
tion  was  sent  to  the  President  and  the 
NRA  code  authorities. 

The  meeting  was  marked  by  attend¬ 
ance  of  staff  representatives  of  all  four 
Hudson  County  dailies  for  the  first  time 
since  organization  of  the  county  guild. 
Members  of  the  Bayonne  Times  joined 
the  guild. 

J.  Albert  Dear,  associate  editor  of 
the  Jersey  City  Jersey  Journal,  resigned 
as  treasurer  and  the  guild  selected  Wil¬ 
liam  Greenspoon,  of  the  same  paper, 
in  Dear’s  place. 

Seven  new  members  were  accepted, 
bringing  the  membership  to  47. 


SAN  JOSE  AGENCY  MOVES 

The  Virgil  L.  Rankin  Company,  San 
Jose,  Cal.,  advertising  agency,  has 
moved  from  the  Graphic  Arts  building 
to  two  new  locations.  The  business 
office  will  be  located  at  44  West  San 
Carlos  street ;  the  art  and  other  creative 
departments  will  use  penthouse  quarters 
on  the  roof  of  the  Hotel  Sainte  Claire. 


OPENS  SAN  ANTONIO  OFHCE 

The  Murrel  Crump  Advertising  Com¬ 
pany  of  Kansas  City  has  opened  a 
branch  at  San  Antonio,  Tex.  Tom  B. 
Douglas,  formerly  advertising  manager 
of  the  Dewey  Portland  Cement  Com¬ 
pany,  has  joined  the  Crump  agency. 


GABRIEL  AGENCY  MOVES 

The  Walter  A.  Gabriel  Advertising 
Agency,  San  Francisco,  has  moved  its 
offices  from  100  Sutter  street  to  1145 
Harrison  street. 
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142,000  LIBEL  VERDICT  SET  ASIDE 
ACTOR’S  SUIT  AGAINST  DAILY 

N.  Y.  News  Wins  New  Trial  Because  Attorney  Said  Court  Records 


COURT  OUSTS  UBEL  SUIT 


Had  Been  Tampered  With  to  Sustain  D^ense 
of  the  Newspaper 


A  VERDICT  of  $42,U00  rendered  by 
a  jury  in  the  Nassau  County 
Supreme  Court  at  Mineola,  N.  Y., 
against  the  News  Syndicate  Company, 
Inc.,  publisher  of  the  New  York  Daily 
News  in  a  suit  brought  by  Leo  Carrillo, 
an  actor,  on  Nov.  16,  1933,  was  set  aside 
by  the  presiding  Justice,  Mitchel  May, 
in  a  decision  handed  down  on  March  19. 
A  new  trial  was  ordered. 

The  alleged  libel  consisted  of  a  pub¬ 
lication  in  the  Daily  News  on  Oct.  2, 
1930,  referring  to  Leo  Carrillo,  a  promi¬ 
nent  Broadway  and  Hollywood  actor, 
and  stating  that  “he  w'as  ordered 
thrown  into  jail  for  beating  a  $90  hotel 
bill.” 

The  article  stated  that  the  actor  was 
“so  broke  that  he  lived  for  three  days 
in  his  cheap  room  at  the  Hotel  Fairfax 
on  one  cruller  a  day.  That  was  all  he 
had  to  eat.”  The  article  further  de¬ 
scribed  the  disappearance  of  Carrillo, 
leaving  evidence  of  his  poverty  in  the 
form  of  finely-honed  safety  razor 
blades  and  evidence  of  similar  econo¬ 
mies  in  tooth  paste  tubes.  The  news¬ 
paper  stated  that  the  talkies  were  re¬ 
sponsible  for  Carrillo’s  poverty,  saying 
“his  voice  simply  did  not  register  over 
the  microphone,”  and  that  he  spent  his 
fortune  vainly  trying  to  put  himself 
over  in  the  movies  and  had  then  re¬ 
turned  to  New  York  “near  the  end  of 
his  financial  rope”;  that  “he  stole  away 
from  his  hotel  owing  $70  in  rent  and 
^0  in  telephone  aills,  the  latter  spent 
in  frantically  striving  to  land  an  en¬ 
gagement."  There  were  also  references 
made  to  investigations  by  detectives 
SMking  to  locate  Carrillo  and  to  Car¬ 
rillo’s  friends  on  Broadway  “chipping  in 
to  save  him  from  a  jail  cell  after  he  is 
seized.” 

Carrillo  claimed  the  entire  article 
was  false  and  contended  that  he  was 
so  important  a  figure  in  the  theatrical 
world  that  the  slightest  inquiry  on  the 
part  of  the  newspaper  must  have  dis¬ 
closed  the  truth. 

.\t  the  trial  in  November,  1933,  he 
called  many  important  witnesses,  in¬ 
cluding  Rex  Beach,  the  author,  and  the 
pastor  of  the  Little  Church  .Ground 
the  Comer  to  testify  as  to  his  reputa¬ 
tion  and  standing. 

Carrillo  alw  complained  that  the  re¬ 
traction  published  the  following  day  by 


allowed  the  jury  to  consider  the  case 
and  subsequently,  after  the  verdict  of 
$42,000  was  rendered,  a  motion  was 
made  by  the  newspaper  attorney  to  set 
the  verdict  aside  on  the  ground  tliat 
District  Attorney  Edwards  “speaking 
to  his  friends  and  neighbors  then  sit¬ 
ting  as  jurors  in  a  civil  suit  charged 
the  newspaper  with  deliberately  falsi¬ 
fying  a  court  record  in  order  to  bolster 
up  a  defense  made  up  out  of  whole 
cloth.” 

Justice  May,  after  considering  the 
motion  made  by  the  newspaper  lawyer 
and  the  answer  by  District  .■Kttorney 
Edwards,  decided  to  set  aside  the  ver¬ 
dict  in  a  decision,  in  which  he  stated 
that  plaintiff  attorney’s  criticism  of  the 
court  records  “was  highly  improper  ^nd 
constituted  a  prejudicial  error  in  view 
of  the  fact  that  no  evidence  whatever 
was  adduced  during  the  trial  of  the  ac¬ 
tion  warranting  such  a  contention.’’ 
Justice  May  pointed  out  that  “the  rule 
allowing  counsel  when  addressing  a 
jury  the  widest  latitude  in  discussing 
the  evidence  and  presenting  his  client’s 
theories  does  not  permit  counsel  to 
comment  on  matters  not  in  evidence  or 
to  indulge  in  arguments  not  founded 
on  proof.’’ 

Justice  May  further  stated; 

“.\lthough  it  did  not  appear  upon 
proof  that  the  libelous  publication 
caused  plaintiff  to  sustain  actual  damage, 
nevertheless  the  jury  returned  a  verdict 
in  his  favor  in  the  sum  of  $42,000.  It 
may  well  be  that  the  jury  was  in¬ 
duced  to  award  this  very  considerable 
sum  upon  the  unjustified  ground  that 
the  defendant  had  tampered  with  the 
court  record.  In  view  of  the  fact  that 
the  extent  to  which  the  jury  attached 
importance  to  the  alleged  tampering 
with  the  record  cannot  be  ascertained, 
the  error  is  not  to  be  cured  by  a  mere 
reduction  of  the  sum  awarded.  .\  new 
trial  is  granted.” 


Daily  Queationed  Propriety  of  City 
Solicitor’*  Activities 

Criminal  libel  charges  against  the 
Lima  (O.)  News  Publishing  Company 
and  Earl  R.  Leach,  editor  of  the  Lima 
News,  which  were  filed  by  C.  W.  Long, 
city  solicitor  and  attorney  for  Harry 
Pierpont,  were  thrown  out  of  court 
recently  when  Judge  Neal  L.  Lora 
sustained  demurrers  of  the  defendants 
in  municipal  court. 

The  libel  charges  were  filed  by  Long 
Feb.  19,  and  were  based  on  statements 
in  an  editorial  published  in  the  Lima 
News  in  which  the  propriety  of  Long 
defending  one  of  the  Dillinger  gangsters 
while  he  is  serving  as  city  solicitor  was 
questioned. 

Demurrers  to  the  charges,  which  were 
argued  by  counsel  March  1,  contended 
that  the  editorial  statements  were  not 
libelous.  This  contention  was  upheld 
by  the  court  in  sustaining  the  demur¬ 
rers. 


WONT  OPEN  ASSEMBUl 
DEBATE  RECORD 


N.  Y.  Legislator,  Suing  News  (|,| 
Alleged  Misquotation,  Declares  Ht 
Has  Right  te  Refuse  Access 
to  Report 


ELGIN  DAILY  WINS  SUIT 

A  directed  verdict  of  not  guilty  was 
returned  recently  in  the  circuit  court 
at  Geneva,  111.,  terminating  a  $10,000 
libel  suit  instituted  by  Walter  W.  Buck, 
former  cashier  of  the  Ring  wood.  Ill., 
State  Bank,  against  the  Elgin  (Ill.) 
Courier-News  and  R.  Eaton  Fedou, 
president  and  general  manager.  Buck 
brought  suit  because  of  stories  dealing 
with  the  robbery  of  the  bank  on  Feb.  20, 
1933.  by  a  bandit  gang.  He  charged 
that  they  were  “intended  to  mean  and 
were  understood  to  mean  that  the  plain¬ 
tiff  aided  other  persons  to  rob  the  bank 
of  Ringwood  and  that  he  had  commit¬ 
ted  the  crime  of  theft  or  embezzle¬ 
ment.”  In  the  trial,  the  Courier-News 
pleaded  conditional  privilege  and  fair 
comment  relative  to  the  proceedings. 


Assemblyman  Millard  Theodore,  wij 
has  filed  a  libel  suit  asking  $2^,()Q| 
damages  from  the  New  York  Dail)i 
News,  for  alleged  misquotation  of  hti 
remarks  in  a  debate  on  the  New  Yorfi 
City  economy  bill,  has  refused  to  allot i 
Daily  News’  Albany  correspondent  tji 
inspect  the  record  of  the  debate. 

In  a  recent  editorial,  the  News  quoted  | 
the  legislator  as  saying,  “I  would  bt' 
against  this  bill  even  if  the  city  oi) 
New  York  went  bankrupt  or  tit' 
United  States  government  went  bai^.i 
rupt.” 

The  News,  upon  his  demand  fori 
retraction,  sought  to  compare  the 
quotation  with  the  Assembly  debate  rec¬ 
ord. 

Mr.  Theodore  told  the  correspondea , 
that  this  record  cannot  be  consulted, 
without  the  consent  of  the  legislator 
involved,  and  refused  permission,  r^ 
marking  that  “this  was  your  headadie, 
npt  mine.” 

Then  he  filed  suit. 

Editorially,  the  News  commented: 

“So  we’re  glad  to  make  this  offer. 

“If  Mr.  Theodore  will  give  us  per¬ 
mission  to  look  up.  in  the  record  a- 
actly  what  he  did  say,  we  shall  be  de 
lighted  to  print  what  he  did  say,  givinj 
it  just  as  much  publicity  as  we  gavt 
what  we  said  he  said,  in  the  editorial 
column  of  the  News.” 


CONFIDENCE  BILL  LOSES 


FRAUDULENT  SOUCITATION 

J.  B.  Dailey  and  his  brother,  L.  E. 
Dailey,  were  arrested  in  Birmingham 
recently  and  returned  to  Selma,  .\la.,  to 
answer  five  charges  of  obtaining  tnoney 
under  false  pretenses  and  evading  a 
The  Daileys  were  soliciting 


LIBEL  SUIT  DISMISSED 

Libel  charges  against  the  Lima  (O.) 
Nezvs  and  Earl  Leech,  editor,  were  dis¬ 
missed  March  5  when  Judge  Neal  L. 
Lora  in  an  opinion  upheld  a  defense 
demurrer  contending  that  there  was  no 
malice  and  insufficient  grounds  for  the 
action.  The  charges  were  filed  by  City 
Solicitor  Charles  W.  Long,  following 
an  editorial  in  the  News  attacking  him 
for  acting  as  attorney  for  Harry  Pier¬ 
pont.  accused  of  murdering  Sheriff 
Jesse  L.  Sarber. 


hotel  bill. 

advertising  from  Selma  merchants  for 

_ _ _ _  the  Police  Reporter,  printed  in  New 

the  newslpaper  was  also  largely  umrue  Orleans,  and  devoted  exclusively  to  the 
and  was  unfair  to  him.  ' 


The  newspaper’s  defense  was  that 
the  article^  was  a  fair  and  true  report 
of  a  judicial  proceeding  in  that  an 
impostor  posing  as  Leo  Carrillo  had 
engaged  a  room  at  the  Hotel  Fairfax 
and  had  imposed  upon  the  management 
who  believed  him  to  be  the  real  Leo 
Carrillo;  that  this  impostor,  believed 
by  the  management  of  the  Fairfax  to 
be  Leo  Carrillo,  had  run  up  a  bill  and 
disappeared;  that  the  hotel  had  com¬ 
menced  proceedings  against  Leo  Ca- 
rillo,  the  plaintiff,  believing  him 
to  be  the  same  person  who  had  been 
at  their  hotel,  and  that  the  article  was 
a  fair  and  true  report  of  the  proceed¬ 
ings  in  court  carried  on  by  the  hotel 
against  the  imposter  whom  everyone 
believed  t«  be  Leo  Carrillo. 

Elyin  N.  Edwards,  the  attorney  for 
Carrillo,  who  is  also  the  district  at¬ 
torney  of  Nassau  County  and  probably 
the  best  known  figure  in  the  political 
life  there,  addressed  the  jury  and 
charged  the  newspaner  with  being  a 
wealthy  and  powerful  organization  able 
with  its  attorneys  and  power  to  get 
what  things  they  want  if  they  want 
them  and  suggested  to  the  jury  that 
the  court  record  introduced  in  evidence 
showing  that  there  actually  was  a  pro¬ 
ceeding  against  “L.  Carrillo”  in  that 
court  had  been  planted  as  an  after¬ 
consideration  by  the  newspaper  to 
“cover  up  a  vicious  and  malicious  libel." 

MacDo.Jild  DeWitt,  of  DeWitt,  Van 
Aken  &  Moynihan,  objected  to  these 
remarks  to  the  jury,  but  Justice  May- 


interests  of  the  New  Orleans  state 
police  and  sheriffs’  organization.  Col¬ 
lections  were  made  in  advance.  Police 
found  that  neither  was  connected  with 
the  paper.  J.  B.  Dailey  was  sentenced 
to  six  months’  lalxir  and  a  $100  fine,  but 
L.  A.  Dailey,  who  did  not  solicit  money, 
was  released. 


DAILY  WINS  UBEL  SUITS 

Suits  for  $50,000  each,  instituted 
against  Guy  P.  Gannett  and  his  Port¬ 
land  (Me.)  Morning  Press-Herald  by- 
Philip  F.  Chapman,  alleging  slander, 
were  dismissed  by  Law  Court,  last  week. 
The  case  was  referred  on  defense  mo¬ 
tion  that  they  were  not  actionable  when 
filed  last  May.  Action  was  based  on 
an  editorial  in  the  Press-Herald  in 
which  the  plaintiff  was  referred  to  as 
“former  president  of  the  closed  banks.” 


Massachusetts  Committee  Disapproval 
Measure  Protecting  News  Sourcsi  ; 

{Special  to  Editor  &  Publisher) 

Boston,  March  20— The  Committe 
on  Judiciary  of  the  Massachusetts  1^ 
lature  has  turned  down  proposed  leguh-  J 
tion  to  exempt  reporters  and  othe 
newspaper  employes  from  disclosing  i 
legal  or  legislative  proceedings  tk. 
source  of  news  procured  for  publicatkxi 
Representative  Martin  Hays  of  thsi 
city  dissented  to  the  committee  report.! 
giving  the  bill  “leave  to  withdraw”  nudt^ 
to  the  House. 

The  measure  was  sponsored  by  Rob¬ 
ert  Choate,  managing  editor  of  tki 
Poston  Herald. 


WALLACE  MEETS  HIS  NEW  AIDE 


CHARGES  RADIO  SLANDER 

The  Journal  Company,  publisher  oi 
the  Milwaukee  Journal  and  owner  oi 
radio  station  WTMJ,  is  co-defendan 
with  Joseph  D.  Beck,  commissioner  oi 
agriculture  and  markets,  in  a  slande 
suit  brought  by  Walter  M.  Single 
leader  of  Wisconsin  milk  strikes 
president  of  the  Wisconsin  Co-operatmi 
Milk  Pool.  'The  suit  is  based  on  i| 
radio  talk  over  WTMJ  by  Beck  on  Mi;' 
15,  1933,  criticizing  Singler.  FoUowini 
a  hearing  of  the  case  at  Milwautej 
depositions  will  be  taken,  after  whid 
the  case  will  go  on  the  calendar  fo( 
trial  this  spring  at  La  Crosse. 


UBEL  SUIT  HLED  . 

Edward  T.  Leech,  editor  of  thePil<^| 
burgh  Press  has  been  named  defend^ 
in  a  criminal  libel  suit  filed  by  Jo® 
Dean,  a  city  detective,  who  claimed  he 
was  held  up  to  public  scorn  and  c(» 
tempt  following  publications  of  stone 
in  the  Press  relative  to  his  acceptance  ot 
$200  to  obtain  the  return  of  merchan¬ 
dise  stolen  from  a  Pittsburgh  store 
Dean  says  his  superiors  sustained  nis 
action. 


Henry  C.  Wallace  (right)  greets  Jay  N.  Darling,  famous  cartoonist  of  the  Des 
Moines  (la.)  Register  and  ISew  York  Herald  Tribune  Syndicate,  who  has  heen 
appointed  Chief  of  the  Biological  Survey  of  the  Department  of  Agriculture,  as 
he  arrived  in  Washington  March  19  to  assume  his  duties. 


UBEL  SUITS  HLED 

Two  suits  for  $25,000  each  have  bw 
filed  in  Richmond  against  John  & 
Peake,  insurance  man  and  the  AtfJ'i 
tnond  Times-Dispatch,  “on  a  plea  ® 
trespass”  following  a  story  in  the  neW 
paper  quoting  Peake  as_  saying  W 
policeman  L.  H.  Ciriffin  had  bW 
“drinking”  at  the  time  he  arrttW 
Peake  on  a  charge  of  careless  and  reck-  j 
less  driving.  i 
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At  last,  you  can  know  exactly — 

what  NEW  YORK  FAMILIES 

read  and  buy 

An  accurate  guide  to  selling  in 
the  world’s  richest  market,  pre¬ 
pared  by  R.  L.  Polk  &  Co.,  is 
offered  to  executives  and  adver¬ 
tising  agencies  by  The  New  York 
Times  Advertising  Department. 

For  the  first  time  a  definite  gauge  is  now  provided  for 
setting  your  sales-potential  in  New  York  City. 

Now  you  can  base  your  advertising  attack  on  facts. 

This  census  shows  conclusively 
that  the  profitable  volume  market 
among  New  York’s  families  is  the 
top  4-lOths — families  with  6-lOths 
of  the  total  buying  power. 

and  also: 

That  The  New  York  Times  goes 
into  the  responsive  buying  homes 
of  the  top  4-lOths  of  New  York 
City  at  a  lower  cost  per  home 
than  any  other  newspaper. 

The  Polk  sales-planning  facts  check  •with  the  results  of  advertisers.  On  the 
basis  of  past  results,  national  advertisers  last  year  placed  more  advertising  in  The 
Ne'w  York  Times  than  in  any  other  ne'wspaper. 

Especially  no^w,  •with  rising  prices,  the  profitable  volume  market  in  Ne^w 
York  is  the  top  4-lOths. 


©Ilf  New  fork  Simes 


Sell  the  top  FOUR-TENTHS  first  for  volume  and  profit. 


'4, 
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PUBLIC  LEDGERS  EMPLOY  CHECKERS 
TO  SCAN  EVERY  PIECE  OF  COPY 


Four  years  ago, 

Xason,  Jr.,  then  managing  editor  of 
the  Philadelphia  Evening  Public  Ledger, 
made  a  very  definite  effort  to  change 
public  opinion  and  to  lessen  opportunity 
for  the  oft  repeated  phrase,  “You  can’t 
believe  what  you  read  in  the  news¬ 
papers.” 

Mr.  Nason  had  installed  on  the  Eve¬ 
ning  Ledger  local  staff  the  position  of 
Checker.  At  first  the  duties  of  this 
member  of  the  staff,  a  former  re-write 
man,  was  to  check  the  name,  address 
and  street  intersections,  of  persons  and 
places  used  in  local  stories.  In  order 
to  accomplish  this  it  was  necessary  to 
have  at  hand  the  ordinary  telephone 
directory,  the  regular  city  directory,  and 
a  special  street  address  book,  known  in 
the  office  as  the  “trick  book.” 

With  these  means  at  hand,  the 
checker  was  on  a  fair  way  to  locating 
the  correct  address,  correct  spelling  of 
the  name  and  also  the  occupation  of 
persons  involved  in  the  news.  Experi¬ 
ence  in  the  checking  of  a  story  after  a 
time  showed  the  necessity  for  verifica¬ 
tion  of  titles  and  salaries  of  public  offi¬ 
cials  and  others.  This  called  for  the 
council  manuals,  a  manual  of  the  Com¬ 
monwealth  of  Pennsylvania,  giving  as 
it  does,  the  title  of  all  state  employes, 
duties,  and  in  very  many  instances,  a 
biography.  Federal  references  were 
shortly  thereafter  to  join  the  equipment 
of  the  checker. 

Also  church  directories  of  all  denomi¬ 
nations,  college  catalogues,  usually  with 
an  index  of  the  student  bodies,  alumni 
and  faculty  of  the  institutions,  out-of- 
town  telephone  directories,  including 
principal  nearby  cities,  such  as  Balti¬ 
more,  New  York  City,  Scranton,  Wil¬ 
kes-Barre,  points  throughout  New  Jer¬ 
sey,  Delaware,  and  other  states.  Who’s 
Who  in  America,  and  social  registers 
of  the  large  cities. 

In  addition  to  the  various  references 
mentioned,  free  use  of  the  vast  store  of 
books,  clippings,  maps  and  other  data 
of  the  library  are  consulted. 

It  can  be  appreciated  that  the  checker 
after  several  years  on  the  job  will  ac¬ 
quire  a  fund  of  information  that  only 
repeated  reference  to  books  can  supply. 
If  the  checker  be  a  man  who  is  thor¬ 
oughly  familiar  with  the  city  (any 
city),  he  can  as  a  rule  draw  a  mental 
picture  of  a  section  of  the  city,  the 
“scene’’  of  a  piece  of  news.  In  the 
Ledger  office  where  a  checker  is  on 
duty  for  complete  coverage  of  the  edi¬ 
tions  of  the  paper,  he  has  b«:ome  a 
ready  target  for  many  questions  in  the 
course  of  a  day,  from  members  of  the 
staff. 

The  actual  function  of  the  checker 
(or  “bug”  editor)  is  performed  in  the 
following  manner.  All  stories  are  writ¬ 
ten  in  duplicate  form.  One  copy  is  de¬ 
livered  to  the  citv  desk,  and  the  other 
to  the  checker’s  desk.  The  copy  is  read 
to  check  the  correctness  of  spelling  of 
the  names  of  persons  involved,  spelling 
of  streets,  street  intersections,  and  for 
accuracy  of  fact,  as  far  as  it  is  possible 
to  check.  A  red  stamp  is  placed  on 
copy  in  which  an  error  or  errors  are 
found,  and  this  is  rushed  to  the  copy 
desk  for  a  correction  on  the  original,  1^- 
fore  it  is  sent  to  the  composing  room.  If 
the  original  has  gone,  the  checker  must 
make  the  correction  in  the  composing 
room,  or  make  it  on  the  proof  if  there 
is  sufficient  time  before  an  edition.  It 
would  be  interesting  here  to  note,  that 
in  a  period  of  one  month  a  score  was 
kept  by  the  checker  and  a  recapitulation 
of  the  figures  for  that  period  showed 
1,680  corrections  to  have  been  made. 
These  figures  included  changes  on  pic¬ 
ture  and  editorial  pages  and  in  copy. 

The  point  of  this  article  is  to  show  the 
number  of  errors  that  can  occur  even 
with  careful  repo»Ting  and  careful  copy 


MERGER  CELEBRATED 

The  tenth  anniversary  of  the  acquisi¬ 
tion  of  the  New  York  Herald  by  the 
New  York  Tribune  was  celebrated  Mon¬ 
day  morning,  March  19,  in  the  adver¬ 
tising  department  conference  room  of 
the  New  York  Herald  Tribune.  At 
that  time  Ogden  Reid,  publisher  of  the 
Herald  Tribune,  and  Mrs.  Reid,  vice- 
president  of  the  paper,  were  given  a  tes¬ 
timonial  of  appreciation  from  the  adver¬ 
tising  department  in  the  form  of  a  book 
containing  the  signatures  of  all  those  in 
the  department.  Those  who  spoke  in¬ 
cluded  Howard  Davis,  business  mana¬ 
ger,  Mr.  Reid  and  Wilbur  Forrest,  Mr. 
Reid’s  executive  assistant.  The  cele¬ 
bration  occurred  in  the  month  marking 
the  sixtieth  anniversary  of  Whitelaw 
Reid’s  ascent  to  the  editorship  of  the 
New  York  Tribune. 


BUYS  HUNGARIAN  PAPER 

Dr.  Emery  Josika-Herczeg,  author 
and  former  captain  in  the  Austro-Hun¬ 
garian  Army,  has  purchased  the  New 
York  Amerikai  Magyar  Nepszava,  old¬ 
est  Hungarian  newspaper  in  the  United 
States,  published  at  9-11  East  Sixteenth 
street.  He  became  president  and  pub¬ 
lisher  of  the  corporation  and  Isidor 
Szekely,  who  has  been  its  general  man¬ 
ager  for  the  last  14  years,  became  vice- 
president  and  editor-in-chief. 


268,812 


was  the  avcrase  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Momins  and  Evenins  issues) 
for  the  month  of 


FEBRUARY,  1934 

The  averase  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Feb¬ 
ruary  1934,  was  187,525. 


EmmrytMng  in  Bmitimnra 


Manmium  Amun^ 

THE  SUN 

Matning  Evaniitf  Sunday 


■GRADUATED”  FROM  DARK 
ROOM 


COMPLETING  PROGRAH' 
FOR  MECHANICAL  MEN 


Accuracy  of  News  Stories  Greatly  Increased  by  System — 1,680 
Errors  Discovered  in  One  Month’s  Time — Aim  Is  to 
Increase  Public  Confidence  in  News 


By  JOSEPH  F.  NOLAN 
Philadelphia  Evening  Ledger  Staff 

Harry  Baxter  reading.  The  repeated  queries  of  the 
checker,  and  the  evident  benefit  of  the 
system  has  had  a  definite  effect  on  re¬ 
write  men  of  the  staff  who  make  every 
effort  possible  in  taking  notes  of  a  story, 
to  be  accurate  in  names,  etc. 

Inquiries  from  various  sections  of  the 
country  show  that  even  up  to  20  years 
ago.  papers  had  a  form  of  check-up  on 
copy. 

These  systems  ranged  from  the  check¬ 
ing  of  copy  by  a  member  of  the  staff 
who  was  a  graduate  in  law,  to  a  sharp¬ 
shooter  on  the  intricacies  of  grammar 
and  punctuation. 

As  far  as  can  be  ascertained,  few 
pai)ers  today  have  a  thorough  system, 
or  take  their  checking  as  seriously  as 
do  the  Ledgers. 

The  value  of  such  a  system  is  proven 
by  a  comparison  with  a  paper  where 
no  such  means  are  employed.  The 
checking  idea  was  instituted  with  the 
sole  idea  of  making  the  paper  as  nearly 
100%  accurate  as  possible.  In  this  re¬ 
gard  it  has  been  successful. 

Checking  on  the  Evening  Ledger  is 
now  done  by  Joseph  F.  Nolan  on  the 
first  edition  and  James  M.  Moore  on 
late  editions.  Philip  B.  Wagner,  ori¬ 
ginally  on  that  desk,  is  now  on  rewrite 
duty. 


A.N.P.A.  Plan  for  Session  for  Snal 
Dailies  Meeting  with  Wide  Ap. 
proval — Agency  Men  to  Be 
Heard  on  Production 


1 


Eddie  Dean  (right),  Chicago  Daily 
Times,  is  shown  getting  his  “diploma” 
upon  graduation  from  studio  assistant 
to  full-fledged  cameraman.  Elmer  Try- 
ner,  studio  and  dark  room  department 
chief,  is  presenting  Dean  with  his 
“sheepskin”  and  equipment. 


GANNETT  IN  FLORIDA 

Frank  E.  Gannett,  publisher  of  the 
Gannett  Newspapers,  has  returned  to 
his  winter  home  at  Miami  Beach,  Fla., 
after  spending  two  weeks  on  business  in 
Rochester,  N.  Y.,  Albany  and  New 
York  City. 


The  plan  to  include  a  session  devote 
to  the  mechanical  problems  of  smai] 
newspapers  at  the  mechanical  conferenc 
of  the  American  Newspaper  Publisher; 
Association,  to  be  held  in  St.  Lout 
June  4-6,  is  meeting  with  wide  approval 
W.  E.  Wines,  manager  of  the  mechanj. 
cal  department,  told  Editor  &  Pu 
USHER  this  week. 

This  marks  the  first  time  that  a  sp^ 
cial  session  has  been  scheduled  forsmat 
dailies. 

Another  innovation  at  this  year’s  con¬ 
ference  is  the  session  at  which  adver¬ 
tising  agency  men  will  meet  with  tb 
mechanical  men  for  a  discussion  of  pro- 
duction  problems. 

Mr.  Wines  said  the  same  policy  jo 
regard  to  exhibits  as  followed  last  year 
will  be  observed  at  the  June  convo- 
tion. 

Manufacturers  may  exhibit  by  makby 
independent  arrangements  with  the  hotd 

The  meeting  this  year  will  be  con. 
fined  to  representatives  of  A.  N.  P.  K. 
newspapers,  with  the  exception  of  tbt 
advertising  agency  session,  and  the  ses¬ 
sion  at  which  manufacturers  of  press 
drives  will  explain  their  products. 

The  conference  will  be  held  at  the 
Hotel  Statler,  where  a  large  meeting 
room  on  the  17th  floor  has  been  en¬ 
gaged. 


You  can  do  MORE 
where  the  Customers  do 

MORE 


SELLING 


BUYING! 


N  1929  the  seven  hundred  thousand 
consumers  in  Rhode  Island  were  buy¬ 
ing  13%  more  per  capita  than  the 
national  average, 


— in  1933  were  buying  at  a  rate  of 
6.5%  closer  to  ’29  volume  than  the 
country  at  large, 


-in 


Journal -Bulletin 

FAMILIES: 

In  Rhode  Island 


OUT 

OF 


1934,  first  two  months,  were 
buying  18%  more  than  last  year  (de¬ 
spite  the  wintriest  February  on  record!) 
and  still  bettering  national  averages. 
February  payrolls  were  up  31%.  Sales 
are  spurting  again. 


Avtr«s«  lor  State 
•1  >  Whole 


In  Providence 


19  °o?  2  0 


A.  B.  c  dry 


RETAIL  ADVERTISING  in  the  Journal 
&  Bulletin  to  February  28th  gained 
19%  .  .  .  Automotive  57%  .  .  .  Gen¬ 
eral  12.6%.  Somebody  out  there  is 
missing  the  main  entrance! 
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THE  SAN  FRANCISCO  NEWS 

•Leads  in  Department  Store  Linage 

Media  Records  figures*  ...  5  months  ending  February  1st 


NEWS<e) .  753,236 

CALL-BULLETIN  (E> .  453,364 

EXAMINER  (M«s) . 411,858 

CHRONICLE  (M«s) .  369,438 


THE  SAN  FRANCISCO  NEWS 

•Leads  in  Upstairs  Linage 


NEWS(E) .  558,024 

CALL-BULLETIN  <E) .  426,373 

EXAMINER  (M«s) .  383,520 

CHRONICLE  (MAS) .  350,934 


THE  SAN  FRANCISCO  NEWS 

•Leads  in  Retail  Grocery  Linage... 


NEWS(E) .  241,085 

CALL-BULLETIN  <E) .  120,563 

CHRONICLE  (MAS) .  63,582 

EX AMINER  (M AS) .  44,035 


*6  DAYS  AGAINST  7 


The  San  Francisco  News 


A  Scripps  •  Howard  Newspaper 
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INTEREST  IN  GARDEN  NEWS  GROWING; 
WINTER  KILL  AIDS  ADVERTISING 

Flower  Show  in  New  York  Draws  Huge  Throngs — Herald  Tribune 
Garden  Page  Editor  Cites  Universality  of  Appeal 
in  This  T)rpe  of  Newspaper  Material 


^j^EWSPAPERS  not  printing  gar- 
den  news  today  are  asleep  at  the 
switch  and  are  overlooking  one  of  the 
greatest  reader  interest  features  they 
could  present,”  J.  W.  Johnston,  editor 
of  the  garden  page  of  the  New  York 
Herald  Tribune,  told  Editor  &  Pub¬ 
lisher  this  week,  coincident  with  the 
opening  of  the  International  Flower 
Show  in  New  York. 

New  York  newspapers  welcomed  the 
opening  of  the  exhibition  with  special 
sections  and  gave  it  special  coverage 
through  the  week.  The  New  York  Her¬ 
ald  Tribune  published  a  special  20-page 
magazine  section  devoted  to  the  show 
on  Sunday.  The  New  York  Times, 
which  started  its  Sunday  garden  page 
Jan.  14,  gave  it  four  full-sized  pages  in 
one  of  its  feature  sections.  The  New 
York  Sun  printed  a  two-page  section 
instead  of  the  single  page  it  usually 
prints  on  Saturdays. 

Mr.  Johnston  pointed  to  the  attendance 
at  a  series  of  garden  lectures  sponsored 
by  his  newspaper  as  an  indication  of 
public  interest  in  gardening.  Without 
any  promotion  outside  the  garden  page 
or  a  line  of  advertising  almost  l.WO 
persons  attended  the  series,  he  said,  and 
paid  $5  each  to  do  so. 

Garden  news  has  powerful  reader  ap¬ 
peal,  Mr.  Johnston  said.  First,  garden¬ 
ers  stand  out  as  people  who  “do  things” 
and  for  that  reason  garden  news  appteals 
to  a  group  of  persons  whose  interests 
are  active  and  not  purely  academic. 
Then,  too,  he  pointed  out,  the  subject 
has  a  potential  appeal  to  every  home 
owner  and  to  every  occupant  of  a  house 
who  has  a  front  lawn  or  yard  to  take 
care  of.  The  slightest  amount  of  pride 
in  a  home  makes  the  owner  desire  to 
have  it  attractive,  and  practically  the 
first  result  of  this  desire  is  the  plan¬ 
ning  of  a  garden,  he  said. 

Individuals  become  interested  in  gar¬ 
dening  as  a  means  of  self-expression, 
Johnston  said.  “In  a  garden  they  are 
given  a  chance  to  design  things,  they 
may  experiment  in  hybridization,  the 
cross-pollination  and  the  creation  of  new 
flowers,  and  they  may  generally  ex¬ 
press  themselves  through  their  plants  in 
a  number  of  ways.  And  it  is  also  an 
established  fact  that  cares  disappear 
when  one  becomes  interested  in  a  gar¬ 
den.  To  put  it  in  a  Biblical  way :  Man 
started  in  a  garden  and  naturally  he 
finds  himself  at  home  in  one.” 

Editors  should  realize  the  great  rise 
in  the  popularity  of  gardening  that  has 
occurred  in  the  past  few  years,  as  people 
have  acquired  more  leisure  time,  Mr. 
Johnston  said.  He  pointed  out  that  the 
greatest  attend^ce  record  for  any  one 
day  in  the  history  of  Grand  Central 
Palace  in  New  York  City  was  estab¬ 
lished  at  the  International  Flower  Show 
last  March.  On  Wednesday,  March  22, 
when  the  depression  was  deepest  and 
the  majority  of  our  banks  were  still  on 
“holiday,”  more  than  35,000  persons  paid 
$1.10  each  to  see  the  exhibition,  which 
was  open  all  that  week.  The  great 
automobile,  motorboat  and  radio  shows 
at  the  Palace  never  attracted  so  many 
persons,  he  said,  even  with  smaller  ad¬ 
mission  charges. 

Mr.  Johnston  explained  how  he  con- 
durts  the  garden  page  of  the  Herald 
Tribune  and  that  paper’s  annual  yard 
and  garden  competition.  As  an  indi¬ 
cation  of  the  “reader  interest”  and  “re¬ 
sponse”  to  a  garden  page,  6,294  prop¬ 
erty  owners  entered  their  grounds  in 
this  contest  in  1933.  After  the  first  two 
competitions  in  1931  and  1932  so  many 
city  persons  wanted  to  enter  the  contest 
that  classes  were  provided  for  pent¬ 
house  and  window  box  gardens. 

Johnston  explained  that  he  endeavors 
to  present  a  constant  picture  of  what 
is  needed,  and  what  is  lacking,  for  gar¬ 
deners.  “The  greatest  service  we  can 
raider  the  newspaper  and  the  adver¬ 
tiser  is  to  serve  the  reader,”  he  said. 


“If  we  can  give  the  reader  a  worth¬ 
while  page,  then  the  paper  gains  circu¬ 
lation,  advertising  and  good-will.” 

A  garden  page  can  always  be  kept 
seasonal,  Johnston  explained,  and  edi¬ 
tors  can  always  keep  in  close  touch  with 
gardeners  and  their  needs.  He  cited 
the  fact  that  the  Herald  Tribune  has 
come  in  contact  with  more  than  250  gar¬ 
den  club  organizations  in  the  New  York 
metropolitan  area,  and  that  appearances 
before  these  clubs  enable  him  and  his 
assistants  to  learn  what  gardeners’  cur¬ 
rent  needs  are.  Similar  groups  of  clubs 
also  exist  in  other  big  city  areas,  he 
said,  and  can  furnish  much  material  for 
those  wishing  to  start  a  garden  page. 

Another  method  by  which  Johnston 
has  learned  of  what  his  readers  want  is 
the  series  of  garden  lectures  sponsored 
by  the  Herald  Tribune.  These  have 
been  given  by  professors  of  ornamental 
horticulture  from  state  agricultural  ex¬ 
periment  stations  and  other  qualified 
persons  and  at  “garden  clinics”  after 
the  lectures  people  have  presented  their 
problems  to  Johnston  and  the  lecturers. 

Mr.  Johnston  is  president  of  the  Dah¬ 
lia  Society  of  New  Jersey.  His  as¬ 
sistant.  W.  Evans  Smith,  is  also  a  prac¬ 
tical  gardener.  He  is  an  expert  in 
gladiolus  culture  and  formerly  was  sec¬ 
retary  of  the  New  Jersey  Gladiolus 
Society. 

Horticultural  advertising  that  had 
been  on  the  decline  for  several  years 
has  taken  a  turn  for  the  better  with 
the  special  flower  show  sections  in  New 
York  this  week.  It  might  have  recov¬ 
ered  earlier  this  year  in  the  general  up¬ 
turn  if  it  was  not  for  the  extremely 
cold  winter.  While  the  weather  w^s 
so  severe,  florists  and  seed  companies 
withheld  their  space  until  spring  plant¬ 
ing  could  be  begun  with  safety,  which 
is  now  becoming  possible. 

In  connection  with  advertising  on  gar¬ 
den  pages  this  spring  Charles  P.  Graves, 
in  charge  of  garden  advertising  for  the 
Herald  Tribune,  stressed  this  interest¬ 
ing  fact,  .^n  exceptionally  heavy  “win¬ 
ter  kill”  resulted  from  the  very  cold 
weather  this  winter,  and  gardeners  are 
expected  to  purchase  a  large  number 
of  extra  plants  this  spring  to  replace 
those  lost  during  the  winter.  However, 
he  pointed  out,  nurseries  with  large  out¬ 
side  stocks  also  lost  many  of  their 
plants,  so  that  the  reduced  supply  and 
the  increased  demand  for  garden  mate¬ 
rial  will  soon  result  in  increased  prices, 
and,  it  is  hoped,  in  continued  increased 
space  from  firms  having  hothouse  prod¬ 
ucts  or  plants  that  survived. 

The  Herald  Tribune’s  special  flower 
show  section  was  four  pages  larger 
than  last  year  and  contained  8,491  lines 
of  advertising  in  148  advertisements, 
compared  with  6,357  lines  in  96  ads  last 
year,  a  gain  of  approximately  one-third 
under  both  headings. 


RETURNS  TO  ROME 

Joseph  B.  Phillips,  Rome  correspond¬ 
ent  for  the  New  York  Herald  Tribune. 
sailed  on  the  Conte  di  Savoia  March  17 
to  resume  his  post  after  a  short  stay  in 
the  United  States. 


MECHANICAL 

SUPERINTENDENT 

Expert  in  composinR  room,  press  room, 
stereotyping  plant  and  all  other  mechanical 
departments,  but  not  the  conventional 
“efficiency  expert.”  I  have  a  money¬ 
saving  record  on  metropolitan  newspapers 
and  can  prove  it.  No  experiment  for  a 
publisher  with  mechanical  problems.  Go 
anywhere.  Prime  of  life.  Clean  record. 
Fair  salary,  or,  if  the  publisher  wants  it, 
a  commission  on  actual  economies.  Avail¬ 
able  now.  Write  for  interview. 

Address  Box  B-918 

EDITOR  &  PUBLISHEli 


VISITED  TROPICS 


C.  W.  Jones.  (left)  publisher  of  the 
Minneapolis  Journal,  and  E.  C.  Gale, 
vice-president  of  the  Minneapolis  His¬ 
torical  Society,  who  debarked  from  the 
steamer  Santa  Marta  in  New  Orleans, 
La.,  recently,  after  a  trip  to  the  tropics. 


P.  O.  LIBERAL  ON  LOTTERIES 

Law  Will  Not  Be  Nullified  But  Ad¬ 
ministered  Leniently 

(Special  to  Editox  &  Publisher) 
Washington,  D.  C.,  March  19 — A 
“liberal”  interpretation  of  _  the  Post- 
office  Department  regulation  against 
newspaper  publication  of  stories  about 
sweepstakes  and  lotteries,  is  intended  by 
Postmaster  General  James  A.  Farley. 

A  statement  explained  that  while  the 
department  has  no  intention  of  nullify¬ 
ing  the  postal  laws  or  regulations  with 
reference  to  the  printing  by  newspapers 
of  stories  and  pictures  about  winners  of 
sweepstakes,  or  lotteries  operated  in  for¬ 
eign  countries,  the  department  will  be 
guided  by  a  liberal  interpretation. 

Newspapers  printing  strictly  news 
stories  are  to  be  treated  liberally,  but 
the  responsibility  for  the  publication  of 
anything  relating  to  sweepstakes  or  lot¬ 
teries  or  for  any  possible  violation  of 
the  law,  remains  with  the  newspapers. 


SWIGER  SUCCEEDS  GEPPERT 

Wilbur  M.  Swiger,  former  city  hall 
reporter,  has  been  appointed  editor  of 
the  Clarksburg  (W.  Va.)  Telegram, 
succeeding  William  L.  Geppert,  re¬ 
signed.  The  newspaper  is  now  under 
full  control  of  Cecil  B.  Highland,  sole 
executor  of  the  estate  of  his  brother, 
Virgil  L.  Highland.  A  co-executor, 
Melvin  G.  Sperry,  was  recently  removed 
by  the  Supreme  Court  of  Appeals  of 
West  Virginia.  Myron  W.  Martin,  city 
editor  for  the  last  five  years,  has  been 
retained  in  that  capacity. 


W.  VA.  MEETING  JUNE  15-16 

.Annual  meeting  of  the  West  Virginia 
State  Newspaper  Council  will  be  held 
June  15-16  at  Parkersburg. 


best  of  the 
Van  Dine  output*’ 


is  how  the  New  York 
Herald-Tribune  rates 
our  new  serial. 


“THE 

DRAGON 

MURDER 


CASE” 

By  S.  S.  VAN  DINE 

Author  of 

**The  Greene  Murder  Case,” 
‘*The  Canary  Murder  Case,” 
“The  Bishop  Murder  Case,”  etc. 

HIS  story  “elevates  Mr. 
Van  Dine  to  new  heights’’, 
according  to  the  Richmond 
Times-Dispatch,  and  the 
Houston  Post  avers  that  in 
it  Philo  Vance  is  “at  his 
hest,”  while  the  Mont¬ 
gomery  Advertiser  states 
that  this  plot  offers  him 
“prohahly  the  hardest  task 
of  his  career’’. 

A  guest  at  a  fashionable 
house-party  dives  into  a 
swimming  pool  and  is  never 
seen  to  come  to  the  surface. 
The  pool  is  drained  but  his 
body,  bearing  wounds,  is 
later  found  a  long  distance 
away.  Suspicion  is  skill¬ 
fully  directed  to  each  mem¬ 
ber  of  the  dramatis  per¬ 
sonae,  in  turn  and  Philo 
Vance  cleverly  fastens  the 
guilt  upon  the  least  suspec¬ 
ted,  yet  most  conspicuous, 
figure  in  the  plot. 

The  solution  of  the  plot 
is  clean-cut  and  logical; 
and,  despite  the  title,  no 
dragon  nor  pre-historic 
monster  of  any  kind  is  a 
factor  in  the  crime. 

30  Installmenta 
Dramatic  Illustrations 
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Ford  Frick 

When  Ford  Frick  isn’t  writing  the  enter* 
taining  column  on  sports  called  “Ford 
Frick’s  Broadcast”  that  you  read  in  your 
Evening  Journal,  he  is  addressing  a  boys’ 
ciub,a  school  or  alumni  dinner,  or  broad¬ 
casting  the  news  of  sports  over  the  radio. 
And,  of  course,  covering  the  big  sports! 


the  58  Regular 
Reasons  why  the 
JOURNAL  is  so 
greatly  preferred 


Josephine  Culbertson 

I  Of  Josephine  Culbertson,  her  husband, 
the  famous  Ely  Culbertson  said:  “Mrs. 
Culbertson  is  the  greatest  contract  bridge 
player,  man  or  woman,  in  the  world  to¬ 
day.”  Every  day,  in  the  Women’s  Pages 
of  your  Journal,  Mrs.  Culbertson  dis¬ 
cusses  some  new  phase  of  the  game. 


Leslie  Gould 


Financial  and  business  news  is  treated 
just  as  interestingly,  in  your  Journal,  as 
any  other  element  in  the  news.  That  is 
because  Leslie  Gould,  the  financial  editor, 
knows  news,  knows  the  people  who  make 
news,  and  knows  what  intelligent  laymen 
want  to  read  about  the  financial  world. 


Kay  Daniels 

Well  versed  in  news  from  the  Parisian 
style-sources,  trained  in  the  fashion  de¬ 
partments  of  two  well-known  women’s 
magazines.  Miss  Kay  Daniels  reports, 
every  evening  in  your  Journal,  the  latest 
details  of  the  smart-but-not-freakish  style 
trends,  for  business  and  home  women. 


Gilbert  SeTdes 


Gilbert  Seldes,  whose  column  “True  to 
Type”,  appears  every  evening  in  your 
Journal,  deals  with  a  wide  range  of  sub* 
jects,  treating  serious  problems  with  hu¬ 
man  understanding  and  unimportant 
matters  entertainingly.  It  was  Seldes  who 
adapted  Aristophanes’  famed  Lysislrata. 


T.  E.  Powers 


Marguerite  Mooers  Marshall 

Every  evening,  in  the  Women’s  Pages  of 
your  Journal,  you  can  find  and  enjoy  an 
article  written  by  Marguerite  Mooers 
Marshall  on  some  timely  subject  that  will 
interest  women.  She  has  always  believed 
that  women  can  combine  a  career  with 
happy  marriage ~ her  own  life  proves  it! 


Tom  Powers,  whose  cartoons  you  find 
every  day  on  the  editorial  page  of  your 
Journal,  is  a  penetrating  critic  of  the 
main  events  in  the  day’s  news.  He  was  the 
favorite  cartoonist  of  the  late  Theodore 
i  Roosevelt.  In  his  spare  time.  Powers 
i  paints,  and  he  likes  to  design  bungalows. 


Henriette  Weber 

A  composer  when  she  was  only  five  years 
old,  a  concert  artist  at  twenty,  an  authority 
on  harmony,  a  popular  lecturer  on  the 
opera,  a  sympathetic  and  understanding 
reviewer  — all  of  these  describe  Henriette 
Weber,  whose  articles  on  musical  events 
you  read  in  your  Journal. 


A  Neverfalling  Selling  Force 
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LIQUOR  BATTLE  WON 
IN  FULL-PAGE  COPY 

Rival  Faction*  in  New  Jersey  Used 

Liberal  Advertising — Bill  to  Bar 
Sales  in  Food  and  Drug 
Store*  Defeated 

(Special  to  Editob  &  Publishes) 

Atlantic  City,  March  21 — The  New 
Jersey  legislature  today  defeated  an  ef¬ 
fort  to  take  liquor  out  of  the  groceries, 
drug  stores  and  delicatessens,  after  a 
record-breaking  barrage  of  full-page 
public  appeals  by  both  sides. 

The  “Independent  Grocers,  Druggists 
and  Delicatessen  Store  Keepers  of  New 
Jersey’’  led  off  with  striking  displays  in 
a  list  of  newspapers  over  the  state  last 
Saturday,  and  repeated  the  page  un¬ 
changed  on  Monday.  Editorial  comment 
Backed  them  up  on  both  days. 

The  New  Jersey  Licensed  Beverage 
Association  and  the  Retail  Liquor  Deal¬ 
ers’  Protective  Association  coimtered 
with  a  full  page  Monday. 

Acrimonious  charges  and  accusations 
featured  both  appeals.  The  bitterness 
was  reflected  in  the  legislative  debate 
at  Trenton,  where  Assemblyman  Joseph 
Altman  of  this  city,  speaker  of  the 
house,  declared  that  the  newspapers  of 
the  state  “feel  we  are  cattle  and  can  be 
thrust  into  votes  by  criticism.” 

Altman  asserted  the  grocery  appeal 
cost  $15,000,  and  cliarged  that  “for  $15,- 
000  every  newspaper  has  accused  by 
innuendo  the  members  of  this  house  of 
being  dishonest.” 

The  saloonmen’s  appeal  went  farther, 
asserting  that  “the  advertising  over  the 
signature  of  the  Independent  Grocers, 
Druggists  and  Delicatessen  Store  Keep¬ 
ers  was  bought  and  paid  for  by  the  chain 
and  other  organizations  whose  cause 
this  advertisement  benefits,  and  who  are 
the  only  organizations  having  sufficient 
funds  to  spend  thousands  ot  dollars 
throughout  the  state  on  a  publicity  cam¬ 
paign  of  this  kind.” 

Both  of  the  public  appeals  concen¬ 
trated  on  arguments  for  the  public’s 
welfare.  The  grocers’  page  bore  a  five- 
line,  eight-column  heading  in  the  Atlan¬ 
tic  City  Press-Union  combination. 
“Awake!  People  of  New  Jersey!”  it 
cried.  "The  saloon  is  bearing  down 
upon  you !  Stop  its  greedy  grip  at 
once  !  The  saloon  wants  to  control  all 
retail  liquor  sales  in  our  state — ^and  will 
— unless  you  rise  to  prevent  it.” 

The  statement  continued  with  this  ap¬ 
peal  : 

“If  you  believe  as  we  do,  that  such  a 
law  would  give  to  the  saloon  that  dan¬ 
gerous  liquOT  monopoly  which  brought 
about  prohibition,  and  deprive  thou¬ 
sands  of  clean,  honorable  fair-dealing 
storekeepers  of  their  legitimate  busi¬ 
ness — then  write  or  wire  your  Assem¬ 
blyman  today.” 

'The  argument  of  unemployment  was 
med,  with  the  assertion  that  confining 
liquor  to  saloons  would  throw  thousands 
out  of  jobs  in  groceries,  drug  stores  and 
delicatessens. 

The  answering  page  from  the  liquor 


retailers  charged  that  “the  effort  was 
made  to  make  you  believe  that  the  Re¬ 
tail  Grocers’  Association  of  New  Jer¬ 
sey  and  Uie  New  Jersey  Pharmaceutical 
.\ssociation  were  the  sponsors  of  these 
advertisements.  Nothing  could  be  fur¬ 
ther  from  the  truth !  The  effort  was  also 
made  to  create  the  impression  that  the 
Licensed  Beverage  Association  was 
spending  money  to  prevent  stores  in 
other  lines  of  business  from  selling 
liquor.  Tliis  likewise  is  a  deliberate 
falsification !” 

While  the  Assembly  voted  down  the 
Senate  amendment,  subject  of  the  ad¬ 
vertising  barrage,  by  a  vote  of  30  to  23, 
the  issue  was  not  yet  dead  in  "Trenton 
today.  A  joint  committee  is  to  work 
during  adjournment,  between  now  and 
Monday,  in  an  effort  to  reach  some 
agreement  betwene  the  two  legislative 
bodies  on  the  whole  state  liquor  con¬ 
trol  law. 

KOBAK  NOW  NBC  EXECUTIVE 

Edgar  Kobak,  president  of  the  Adver¬ 
tising  Federation  of  America,  who  re- 
rently  resigned  as  vice-president  and 
general  sales  manager  of  McGraw-Hill 
Publishing  Company,  has  been  elected 
vice-president  of  the  National  Broad¬ 
casting  Company  in  charge  of  sales,  it 
is  announced  by  Richard  C.  Patterson, 
executive  vice-president.  Roy  C.  Wit- 
mer  continues  as  vice-president  in  charge 
of  Eastern  sales. 

ROSENHELD  OPENS  OFFICE 

Joe  Rosenfield,  Jr.,  for  the  past  two 
and  a  half  years  promotion  manager 
of  the  Atlanta  (Ga.)  Constitution,  has 
opened  an  office  in  the  Norris  Build¬ 
ing,  -Atlanta,  and  will  act  as  counsel  on 
public  relations,  also  advertising,  mer¬ 
chandising,  promotion  ideas  and  their 
execution.  He  will  maintain  an  art 
department  and  sales  force. 

AD  MEN  ON  COMMITTEE 

Two  advertising  men,  Irving  Davis, 
promotion  manager  of  The  American 
Weekly,  Hearst  newspaper  supplement, 
and  Maxwell  F.  Marcuse,  advertising 
director  of  Oppenheim,  Collins  &  Co., 
are  members  of  the  Citizens’  Committee 
Against  the  Law’s  Delay,  organized  in 
New  York  recently  to  bring  about  a 
modernized  judicial  and  legal  system. 
"The  committee  has  11  members,  headed 
by  Irving  Mariash,  attorney. 

CORRECnON 

In  a  story  last  week  reporting  wage 
negotiations  between  tmion  printers  and 
Philadelphia  newspapers  it  was  errone¬ 
ously  stated  that  the  Philadelphia 
Record  operates  cn  an  open  shop  basis. 
Not  cmly  is  the  composing  room  of  the 
Record  unionized,  but  the  stereotype, 
press  and  engraving  departments  as 
well. 

JOIN  ADVER"nSlNG  STAFF 

Frances  McGary  and  Sam  Bahrmasel, 
formerly  of  the  Chicago  Daily  Times 
promotion  department  and  business  office 
staff  respectively,  are  joiniim  the  Daily 
Times  advertising  sales  staff,  beginning 
March  19. 


MRS.  EWING  ON  CRUISE 


Mrs.  Robert  Ewing,  widow  of  Col. 
Robert  Ewing,  publisher  of  the  New 
Orleans  States  and  Shreveport  Times, 
pictured  on  the  Panama  Pacific  liner 
“V’irginia”  during  a  recent  cruise  she 
made. 

WHALEN  IS  RENOMINATED 

Grover  A.  Whalen,  chairman  of  the 
fxiard,  Schenley  Products  Company,  has 
been  nominated  to  succeed  himself  as 
president  of  the  Advertising  Club  of 
New  York.  The  vote  will  be  held  on 
May  8  at  the  clubhouse.  Other  choices 
of  the  nominating  committee  are:  For 
treasurer,  Ralph  Trier;  for  vice-presi¬ 
dent  for  three  years,  Lee  H.  Bristol; 
for  directors  for  three  years,  F.  J.  Rey¬ 
nolds,  F.  A.  Tichenor;  for  director  to 
fill  Mr.  Bristol’s  unexpired  term,  Mar¬ 
tin  J.  Beirn.  The  Nominating  Com¬ 
mittee  consisted  of  Walter  Neff,  Ralph 
Neumuller,  Edwin  S.  Mayer,  W.  D.  M. 
Simmons,  John  Wilkens,  Lee  J.  East¬ 
man  (chairman),  and  Earle  Townsend. 


RAISING  $500,000  FUND 
TO  ADVERTISE  FAIR 

Century  of  Progress  Officials  Ph, 
Some  Paid  Space  in  Connection 
With  This  Year’s  Promo¬ 
tion  of  Exposition 

— 

(Special  to  Editob  &  Publisheb) 
Chicago,  March  20 — Plans  for  a  na- 
tion-wide  campaign  to  promote  Chicago ; 
and  the  1934  World’s  Fair,  involving 
a  budget  of  approximately  $500, OW,  ^ 
have  been  launched  here  under  the  di. 
rection  of  Mayor  Edward  J.  Kelly  and 
a  group  of  commercial,  industrial  and 
civic  leaders. 

Brooks  Beitler,  former  Chicago  Dail] 
News  news  ^  editor,  is  director  of  tht 
campaign  with  special  headquarters  ii 
Room  348,  Conway  Building,  111  W  : 
Washington  street.  G.  R.  Schaeffer,  i 
of  Marshall  Field  &  Co.,  is  chairman 
of  the  publicity  committee  which  will 
direct  the  activities  of  the  campaign. 
The  drive  is  the  outgrowth  of  tht 
“Keep  Chicago  Ahead”  movement 
which  was  launched  here  last  No¬ 
vember. 

At  the  present  time  the  committe 
is  busy  raising  funds  to  meet  the  $500,- 
000  goal.  No  definite  plans  have  been 
made  as  to  how  the  money  will  be  spent 
for  advertising.  Many  plans,  including 
newspaper  and  magazine  advertising, 
have  been  submitted  to  the  committee 
In  addition  to  advertising,  the  co& 
mittee  will  utilize  a  general  publidtj 
program,  free  time  on  local  radio  sta¬ 
tions  and  direct  mail  in  an  effort  to 
get  at  least  one  invitation  to  every  per¬ 
son  in  the  United  States  to  attend  the 
1934  Century  of  Progress  Exposition. 

CHARLES  MEARS  SPEAKER 

Charles  W.  Mears,  advertising  coun¬ 
selor  of  the  Cleveland  News,  was  the 
principal  speaker  at  a  meeting;  of 
Sears,  Roebuck  executives  in  Chicago, 
March  19.  He  spoke  on  “Drawing  1 
Consumers  Into  the  Store.”  ^ 
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©he  Charles  ParfloiDeSo. 

Circulation-Building  Experts 

^loor.  Occidental  Building  Indianapolis, Indiano . 


OUR  CUSTOMERS  WRITE  OUR  ADS 


From  a  current  letter  of  a  Model  A  user: 

“It  is  a  great  satisfaction  to  see  the  work  done  on  this  press 
which  we  purchased  about  four  months  ago  after  careful 
investigation  of  other  makes.  The  press  exceeds  our  expecta¬ 
tions  and  is  giving  great  service.  We  would  be  pleased  to 
bave  any  newspaper  publisher  interested  in  speed  and  quality 
of  printed  product  write  or  call  upon  us  and  see  for  them¬ 
selves  the  actual  saving  and  efficiency  we  are  getting  from 
our  Duplex  Mo<lel  A. 

Very  sincerely  yours, 

D.  WALTER  NORTON, 
Director  School  of  Extension  Teaching, 
SYRACUSE  UNIVERSITY  ” 


All  current  model  Duplex  Flat-Bed 
presses  can  be  equipped  to  give  you 
COLOR;  and  if  TWINNED,  either  ONE- 
SECTION  or  TWO-SECTION  delivery. 


Write  US  for  Full  Information  and  Prices 

DUPLEX  PRINTING  PRESS  CO. 
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BATTLE  CREEK,  MICH. 
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DeYoung  Bnilding 
SAN  FRANCISCO 


Red  Barry  is  a  natural,  spontaneous,  young  he-man  who  shuns  pompous, 
affected  heroics;  boys — being  boys — instantly  recognize  him  as  a  kindred 
spirit  to  whom  they  can  pledge  unreserved  allegiance.  And  all  readers  of 
whatever  age,  once  exposed  to  the  whirlwind  tempo  of  Will  Gould’s  great 
new  strip,  are  sure  to  remain  enthusiastic  followers  of  its  thrilling  drama 
and  suspense.  For  years.  Will  Gould  drew  sport  cartoons  which  were  nation¬ 
wide  reader  favorites;  he  is  a  master  hand  at  projecting  colorful,  compelling 
human  interest  and  vivid,  electric  action. 

For  a  new  attraction  to  win  and  hold  modern  readers  every  day,  start 
Red  Barry  in  your  paper  now;  write  or  wire  for  territory  and  terms. 


King 
Features 
Syndicate,  Inc. 


235  EAST  45th  STREET,  NEW  YORK 


The  Greatest  Circulation  Combination  on  Earth 
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A  NEW  IDOL 
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NEWS  OF  MODERN  GOLD  RUSH  SOLVES 
REPORTER’S  PERSONAL  DEPRESSION 


Canadian  Trip  by  Michigan  Newspaperman  and  Wife  Opened 
Way  to  Successful  Free-Lancing  Career  Based  on  Stories 
of  Aviation,  Pioneer  Life,  and  Mining 


WHEN  depression  settled  down 
between  Bert  Stoll  and  his  news¬ 
paper  job  in  western  Michigan,  along 
in  1931,  he  decided — like  many  another 
writing  man — to  try  free-lancing.  Now, 
after  nearly  three  years,  he  counts  up, 
and  says  that  he  has  done  just  about 
as  well  financially  as  if  he  had  kept  on 
at  a  regular  salary.  In  the  meantime, 
he  has  had  a  lot  of  hard  work,  some 
months  of  roughing  it  in  the  Canadian 
woods,  two  trips  to  the  Pacific  coast,  a 
liberal  education  in  outdoor  photography, 
together  with  hundreds  of  miles  of 
flying  and  ditto  of  canoeing.  His  wife, 
to  whom  he  had  been  married  a  year 
and  a  half  before,  has  shared  all  these 
experiences  with  him,  incltxling  weather 
42  degrees  below  zero  in  Northern 
Ontario. 

The  vastly  increased  public  interest 
in  gold  and  the  new  activity  of  gold 
miners  stimulated  by  its  rising  price  are 
largely  to  be  thanked  for  his  success 
at  selling  articles  and  photographs,  he 
told  Editor  &  Publisher  this  week 
while  in  New  York.  Almost  at  the 
start  of  his  free-lancing  career  he  got 
on  the  trail  of  the  new  gold  rush  in 
Canada,  which  at  that  time  had  been 
little  publicized  in  the  newspapers  of 
the  United  States.  Since  then  he  has 
been  one  of  the  busiest  reporters  of 
auriferous  doings,  and  his  work  has 
reached  the  public  in  spot  news  by  wire, 
Sunday  features,  full  pages  of  roto¬ 
gravure  pictures,  newsreels,  and  even 
broadcast  dramas  of  pioneer  life. 

It  wasn’t  easy  sailing  at  first,  he  ad¬ 
mitted,  and  the  going  was  tougher  at 
the  worst  of  the  depression,  when  fea¬ 
ture  sections  were  being  condensed  or 
eliminated,  and  when  publications  were 
cutting  off  expenditures  in  all  possible 
directions.  But  for  the  last  five  or  six 
months,  he  said,  there  has  been  a  pro¬ 
gressive  improvement  in  the  market, 
with  Sunday  feature  sections  being  re¬ 
turned  to  their  original  size  and  with 
editors  buying  more  freely.  Even  during 
the  worst  period,  he  said,  he  found  that 
it  was  possible  to  sell  a  story  if  it  was 
a  really  good  one. 

Stoll  specialized  in  aviation  news 
during  his  years  of  newspaper  experi¬ 
ence.  For  five  years  he  was  with  the 
Detroit  News,  having  gone  to  that 
paper’s  aeronautics  department  after 
serving  in  its  University  of  Michigan 
bureau  while  a  student.  In  his  college 
years  he  had  sought  to  prepare  himself 


for  a  place  as  a  newspaper  aviation 
editor,  and  had  combined  a  course  in 
aero  engineering  with  literary  classes. 
After  leaving  the  News  he  served  as 
publicity  director  of  the  Stout  Air 
l^ines,  going  by  the  merger  route  to 
National  Air  Transport’s  publicity  de¬ 
partment  in  Chicago.  Publicity  work 
didn’t  appeal  to  him,  and  he  started  an 
aviation  page  for  the  Federated  Pub¬ 
lications  in  Michigan.  That  didn’t  last, 
and  he  presently  found  himself  ponder¬ 
ing  "What  next?” 

Opportunity  came  for  a  railroad  trip 
into  the  interior  of  Canada,  and  the 
Stolls  decided  to  risk  their  savings  on 
the  chance  that  the  journey  might  pro¬ 
vide  material  for  some  articles  on 
frontier  life,  Canadian  resources,  or  avia¬ 
tion.  From  a  Canadian  railroad  re¬ 
presentative  came  a  hint  of  the  gold 
strike,  and  when  Mr.  and  Mrs.  Stoll 
reached  Toronto  they  investigated  fur¬ 
ther.  What  they  learned  was  enough 
to  set  them  off  in  the  second  surge  of 
the  gold  rush. 

When  they  arrived  in  the  Swayze 
district  of  Northern  Ontario,  after  a 
50-mile  hop  in  an  aerial  taxi  from  the 
nearest  railroad  station,  Stoll  found  he 
was  the  second  newspaper  man  on  the 
scene,  and  the  first  from  the  United 
States.  Ed  Loney,  then  with  the  Sud¬ 
bury  (^Ont.)  Star,  a  semi-weekly,  and 
later  financial  editor  of  the  Toronto 
Globe,  had  preceded  him.  Later  he  met 
a  number  of  free  lances,  mostly  Cana¬ 
dians  and  generally  writing  for  maga¬ 
zines.  Courtney  Ryley  Cooper  was  one 
who  came,  seeking  material  for  the 
Saturday  Evening  Post. 

‘‘On  that  first  trip  I  made  notes  on 
everything,”  said  Stoll.  ‘‘I  just  said  to 
myself,  ‘It  may  be  old  to  these  people, 
but  it’s  new  to  me,  and  maybe  it’s  new 
to  a  lot  of  people  who  read  newspapers 
in  the  United  States.’  So  I  took  my 
portable  typewriter  everywhere  I  went, 
and  wrote  down  everything  I  saw.  I 
came  back  with  14.000  words  of  notes, 
and  I  wrote  for  five  months  working 
up  those  notes.  I  had  a  camera  too,  and 
brought  back  nearly  100  pictures.  A 
news  photographer  in  Detroit  gave  me 
some  help  with  the  camera  at  the  start, 
and  after  that  I  had  to  work  it  out  by 
myself,  but  I  had  pretty  good  luck. 
Of  course  you  have  to  have  pictures  to 
sell  a  story. 

“Now  I’m  teaching  my  wife  to  do 
the  camera  work  while  I  get  the  stories. 


In  Eveiy  State  -  Wood  Diy  Mats  Win 

In  California^ 

Where  sun-kissed  weather  and  starred  movie 
folks  provide  topics  of  conversation  for  the 
world,  news  develops  at  a  rapid  pace.  News¬ 
papers  in  this  great  state  must  have  fast  pro¬ 
duction,  and  many  of  them  be¬ 
cause  of  their  satisfying  experi¬ 
ences  have  become  boosters  for 
Wood  Dry  Mats  as  a 
big  help  for  speed  and 
quality. 


cept  Mrs.  Stoll  turned  out  in  party  drtv 
ses. 

“There  were  some  spot  news  storie 
— airplane  rescues,  and  so  on.  I  wirel 
queries  on  them  to  several  newspaperi, 
and  usually  got  orders  for  wire  disp*t. 
ches. 

“We  have  now  covered  four  of  tl* 
six  principal  Canadian  gold  areai 
Beside  the  Swayze  area,  we  have  visitei 
the  Pasca  Pascallis  area  in  North¬ 
western  Quebec  and  the  Cariboo  arta 
around  Barkerville,  B.  C.  We  didn’t 
actually  reach  the  God’s  Lake  area 
in  Northeastern  Manitoba,  but  got  near 
enough  to  get  news  of  what  was  being 
done  there.  We  still  want  to  t^  th 
Great  Bear  Lake  territory,  up  in  the 
Arctic,  1,200  miles  north  of  Edmonton. 
To  get  there  you  have  to  fly  900  milei 
Then  there  is  another  area  in  the  Yukon 
interior.” 

Stoll  has  found  Sunday  supplements 
of  metropolitan  newspapers  his  bes 
market,  and  has  also  sold  material  to 
newspaper  syndicates  and  aeronautical 
magazines.  Before  starting  off  h 
makes  arrangements  with  editors  wha 
possible.  Recently  he  has  added  a 
movie  camera  to  his  equipment  and  mads 
newsreel  contacts. 

After  spending  from  five  weeks  to 
two  months  in  gathering  material,  ht 
settles  down  in  Cleveland,  Detroit,  a 
Battle  Creek  for  a  period  of  writing  and 
selling.  Last  summer  he  rented  a  shack 
in  the  Canadian  woods  for  his  writing 
headquarters.  At  present  he  lives  at 
1512  West  Clifton  Boulevard,  Clevelaid 


JOHNSON  SaLeS  manager 

J.  Joseph  Sameth,  president  of  Radio 
Productions,  Inc.,  Los  Angeles  and  San 
Francisco,  has  announced  the  appoint¬ 
ment  of  Andre  F.  Johnson  as  sales  man¬ 
ager.  Mr.  Johnson  is  widely  known 
among  advertising  agencies  in  the 
through  his  former  connections  with 
Marconi  Wireless  and  in  sales  dep^- 
ment  of  Radio  Corporation  of  Ameria 
in  New  York. 


Are  You  This 
Circulation  Manager 

The  man  we  want  seldom  answers  a 
“Help  Wanted”  ad.  He  is  now  satis¬ 
factorily  employed  earning  sufficient  salary. 

From  past  experience  he  is  able  to 
capably  handle  a  circulation  of  more  than 
15,000  daily  and  with  reasonable  expendi¬ 
tures.  He  is  ambitous  for  future  advance¬ 
ment,  reasonably  young,  honest  and  in¬ 
dustrious. 

For  this  man  there  is  an  opening  on  an 
important  paper  on  the  Atlantic  Seaboard. 

If  you  are  the  man  we’re  seeking,  write 
fully,  giving  expierience,  schooling  and  other 
pertinent  information.  Address  Box  E-508, 
care  of  Editor  &  Publisher. 

The  man  now  holding  this  position  knows  of  this  advertisement. 


Bert  Stoll  found  “gold  in  them  stories” 
of  the  new  Golcondas  in  Northern 
Canada,  with  metropolitan  readers  still 
hungry  for  frontier  tales. 


She  has  helped  me  a  lot  in  getting  my 
stories  into  shape.  Sometimes  we  find 
we  can  cover  twice  as  many  stories  by 
dividing  them  and  both  taking  notes. 
Too,  she  calls  attention  to  points  inter¬ 
esting  from  a  woman’s  viewpoint  that 
I  might  miss. 

“On  return  trips  we  found  our  ac¬ 
quaintances  in  the  gold  areas  eager  to 
welcome  us.  My  worst  mistake,  in  my 
wife’s  opinion,  lay  in  advising  her  to 
take  only  a  traveling  dress  in  addition 
to  her  ‘bush  clothes,’  since  we  had  to 
keep  our  baggage  light.  When  we  got 
to  Gogama,  a  town  of  about  800  on  the 
Canadian  National  Railway  near  the 
Swayze  area,  some  of  the  residents  gave 
a  party  for  us,  and  all  the  women  ex¬ 


/ 


ON  WITH  THE  DANCE! 


let  the  READERS'  EYES  SHIFT  FOR  THEMSELVES 


strike  up  the  music  of  the  presses. 
Red  hot  news  is  breaking.  Get  cut 
the  paper.  Never  mind  what  body 
tyi)e.  Let  the  readers’  eyes  shift  for 
themselves. 

But  they  won’t . . .  unfortunately. 
There  are  always  eye-hangovers 
from  bad  type . . .  strains  and  head¬ 
aches. 

Those  new  readers  you’d  like  to 
get,  most  often  turn  to  a  newspaper 
whose  printed  words  they  can  grasp. 
That’s  why  Excelsior  has  gain^ 
such  popularity.  No  dancing  letters! 
This  modem  type  face  not  only 
seems  larger,  but  it’s  clear,  compact, 
perfectly  proportioned.  It  has  sim¬ 
plified  serifs.  No  extreme  variation 
in  thick  and  thin  strokes.  I.arger 
coimters.  That’s  why  it  is  so  amaz¬ 
ingly  legible,  even  imder  adverse 
circumstances . . .  trains,  street  cars, 
poor  light. 

Excelsior  is  also  purposely  de¬ 
signed  to  meet  today’s  high-speed 
presses.  Stands  up  under  dry  mats. 
Laughs  at  rubber  rollers.  Doesn’t 
batter  or  smudge  on  high-speed 
presses. 

These  are  just  a  few  of  the  reasons 
why  circulation  managers,  press¬ 
men,  and  readers  alike  sing  its  hal¬ 
leluiahs. 

Linotsrpe  Excelsior 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 


(.^linotype-0  EXCELSIOR 


YOUR  BRIGHTEST  FLY 


Even  most  fishermen  are  surprised 

MrViort  Irkoi'n  rta  r»n/^+ 


primary  sales  areas— and  in  areas  where 
your  competition  is  especially  strong— 
there  is  where  color  in  advertising  will 
pay  you  extra  dividends. 

Some  of  the  country’s  most  successful 
manufacturers  are  alive  to  the  advan¬ 
tages  of  high-spotting  their  advertising 
programs  with  color  in  large -city  papers. 
The  GROWING  USE  OF  COLOR  IN  NEWS¬ 
PAPER  ADVERTISING  is  the  best  proof  of 
its  remarkable  effectiveness,  and  you 
can  expect  splendid  reproduction  from 
qualified  papers,  whether  you  use  two 
colors,  full  color  or  color  gravure.  Put 
color  in  newspapers  on  your  advertis¬ 
ing  program  1  \ 


when  they  learn  that  fish  cannot 
see  colors.  Though  you  use  bright- 
colored  artificial  flies,  it  is  motion  and 
shading — not  the  color  of  your  bait — 
that  tempts  a  trout  to  strike.  Its  eye 
can  see  only  in  black-and-white. 

But  newspaper  readers  are  automati¬ 
cally  RESPONSIVE  TO  COLOR !  It  attracts 
us  before  we  realize  it. 

IN  NEWSPAPERS,  color  achieves  unusual 
sales  power,  because  in  this  medium  it 
is  contrasted  with  the  great  majority 
of  advertisements — printed  in  black- 
and-white. 

Whatever  your  product  is,  there  are 
concentrated  markets  for  it.  In  these 
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ADVERTISING  IN  A  NUTSHELL 


IT  is  not  often  that  we  encounter  such  an  inter¬ 
esting,  valuable  and  succinct  description  of  mod¬ 
ern  advertising  as  was  set  forth  by  Frank  J. 
Ryan,  assistant  to  the  president  of  the  Cleveland 
Electric  Illuminating  Co.,  in  an  address  before  the 
Advertising  School  of  the  Cleveland  Advertising 
Club  one  evening  last  week.  We  shall  not  gild  the 
lily. 

7  Cardinal  Sins  of  Advertising; 

1 — Exaggeration ;  2 — Braggadocio ;  3 — Contro¬ 
versy;  4 — Bulldozing;  5 — Verbosity;  6 — Banality; 
7 — (infusion. 

7  Cardinal  Virtues  of  Advertising: 

1 — Truthfulness;  2 — Character;  3 — Reader  inter¬ 
est;  4 — Constructiveness;  5 — Showmanship;  6 — 
Unity;  7 — Persuasiveness. 

10  Commandments  of  .Advertising: 

1 — Know  the  product  or  service  you  advertise,  and 
its  use. 

2 — Know  your  market,  and  the  people  who  con¬ 
stitute  it. 

3 — Plan  your  advertising  program  from  begin¬ 
ning  to  end  before  you  begin  writing  copy. 

4 — Design  your  advertising  to  attract  attention, 
so  it  will  be  read. 

5 — Write  your  advertising  in  the  interest  of  the 
reader. 

6— Make  every  advertisement  easy  to  read,  easy 
to  understand  and  easy  to  believe. 

7 — Remember  that  readers  have  as  much  intelli¬ 
gence  and  judgment  as  writers. 

8 — Realize  you  serve  best  the  mutual  interest  of 
seller  and  buyer  when  your  advertising  makes  the 
buyer  more  competent. 

9 — Realize  you  serve  best  the  special  interest  of 
the  seller  for  whom  you  are  advertising,  when  you 
serve  best  the  entire  industry  in  which  he  is  en¬ 
gaged. 

10 — Understand  that  every  advertisement  must  sell 
by  inducing  the  reader  to  action. 


The  big  newspaper  ball  is  beginning  to  roll 
again  in  good  shape  with  February  linage  totals 
up  11  per  cent  for  the  year  and  March  indicat¬ 
ing  a  further  advance. 


TWO  FOR  EACH  JOB 

The  NRA  officials  at  Washington  have 
boasted  long  and  frequently  that  the  five- 
day,  40-hour  week,  did  not  apply  to  them — 
indeed,  from  Gen.  Hugh  S.  Johnson  we  have  learned 
that  there  were  not  enough  hours  in  any  day  to  see 
through  his  fevered  job.  And  yet,  newspapermen 
who  cover  NRA  are  supposed  to  do  the  trick  in 
code  time.  There  is  something  wrong  with  that 
picture.  Nevertheless,  publishers  in  general,  are 
making  an  attempt  to  comply  with  the  President's 
request  that  editorial  staffs  in  metropolitan  cities  be 
immediately  put  on  the  short  work  week.  It  is  an 
awkward  business  in  most  offices,  though  some  ap¬ 
pear  to  have  succeeded  in  making  it  work. 

Arthur  Krock,  head  of  the  Nen.’  York  Times  staff 
at  Washington,  observes  that  the  five-day,  4U-honr 
rule  regimentation  is  especially  difficult  among  the 
correspondents  at  the  national  capital.  Certain  men 
are  trained  for  special  assignments  and  cannot  be 
replaced  for  one  or  two  days  a  week  without  im¬ 
pairing  the  value  of  the  reports.  He  asks  if  legis¬ 
lators  who  made  the  short-work  rule  will  not  be  the 
first  to  complain  that  reports  of  hearings  and  con¬ 
ferences  in  which  they  are  interested  have  been 
improperly  covered.  And,  how  can  a  Washington 
correspondent  drop  his  writing,  like  Mike’s  pick, 
and  ask  the  next  fellow  to  finish  up  a  story  con¬ 
cerning  which  he  knows  nothing?  Properly  to  meet 
the  situation,  according  to  Mr.  Krock,  two  men 
should  be  employed  for  every  one-man  job.  This 
might  be  all  right  from  the  reemployment  point  of 
view,  but  what  publisher  can  survive  double  ex¬ 
pense?  What  Mr.  Krock  says  of  Washington  work 
is  generally  true  throughout  the  editorial  depart¬ 
ment.  What  must  inevitably  suffer  is  editorial 
efficiency. 


Sates  manager  of  Gulf  Refining  Co.,  sends  a 
“tiews  relccue”  to  editors  describing  in  glowing 
terms  the  company’s  "successful”  adz’ertising  in 
movies.  Nerve! 


Took  branches  of  palm  trees,  and  went  forth 
to  meet  Him,  and  cried.  Hosanna:  Blessed  is 
the  King  of  Israel  that  cometh  in  the  name  of 
the  Lord.— St.  John,  XII;  13. 

LEGAL  BANS  ON  “SHOPPERS” 

T  becomes  increasingly  evident  that  the  courts 
will  sustain  local  ordinances  which  prohibit  the 
unsolicited  distribution  of  handbills  and  other 
printed  or  written  advertising  matter.  In  New 
Jersey  recently  such  a  law  was  upheld  and  now  we 
have  a  decision  handed  down  by  the  Ninth  U.  S. 
Circuit  Court  of  .Appeals  in  California  affirming  the 
lower  court’s  approval  of  an  ordinance  which  speci¬ 
fied  as  objectionable  advertising  matter  thrown  on 
porches,  lawns  or  in  automobiles,  specifically  ex¬ 
empting  newspapers.  Indiscriminate  distribution 
leads  to  accumulation  of  rubbish  on  the  streets,  fire 
hazards  and  other  evils. 

Newspapers  that  are  interested  to  urge  local  ordi¬ 
nances  of  this  character  might  well  pattern  after  the 
decision  of  the  U.  S.  court  at  San  Francisco,  pub¬ 
lished  in  our  news  columns.  The  meaning  of  this  is 
that  a  “shopper”  which  has  been  outlawed  by  a 
city  ordinance  cannot  obtain  an  injunction  to  re¬ 
strain  the  city  from  interfering  with  its  business. 
The  ordinance  and  the  decision  are  based  on  the 
method  of  distribution,  not  the  character  of  the 
publication. 


Give  ’em  the  news,  the  thrilling  neivs  of  this 
e.vciting  day,  for  which  they  hunger  and  thirst! 


POST  OFFICE  RUTHLESSNESS 


I  A  L 

RADIO  NEWS  SUCKERS 

VERYONE  in  the  newspaper  business,  so  far 
as  we  are  aware,  has  wished  to  be  patient 
and  tolerant  pending  a  readjustment  under 
the  10-point  radio-newspaper  news  agreement.  But 
it  is  evident  in  some  quarters  that  the  new  rule 
is  not  being  taken  seriously.  There  is  a  type  of 
citizen  who  will  gyp  right  up  to  the  point  of  the 
gun. 

He  will  not  believe,  for  instance,  that  the  United 
States  Supreme  Court  has  ruled  that  news  is 
property,  and  that  to  appropriate  it  constitutes  a 
theft.  He  makes  sailor  law  to  suit  his  own  con¬ 
venience  and  stands  in  defiance,  totally  blind  to  the 
decencies  involved  and  sure  that  when  he  pays  a 
couple  of  pennies  for  a  newspaper  he  has  a  right 
to  resell  its  news.  Some  of  the  more  crafty  inde¬ 
pendent  radio  news  thieves  are  attempting  to  build 
up  legal  defenses,  all  more  or  less  transparent  to  ex¬ 
perienced  newsmen.  If  they  can  get  a  couple  of 
words  over  the  cables  from  London,  concerning  the 
Insull  flight  for  instance,  it  seems  logical  to  them 
that  they  can  spin  a  200  word  report,  largely  taken 
from  newspapers  printed  here,  and  at  the  same  time 
win  the  case  when  the  newspaper  publishers  start  in¬ 
junction  suits.  There  is  a  deep  fallacy  in  such  rea¬ 
soning,  as  experienced  newspapermen  know. 

Chiseling  radio  broadcasters  have,  it  seems  to  us, 
played  out  their  game.  Their  "independent  collec¬ 
tion”  of  news  from  the  whole  round  world  deceives 
no  one.  The  law  in  the  case  is  clear.  Stenographic 
records  of  their  reports,  made  at  a  number  of 
points,  would  be  damning  evidence.  In  our  view, 
the  time  for  readjustment,  on  a  basis  of  toleration, 
has  expired.  The  thing  to  do  is  trap  radio  news 
thieves  and  proceed  against  them.  Newspapers  have 
recognized  radio’s  news  rights  liberally  and  in  good 
faith.  We  believe  the  chains,  and  most  of  the  news 
commentators,  are  playing  fair.  The  trouble  lies, 
as  was  anticipated,  among  the  smaller  broadcast  out¬ 
fits  whose  managements  think  they  have  the  world 
by  the  tail. 


Last  December  22nd  the  Post  Office  Depart¬ 
ment  at  Washington  decided  that  postmasters 
■^need  sort  no  mail  on  Christmas  day.  After 
4  p.  m.  on  Feb.  20th  First  Assistant  Postmaster 
General  Howes  made  the  same  decision  concerning 
Washington’s  Birthday.  This  makes  it  probable 
that  the  rule  will  be  extended  in  time  to  all  national 
holidays. 

The  effect  on  daily  newspapers,  especially  morn¬ 
ing  papers,  is  decidedly  harmful.  News  letters  are 
held  up,  advertising  is  held  in  susi)ense,  subscribers 
who  naturally  expect  to  receive  their  newspapers  in 
post-office  boxes  are  disappointed.  It  is  a  penny 
wise  and  pound  foolish  business.  At  least,  publish¬ 
ers  say,  the  post-office  might  issue  such  sweeping 
orders  sufficiently  ahead  of  the  event  to  give  them 
a  chance  to  prepare  for  the  emergency.  No  private 
business  would  treat  its  customers  that  way. 


Legitimate  sport  page  adz’ertising  will  nez'er 
be  sold  until  sporting  editors  stop  giz’ing  it 
azi’ay. 

GERMAN  PRESS  SLAUGHTER 

N  less  than  a  year  600  daily  newspapers  in  Ger¬ 
many  have  been  swept  out  of  existence  by  Nazi 
rule,  and  the  reading  public  has  been  compelled 
to  change  the  habits  of  a  lifetime.  Heretofore  the 
German  citizen  might  read  from  two  to  a  half  dozen 
newspapers  daily,  thus  to  familiarize  himself  with 
the  contentions  of  the  various  political  parties  and 
also  to  find  matter  of  special  interest.  Now  he  reads 
one  of  the  propaganda  sheets  issued  under  the  Hitler 
censorship.  'That  this  stuff  is  not  appetizing  is 
shown  by  the  fact  that  even  the  leading  newspapers, 
ow'ned  by  Hitler  or  his  Minister  of  Public  Enlighten¬ 
ment,  the  good  Doctor  Goebbels,  possess  fewer  than 
400,000  circulation  each,  though  the  Nazi  party  in¬ 
cludes  15  million  people.  In  1931  the  24  daily  news¬ 
papers  of  the  city  of  Berlin,  alone,  had  a  combined 
circulation  in  excess  of  2,200,000.  Germany  was 
once  rich  in  advertising  service;  today  this  depart¬ 
ment  of  its  commercial  life  is  a  wreck.  The  writing 
profession  and  the  printing  craft  have  been  fairly 
riddled  by  Nazism.  But,  more  seriously,  what  has 
happened  to  the  German  public  mind  can  only  be 
imagined. 


Certain  liquor  advertisements  now  current  are 
so  patently  false  and  misleading  that  investiga¬ 
tion  and  corrective  legislation  must  be  fust 
around  the  comer. 


LIABIUTY  UNDER  SECURITIES  ACT 

READER  asks  if  we  believe  that  the  new 
Stock  Exchange  regulation  bill  would  make 
newspapers  liable  for  the  losses  of  a  reader 
who  has  speculated  on  market  information  contained 
in  news  columns. 

Section  8  (A)  (5)  makes  it  unlawful  for  anyone 
to  use  the  mails  “to  circulate  or  disseminate  infor¬ 
mation  regarding  any  security  registered  on  a  na¬ 
tional  securities  exchange  which  statement  is,  in  the 
light  of  circumstances  under  which  it  is  made,  false 
or  misleading  in  respect  to  any  matter  sufficiently 
importwt  to  influence  the  judgment  of  the  average 
investor  ...  if  the  person  disseminating  such  infor¬ 
mation  has  reason  to  believe  that  circulation  or  dis¬ 
semination  of  such  information  on  his  part  may  in¬ 
duce  the  purchase  or  sale  of  such  security,  and  does 
not  prove  that  he  acted  in  good  faith  and  in  the 
exercise  of  reasonable  care  had  no  ground  to  believe 
that  the  statement  was  false  and  misleading.” 

If  one  were  to  disregard  the  constitutional  right 
of  the  press  to  comment  in  good  faith  this  law,  if 
literally  applied,  might  be  taken  to  mean  that  the 
newspaper  must  carry  the  burden  of  proving  true  all 
statements  concerning  matters  on  which  money  may 
be  gained  or  lost.  We  have,  in  the  past,  seen 
some  queer  court  decisions  in  reference  to  libel  and 
this  blanket  prohibition  may  be  too  broad.  It  would 
be  a  simple  matter  to  amend  it  to  exempt  proper 
newspaper  publication  of  news  dealing  with  specula¬ 
tive  matters.  The  object  of  the  bill  is  clear  enough— 
it  is  calculated  to  end  a  condition  that  ran  fast  and 
loose  for  many  years  and  contributed  to  the  present 
devastating  depression.  Congress  proposes  to  end 
those  evils.  Naturally,  in  such  a  vast  undertaking, 
some  mistakes  will  be  made  in  the  legislation.  But 
each  is  susceptible  of  ultimate  correction.  The  rank 
and  file  of  newspapermen  do  not  want  to  stand  in 
the  way  of  this  needed  house-cleaning.  However, 
in  our  view,  the  Senate  Committee  would  do  well 
to  consider  whether  the  section  would  be  an  embar¬ 
rassment  to  honest  newspaper  service. 
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PURELY  PERSONAL 

CHARLES  A.  WEBB,  president, 
Asheville  (N.  C.)  Cittscn  and 
Times,  has  returned  to  Clearwater,  Fla., 
for  a  brief  stay. 

Dr.  Meyer  Jacobstein,  publisher, 
Rochester  (N.  Y.)  J ournal- American, 
addressed  the  recent  Jackson  Day  din¬ 
ner  of  Genesee  County  Democrats  at 
the  Hotel  Richmond  in  Batavia,  re¬ 
cently. 

E.  J.  Stickpole,  Sr.,  president 
and  editor-in-chief,  Harrisburg  (Pa.) 
Telegraph,  spoke  recently  at  the  meet¬ 
ing  of  the  University  Guild  of  Harris¬ 
burg,  on  “Africa.” 

F.  R.  Starbuck,  publisher,  Racine 
(Wis.)  Journal-Times,  recently  ex¬ 
plained  details  of  publishing  a  daily 
metropolitan  newspaper  in  a  recent 
speech  before  the  Uptown  Business 
Men’s  Association. 

Charles  K.  Robinson,  editor,  Ashe- 
ville  (N.  C.)  Times,  was  essayist  at 
the  March  meeting  of  the  Pen  and 
Plate  Club,  comprised  of  Asheville  busi¬ 
ness  and  professional  men. 

Frederick  P.  Hall,  president,  James- 
tou'H  (N.  Y.)  Evening  Journal,  v/ns 
recently  honored  at  the  50th  anniver¬ 
sary  banquet  of  the  local  Y.  M.  C.  A., 
at  which  150  people  attended.  Mr.  Hall 
served  as  a  member  of  the  board  of 
directors  of  the  Y.  M.  C.  A.  since  its 
foundation  and  has  been  its  president 
since  1921. 

Prentiss  Bailey,  publisher,  Utica  (N. 
Y.)  Observer-Dispatch,  has  been  re¬ 
elected  councilor  of  the  Utica  chamber 
in  the  Chamber  of  Commerce  of  the 
United  States. 

Joe  M.  Leonard,  editor,  Gainesville 
(Tex.)  Daily  and  Weekly  Register, 
was  re-elected  president  of  the  Gaines¬ 
ville  Chamber  of  Commerce  at  the  an¬ 
nual  banquet,  March  13.  Mr.  Leonard 
was  presented  with  a  diamond  studded 
lapel  button  by  members  of  the  board 
of  directors  in  appreciation  of  his  ef¬ 
forts  in  behalf  of  the  chamber  during 
the  past  year. 

C.  H.  Leavy,  editor,  Brunswick  (Ga.) 
NeufS,  has  been  named  to  the  advisory 
committee  of  the  National  Rivers  and 
Harbors  Congress. 

Frank  R.  Moses,  co-publisher,  Mar¬ 
shall  (Mich.)  Evening  Chronicle,  was 
presented  with  a  bouquet  of  flowers, 
March  15,  by  the  staff  of  the  daily, 
when  he  assumed  the  office  of  assist¬ 
ant  postmaster. 

Basil  Brewer,  publisher.  New  Bed¬ 
ford  (Mass.)  Standard-Times  and 
Morning  Mercury,  has  been  appointed 
member  of  the  campaign  committee  to 
conduct  i^ew  Bedford’s  14th  annual 
community  fund  drive  for  the  benefit 
of  13  local  welfare  agencies  May 
16-26. 

R.  M.  Rawls,  editor,  Athens  Alabama 
Courier  for  51  years,  has  been  returned 
to  his  home  after  being  confined  a  few 
weeks  in  a  Birmingham  hospital.  He 
has  recovered  from  a  serious  illness. 

Major  Quimby  Melton,  editor,  Grif¬ 
fin  (Ga.)  Daily  News  and  national 
American  Legion  committeeman  from 
Georgia,  was  the  guest  speaker  at  a 
meeting  of  the  Woman’s  Dimfiratic 
Club  in  Atlanta  March  21. 

_W.  P.  McGuire,  editor  of  the  South- 
side  Virginia  News  at  Petersburg,  and 
Mrs.  McGuire,  have  announced  this 
month  the  marriage  of  their  two 
daughters.  Miss  Lois  McGuire  on 
March  10  became  the  bride  of  Frank 
Anthony  Haag,  Jr.,  of  Cincinnati,  .«on 
of  Mr.  and  Mrs.  F.  A.  Haag  of  Buf¬ 
falo.  On  March  24  Miss  Marjorie 
McGuire  became  the  bride  of  Dr. 
Frederick  Pilcher,  Jr.,  son  of  Mr.  and 
Mrs.  Frederick  Pilcher  of  Petersburg. 
Dr.  Pilcher  is  connected  with  the  Mayo 
pinic  of  Minnesota,  where  he  and  his 
bride  will  live. 

Jacob  A.  Meckstroth,  editor  and  as- 
wiate  publisher  of  the  Ohio  State 
Journal,  of  Columbus,  has  been  elected 
president  of  the  board  of  trustees  of 
the  Columbus  Public  Library. 


IN  THE  BUSINESS  OFHCE 

CLARK  HOWELL,  Jr.,  vice-presi¬ 
dent  and  general  manager,  Atlanta 
(Ga.)  Constitution,  is  spending  a  win¬ 
ter  vacation  in  Miami.  He  is  accom¬ 
panied  by  Mrs.  Howell. 

Mrs.  Fay  King  Watts,  advertising 
manager,  Honolulu  Star  Bulletin,  vis¬ 
ited  her  old  home  in  Birmingham  re¬ 
cently  during  a  business  tour  of  the 
United  States.  She  went  to  Honolulu 
13  years  ago. 

Daniel  MacGill,  of  the  Utica  (N.  Y.) 
Obseri-er-Dispatch  advertising  depart¬ 
ment,  and  George  West,  of  the  Utica 
Daily  Press  advertising  department, 
have  been  named  judges  of  a  Spring 
Opening  Week  contest  of  the  Ciolumbia 
Street  Merchants  Association  of  Utica. 

James  P.  Kenney,  assistant  general 
manager  of  the  Ottawa  (Ont.)  Citi- 
sen,  addressed  members  of  the  Ottawa 
Rotary  Club  recently  on  his  trip  to  the 
British  West  Indies  and  the  Canal 
Zone. 

A1  Ford,  of  the  local  advertising  de¬ 
partment  of  the  New  York  Herald 
Tribune,  and  Paul  Morgan,  of  the  rail¬ 
road  advertising  department  of  that 
paper,  have  returned  to  work  after 
short  illnesses  that  confined  them  to 
their  homes. 

Charles  Graves,  in  charge  of  the  gar¬ 
den  advertising  department  of  the  New 
York  Herald  Tribune,  and  Mrs.  Graves, 
are  the  parents  of  a  daughter,  born 
March  6. 

Peter  Johnson,  manager  of  the  John 
B.  Woodward  office  in  Detroit,  returned 
to  Detroit  this  week  after  a  week’s 
visit  to  the  Herald  Tribune  offices  in 
New  York. 

W.  Max  Euler,  of  the  advertising 
department.  Kitchener  (Ont.)  Record 
for  ten  years,  has  bought  a  controlling 
interest  in  the  job  printing  business  of 
the  Merchants  Printing  Company  Lim¬ 
ited  of  Kitchener  and  assumed  charge 
on  March  19. 

Edwin  Quier,  vice-president,  Read¬ 
ing  (Pa.)  Eagle,  has  been  named  a  di¬ 
rector  of  the  new  City  Bank  and  Trust 
Company  of  Reading. 

Earl  W.  Parker,  formerly  in  charge 
of  classified  promotion  and  correspon¬ 
dence  for  the  Boston  Es'ening  Tran¬ 
script,  has  been  appointed  assistant 
classified  advertising  manager. 

Miss  Rhoda  Tew  has  resigned  a« 
cashier  of  the  Battle  Creek  (Mich.) 
Enquirer  and  Nezi's.  Miss  Beulah  Ba- 
leski  succeeds  her. 

John  E.  Kerney,  assistant  treasurer 
and  purchasing  agent,  Trenton  (N.  J.) 
Times  Newspapers,  is  on  vacation  in 
Miami,  Fla. 

Thomas  N.  Prime,  classified  adver¬ 
tising  manager,  Hackensack  (N.  J.) 
Bergen  Evening  Record,  told  members 
of  the  Bergenfield  Rotary  Club,  March 


I  FOLKS  WORTH  KNOWING 

Me.  MOORE,  newspaper  broker 
•  and  counsellor  of  Beverly  Hills, 
Cal.,  started  his  newspaper  career  in 
1892  as  “devil” 
on  the  Osage 
(Iowa)  News.  In 
1893  he  became  a 
compositor  on  the 
Minneapolis  Eve¬ 
ning  Journal;  then 
to  the  Northwest¬ 
ern  Miller,  where 
he  later  became 
foreman  of  the 
mechanical  de¬ 
partment.  In  1898 
he  became  asso¬ 
ciated  with  the 
M.  c.  Mooke  publishing  of  a 

weekly  society 
paper  in  Milwaukee,  Wis.  Three  months 
later  he  and  Miss  Emma  Palmer,  sister 
of  C.  M.  Palmer  of  New  York  City, 
launched  the  first  of  a  string  of  trade 
papers  which  they  afterwards  owned 

and  published.  The  first  one  was 
Packages,  covering  the  manufacture  of 
wooden  packages  (boxes,  barrels,  bas¬ 
kets,  etc.).  Then  Cereals  and  Feed  was 
started,  afterwards  consolidated  and 
published  as  Flour  and  Feed.  Brooms, 
Brushes  &  Handles  was  next  estab¬ 
lished,  followed  by  the  Fordowner  and 
The  Wisconsin  Motorist. 

Mr.  Moore  was  for  many  years  pres¬ 
ident  of  the  Wisconsin  State  Automo¬ 
bile  Association  and  an  active  good 
roads  enthusiast. 

In  1919  Mr.  Moore  retired  from 
active  publishing  business,  selling  his 
properties  to  the  staff  which  had  served 
him  so  well  during  the  many  years  of 
successful  publication. 

_  In  1920  Mr.  Moore  went  to  the  Pa¬ 
cific  Coast  and  for  a  few  years  repre¬ 
sented  Palmer,  Dewitt  and  Palmer, 
newspaper  brokers  of  New  York  City. 

In  1924_  Mr.  Moore  set  up  for  him¬ 
self  and  since  then  has  handled  most  of 
the  sales  and  consolidations  effected  on 
the  Pacific  Coast.  Today  he  enjoys  the 
confidence  of  most  of  the  publishers  on 
the  Pacic  Coast  and  aside  from  buying, 
selling  and  consolidating,  acts  as  news¬ 
paper  counsellor  to  a  number  of  pub¬ 
lishers.  He  is  also  frequently  called 
upon  to  act  as  impartial  appraiser  of 
the  value  of  newspaper  properties.  His 
office  is  in  Beverly  Hills,  cial.,  where 
he  has  resided  since  1921. 

12,  at  the  Knickerbocker  Country  Club, 
Tenafly,  that  “classified  advertising  has 
always  concerned  everyone  because  it 
deals  with  human  wants  and  necessi¬ 
ties.” 

M.  J.  Callaghan,  business  manager, 
Bellevue  (O.)  Daily  Gazette  and  re¬ 
cently  named_  postmaster,  has  justcom- 
(Continued  on  next  page) 


THE  BUNGLE  FAMILY 

by  Harry  Tuthill 

is  still  the  greatest  family  strip! 

A  list  of  approximately  150  newspapers  is  telling  testimony  I 
Here  are  some  of  the  150! 


New  York  American 
Philadelphia  Inquirer 
Washin^on  Post 
Kansas  City  Star 
Baltimore  Evening  Sun 
Cincinnati  Times-Star 
Milwaukee  Journal 
St.  Louis  Post-Dispatch 
Cleveland  News 
Pittsburgh  Sun-Telegraph 


Minneapolis  Tribune 
Oklahoma  City  Oklahoman 
Albany  Evening  News 
Atlanta  Journal 
Detroit  News 
Louisville  Courier-Journal 
Harrisburg  News-Patriot 
Buffalo  News 
Indianapolis  Star 
Houston  Post-Dispatch 
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The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
Preaident 


Murder 

^"""Afar! 


lijLLA  CINDERS  has  seen  some 
exciting  times  in  her  life.  But  they 
have  b^n  as  naught  to  what  she’s 
going  to  see  soon — in  the  forth¬ 
coming  sequence  of  the  enthralling 
comic  strip  by  Bill  Conselman  and 
Charlie  Plumb. 

Eric  Randall,  the  hero  Ella  loves, 
comes  back  into  the  strip  .  .  .  and 
that  will  be  glad  news  for  millions 
of  Ella  Cinders  ferns.  Ella  is  called 
upon  to  save  him  from  being  done 
to  death — eerily  emd  from  edeu" — 
by  Rhindu,  the  devilish  Hindu. 

Can  she  thweu’t  Rhindu — or  will  he 
and  his  sinuous  accomplice — Cle- 
one,  the  exotic  adventuress  from 
the  South  Seeis — triumph  over  our 
Ella? 


Its  a  story  that’ll  keep  readers 
on  the  edge  of  their  easy  chairs. 
And  that’ll  keep  the  circulations  of 
newspapers  on  Easy  Street. 

Start  ELLA  CINDERS  with  this 
absorbing  new  sequence — begin¬ 
ning  MONDAY,  APRIL  9— and 
watch  it  start  absorbing  new 
readers.  For  samples  and  terms, 
write  at  once  to 
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(Continued  from  page  25) 

pleted  50  years’  newspaper  work.  He 
started  with  the  Gazette  as  a  printer’s 
devil. 

W.  V.  XViegand,  for  the  i»st  13 
years  associated  in  an  executive  ca¬ 
pacity  with  the  circulation  departments 
of  the  Salt  Lake  Tribune  and  Telegram, 
has  been  named  agent  for  the  Los  An¬ 
geles  Times  in  Pasadena,  Cal. 

Frank  M.  Shubert,  business  manager, 
Kittanning  (Pa.)  Simpsons’  Daily 
Leader-Times,  was  guest  of  honor 
March  16  at  a  testimonial  dinner  spon¬ 
sored  by  the  Upstreamers  Bible  Class 
of  the  Presbyterian  Church,  at  which 
150  attended.  Mr.  Shubert  has  been  a 
member  of  the  class  for  25  years,  many 
of  which  were  spent  as  the  teacher. 

M.  P.  Reed,  secretary  and  treasurer. 
South  Bend  (Ind.)  News  Times,  has 
been  appointed  a  director  of  the  South 
Bend  Civic  Music  Association  for  the 
ensuing  year. 

IN  THE  EDITORIAL  ROOMS 

B0.\RDMAN  GETSIXGER,  manag¬ 
ing  editor,  Waterbury  (Conn.) 
American,  and  William  T.  Farrington, 
city  editor,  Waterbury  Democrat,  were 
judges  at  a  recent  public  exhibition  of 
paintings  in  Waterbury. 

Silas  B.  Ragsdale,  managing  editor, 
Galveston  News  and  Tribune  recently 
addressed  the  Galveston  Ministerial  As¬ 
sociation,  on  “Churches  and  News¬ 
papers." 

Don  Morris,  managing  editor  of  the 
Palm  Beach  (Fla.)  Post,  has  resided 
to  enter  the  advertising  and  publicity 
business. 

(^nevieve  Forbes  Herrick,  Chicago 
Tribune  Washington  correspondent, 
spoke  on  “Work,  Women  and  Wash¬ 
ington”  at  a  joint  meeting  of  the  Chi- 
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cago  Association  of  Commerce  and  the 
.\lliance  of  Business  and  Professional 
Women  in  Chicago  March  14.  Seated 
at  the  speakers’  table  as  guests  of  honor 
were  tlie  following  Chicago  newspaper 
women:  Leola  Allard,  Daily  News; 
Kathleen  McLaughlin,  Tribune;  Pat¬ 
ricia  Dougherty  Berry,  American; 
Prudence  Penny,  Herald  and  Examiner, 
and  Claudia  Cassidy,  Journal  of  Com¬ 
merce. 

Norman  Stabler,  financial  editor  of 
the  New  York  Herald  Tribune,  spoke 
-March  23  before  a  meeting  of  the  Wo¬ 
men’s  National  Republican  Qub  in  New 
\  ork. 

Richard  A.  Forster,  Columbus  corre¬ 
spondent  of  the  Cincinnati  Times-Star, 
suffered  a  loss  of  $20,(X)0  a  few  days 
ago  when  a  fire  destroyed  a  bam  and 
other  building.s  on  his  farm  near  Co¬ 
lumbus.  Thirty-five  saddle  horses  were 
saved,  but  considerable  horse  sliow 
equipment  was  lost.  Mr.  Forester  is 
a  member  of  the  Ohio  State  Fair  board 
and  an  enthusiastic  horseman. 

Eleanore  Keene  (Dtiris  Arden),  Chi¬ 
cago  Daily  Times  motion  picture  critic, 
is  taking  a  month  vacation,  visiting  New 
Orleans,  Vera  Cruz  and  Mexico  City. 

John  G.  Preston,  real  estate  editor, 
Trenton  (N.  J.)  Sunday  Times- Adver¬ 
tiser,  and  farm  editor,  Trenton  (N.  J.) 
Evening  Times,  has  recovered  from  a 
serious  illness. 

Douglas  English,  formerly  with  the 
Toronto  Daily  Star,  has  joined  the 
Toronto  Globe  news  staff. 

Guy  Newberne,  formerly  with  the 
Memphis  (Tenn.)  Commercial  Appeal, 
now  is  a  reporter  for  the  Chattanooga 
(Tenn.)  News. 

Dent  MeSkimming,  formerly  of  the 
St.  Louis  Post-Dispatch,  has  joined  the 
San  Antonio  Express  reportorial  staff, 
succeeding  Stanley  Switzer,  resigned. 

John  E.  Burgess  and  Joseph  Adams, 
sports  editors  of  the  Rochester  (N.  Y.) 
Times-Union  and  Democrat  &  Chron¬ 
icle,  respectively,  are  covering  the  spring 
workout  of  the  Rochester  Red  Wings, 
International  League  ball  team,  at  Bar- 
stow,  Fla. 

Fred  J.  Bendel,  writer  and  Howard 
B.  F'reeman,  cartoonist,  of  the  Newark 
(N.  J.)  Evening  News  sports  staff,  are 
covering  the  Spring  training  camps  of 
the  major  league  baseball  clubs  in  Flor¬ 
ida.  Hy  Goldberg  is  covering  the  New¬ 
ark  Bears  at  Qearwater. 

Mrs.  Henry  Field,  Chicago  Herald 
and  Examiner  society  writer,  will  be 
forced  to  remain  in  a  cast  at  Santa  Fe., 

N.  M.,  as  a  result  of  a  recent  automo¬ 
bile  accident.  X-ray  photographs  at 
the  St.  V incent’s  Hospital  there  revealed 
that  Mrs.  Field  has  a  broken  foot  and 
a  twice- fractured  pelvic  bone. 

Karl  B.  Pauly,  political  writer,  Co¬ 
lumbus  (O.)  State  Journal,  spoke  be¬ 
fore  the  Mercator  Qub  in  Columbus  a 
few  days  ago. 

R.  Ben  Light,  of  the  Harrisburg  (Pa.) 
Morning  Telegraph  editorial  staff,  is 
conducting  a  new  column,  entitled 
“Morning  Telegrams.” 

D.  John  Rickard,  Chancery  Court 
reporter,  Jersey  City  (N.  J.)  Jersey 
Journal,  has  been  transferred  to  city 
hall  and  police  headquarters  to  replace 
Homer  Harkness,  who  died  recently. 
Marlin  Morgan,  who  has  been  covering 
Hoboken,  takes  Rickard’s  court  beat. 

A.  L.  Banister,  sports  editor,  Ashe¬ 
ville  (N.  C.)  Times,  and  Mrs.  Banis¬ 
ter,  are  spending  a  vacation  motoring 
through  Florida. 

Harold  T.  I.  Shannon,  of  the  Green 
Bay  (Wis.)  Press-Gazette,  has  been 
appointed  to  represent  Green  Bay  on 
the  Fox  River  Valley  Tercentennial 
committee,  recently  formed  to  make 
plans  for  a  state-wide  celebration  of 
Wisconsin’s  tercentennial  year. 

Bill  Dallas,  Philadelphia  Evemng 
Ledger  sports  writer,  was  chairman  of 
the  committee  on  arrangements  at  a 
Philadelphia  basketball  carnival  Tues¬ 
day.  The  affair  was  for  the  benefit  of 
the  welfare  fund  of  the  Philadelphia 
Sports  Writers’  Association. 

Roger  Irwin,  of  the  Toronto  Globe 
editorial  department,  is  now  covering 


the  Ontario  Legislature  session  and 
Parliament  Buildings,  with  Charles 
Ben>on. 

H.  Pierce  Weller,  has  returned  to 
the  city  desk  of  the  Binghamton  (N. 
V.)  Press,  and  Gerrit  P.  Rogers,  act¬ 
ing  city  editor  has  returned  to  the  state 
desk. 

Ted  Bouton,  of  the  Binghamton  (N. 
Y.)  Press  local  staff,  has  been  trans¬ 
ferred  to  the  Press  bureau  at  Norwich, 
N.  Y. 

Dean  Newman,  formerly  night  edi¬ 
tor,  El  Dorado  (Ark.)  Daily  News, 
has  reported  to  Fort  (Dglethorpe,  Ga., 
lor  assignment  to  a  Civilian  Conserva¬ 
tion  Corp  camp  for  duty  as  a  captain 
in  the  -Army  Reserve  Corps. 

Lera  Knox,  special  writer,  Nashville 
(Tenn.)  Banner,  has  been  named  home 
editor  of  the  Dixie  Farm  and  Poultry 
Jnurnal.  Special  articles  of  interest  to 
farm  women  by  the  writer  have  ap¬ 
peared  regularly  in  the  Banner  for  the 
past  several  months. 

Mrs.  Edith  Mathew,  editor  of  the 
women’s  page,  St.  Louis  Star-Times. 
addressed  the  Women’s  Chamber  of 
Commerce  at  Hotel  Statler,  March  15. 

Dr.  J.  J.  Taylor,  columnist,  Dallas 
(Tex.)  News,  recently  spoke  on  the 
“Development  of  Public  Opinion,”  at 
the  meeting  of  Psi  Chi,  honorary  South¬ 
ern  Methodist  University  psychology 
fraternity. 

Elmer  Messner,  cartoonist,  has  re¬ 
signed  from  the  Rochester  (N.  Y.) 
Democrat  and  Chronicle  to  succeed  the 
late  John  Scott  Qubb  on  the  Rochester 
Times-Union. 

John  H.  Walker,  reporter  of  the 
Rochester  (N.  Y.)  Times-Union  staff, 
has  resigned  to  join  the  news  staff  of 
the  New  York  Herald  Tribune. 

Dick  Devine,  a  member  of  the  Colum¬ 
bus  Ohio  Dispatch  staff,  has  been  ill 
in  a  hospital  in  Columbus. 

Sam  Kinch,  formerly  of  the  Temple 
(Tex.)  Telegram,  has  joined  the  Ft. 
Worth  Star-Telegram  reportorial  staff, 
succeeding  Dawson  Duncan,  who  joined 
the  Austin  office  of  the  Associated  Press 
recently. 

Rajmond  J.  Fitzpatrick,  formerly  a 
school  reporter  for  the  Waterbury 
American,  has  been  named  police  re¬ 
porter  for  the  Waterbury  (Conn.) 
Democrat,  succeeding  William  T.  Far¬ 
rington,  who  has  been  promoted  to  city 
editor.  Mr.  Fitzpatrick  also  conducts 
a  signed  radio  column. 

Laurie  McKechnie,  of  the  Toronto 
Evening  Telegram  staff,  is  associated 
with  Gor<lon  Hogarth  in  covering  the 
Ontario  Legislature  session. 

Kenneth  MacGillivray,  after  two 
years  on  the  copy  desk  of  the  Toronto 
.Mail  &■  Empire,  has  rejoined  the  Tor¬ 
onto  Globe  city  news  staff. 

Roscoe  Scott,  manager  of  the  West- 
field,  Mass.,  office,  Springfield  (Mass.) 
Union,  and  Mrs.  Scott,  are  the  parents 
of  a  daughter,  their  second  child,  born 
recently. 

Richard  M.  Charlton,  city  editor, 
Saiannah  (Ga.)  Morning  Neivs,  has 
been  elected  president  of  the  Hibernian 
Society.  He  has  been  vice-president 
for  two  years. 

G.  M.  Steinmetz,  managing  editor, 
Harrisburg  (Pa.)  Sunday  Courier,  re¬ 
turned  recently  from  a  trip  to  Florida, 
followed  by  a  tour  of  the  Southern 
States. 

Roger  M.  Busfield,  news  editor,  San 
Antonio  Light,  has  been  named  execu¬ 
tive  secretary  of  the  United  States  re¬ 
gional  labor  board  for  Texas,  effective 
April  1. 

George  B.  Dolliver,  Jr.,  sports  editor. 
Battle  Creek  (Mich.)  Moon-Journal, 
was  chairman  of  the  local  Rotary  Club 
program  March  19  at  which  Tod  Rock¬ 
well,  sports  writer  for  the  Detroit  Free 
Press,  was  the  principal  speaker. 

Frank  L.  Skeldon,  Toledo  Blade 
business  reporter,  flew  to  Palm  Springs, 
Cal.,  last  week  for  a  combined  busi¬ 
ness  and  pleasure  trip.  He  will  return 
in  two  weeks. 

Vivian  Shirley,  feature  writer,  has  re¬ 
signed  from  the  Philadelphia  Evening 
Ledger  staff. 


SPECIAL  EDITIONS 

PAWHUSKA  (Okla.)  Daily  Jour¬ 
nal-Capital,  special  progress  edition 
in  two  tabloid  sections,  March  11. 

Columbia  (Mo.)  Daily  Tribune, 
March  14,  26-page  industrial  exhibition 
edition. 

Green  Bay  (Wis.)  Press-Gazette, 
special  “Spring  Styles”  edition,  March 
15. 

Union  City  (N.  J.)  Hudson  Dispatch, 
March  17,  24  page  tabloid,  seventh  an¬ 
nual  “Baby  Edition.” 

Trenton  (N.  J.)  State  Gazette,  12 
pages,  “Spring  Style  Display”  supple¬ 
ment,  March  15. 

Herkimer  (N.  Y.)  Evening  Tele¬ 
gram,  Spring  Fashion  Magazine  Sec¬ 
tion,  22  pages,  recently. 

Chattanooga  (Tenn.)  Times,  March 
14,  special  section  for  Chattanooga’s 
1934  automobile  show,  14  pages. 

Trenton  (N.  J.)  Evening  Time:, 
Spring  Style  Display  supplement,  12 
pages. 

Racine  (Wis.)  Journal  Times,  co¬ 
operating  with  local  merchants  in  a 
“Spring  Sale”  18-page  news-advertis¬ 
ing  section,  March  14. 

Calgary  (Alta.)  Albertan,  annual 
Spring  shopping  edition  and  review  of 
styles,  26  pages,  March  8. 

Greensboro  (N.  C.)  Daily  News,  12- 
page  Insurance  Section  tabloid  size, 
March  18,  for  National  Independence 
Week. 

Chattanooga  (Tenn.)  Times,  14-page 
automobile  show  edition,  March  14. 

Battle  Creek  (Mich.)  Enquirer  and 
News,  March  16,  26  pages.  Grand 
Leader  store’s  Greater  Easter  Sales 
announcement. 

WEDDING  BELLS 

Eleanor  NOYES,  of  the  Toledo 
Blade  classified  advertising  depart¬ 
ment,  to  P.  J.  Murphy  of  Toledo,  last 
week  in  Angola,  Ind. 

Hazel  Cowley,  of  the  Toledo  Blade 
classified  advertising  department,  to 
Elmer  W.  Herman,  in  Toledo,  last 
week. 

Rose  Cousin,  of  the  Toledo  Times 
business  office,  to  Aaron  Levison  of 
Toledo,  March  18. 

Margaret  Ellen  Mimmo,  daughter  of 
Harry  M.  Mimmo,  editor,  Detroit  Sat¬ 
urday  Night,  and  Mrs.  Mimmo,  to 
Stewart  Muir,  of  Montreal,  in  Detroit, 
March  17. 

Bernard  Carson  DeWitt,  of  the  city 
staff,  Jacksonville  (Fla.)  Times-Union, 
to  Miss  lola  Mildred  Ferrell,  of  Jack¬ 
sonville,  March  10  at  Jacksonville. 

ASSOCIA’nONS 

Harold  carpenter,  editor, 

Bereford  (S.  D.)  Republic,  was 
named  president  of  the  newly  organized 
Southeastern  Dakota  Press  As^ 
ciATioN,  March  3  following  a  meeting 
of  11  editors  from  that  district  Paul 

O.  Smith,  business  manager.  Canton 
Sioux  Valley  News,  was  named  vic^ 
president,  and  Henry  Wright,  Alcester 
Union,  secretary-treasurer.  'The  assih 
ciation  will  meet  at  the  call  of  the  presi¬ 
dent. 

Annual  convention  of  the  Geoecu 
Scholastic  Press  Association,  May 
4  at  Athens,  Ga.  Entrance  in  the  an¬ 
nual  journalistic  contests  closes  April 
20.  All  high  school  student  newspapers 
are  eligible. 

CHANGES  OF  OWNERSHIP 

SEQUEL  (Cal.)  Tri-City  American, 
weekly,  founded  four  years  ago  by 
J.  C.  Sparks,  has  been  purchased  by 
Sanford  B.  Hunt,  former  managing 
editor  of  the  Newark  (N.  J.)  Swsda's 
Call. 

Quincy  (Mich.)  Herald,  a  weekly, 
owned  and  published  the  past  eight 
years  by  Clifford  J,  Van  Every,  aM 
Clinton  H.  Powley,  the  latter  also  pul^ 
lisher  of  the  Bronson  (Mich.)  Joumd, 
has  been  sold  to  Carl  R.  Nelson,  ot 
Shipshewana,  Ind.,  and  Lawrence  L 
Towe,  publisher  of  the  JonesviUi 
(Mich.)  Independent. 
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COMICS-POWER! 


8  NEW  COMICS  THAT  PROVED  THEIR  STRENGTH  I 

(Issued  in  half-page  and  tabloid  page  size) 


STREAKY  THE  TEENIE  WEENIES  LIHLE  JOE  WHITE  BOY 


SWEENEY  &  SON  SMILIN'  JACK  A  STRAIN  ON  TINY  TIM 

THE  FAMILY  TIE 


The  new  YORK  Sunday  news  last 

October  increased  the  size  of  its  comic  section  to 
sixteen  pages  by  adding  eight  newly -created  Chicago 
Tribune-New  York  News  Syndicate  color  comics. 
From  a  net  paid  average  of  1,850,000  for  September, 
1933,  the  circulation  rose  to  2,200,000  for  February, 
1934 — a  gain  of  350,000  copies! 

THE  COMICS-POWER  resulting  from  combin¬ 
ing  the  eight  well-established  Chicago  Tribune-New 
York  News  Syndicate  comics  with  the  octet  of  new 
creations  was  responsible  for  adding  to  the  largest 
newspaper  circulation  in  America  a  parcel  of  circu¬ 
lation  equivalent  to  a  good-sized  Sunday  paper! 


Sep  Oct  Nov  Dec  Ian  Feb 
1933  1934 


PHONE,  WRITE  OR  WIRE  FOR  PROOFS  AND  PRICES 


rHE  O  FAMOUS  COMICS,  FOUNDATION  OF  COMICS-POWER! 

(For  schedules  on  dates  on  which  we  can  furnish  these  regular  full-page  comics  in 
half-page  size,  please  wire  us.) 


DICK  TRACY 


MOON  MULLINS 


GASOLINE  ALLEY 


Chicago 

TRIBUNE 

New  YORK  NEWS 
SYNDICATE 


LIHLE  ORPHAN  ANNIE  WINNIE  WINKLE  HAROLD  TEEN 


NEWS  BUILDING  •  220  EAST  42nd  STREET  •  NEW  YORK  •  MURRAY  HILL  2-1234 
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INSTALLMENT  COPY 
MUST  STATE  CHARGE 

New  NRA  Rule  Affects  Retail  Code — 
Buyer  Must  Be  Told  of  Interest 
Costs  When  Using  Deferred 
Payment  Plan 

(.By  telegraph  to  Eoitob  &  Publishes) 

Washington,  March  21 — Advertise¬ 
ments  to  sell  merchandise  on  the  install¬ 
ment  plan  must  set  out  all  of  the 
charges  attaching  to  the  deferred  pay¬ 
ment  privilege  to  meet  the  requirements 
of  the  Retail  Code,  the  National  Re¬ 
covery  Administration  has  ruled. 

The  following  interpretation  has  been 
given  the  national  code  authority  of  that 
trade  for  dissemination :  “Advertise¬ 
ments  offering  merchandise  for  sale  on 
an  installment  payment  plan  shall 
clearly  and  unequivocally  indicate  all 
terms  and  charges  which  must  be  com¬ 
plied  with  in  order  to  obtain  the  mer¬ 
chandise  so  advertised. 

“Advertisements  of  merchandise  or 
offers  to  sell  any  merchandise  shall  not 
contain  a  statement  or  representation 
that  the  merchandise  may  be  purchased 
on  any  deferred  payment  plan  of  what¬ 
ever  nature  without  charge  for  such  de¬ 
ferred  payment  privilege,  or  without  a 
charge  for  interest,  services,  or  other 
comparable  designation,  when  in  fact 
differentials  between  prices  for  cash  and 
prices  for  installment  payment  purchases 
are  quoted,  marked  or  made  available 
for  identical  merchandise,  or  when  dis¬ 
counts  from  quoted  or  marked  prices  are 
given  on  identical  goods  sold  for  cash. 

“Advertisement  of  merchandise  for 
which  charges  in  addition  to  the  price 
of  the  merchandise  are  made  for  ser¬ 
vice,  installation  or  any  other  purpose 
(except  charges  on  account  of  sales  or 
occupational  taxes)  shall  clearly  indicate 
the  amount  of  such  charge.” 


WILL  EXHIBIT  FARM 


Chicago  Tribune  Will  Furnitb  Guides 
for  Visitors 

Picnic  grounds  and  guides  will  be 
provided  later  in  the  spring  for  visitors 
to  the  Chicago  Tribune’s  recently- 
announced  experimental  farm  near 
Yorkville,  Ill.,  where  a  variety  of  crops 
and  live  stock  are  being  prepared  for 
public  inspection.  The  Tribune  also 
has  a  farm  near  Wheaton,  Ill. 

Bob  Becker,  Tribune  outdoors  editor, 
is  writing  the  daily  diary  of  the  activi¬ 
ties  on  the  experimental  farm.  Becker’s 
stories  are  appearing  in  the  Tribune 
daily,  giving  an  intimate  picture  of  life 
on  the  farm.  Paul  Potter,  Tribune 
agricultural  editor,  is  assisting  Clarence 
Thurow,  manager  of  the  experimental 
farm,  in  completing  details  of  locating 
the  various  experimental  crops,  which 
will  later  be  open  to  public  inspection. 

The  farm  has  been  established  by 
Col.  R.  R.  McCIormick,  Tribune  editor 
and  publisher,  in  the  interests  of  the 
farmer  and  the  general  public. 

PLANNING  ICE  CAMPAIGN 

The  California  Association  of  Ice 
Industries  held  its  annual  convention  re¬ 
cently  at  San  Francisco.  The  associa¬ 
tion  plans  a  campaign  to  familiarize 
the  public  with  proper  methods  of  food 
refrigeration  and  particularly  the  cor¬ 
rect  temperatures  for  cooling  wines  and 
beers,  according  to  R.  W.  Davis  of  the 
educational  committee.  During  the  last 
three  months,  according  to  President  R. 
J.  Bailey,  ice  consumption  has  increased 
as  much  as  100  per  cent  in  some  parts 
of  the  state,  and  he  forecasts,  with  im¬ 
proved  economic  conditions  and  with 
repeal,  further  gains  in  1934.  George 
M.  Wessels  attributed  the  increase  in 
ice  sales  to  advertising  in  newspapers. 

J.  G.  GOULD  JOINS  OIL  HRM 

Publix  Oil  Company,  Boston,  an¬ 
nounces  appointment  of  John  (Goddard 
(Gould  as  advertising  manager,  with 
offices  at  544  Commonwealth  avenue. 

NEW  R.  A  T.  SERIAL 

“The  Wrong  Girl,”  a  newspaper  serial 
by  Rob  Eden  is  a  new  feature  being 
handled  by  the  Des  Moines  Register  & 
Tribune  Syndicate. 


ECONOMIST  JOINS  DAIUES 

Dr.  Lutber  Harr  of  Pennsylvania 
Economic  Advisor  for  Stern 

Carrying  out  his  policy  of  appointing 
specialists  to  positions  in  the  editorial 
and  business  management  of  his  news¬ 
papers,  J.  David 
Stern,  publisher 
of  the  New  York 
Evening  Post; 
Philadelphia  Rec¬ 
ord;  and  the 
Camden  (N.  J.) 
Courier  and  Post, 
has  announced 
the  appointment 
of  Dr.  L  u  t  h  er 
Harr,  full  profes¬ 
sor  of  kinking  in 
the  Wharton 
School  of  Fi¬ 
nance,  University 
of  Pennsylvania, 
as  economic  advisor  and  treasurer  to 
his  three  publishing  companies. 

Professor  Harr,  whose  age  is  38,  is 
one  of  the  youngest  full  professors  in 
his  held.  He  is  resigning  his  university 
position  at  the  end  of  the  current  schol¬ 
astic  term  to  devote  all  of  his  time  to 
his  new  duties. 

“My  idea,”  .said  Mr.  Stern,  “is  that 
a  newspaper  should  have  a  ‘faculty’  of 
experts  in  their  various  fields.  Dr. 
Harr  has  been  the  Philadelphia  Rec¬ 
ord’s  economic  guide  during  the  de¬ 
pression,  and  his  advice  has  been  largely 
responsible  for  the  Record’s  unusual 
correctness  in  prophesying  economic 
and  financial  happenings  and  trends. 

“The  Record,  for  example,  was  one 
of  the  first  newspapers  in  the  country 
to  predict  the  abandonment  of  the  gold 
standard  and  the  bank  holiday.” 

Dr.  Harr  has  also  been  largely  re¬ 
sponsible  for  the  New  York  Evening 
Post  and  the  Record  advocating  the 
Central  Bank  of  Issue. 

Dr.  Harr,  who  spent  his  sabbatical 
year,  1926  to  1927,  examining  the  Eng¬ 
lish  banking  system,  is  closely  in  accord 
with  the  financial  theories  of  John  May¬ 
nard  Keynes. 

Dr.  Harr’s  appointment  as  economic 
advisor  follows  on  the  appointment  of 
Dr.  Ernest  Gruening  as  editor  of  the 
New  York  Evening  Post. 


UPTURN  IN  HAWAII 


Star-Bulletin  Advertuing  Manager 
Says  Busine**  !•  Reviving 

Mrs.  Fay  King  Watts,  Honolulu  Ntar- 
Bulletin  advertising  manager,  who  has 
been  visiting  national  advertisers  and 
advertising  agencies  in  this  country  for 
the  past  month,  told  Editor  &  Pub¬ 
lisher  in  Chicago  late  last  week  that 
business  conditions  in  Hawaii  are  defin¬ 
itely  on  the  upgrade.  Mrs.  Watts  left 
Chicago  by  plane  for  Portland.  Fol¬ 
lowing  a  visit  to  west  coast  cities,  she 
plans  to  embark  for  Honolulu  about 
April  IS. 

Mrs.  Watts  explained  the  depression 
has  not  been  as  keenly  felt  in  Hawaii 


A  PUBLISHER  COMMENTS  ON 

“HOME  ECONOMICS” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


From  an  advertising  standpoint  we 
showed  a  tremendous  gain  in  na¬ 
tional  advertising  over  a  year  ago 
and  had  a  slieht  increase  in  the 
amount  of  local  linage  carried  as  a 
result  of  the  School. 

(From  «  Wisconsin  Newspaper) 

•O 

Booking  Now  For 
1934  Fall  Season 


HOME  ECONOMICS 

SERVICE  CORPORATION 

t47  P«k  Av«.  N«w  Yoric 
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as  in  this  country  because  the  territory 
is  considered  both  an  export  and  domes¬ 
tic  market  for  American  goods.  She 
said  for  that  reason  her  newspaper’s 
advertising  linage  has  not  fallen  off  in 
as  great  a  proportion  as  the  linage  in 
United  States  dailies.  She  also  referred 
to  the  fact  that  in  Honolulu  billboard 
advertising  is  prohibited. 


REJOINS  COAST  “SPECIAL” 

Ralph  E.  De  Motte,  for  the  past  year 
with  S.  H.  Williams  &  Co.,  San  Fran¬ 
cisco  newspaper  advertising  representa¬ 
tives,  and  formerly  with  New  York 
office  of  Reynolds-Fitzgerald,  Inc.,  has 
joined  the  San  Francisco  office  of  the 
latter  organization.  The  San  Francisco 
office  of  ReynoldsrFitzgerald,  Inc.,  has 
added  some  additional  floor  space  to 
answer  the  need  for  larger  quarters. 


HANDUNG  FAIR  TOURS 

Century  of  Progresa  Bureau  Agaii 
Named  Aa  Official  Agency  ' 

(Special  to  Edijoe  &  Puelishbb) 
Chicago,  March  19 — The  Century  of 
Progress  Tour  Bureau,  29  S.  La  Salle 
street,  Chicago,  has  again  been  ap¬ 
pointed  by  Rufus  C.  Dawes,  president 
of  A  Century  of  Progress  Exposition, 
as  an  official  agency  to  serve  news’ 
papers  desiring  to  use  all-expense  trips 
to  the  1934  Chicago  World’s  Fair  as 
prizes  in  campaigns  for  the  promotion 
of  circulation  or  advertising  linage.  In 
connection  with  the  1933  fair,  this  bu- 
reau,  under  the  management  of  Ivan 
I.  Spear,  and  O.  S.  McPherson,  ser¬ 
viced  campaigns  for  scores  of  news-  ^ 
papers  in  all  parts  of  the  country.  TTie  \ 
winners  were  rewarded  with  tours.  j 


Why  ISlpt  40  Hours 
for  Executives,  TooP 


DICTAPHONE 


The  Shortening  Of  the  Working  Week  To  Forty 
Hours  Need  Not  Hamper  the  Executive  Whose 
Creative  Type  Of  Work  Keeps  Him  Busy  Early  and 
Late.  The  New  Model  12  Will  Gladly  Work  Any 
Number  Of  Hours  a  Week  If  Necessary. 

But  the  Real  Purpose  Of  This  Dictating  Machine 
is  To  Enable  You  To  Do  All  Your  Work  In  40 
Hours — To  Double  Your  Ability  To  Get  Things 
Done. 

Find  Out  How  This  New  Leisure  For  Executives 
Can  Be  Fitted  Into  Your  Life.  Send  For  Your 
Copy  Of  the  New  "Progress”  Portfolio. 


Dictaphone  Sales  Corporation 

420  LEXINGTON  AVENUE 
NEW  YORK,  N.  Y. 

•The  word  DKTTAPHONE  is  the  registered  Trade-Mark  of  Dictaphone  Corpora¬ 
tion,  makers  of  Dictating  Machines  and  accessories  to  which  said  Trade-Mark 
is  applied. 
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From  the  Newsprint  Manufacturers 

To  the  Newspaper  Publishers 

The  extensive  woodlands  back  of  the  Newsprint 
mills  represent  heavy  expenditures. 

These  millions  of  acres  of  standing  trees  were  ac¬ 
quired  after  their  determined  accessibility  to  either 
planned  or  established  Newsprint  mills  had  been  care¬ 
fully  considered.  Among  the  reasons  for  the  acquisi¬ 
tion  of  these  reserves  are  two  which  are  of  supreme 
interest  to  publishers. 

1.  The  control  of  this  absolutely  essential  raw  ma¬ 
terial  insures  continuity  of  Newsprint  shipments. 

2.  The  ownership  of  these  extensive  woodlands  has 
a  very  definite,  stabilizing  effect  on  the  cost  of  the 
finished  product. 

Many  months,  running  into  years,  prior  to  their 
conversion  into  paper,  trees  are  cut,  transported  and 
stored  in  anticipation  of  Newsprint  orders.  These 
measures,  far  in  advance  of  the  receipt  of  actual  ship¬ 
ping  orders,  insure  regular  shipments  of  the  finished 
product.  This  far-sighted  program  calls  for  very  heavy 
cash  disbursements,  not  only  for  the  original  invest¬ 
ment  but  also  for  protection  and  maintenance. 

The  guarantee  of  an  unfailing  supply  of  Newsprint 
to  the  newspaper  publishers  should  be  protected  by 
a  price  for  paper  that  will  mean  to  the  manufacturers 
more  income  than  outgo. 

Association  of  Newsprint  Manufacturers  of  the  United  States 

122  £.  42nd  St.,  New  York  City  Edgar  Rickard,  Chairman 
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The  Classified  Pages 


NEW  IDEAS  BUILD  CLASSIFIED  VOLUME 
LOST  IN  SHIFTING  BUSINESS  TIDES 


Realization  and  Study  of  Sales  Opportunities  Overlooked  by  Self 
and  Opposition  Has  Changed  Linage  Picture 
for  Several  Newspapers 


By  E.  F.  RICHTER 
Display  Sales  Promotion,  Baltimore  Post 


SEV  ERAL  years  ago,  while  attending 
a  classih^  managers'  convention, 
the  writer  heard  a  del^ate  ask  a 
speaker  noted  for  his  radical  and  pro¬ 
gressive  ideas  on  classified,  the  question : 

“What’s  wrong  with  classified  ad¬ 
vertising  ?” 

The  speaker  turned  a  quizzical  eye  on 
the  delegate  and  replied ;  “Is  there  any¬ 
thing  wrong  with  classified. . .  .or  is  it 
something  that  is  wrong  with  us?” 

V^isiting  papers  in  various  parts  of 
the  country,  studying  conditions  which 
exist  in  their  communities  and  analyzing 
the  problems  that  classified  departments 
face,  one  comes  to  the  conclusion  that 
a  large  percentage  of  the  papers  need  to 
look  at  the  problem  of  building  classi¬ 
fied  from  new  angles.  They  must  face 
the  proposition  that  old  ideas  must  be 
abandoned  and  new  methods  be  adopted. 

1929  saw  the  peak  in  classified  volume 
reached.  Yet,  anyone  with  the  ear  to 
the  ground,  knows  that  as  early  as  1922 
voluntary  business  had  begun  to  decline. 
Classified  was  changing,  it  was  taking 
on  a  new  shape,  becoming  a  professional 
user’s  marketplace. 

Disregarding  this  loss  in  voluntary 
business  and  the  factors  responsible  for 
it,  the  writer  believes  that  many  news¬ 
papers  would  be  in  far  better  shape  to¬ 
day  as  far  as  volume  is  concerned,  if 
they  had  studied  the  changes  in  condi¬ 
tions  and  created  and  used  new  progres¬ 
sive  merchandising  ideas  to  fit  in  with 
the  trends  of  the  day  and  meet  the  new 
rising  problems. 

Charles  W.  Horn  once  remarked; 
“The  past  10  years  have  changed  con¬ 
ditions  for  classified  managers.  Our 
biggest  problem  today  is  to  decide 
whether  to  maintain  the  same  policy 
that  has  served  us  in  the  past  or  branch 
out  with  new  ideas  and  plans  to  build 
up  classified  and  offset  the  diminishing 
volume.” 

He  made  that  remark  several  months 
before  he  assumed  the  position  of  classi¬ 
fied  advertising  director  of  the  Chicago 
Herald  &  Examiner.  He  had  been 
giving  serious  thought  to  diminishing 
volume.  He  had  created  ideas  and  plans 
on  the  method  of  meeting  the  trend  and 
reversing  it. 

On  the  Herald  &  Examiner,  he  put 
the  result  of  his  theorizing  to  work.  He 
introduced  a  new  classified  sales  promo¬ 
tion  plan  which  resulted  in  the  Chicago 
Herald  &  Examiner  reaching  the  goal 
of  “First  in  America  in  Classified 
Volume”  in  less  than  two  years  after 
the  introduction  of  the  plan. 

Not  everybody  may  agree  with  the 
methods,  ideas  or  policies  which  em¬ 
braced  the  Horn  plan  on  the  Herald  & 
Examiner.  The  point  the  writer  desires 
to  emphasize  here  in  this....H^  had 
ideas  which  he  carried  out  to  the  logi¬ 
cal  conclusion  he  had  set  up. 

In  1929,  the  Scripps-Howard  paper 
in  Washington,  the  Daily  News,  was  a 
poor  last  in  classified  volume.  Due  to 
its  five-column  size,  the  sales  staff  met 
with  unusual  sales  resistance  from  ad¬ 
vertisers  who  did  not  favor  using  space 
in  a  “tabloid.”  A  survey  was  made  of 
the  market  and  the  want  ad  classifica¬ 
tions,  and  finally,  it  was  decided  to 
concentrate  on  the  used  car  classification 
as  the  first  step  in  building  up  the  want 
ad  volume. 

One  afternoon  in  the  weekly  sales 
meeting,  a  staff  member  offered  a  sug¬ 
gestion.  He  had  an  idea. 

“Today,  when  a  person  buys  a  used 
car,”  he  remarked,  “he  usually  has  a 
preconceived  idea  of  the  make  of  car 
he  would  like  to  own  and  the  price  he 
can  afford  to  pay  for  that  car.  Why 
don’t  we  create  a  heading  over  a  page 
_ call  the  heading,  “The  Cream  of 


The  Used  Car  Market” _ set  the  indi¬ 

viduals  listings  in  20  ems  instead  of  12 
ems....list  the  cars  alphabetically  with 
the  make  of  the  car  and  price  set  in  18 
point  and  between  these  two  the  infor¬ 
mation  or  copy  with  the  name  and  so 
forth  of  the  dealer.” 

It  was  an  idea  and  it  sounded  good. 
We  decided  to  try  it  out  for  a  month, 
run  the  page  on  Friday,  Saturday  and 
Monday.  Promotion  was  prepared,  a 
dummy  page  was  set  up,  quotas  w'ere 
given  to  the  staff  for  the  purpose  of 
having  each  auto  dealer  represented 
with  at  least  one  listing  and  the  page 
was  sold  to  start  the  first  week  in  Janu¬ 
ary,  1930. 

“Cream  of  The  Used  Car  Market” 
went  over  with  a  bang!  The  dealers 
liked  the  idea  and  eadi  week’s  check 
after  the  pages  had  run  of  the  cars  that 
had  been  “SOLD”  showed  an  unusually 
high  percentage  of  results.  The  cars 
that  had  been  sold  were  checked  and 
copies  given  to  the  dealers.  It  was 
effective  sales  ammunition  and  we  used 
and  played  this  up  for  all  it  was  worth. 

From  last  position,  the  Daily  News 
in  a  few  short  months  swept  into  first 
place  in  used  car  volume,  passing  even 
the  great  Evening  Star’s  total  for  7 
days  against  the  News’  6.  The  volume 
from  this  one  classification  was  suffi¬ 
cient  to  put  the  News  in  second  place 
weekdays  for  total  classified.  The  page 
is  still  running,  starting  its  fourth  year 
this  January  and  has  produced  thou¬ 
sands  of  dollars  classified  revenue  on 
this  one  idea. 

When  it  had  appeared  for  a  short 
time,  display  advertisers  commented  on 
it,  auto  manufacturers  began  giving 
display  schedules  and  the  prestige  of 
this  one  classification  made  it  possible 
to  build  up  other  classifications.  All 
through  an  idea! 

Some  i^rson  in  classified  on  the 
Detroit  Times  at  some  time  or  other 
had  an  idea  that  the  small  laundries 
located  in  Detroit  should  use  classified. 
Today,  the  Detroit  Times  carries  from 
a  third  of  a  column  weet^-days  to  a  full 
column  on  Sunday  of  ads  from  this 
classification. 

The  Indianapolis  Times  started  an 
idea  late  in  1932.  It  was  a  “Swap” 
column.  The  newspaper  listed  all  swaps 
that  were  advertised  for  60  days  after 
the  ad  appeared.  It  produced  as  high 
as  a  column  of  business  and  the  paper, 
although  third  in  the  field,  for  many 
months  led  in  this  classification.  Certified 
used  cars  was  another  idea  developed 
from  the  original  “Cream  of  the  Used 
Car  Market”  idea  of  the  Washington 
Daily  News  and  it  produced  over  200,- 
000  lines  of  extra  business. 

In  quoting  these  examples  of  the 
development  of  classified  volume  through 
ideas,  the  writer  is  merely  trying  to 
prove  that  each  newspaper  today  has 
in  its  own  field,  a  splendid  opportunity 
to  develop  new  sources  of  profitable 
want  ad  revenue.  This  thought  applies 
to  a  paper  whether  it  is  first,  second 
or  last  in  the  field. 

Now  here’s  a  real  thought: 

What  manager  has  sat  up  nights  fig¬ 
uring  out  what  effect  the  general  adop¬ 
tion  of  the  five  day  week  plan  will  have 
on  his  business?  Where  is  the  manager 
of  a  paper  publishing  only  six  days  a 
week  who  has  prepared  a  campaign  to 
cut  into  the  Sunday  classified  volume 
of  his  competitor  through  this  new  con¬ 
dition  in  working  hours  which  creates 
for  readers,  two  days  of  shopping  or 
leisure  instead  of  one  that  formerly 
existed? 

If  live,  aggressive  managers  of  six- 
day  publications  ever  wanted  to  step  up 
their  Friday  volume  of  business.... 


governmental  action  in  making  possible 
a  32-hour  or,  at  the  most,  a  40-hour 
working  week,  has  certainly  provided 
the  setting  for  an  aggressive  sales  cam¬ 
paign. 

The  five-day  week  means  that  the 
Friday  want  ad  now  has  a  chance  to 
pull  results  Saturday  and  Sunday. 
What  tnanager  has  already  prepared  his 
promotion,  his  direct-by-mail,  his  broad¬ 
sides  exploiting  this  idea  with  the  head¬ 
ing: 

“Your  Friday  Night  Want  Ad  Now 
Works  48  Hours !”  or 

“2  Big  Shopping  Days  Now _ For 

Only  1  Day’s  Want  Ad  Cost!”  Is  it 
an  idea? 

If  ^is  thought  fits  in  with  your  local 
situation,  get  started  now  on  the  idea. 
Make  a  survey  in  your  local  town  to 
find  out  what  new  habits  this  change 
in  the  hours  of  w'orking  is  making 
among  your  readers.  Get  your  phone 
staff  to  call  100,  SOO  or  1,000  homes  to 
get  this  information.  Try  it  and  see 
what  amazing  sales  data  you  can  get 
for  your  sales  staff,  for  the  local  staff 
and  see  how  the  national  advertising 
manager  will  welcome  the  information 
with  open  arms.  Watch  how  your  staff 
will  step  on  a  Thursday  morning  with 
new  confidence  to  build  up  that  Friday 
volume  and  cut  down  the  Sunday  com¬ 
petition. 


USING  NEW  CLASSIFIED  PLAN 

When  the  Illinois  State  Register 
adopt^  the  “Tovey  method”  for  its 
classified  advertising  pages,  March  1, 
it  obtained  quotations  of  approval  from 
eight  persons  of  prominence,  including 
the  governor  of  Illinois,  the  acting 
mayor,  and  a  woman’s  club  president. 
The  quotations,  with  photographs,  were 
given  an  eight-column  display,  the  next 
day  on  an  inside  page.  The  new  system 
had  been  describe  under  a  two-column 
head  on  page  one  the  first  day.  “We 
sold  just  twice  as  much  business  for  the 
new  section,  which  was  still  running  a 
week  afterward,”  said  F.  A.  Harbauer, 
manager  of  classified  advertising. 


OFFERING  BARGAIN  RATES 

Reductions  in  want  ads  rates  for  10- 
day  transient  set-solid  wants  have  been 
announced  this  week  by  both  the  South 
Bend  (Ind.)  Tribune  and  the  South  Bend 
(Ind.)  News-Times.  Announcement  of 
a  “spring  want  ad  bargain  offer,  in  the 
Tribune,  in  a  full-page  Sunday  display, 
was  followed  by  a  similar  announce¬ 
ment  by  the  News-Times,  Monday  eve¬ 
ning.  The  reductions  run  from  40  to 
50  per  cent,  applying  over  the  full  10- 
day  period. 


DAILY  AIDING  DEALERS 

Published  as  a  promotional  stunt  for 
used-car  classified  ads,  Vol.  1,  No.  1  of 
Auto  Observer  made  its  appearance  in 
the  Los  Angeles  Times  recently.  Made 
up  as  a  miniature  newspaper.  Auto  Ob¬ 
server  appears  in  four  columns,  13 
inches  deep,  immediately  preceding  the 
classified  section.  It  will  be  published 
each  Saturday. 


BUTLER  BUSINESS  MANAGER 

Clattified  Man  Succeed*  Late  G.  J. 

Palmer  in  Houaton 

J.  H.  Butler,  classified  advertisi^ 
manager  of  the  Houston  (Tex.)  Cliro* 
icle,  has  been  appointed  to  the  post  oj 
business  manager  to  succeed  the  late  Q 
J.  Palmer  in  those  duties. 

Mr.  Butler,  although  still  a  comparj. 
tively  young  man,  is  one  of  the  oldes 
employes  in  point  of  service  in  tht 
Chronicle  organization. 

He  began  his  career  with  the  pape 
in  1910,  when  he  was  a  lad  of  16. 


SON  HEADS  FERNALD’S 

Stanbrough  Fernald,  son  of  the  latt 
E.  S.  Fernald,  this  week  announced 
that  Fernald’s  Exchange,  Inc.,  newspa¬ 
per  employment  exchange  which  was 
established  by  the  father  31  years  ago, 
will  hereafter  be  conducted  under  hg 
management  at  Springfield,  Mass.  Stan- 
brough  Fernald,  like  his  father,  has  beet 
actively  engaged  in  newspaper  work  as 
a  reporter  on  the  Springfield  News  and 
the  Union  for  six  years. 


IOWA  DAILY  RAISES  RATES 

Effective  April  1  the  lo^l  displat 
rates  of  the  Cedar  Rapids  (Iii 
Gazette  will  be  raised  in  amounts  rang¬ 
ing  from  19  per  cent,  to  44  per  cent 
A  monthly  bulk  space  plan  will  k 
used,  replacing  yearly  contracts.  Mem¬ 
bers  of  the  advertising  departments  of 
the  Gazette  were  guests  of  the  pii 
lishers  at  a  dinner  given  at  the  Cedar 
Rapids  Country  Club  last  week. 


TURNER  TO  GARDNER,  MASS. 

C.  Godwin  Turner,  newspaper  effi¬ 
ciency  man  with  offices  in  New  Yofi 
City,  who  has  been  publisher  and  get 
eral  manager  of  the  Norwalk  (Conn.) 
Hour  since  last  April,  has  been  madt 
publisher  and  general  manager  of  tk 
Gardner  (Mass.)  News. 


\  .  .  I 

X  our  composition  co8l« 
are  too  high  if  the 
line  composing  ma¬ 
chines  you  now  use 
set  only  one  size  of 
body  type.  •  Ask  us 
for  important  facts 
about  the  Intertype 
MODEL  F  MIXER 

INTERTYPE 

360  Furman  Street 
Brooklyn,,  New  York 


Religion  Is  News . . . . 

More  and  more  editors  are  coming  to  appreciate  the  value  of  religion  as 
news.  More  and  more  newspapers  are  publishing  religious  news  or  creating 
special  religious  departments  in  response  to  increasing  reader  interest. 

N.C.J.C.  NEWS  SERVICE  serves  dailjr,  weekly  and  refigioas  aewiyapert- 


#  Timely  religious  news  of  national  interest. 

#  News  letters  on  developments  within  the  Synagogue  and  the 

Protestant  and  Catholic  churches. 

#  Special  features  of  interest  to  all  religious  faiths. 

A  weekly,  non-profit  making  news  service.  Subscription  one  dollar  per  year. 
(For  Further  Information  Address;) 

THE  NATIONAL  CONFERENCE  OF  JEWS  AND  CHRISTIANS^ 

“For  Justice,  Amity  and  Understanding  among  Protestants,  Catholics  and  Jews. 

289  FOURTH  AVENUE  NEW  YORK  CITY 


Co-Chairmen: 

Hon.  Newton  D.  Baker 
Prof.  Carlton  J.  H.  Haves 
Mr.  Roger  W.  Straus 
Mr.  F.  j.  Fuller,  TVraJurrr 

President.  New  York  Title  and  Mortgage  Co. 


Dr.  Robert  A.  Ashworth,  Editor 

Dr.  Benson  Y.  Landis, 

Reitarck  Secretary. 

Eviritt  R.  Clinchv,  Director 
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A  SHEET 


'T'HE  men  who  make  these  things  in  New 
England  are  just  a  cross  section  of  your 
market.  They  have  more  to  spend  today  than 
in  many  a  moon. 

Take  Textiles.  New  England  produces  31.2% 
of  the  nation’s  textiles.  Since  the  code  went  in¬ 
to  effect,  minimum  wages  have  risen  in  some 
cases  100%.  Employment  has  increased.  Pay¬ 
rolls  are  up. 

Or  take  New  England  box  manufacturers, 
producing  13.4%  of  the  United  States’  output. 
Number  of  employees,  up  21.4%.  Total  monthly 
payroll,  up  22.2%. 


Or  take  the  New  England  manufacturers  of 
cheap  jewelry  (39.5%  of  the  United  States  output). 
Employment,  up  36%.  And  so  it  goes.  .  .  . 

New  England  has  a  greater  backlog  of  savings 
deposits,  intact  through  the  storms  of  the  de¬ 
pression.  Conservative  shrewdness  keeps  New 
England  at  the  top  in  all  the  indices  of  purcha¬ 
sing  power,  through  depression  as  well  as  pros¬ 
perity. 

Why  not  place  extra  advertising  where  it  will 
be  most  productive  -  -  in  the  key  newspapers 
listed  at  the  bottom  of  this  page?  Don’t  let  this 
rich,  compact  market  forget  about  your  product. 
You  will  find  it  costly,  unless  you 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— Population  797.423 

Circu¬ 
lation 
34,134 


t*an4or  Nawa . 

**P4rtUnd  Praaa-Harald  Ba- 

prtM,  Sunday  Tolodram. (MICE)  St,S4S 


Ad  Ratat 
3.8M  14.M4 
Ilnaa  llnaa 
.•7S  .475 


.14 


NSW  HAMPSHIRE— Population  445,393 


tCancord  Monitor-Patriot. 

(E) 

4,431 

.49 

.43 

tSaana  Santlnal . 

(E) 

3,994 

.434 

.439 

tManchMtttr  Unloa*LMd*r. 

(MItE) 

34,343 

.19 

.13 

VERMONT— Population  399,411 

“Barra  TImaa . 

(E) 

4,493 

.44 

.43 

tBrtttltboro  Refonnwr.aaa 

(E) 

3,374 

.439 

.42 

tBurllnlton  Ftea  Praaa. ... 

(M) 

19,749 

.449 

.449 

tRutland  Harald . 

(M) 

13,494 

.44 

.44 

MAStACHUnm— ropnUtloo  4,349,414 

tAnlaboto  Sun . 

“■aatan  S*o.  Amorh 
"Baaton  Sunday  Adr 

**Baatoa  Globa . 

tRaatan  Tranacrlpt.. 


tBoatonPOot . 

iBtockton  Entarpriao .  (E) 

tPlIckburt  Santlnol .  (E) 

'HaTorhlU  Gasatto.. 


tHolyoka  Tranacrlpt  It  Tala- 

dram .  (E) 

**Lawronca  Eatla-Trlbuna..(MlcE) 

tLynn  Itam .  (E) 

tLowoll  Courler-CItlaan  and 

Eyanlng  Leadar . (MItE) 

•*Tlia  LoaraU  Sun .  <S) 

**Naw  Badfbrd  Standard 

TImaa  and  Marcury..., (MItE) 
**Naw  Badford  Sunday 

Standard  TImaa .  (S) 

**North  Adama  Tranacrlpt,  (E) 

tPlttaflald  Ealla .  (E) 

tSalam  Nawa .  (E) 

tTaunton  Gaaatta .  (E) 

tWoroaatar  TalaCram  and 

Eranlng  Gaaatta . (MItE) 


14.344 
34,339 
14,447 

14,193 

19,474 

49.733 

34,134 

14333 

14,499 

34.441 

4,443 

99.344 


(E) 

9.739 

.44 

.44 

tWorcaatarSundayTalaSram 

(S) 

49,473 

(E) 

341,979 

.94 

.94 

(S) 

417,493 

.79 

.79 

RHODE  ISLAND— POpuUtlon 

(MRE)  344,134 

.94 

.94 

**Pawtuck«C  TlmM . ..a 

(E) 

3S.4M 

(E) 

34.744 

.39 

.39 

••ProrManoa  BuUatln . 

(E) 

44.994 

(M) 

344,343 

.44 

.44 

**ProTld«oo#  Jouraal . 

(M) 

42  JM 

(S) 

399,953 

.59 

.56 

**ProYklaaoa  Jouraal . 

(S) 

49J41 

(E) 

34,731 

.44 

.44 

tProTidanco  Nawa-Trlbuna. 

(E) 

39,994 

(E) 

11,333 

.44 

.449 

tWaatarly  Sun . OUtS) 

9,994 

(B) 

19443 

.47 

.44 

Woonaockat  Call . 

(E) 

19,431 

.44 

.14 

.449 


.34 

.13 


CONNECTICUT— Population  1.444.943 


.449 

Circu¬ 

lation 

3,944 

llnaa 

lf,844 

liaM 

.49 

**Brld4aport  Poat  TaIe4ram.(MltE) 

37,394 

.139 

.139 

.•5 

.‘Bridgeport  Poat . 
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(B)  Combination  rata  Dally  Journal  and  Eranlnt  BuUatla 
tPubUabara’  Affidavit  Oct.  1.  1933. 

••A.B.C.  Publlahara*  Statement  Oct.  1.  1933. 
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_ Circulation _ 

CARRIER  KNOWLEDGE 
TESTED  BY  DAILY 


“Know  Your  Product”  Contect  Held 
for  Muncie  (Ind.)  Press  Boys — 
Daily  Donated  Cup  to 
Winner 

“Know  your  product”  is  axiom  No. 
l  _in  the  salesmanship  text  books.  Mar¬ 
vin  Crouse,  carrier  for  the  Muncie 
(Ind.)  Evening  Press,  has  met  that  re¬ 
quirement.  Surviving  two  elimination 
contests,  Crouse,  15-year-old  honor  stu¬ 
dent,  answered  correctly  106  questions 
in  the  finals  of  a  contest  sponsored  by 
the  newspaper.  Material  covered  by 
the  questions  ranged  from  the  authors 
and  subject  matter  of  syndicated  fea¬ 
tures  to  the  mechanical  department. 

The  contest  was  conducted  by  the 
Press  as  part  of  its  program  of  train¬ 
ing  carriers  as  expert  salesmen.  All  of 
the  paper’s  more  than  225  carriers  en¬ 
tered  the  contest,  shut  themselves  up 
at  home  with  a  copy  of  the  paper  and 
proceeded  to  examine  thoroughly  and 
critically  the  product  they  sell. 

Following  local  elimination  contests, 
semi-final  contests  were  held  in  each  of 
seven  districts,  and  four  winners  from 
each  district  then  participated  in  the 
finals.  The  contest  was  conducted  like 
an  old-fashioned  “spelling  bee.”  contest¬ 
ants  being  eliminate  when  they  missed 
questions,  given  orally.  In  recognition 
of  his  achievement,  Crouse  was  pre¬ 
sented  with  a  silver  loving  cup  by  (jor- 
don  B.  Lockwood,  publisher  and  gen¬ 
eral  manager  of  the  Press.  W.  C. 
Worcester,  circulation  manager,  organ¬ 
ized  the  event 


DAIUES’  TRUCKS  EXEMPT 


Those  Owned  or  Under  Contract  Not 
Affected  By  Truck  Code 

Trucks  operated  by  newspaper  pub¬ 
lishers  on  an  ownership  or  contract 
basis  are  not  subject  to  the  provisions 
of  the  motor  truck  code  which  was  ap¬ 
proved  Feb.  25,  an  American  News¬ 
paper  Publishers*  Association  bulletin 
dated  March  16  says. 

The  bulletin  adds: 

“Vehicles  operated  on  a  contract  basis, 
drivers  of  said  vehicles  being  in  the 
employ  of  or  on  the  payroll  of  the  daily 
newspaper  either  by  agreement  with 
contractor,  union  labor  requirements  or 
other  form,  are  also  exempted  from 
the  provisions  of  the  motor  truck 
code.  Both  forms  of  operation  are 
governed  by  the  provisions  of  the 
code  for  the  daily  newspaper  publishing 
business. 

“Trucks  operated  on  an  ownership  or 
contract  basis  by  daily  newspapers  are 
regarded  as  accessory  services  incidental 
to  the  publication  of  a  daily  newspaper 
and  fall  within  the  provisions  of  section 
1  of  article  3  and  section  1  of  article  4 
of  the  daily  newspaper  code.” 


CARRIER  SCORED  “SCOOP”  ' 

Using  a  sn^l  stamping  set  and  red 
ink,  Lee  Calvin  Cock,  14  year  old  car¬ 
rier  of  the  Nampa  (Idaho)  Statesman 
on  March  3  conveyed  the  news  of  the 
largest  fire  in  the  history  of  the  city  to 
129  readers  of  the  daily.  The  fire  broke 
out  after  the  daily  was  off  ^e  press  and 
in  the  hands  of  the  carriers,  but  real¬ 
izing  the  importance  of  the  story  Cock 
sUrted  writing  the  following  news 
flash  across  the  top  margin  of  the 
Statesman:  “big  nRE  guts  apt’s  above 
BAKER  DRUG."  Finding  this  method  slow, 
he  rushed  home  and  stamped  the  flash 
on  each  of  his  newspapers.  The  ^ily 
rewarded  him  for  his  enterprise. 


GAVE  SHOW  FOR  CHARITY 

The  Cleveland  Plain  Dealer,  Press 
and  News  sponsored  several  perform¬ 
ances  of  “The  Story  of  a  Nation” 
which  closed  with  two  extra  exhi¬ 
bitions  at  the  Public  Auditorium,  Tues¬ 
day  night.  This  much-heralded  story 
of  Jewery  was  shown  for  the  purpose 
of  aiding  charity  work  in  Cleveland, 
but  the  proceeds  fell  short  of  the  ex¬ 
pectations  of  its  sponsors. 


Louis  Brant  (left)  and  Richard  Wood,  15-year-old  Danville  (Ill.)  Commercial- 
Netes  carrier  boys,  who  won  the  Central  States  Circulation  Managers’  Associa¬ 
tion’s  annual  carrier  salesmanship  demonstration  contest  in  Chicago  recently 
and  will  represent  that  association  at  the  International  Circulation  Managers’ 
Association  convention  in  New  York  City  next  June.  John  Funk  is  circulation 
manager  of  the  Commercial-News. 


STAMP  COLLECTORS’  COLUMN 

The  Newark  (N.  J.)  Sunday  Call  is 
running  a  stamp  collectors’  column  as  a 
regular  feature,  conducted  by  Elliott  B. 
Holton,  who  for  years  has  written 
notes  of  interest  to  motorists  in  his  “By 
the  Way”  column.  The  paper  is  also 
running  a  column  called  “Pet  Prob¬ 
lems,”  a  new  feature,  written  by  Dr. 
(Cameron  W.  Argus,  chief  surgeon  of 
Essex  County  Veterinary  Hospitals. 
There  is  also  a  question  and  answer 
department. 

ADDS  MONDAY  EDITION 

The  Hot  Springs  (Ark.)  Sentinel- 
Record  appeared  March  4  as  a  seven 
morning  a  week  newspaper.  The  Sen¬ 
tinel-Record,  one  of  Arkansas’  oldest 
morning  papers  and  has  always  been 
published  mornings  except  Monday.  At 
the  same  time  the  “Little  Merchant” 
circulation  plan  was  also  inaugurated. 
C.  E.  Palmer  is  publisher  of  the  Sen¬ 
tinel-Record  and  E.  Marion  Riggs,  gen¬ 
eral  manager. 

SAFETY  STARS  FOR  CARRIERS 

At  a  recent  N.  B.  A.  ceremonial  the 
Peoria  (Ill.)  Star  decorated  each  of  its 
carrier  boys  with  an  Order  of  the  Green 
Star  Street  Safety  badge.  The  Peoria 
Star  has,  since  1927,  been  sponsoring 
this  Order  of  the  Green  Star  street 
safety  movement  for  drivers.  Lately, 
however,  the  movement  has  been  am¬ 
plified  to  include  walkers  as  well.  Every 
Star  carrier  boy  is  spreading  the  Green 
Star  idea  to  his  customers. 


CONDUCTED  AUTOMOBILE  SHOW 

The  annual  Waterbury  Automobile 
Show  concluded  a  week’s  run  recently 
under  the  auspices  of  the  Waterbury 
(Conn.)  American  and  Republican. 
Erwin  J.  Frey,  national  advertising 
manager,  was  director.  Both  the  Re¬ 
publican,  morning,  the  American,  eve¬ 
ning,  and  the  Waterbury  Democrat 
issued  special  editions. 


N.  Y.  CIRCULATORS  TO  MEET 

The  annual  convention  of  the  New 
York  State  Circulation  Managers’  As¬ 
sociation  will  be  held  in  Buffalo  at  the 
Hotel  Statler,  April  17  and  18.  A 
newspaper  boy  salesmanship  contest 
will  be  a  feature  of  the  meeting.  Mar¬ 
tin  A.  Miner,  Syracuse  Post  Standard, 
is  president  of  the  association,  and  Al¬ 
fred  W.  Cockerill,  Binghamton  Press, 
is  secretary. 

REDUCES  SATURDAY  ISSUE 

The  Marshall  (Mich.)  Evening 
Chronicle,  which  has  been  publishing  an 
eight-page  paper  daily  for  the  past  sev¬ 
eral  months,  beginning  March  10  is  pub¬ 
lishing  only  six  pages  on  Saturday. 
This  action  was  taken  because  of  the 
difficulty  incident  to  issuing  an  eight- 
page  paper  on  Saturday  under  the  40- 
hour  work  week  required  by  the  NRA. 


NEW  SATURDAY  FEATURE 

The  Toledo  Blade  has  started  a  new 
Saturday  feature  on  the  first  page  of 
the  second  section  headed  “Reviewing 
the  Week’s  News.”  It  runs  three  full 
columns  and  consists  of  brief  resumes 
of  important  happenings  during  the 
week  in  Toledo.  Ohio,  the  nation  and 
the  world.  Half-column  cuts  are  used 
to  illustrate  some  of  the  articles. 

PUBUSHED  ‘FREEZE-UP’  EDITION 

special  supplement  of  the  Nan¬ 
tucket  (Mass.)  Inquirer  and  Mirror 
called  the  “Freeze-up  Supplement”  was 
printed  recently  which  graphically  pre¬ 
sented  the  picture  of  Nantucket  Island, 
in  words  and  pictures,  during  the  time 
the  Island  was  completely  cut  off  from 
the  mainland  for  weeks.  A  high  glazed 
paper  stock  was  used  for  the  edition. 

RUNNING  SCHOOL  FEATURE 

The  Batavia  (N.  Y.)  Daily  News  is 
carrying  a  series  written  by  Batavia 
High  School  teachers  and  officials,  con¬ 
cerning  their  duties  and  departments. 

FRANK  SMITH  PROMOTED 

Frank  Smith,  formerly  supervisor  of 
carriers  for  the  Salt  Lake  Tribune,  has 
been  appointed  city  circulation  manager 
of  the  Salt  Lake  Tribune  and  Telegram. 


Now  in  more  than  125  newspapers 


ADDS  SECOND  FARM  PAGE 

The  Tulsa  World  in  addition  to  its 
regular  Monday  farm  page  has  added 
a  second  farm  page  which  appears 
Thursdays.  The  additional  page  was 
added  b^ause  of  the  number  of  people 
moving  to  acreage  farms  this  spring, 
the  daily  said. 


NEW  YORK 


3ietaU)  ^Tribune 

SYNDICATE 


WINNERS  OF  SALESMANSHIP  CONTEST 


U.  S.  aVES  AID  TO  BUND 

Permits  Them  to  Open  Newsstands 
in  16  Federal  Buildings 

(Special  to  Editor  &  Publishes) 

Washington,  D.  C.,  March  21— 
Sixteen  blind  newspaper  vendors  are 
expressing  appreciation  of  the  oppor¬ 
tunity  the  government  has  given  them 
to  earn  an  honest  living  by  the  sale  of 
papers  in  lobbies  of  its  public  build¬ 
ings. 

Through  the  efforts  of  Ralph  H. 
Campbell,  executive  secretary  of  the 
Columbia  Polytechnic  Institute  for  the 
Blind,  the  government  issued  orders 
allowing  the  sale  of  newspapers  and 
magazines  in  the  lobbies  of  the  16  pub¬ 
lic  buildings. 

Mr.  Campbell  has  written  to  the  Dis¬ 
trict  Commissioner  and  to  Vice-Presi¬ 
dent  Garner  and  Speaker  Rainey  ask¬ 
ing  nermission  to  establish  newsstands 
in  buildings  under  their  control.  It  is 
also  hoped  that  ISO  more  blind  news 
vendors  can  be  established  in  other 
government  buildings. 


HISTORICAL  PICTURE  PAGE 

The  South  Bend  (Ind.)  Tribune  is 
publishing  a  weekly  page  of  historical 
pictures  of  South  Bend  and  its  early 
pioneers.  The  files  of  the  Northern 
Indiana  Historical  Society,  and  the 
libraries  of  local  pioneer  families, 
are  being  drawn  on  for  part  of  the 
material. 


PUBUSHING  OLD  PHOTOS 

The  Battle  Creek  (Mich.)  Moon- 
Journal,  started  March  13  devoting  one 
section  of  its  daily  pictorial  page  to  a 
series  of  old-time  photos. 


“What! 

CERTIFIED  MATS?" 

THAT’S  what  the  requisition 
says,  Mr.  Manager.  I  got  a 
letter  from  my  old  friend  Aspinwall 
and  if  he  had  invented  Certified 
Mats  he  couldn’t  have  said  any 
more  for  them. 

“You  know  things  haven’t  been 
going  any  too  well  in  our  depart¬ 
ment.  Too  many  mats  spoiled,  too 
much  time  at  the  scorcher  and  that 
molding  machine  is  going  to  need 
an  overhaul  because  we  have  had 
to  use  too  much  squeeze. 

“It’s  time  for  a  change  and,  these 
days,  anybody  who  is  changing  goes 
over  to  Certifieds.  They  got  a  great 
reputation.” 

For  dependable  stereotyping  use 
Certified  Dry  Mats. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  Y. 
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Nationally  Advertised  Products  Play  a  Big  Part  in 
“Shoeing” — “Clothing” — “Feeding”  This  Great 

PENNSYLVANIA 

“GROUP -MARKET” 


According  to  a  recent  report  from  United  States  Department  of  Commerce,  national 
shoe  production  for  1933  rose  11.8  per  cent  over  the  preceding  year — which  indicates 
a  corresponding  increase  in  retail  shoe  sales.  The  greatest  sales  advance  occurred  in 
nationally  advertised  shoe  brands. 


Nearly  all  footgear  worn  in  the  Keystone  State 
is  bought  in  shoe  stores  specializing  in  the  many 
national  brands  selling  this  great  market.  This 
section  consequently  is  contributing  a  full  share 
to  the  national  shoe  sales  uptrend,  through 
Mr.  Penn’s  mighty  increase  in  buying  power  in 
1933 — an  advance  continuing  NOW  in  1934. 

Likewise,  the  12  prosperous  sections  within  Penn¬ 
sylvania  State  boundries,  listed  here — purchase 
their  full  quota  of  “new  shoes”  and  shoe  acces¬ 
sories  for  this  Spring. 

Some  idea  of  the  extent  of  this  Spring  shoe  bill 
may  be  obtained  from  the  last  available  record 
when  572  store  outlets  in  this  huge  “group 
market”  had  yearly  retail  shoe  sales  of  $16,691,000 
(Census  of  1930).  That  means  “shoeing”  a 
population  of  2,886,241! 

They  also  have  to  be  clothed — and  are — through 
1576  Clothing  Stores  of  all  types  doing  an  annual 
retail  business  of  more  than  $50,000,000  (Census 
of  1930).  Obviously  these  flush-time  figures  are 
smaller  to-day — but  they  “give  the  idea”  of  the 
extent  of  this  market  as  a  sales  field  for  nationally 
advertised  apparel.  Particularly,  seeing  that  pro¬ 


duction  in  this  line  has  increased  up  to  50  pei 
cent  in  many  cases,  as  compared  to  a  year  ago. 

The  nearly  3,000,000  people  in  this  group 
market,  also  must  be  fed.  That  means  a  $175,- 
000,000  retail  annual  food  sales  market  through 
more  than  11,000  store  outlets  (1930).  With  the 
adjusted  index  numbers  on  commodities,  the 
Department  of  Commerce  in  another  late  release 
announced  relatively  large  increase  in  food  prod¬ 
ucts.  That  also  means  a  great  national  and 
regional  expansion  in  1934  National  food  sales. 

All  of  which  conditions  have  enabled  far-seeing 
national  merchandisers  to  “get  the  idea” — and 
that  is — “here  are  three  necessities  of  existence, 
SHOES— APPAREL— FOOD,  which  sell  mighty 
well  in  this  Pennsylvania  group  market.”  A  fact 
they  are  proving  out  to  their  consistently  increas¬ 
ing  profit  THIS  SPRING. 

How?  Mainly  by  consistent  linage  in  the 
papers  published  in  the  13  trade  centers  named 
on  this  page.  Ask  any  National  Advertising 
representative,  or  write  to  the  advertising  de¬ 
partments  of  these  papers  for  desired  information 
on  local  trade  or  other  conditions. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


A  YEAR  of  looking  at  the  news¬ 
paper  business  from  the  viewpoint 
of  publisher  of  a  country  weekly  has 
left  Owen  B.  Winters,  executive  vice- 
president  of  Erwin,  Wasey  &  Co.,  with 
increased  respect  for  the  rural  press. 
"The  man  who  says  nobody  takes  a 
country  weekly  seriously  is  either  talk¬ 
ing  to  hear  his  head  roar  or  is  an  out- 
and-out  Ignoramus,”  he  said  this  week, 
recalling  that  it  was  in  February,  1933, 
when  he  bought  the  defunct  Centerville 
(Md.)  Record,  renamed  it  the  Queen 
Anne's  Record,  and  started  out  with  a 
policy  of  concentrating  on  local  news. 

“I  know  from  experience  that  a  well- 
edited  country  weekly  is  read  from 
cover  to  cover  by  literally  everyone  in 
the  community  it  serves,”  he  ^ded. 

"Just  a  little  over  a  year  ago  I  bought 
a  defuna  county  seat  weekly  that  had 
been  published  without  interruption  for 
fifty-eight  years,  and  then  had  died 
of  dry  rot.  For  twenty  years  it  had 
meekly  said  ‘me  too’  to  its  rival  sheet 
which  was  owned  by  political  powers. 

“Spineless,  dull  and  lacking  in  news, 
it  had  gone  steadily  down  hill,  keeping 
alive  until  the  end  by  catching  political 
crumbs. 

“We  changed  the  name  and  the  type 
dress.  We  crammed  the  paper  full  of 
loc^  news.  We  carried  our  own  edi¬ 
torials  and  our  own  cartoons.  There 
was  nothing  in  the  sheet  that  smacked 
of  shears  or  paste  pot. 

“From  a  standing  start,  with  exactly 
no  subscribers,  we  have  built  up  the 
circulation,  in  a  community  of  three 
thousand  families,  to  net  paid  sub¬ 
scription  of  2,407,  and  that  in  a  year 
whra  the  banks  were  closed  from  March 
until  November!  This  was  done  with¬ 
out  high  pressure  circulation  methods. 
It  came  in  the  natural  response  of  peo¬ 
ple  who  found  our  newspaper  interest¬ 
ing.” 

*  *  * 

Appointment  of  legislative  com¬ 
mittees  by  each  of  the  Advertis¬ 
ing  Qubs  throughout  the  countrj-  has 
been  suggested  by  the  Advertising  Fed¬ 
eration  of  America.  The  legislative 
committees’  principal  purpose  would  be 
to  keep  an  eye  on  measures  introduced 
into  the  state  legislature  which  would 
affect  advertising. 

“There  is  a  tendency  on  the  part  of 
both  national  ^d  state  legislators,  as 
well  as  municipalities,  to  place  undue 
burdens  on  advertising,”  said  an  A.  F. 
A.  letter  to  club  presidents.  “In  some 
cases  this  is  attempted  for  the  purpose 
of  increasing  revenue  by  means  of  a 
tax  upon  some  one  or  several  forms 
of  advertising,  thereby  limiting  this 
most  effective  means  of  stimulating 
prosperity;  or  in  other  cases  legislation 
may  be  introduced  which  for  one  rea¬ 
son  or  another  would  work  a  hardship 
upon  agjgressive  business  organizations 
in  restricting  and  limiting  the  use  of 
this  important  means  of  sales  promo- 
ton.” 

As  an  instance,  there  is  the  bill  pend¬ 
ing  in  the  New  York  Assembly- - 
against  which  the  A.  F.  A.  recently 
protested — which  would  forbid  baulks 
and  trust  companies  to  advertise  that 
they  can  act  as  executor,  or  trustee, 
or  in  certain  other  legal  capacities. 
At  a  puUic  hearing  in  Albany  March 
30,  E^win  Bird  Wilson,  head  of  the 
New  York  advertising  agency  of  that 
nanw,  pointed  out  that  the  trust  com¬ 
panies  have  legal  authority  so  to  act, 
that  there  was  no  question  of  tricky, 
misleading  statements  in  the  advertise¬ 
ments,  and  that  such  a  ban  would  take 
away  much  of  what  little  financial  ad¬ 
vertising  there  is  left. 

New  York  Financial  Advertisers’  As¬ 
sociation  joined  in  the  protest,  acting 
through  its  president,  William  G.  Rabe, 
vice-president  of  the  Manufacturers’ 
Trust  Company.  He  forwarded  to  Al¬ 
bany  a  statement  which  said  in  part: 

“Our  members  are  engaged  in  the 
useful  work  of  interiMieting  the  facili¬ 
ties  of  financial  institutions  of  the  State 
of  New  York  to  all  those  who  need 
such  facilities.  We  regard  the  fidu¬ 


ciary  services  of  such  institutions  as  in¬ 
dispensable  to  the  public.  To  place 
truthful  advertising  of  lawful  and  benef¬ 
icent  services  in  the  category  of  a  mis¬ 
demeanor  would  be  to  deny  ordinary 
justice.” 

*  *  * 

Mushroom  soup,  perhaps,  is 
the  coming  industry.  A  new  en- 
tr>-  in  the  mushroom  soup  “battle”  is 
made  by  Phillips  Packing  Company, 
Inc.,  of  Cambridge,  Md.,  which  is  doing 
extensive  sampling  of  brokers,  retailers, 
and  consumers  with  its  Phillips  Deli¬ 
cious  Mushroom  Soup.  Advertising  un¬ 
der  preparation  by  Aitkin-Kynett  Com¬ 
pany,  Philadelphia,  is  waiting  tmtil 
sufficient  distribution  is  obtained,  but 
at  least  one  600-line  advertisement  will 
probably  appear  soon  in  the  newspapers 
on  the  regular  Phillips  schedule,  which 
covers  principal  cities  of  the  East  and 
Midwest,  with  particular  emphasis  on 
the  South. 

*  *  * 

Ten  weeks’  newspaper  advertising 
campaign  in  dailies  of  about  140 
cities  in  the  “low  temperature  areas” 
of  the  country  was  begun  this  week 
by  American  Radiator  Company,  seek¬ 
ing  the  modernization  of  home  heating 
plants.  The  campaign  is  almost  twice 
as  large  as  the  newspaper  advertising 
program  for  the  whole  year  of  1933, 
according  to  Arthur  R.  Herske,  vice- 
president  and  general  manager  of  sales. 
It  is  supplemented  by  an  enlarged  mag¬ 
azine  advertising  campaign. 

Large  human-interest  photographs 
will  be  used  in  newspaper  copy  and 
copy  for  magazines  of  general  appeal, 
with  special  advertisements  containing 
cartoons  by  Russell  Patterson,  O.  Sog- 
low,  and  James  Thurber  designed  to 
match  the  editorial  appeal  of  a  few  spe¬ 
cial  magazines. 

The  campaign  is  to  capitalize  on  the 
cold  weather  of  the  past  winter,  which 
according  to  Mr.  Herske,  has  made 
many  householders  realize  that  their 
present  equipment  leaves  much  to  be 
desired. 

*  *  V 

Newspapers,  magazines,  and 
books  are  getting  increased  atten¬ 
tion  from  workers  as  a  by-product  of 
shorter  working  days,  according  to  a 
survey  of  employes  in  the  production 
department  of  the  Kellogg  Company, 
cereal  manufacturer,  where  six-hour 
shifts  have  been  in  effect  since  Dec.  1, 
1930. 

Makers  of  household  equipment,  gar¬ 
dening  materials,  and  things  pertaining 
to  feminine  personal  appearance  also 
confront  possibility  of  an  expanded  mar¬ 
ket  for  their  products,  it  is  argued  from 
the  fact  that  from  half  to  three-fourths 
of  the  employes  reported  they  now 
spend  additional  time  on  work  around 
the  house  and  garden,  and  (among  the 
women)  on  their  personal  appearance. 
Recreation  in  general  took  more  time 
from  a  third  of  the  men  and  a  fourth 
of  the  women. 

«  *  « 

General  electric  “is  con¬ 
vinced  that  a  tremendous  buying 
surge,  unprecedented  in  the  last  four 
years,  will  be  in  full  swing  all  over  the 
country  by  July  1,”  according  to  D.  C. 
Spooner,  Jr.,  assistant  manager  of  sales. 
Merchandise  Department,  Bridgeport, 
Conn.  He  was  speaking  to  Connecticut 
dealers  as  part  of  a  “Parade  of  Pros¬ 
perity”  in  which  18  sales  executives  are 
making  two  tours  covering  two-thirds 
of  the  country,  presenting  the  sales  and 
advertising  programs  on  radio,  cleaners, 
and  home  laundry  equipment. 


CLYFFSIDE  PLANS  CAMPAIGN 

The  Clyffside  Brewing  Company, 
Cincinnati,  brewers  of  Felsenbrau,  an¬ 
nounce  the  appointment  of  the  Keelor 
&  Stites  Company,  member  of  the  First 
Inter-Agency  Group  of  advertising 
agencies,  as  advertising  counsel.  News¬ 
papers,  direct  mail,  outdoor  and  radio 
advertising  are  contemplated. 


FISKEN  SUCCEEDS  CROONER 

Chevrolet  Names  Sales  Promotion 
Chief  to  Head  Advertising 

C.  P.  Fisken,  manager  of  the  sales 
promotion  department  of  Chevrolet 
Motor  Company,  has  been  appointed 
advertising  manager  to  succeed  R.  H. 
Crooker,  who,  as  already  told  in  this 


C.  P.  Fisken  R.  H.  Csookes 


paper,  has  joined  Campbell-Ewald 
Company,  Detroit  agency,  as  a  vice- 
president  and  director. 

Before  last  October  Mr.  Fisken  was 
manager  of  the  Chevrolet  truck  de¬ 
partment.  He  began  with  Chevrolet 
more  than  ten  years  ago,  serving  as  a 
zone  representative,  zone  and  regional 
sales  promotion  manager,  and  later 
manager  of  the  Janesville  and  Indian¬ 
apolis  zones. 

Mr.  Crooker,  in  his  new  position,  will 
be  account  supervisor  of  the  Chevrolet 
account.  He  started  his  business  career 
as  a  reporter  on  the  Detroit  News,  and 
entered  advertising  with  the  Burroughs 
Adding  Machine  Company.  As  adver¬ 
tising  manager  for  the  old  (Ihalmers 
Motor  Car  Company  he  administered 
the  first  million-dollar  automobile  ad¬ 
vertising  account.  For  nine  years  he 
was  advertising  and  sales  promotion 
manager  of  Federal  Motor  Truck 
Company. 


ROBT.  BURNS  INTO  DAILIES 


10-Cent  Cigar  Advertiaed  in  News¬ 
papers  After  18-Month  Lapse 

Robt.  Burns  cigars  returned  to  the 
newspapers  March  17  after  an  absence 
of  18  months,  with  a  campaign  appear¬ 
ing  in  some  40  newspapers  of  metropoli¬ 
tan  centers.  The  advertisements  started 
with  an  insertion  of  two  full  columns, 
and  are  to  vary  between  that  size  and 
approximately  half  a  single  column. 
TTiey  will  run  for  IS  weeks,  ending 
about  July  1. 

Dealers  are  urged  by  General  Cigar 
Company,  maker  of  Robt  Burns  and 
other  cigars,  to  give  the  brand  special 
display  during  the  campaign  and  get  a 
larger  share  of  10-cent  sales  instead  of 
letting  cheaper  brands  monopolize  their 
business.  “Robt.  Burns  finds  advertis¬ 
ing  inspiration  in  the  New  Deal,”  it  is 
stated.  “A  wave  of  confidence  has  swept 
the  land.  The  trend  is  toward  better 
buying  .  .  .  quality  buying  .  .  .  and 
the  interest  in  the  cigar  business  will 
increase  in  the  10-cent  field.” 

Robt.  Burns  dropped  out  of  the  news¬ 
papers  when  its  radio  program,  featur¬ 
ing  George  Bums  and  Gracie  Allen, 
became  one  of  the  hits  of  broadcasting, 
but  last  summer  this  radio  program  was 
switched  to  White  Owls,  a  five-cent 
brand  of  General  Cigar  Company. 

The  newspaper  campaign,  placed  by 
William  H.  Rankin  Company,  New 
York,  brings  women  into  the  picture 
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throughout,  not  by  urging  that  they 
smoke  cigars,  but  by  illustrations  sug¬ 
gesting  feminine  admiration  for  a  man 
who  smokes  good  cigars. 


HOTEL  CLEVELAND  APPOINTS  k 

Hotel  Cleveland,  Cleveland,  has  ap¬ 
pointed  Griswold- Eshleman  Company, 
of  that  city,  to  direct  its  advertising 
account.  Magazines,  newspapers,  radio, 
direct-mail  and  outdoor  advertising  are 
to  be  used.  , 


SINGERS  FOR  CHESTERHELD  „ 

Liggett  &  Myers  Tobacco  Company.  it 

maker  of  Chesterfield  cigarettes,  will  ii 

start  a  new  radio  program  April  2  on 
the  Columbia  network,  offering  Rosa  a 

Ponselle,  Nino  ^Iartini,  and  Crete  v 

Stueckgold,  noted  singers.  J 


POLORIS  TO  HAMILTON  ^ 

Poloris  Company,  Inc.,  New  York,  c 

making  dental  poultices  and  allied  prod-  < 
ucts,  has  placed  its  advertising  account  J 
with  William  Irving  Hamilton,  Inc.,  , 

New  York.  Newspai>ers.  magazines  j 

and  radio  will  be  used.  ^ 


SUMNER  AGENCY  NAMED  y 

G.  Lynn  Sumner  Company,  New  i 

York,  has  been  appointed  to  direct  ad-  < 
vertising  in  America  for  William  Hoi-  I 
lins  &  Co.,  Nottingham.  England,  maker  f 
of  Viyella  fabrics  and  yarns.  i 


PLACING  COFFEE  ACCOUNT 

The  advertising  account  of  W.  F. 
McLaughlin  &  Co.,  Chicago,  roasters 
of  Manor  House  coffee,  has  b^n  placed 
with  the  Phil  Gordon  Agency,  of  that 
city. 


DURHAM-DUPLEX  APPOINTS 

The  Durham-Duplex  Razor  Company, 
Jersey  City.  N.  J.,  has  appointed  the  !  | 
J.  Walter  Thompson  Company  to  direct  i 
its  advertising  account.  ] 
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Advertising  Agencies 

DANIELSON  AGENCY  IS 
BEING  LIQUIDATED 

Member*  of  Providence  Firm’*  Staff 
Set  Up  Three  New  Concern* — 

I  Company  E*tabli*hed  Nearly 

I  50  Year*  Ago 

The  stockholders  of  Danielson  &  Son, 
advertising  agents,  with  offices  at 
Providence,  R.  I.,  have  unanimously 
voted  to  liquidate  the  business  “while 
it  continued  to  be  in  prime  health,’’  it 
is  announced. 

The  business,  said  to  be  the  oldest 
advertising  agency  in  New  England, 
was  established  Jan.  1,  1886  by  William 
j.  Danielson,  following  his  25  years’ 
service  on  the  Providence  Journal. 
.\bout  1903  he  admitted  his  son  George 
W.  Danielson  to  partnership,  the  name 
continuing  until  today  as  Danielson  & 
Son.  About  1920  the  management  was 
broadened  to  include  Frank  E.  Dodge, 
vice-president;  Lawrence  T.  G(X)dmaiv 
secretary;  and  Irving  A.  Keach,  treas- 
urer. 

George  W.  Danielson  is  establishing 
himself  and  staff  at  808  Hospital  Trust 
Building,  Providence,  as  an  advertising 
consultant,  giving  a  limited  research, 
preparation  and  placing  service,  and 
collaborating  with  specialized  advertis¬ 
ing  agencies. 

Frank  E.  Dodge  and  Lawrence  T. 
Goodman  have  formed  a  new  general 
advertising  agency,  now  operating  under 
the  name  of  Frank  E.  Dodge  &  Co., 
with  offices  in  the  New  Industrial  Trust 
Building  in  Providence.  The  personnel 
includes  Richard  Lewis,  Harry  Dods- 
worth  and  Gladys  E.  Prior,  all  formerly 
of  the  staff  of  Danielson  &  Son. 

Franklin  S.  Weston,  former  chief  of 
Danielson  &  Son’s  copy  and  plan  de¬ 
partment,  will  establish  himself  individ¬ 
ually  with  offices  in  the  Providence- 
Biltmore  Hotel  in  Providence  to  serve 
certain  local  accounts  formerly  served 
by  Danielson  &  Son.  He  will  specialize 
in  radio  but  will  also  render  personal 
service  in  the  planning  and  preparation 
of  general  advertising. 

Certain  relations  with  media  will  be 
taken  over  by  one  group  or  another,  at 
the  advertiser’s  preference,  it  is  stated. 
There  will  be  no  succession  to  the  name. 

PROTES'nNG  ENGRAVING  CODE 

Agency  Men  Say  Discount  Change* 
Would  Raise  Costs  15-20% 

Reductions  in  discounts  allowed  to 
advertising  agencies  on  photo-engraving 
work  following  adoption  of  the  NRA 
code  for  that  industry  have  brought 
informal  protests  from  members  of  the 
.\meri«n  Association  of  Advertising 
•Agencies,  who  say  that  the  changes 
would  result  in  increasing  the  charges 
by  15  to  20  per  cent.  The  point  is 
made  Aat  cost  studies  in  the  photo¬ 
engraving  industry,  which  are  expected 
to  furnish  a  basis  for  new  rates,  have 
not  bwn  finished,  and  that  changes 
made  in  the  meantime  are  bound  to 
be  arbitrary. 

At  Chicago  Louis  Flader,  commis¬ 
sioner  of  the  American  Photo-Engrav¬ 
ers  Association,  was  quoted  as  saying 
^t  complaints  had  l«en  based  upon 
faulty  interpretation  of  rules,  some  per- 
SOTs  having  apparently  believed  that  no 
discount  was  i^rmissible  except  a  2 
per  cent  cash  discount.  The  code  bars 
secret  allowances  or  special  privileges 
not  extended  to  all  customers  on  like 
conditions,  and  forbids  offers  to  em¬ 
ployes,  agents,  or  representatives  with¬ 
out  the  knowledge  of  employer,  princi¬ 
pal,  or  represented  party.  Advertising 
agency  practice,  however,  has  been  to 
pass  on  to  clients  any  savings  made 
on  engravings. 

new  accounts  to  WALD 

Advertising  of  the  Artisan  Corpora- 
wn  (waving  machines)  and  the  Bureau 
«  Hygiene  (feminine  hygiene),  both 
c placed  by 
me  S.  Wald  Advertising  Agency,  New 
York  City. 


NEW  TERRE  HAUTE  AGENCY 

The  .\rbee  Advertising  .\gency,  a 
new  organization,  has  opened  for  busi¬ 
ness  in  the  new  Advertising  Arts 
Building  at  Thirtieth  street  and  Wabash 
avenue,  Terre  Haute,  Ind.  Champagne 
Velvet  beer,  product  of  the  new  Terre 
Haute  Brewing  Company,  Inc.,  will  be 
the  first  account.  W.  Re.x  Bell  is 
president  and  William  Polje  is  general 
manager.  Mr.  Bell  is  head  of  the 
Terre  Haute  Foundation,  the  Thomson- 
Symon  -Advertising  Company,  the 
Dishon  Poster  .Advertising  Company 
and  the  Three-B  .Advertising  Company. 
Mr.  Polje  was  formerly  with  the  Skelly 
Oil  Company  and  the  Tidewater  Oil 
Company  as  advertising  manager,  and 
was  with  the  General  Outdoor  .Adver¬ 
tising  Company  of  New  York  and  Chi¬ 
cago  as  advertising  counselor.  Other 
accounts  to  be  handled  by  the  .Ar^e 
Agency  are  the  Smith-.Alsop  Paint 
‘and  Varnish  Company,  manufacturers, 
and  the  Ideal  Baking  Company. 

TO  EXPAND  RADIO  STUDY 

The  Cooperative  .Analysis  of  Broad¬ 
casting  is  to  be  expanded,  and  will  be 
carried  on  in  the  future  directly  under 
the  management  of  a  government  com¬ 
mittee  composed  of  D.  P.  Smelser, 
Proctor  &  Gamble  Company;  Chester 
E.  Haring,  Batten,  Barton,  Durstine  & 
Osborn  Inc. ;  A.  W.  Lehman,  Associa¬ 
tion  of  National  Advertisers;  George 
Gallup,  Young  &  Rubicam,  C.  H.  Lang, 
General  Electric  Company;  George  W, 
Vos,  Texas  Company.  The  analysis 
was  started  in  the  winter  of  1929-30  as 
a  result  of  activities  of  the  radio  com¬ 
mittee  of  the  Association  of  National 
.Advertisers.  Agencies  have  participated 
since  1931. 

PROMO’nNG  DAIRY  PRODUCTS 

The  Wisconsin  Daily  Newspaper 
League  in  cooperation  with  the  state 
department  of  agriculture  and  markets, 
is  raising  a  fund  with  which  to  conduct 
an  advertising  campaign  to  promote  the 
sale  of  Wisconsin  dairy  products. 
County  meetings  of  dairy  producers 
are  being  held  this  week.  Advertising 
and  promotion,  in  cooperation  with 
members  of  the  Wisconsin  Daily  News¬ 
paper  League,  will  start  within  60  days 
and  culminate  in  an  intensive  campaign 
next  August.  R.  D.  Sanche,  IVausau 
Daily  Record-Herald,  and  H.  L.  Davis, 
Apf>leton  Post-Crescent,  are  in  charge 
of  promotional  details. 

SELLS  SUBSIDIARY 

The  Globe-Wernicke  Company,  Cin¬ 
cinnati,  manufacturer  of  office  equip¬ 
ment,  has  sold  the  Steel  Equipment 
Corporation,  Avenel,  N.  J.,  and  effective 
March  1  the  two  companies  became  in¬ 
dependent  of  each  other,  according  to 
J.  S.  Sprott,  vice-president  and  general 
manager.  The  eastern  wholesale  branch 
of  Globe-Wernicke  recently  moved  into 
the  Port  Authority  Commerce  Building, 
76  Ninth  avenue.  New  York,  where  the 
eastern  warehouse  and  sales  office  have 
been  combined. 

AUBURN  COPY  PLACED 

With  the  stirring  challenge,  “Come 
On  You  Competitors,’’  Auburn  Au¬ 
tomobile  Company  late  last  week 
launched  its  spring  newspaper  advertis¬ 
ing  campaign  in  approximately  50 
cities,  where  Auburn  dealers  have  been 
supplied  with  new  cars.  The  opening 
broadside  was  highly  controversial.  P. 
P.  Willis  Corporation,  Chicago  agency, 
is  placing  the  Auburn  account. 

GETS  PERMUTIT  ACCOUNT 

The  Permutit  Company  has  an¬ 
nounced  the  appointment  of  Kenyon  & 
Eckhardt  Inc.,  247  Park  avenue.  New 
York,  as  advertising  counsel.  The  Per¬ 
mutit  Company  is  the  largest  manu¬ 
facturer  in  the  world  of  water-treating 
equipment  for  the  elimination  of  im¬ 
purities. 

SWENSON  AGENCY  NAMED 

Cupples  Company,  manufacturer  of 
rubber  products,  St.  Louis,  has  ap¬ 
pointed  the  Hilmer  V.  Swenson  Co., 
Chicago,  as  its  advertising  and  mer¬ 
chandising  counsel. 


PYRAMID  COPY  GETS 
MIXED  RECEPTION 

Some  of  148  Co**t  Newspaper*  Bar 
Associated  Oil  Advertisement* 
Because  of  Their  Irregular 
Shape 

(By  telegraph  to  Editor  &  Publisher) 

San  Fra.ncisco,  March  20— The 
tetraethyl  battle  among  major  oil  com¬ 
panies  on  the  Pacific  Coast  opened  on  a 
new  front  last  week  when  .Associated 
Oil  Company  released  its  spring  cam¬ 
paign  in  148  newspapers,  using  largely 
pyramid-shaped  copy  featuring  Flying  A 
gasoline  with  tetraethyl.  Newspapers 
throughout  California,  Oregon  and 
Washington  continue  to  be  the  backbone 
of  Associated  advertising.  The  adver¬ 
tisements  have  been  designated  as  the 
"Pacemaker’’  series.  They  concentrate 
on  the  many  pioneering  developments  in 
gasoline  manufacture  introduce  by  As¬ 
sociated,  such  as  first  coast  use  of 
tetraethyl  without  extra  cost.  The  size 
of  the  copy  varies  from  ten  inches  to 
116  inches. 

“The  pyramid-shaped  newspaper  ad¬ 
vertisement  and  the  grouped  ad,”  said 
Harold  Deal,  advertising  manager  of 
Associated,  “have  brightened  the  pages 
of  almost  every  metropolitan  newspaper 
on  the  Pacific  Coast.  Heinz  and  de¬ 
partment  stores  have  been  the  outstand¬ 
ing  examples  of  advertisers  who  pyra¬ 
mided  several  pieces  of  copy  on  a  sin¬ 
gle  page. 

“The  Associated  Oil  Company  saw  no 
reason  why  the  shape  of  the  group 
couldn’t  be  the  shape  of  one  single  ad; 
so  a  pyramid  ad  was  sent  out.  News¬ 
papers  in  San  Francisco,  Portland  and 
Seattle  found  no  flaw,  although  others 
refused  on  the  basis  that  the  rule  of 
the  column  rule  was  being  violated,  al- 
tho’’"h  the”-  were  willing  to  set  publicity 
to  fill  out  the  seven  columns  if  the 
added  space  was  bought.” 

“Associated  felt,”  continued  Mr.  Deal, 
“that  the  one-mat  pyramid  advertisement 
presented  no  more  make-up  difficulties 
than  the  six  or  seven  mat  pyramid  with 
column  rules,  pointing  out  also  that 
many  are  the  make-up  rules  that  have 
been  broken  in  the  past  year,  the  re¬ 
striction  on  the  depth  in  inches  being 
equal  to  the  width  in  columns,  for  ex¬ 
ample.  The  25  per  cent  additional 
charge  for  specified  position  is  an¬ 
other.  Certainly  the  grouped  ad  of  six 
mats  placed  according  to  advertiser’s 
layout  breaks  the  specified  position  rule. 
Of  course,  those  newspapers  accepting 
the  Associated  pyramid  copy  as  sub¬ 
mitted  will  be  favored  throughout  the 
campaign.” 

Associated  plans  for  1934  call  for 
greater  continuity  in  newspapers  than 
in  past  years,  with  outdoor  advertising 
supplementing  the  newspaper  advertis¬ 
ing.  Associated  will  announce  soon 
through  111-inch  space  the  fact  that  it 
will  present  the  Coast  football  radio 
broadcasts  for  the  1934  season,  this 
being  the  ninth  consecutive  year  of 
such  sponsorship. 

Associated  Oil  Company  advertising 
is  directed  by  the  San  Francisco  office 
of  Lord  &  Thomas,  advertising  agency, 
in  conjunction  with  Harold  Neal,  ad¬ 
vertising  manager. 

This  is  the  third  coast  major  oil  com¬ 
pany  to  launch  its  spring  campaign,  the 
others  having  been  Standard  Oil  Com¬ 
pany  of  California  and  the  Shell  Com¬ 
pany.  The  Union  Oil  Company  of 
California  and  the  General  Petroleum 
Corporation  are  reported  as  about  ready 
to  release  their  spring  campaigns,  which 
will  include  newspapers. 

GETS  GARTER  ACCOUNT 

W.  Karl  Lations  Manufacturing 
Company  of  Worcester,  maker  of  Nu- 
Grip  Hose  Supporters,  has  placed  its 
account  with  the  Otis  Carl  Williams, 
Inc.,  advertising  agency,  of  Worcester, 
Mass. 

KUHN  HEADS  CHARITY  GROUP 

Paul  R.  Kuhn,  president  of  Bumett- 
Kuhn  Advertising  Company,  Chicago, 
has  been  named  president  of  the  com¬ 
munity  council  of  the  Jewish  Charities 
of  Chicago. 


D.  K.  MOORE  JOINS  KEY  AGENCY 

Donald  K.  Moore,  widely  known  ad¬ 
vertising  and  merchandising  e.xecutive 
of  Chicago  and  Detroit,  has  joined  the 
Key  .Advertising  Comnany,  509  South¬ 
ern  Ohio  Bank  Building,  Cincinnati,  as 
vice-president.  Mr.  Moore  was  witli 
the  Campbell- Ewald  Company,  Detroit, 
for  eight  years,  and  for  iour  years  of 
that  time  was  manager  of  the  Chicago 
branch. 

COLGATE  STARTS  MOVING 

Departure  last  week  of  the  first  group 
of  Colgate-Palmolive-Peet  Company 
employes  from  Chicago  to  Jersey  City, 
marked  the  previously  announced  con¬ 
solidation  of  headquarters  in  the  East. 
Change  of  base  is  being  made  in  inter¬ 
est  of  efficiency.  Formerly  Colgate 
headquarters  had  been  in  Jersey  City 
prior  to  merger  with  Palmolive-Peet. 

L.  &  T.  RADIO  APPOINTMENTS 

M.  Lewis  Goodkind,  who  has  been 
with  Lord  &  Thomas’  Chicago  office 
for  several  years,  has  been  placed  in 
charge  of  radio  station  relations  and 
publicity.  Basil  Loughrane,  who  goes 
to  Lord  &  Thomas  after  several  years’ 
experience  with  National  Broadcasting 
Company,  is  in  charge  of  program  pro¬ 
duction,  it  was  announced  this  week. 


Altkln-Kynett  Company,  1440  Soutb 
Penn  square,  Philadelphia.  Again  plac¬ 
ing  copy  with  newspapers  in  various  sec¬ 
tions  on  O.  H.  P.  Cigar  Company,  El 
Producto  cigars,  Philadelphia. 

Batten,  Barton,  Durstine  t  Osborn,  38S 
Madison  avenue.  New  York  City.  Again 
placing  copy  with  newspapers  in  various 
sections  on  Waitt  &  Bond,  Blackstone 
and  Totem  cigars,  Newark,  N.  J. 

Thomas  M.  Bowers  Company,  25  East 
Jackson  boulevard,  Chicago.  Reported 
using  a  few  newspapers  on  Morrison 
Hotel,  Chicago. 

Campbell-Ewald  Compan.v,  (General  Mo¬ 
tors  Building,  Detroit;  N.  Wells  Build¬ 
ing,  Chicago.  Placing  orders  with  news¬ 
papers  in  various  sections  on  National 
Automobile  Chamber  of  Commerce. 

Erwin,  Wasey  *  Co..  230  North  Michi¬ 
gan  avenue,  Chicago,  and  New  York  City. 
Again  placing  copy  with  newspapers  in 
various  sections  on  Goodyear  Tire  & 
Rubber  Company,  Goodyear  tires,  Akron, 
Ohio. 

I,.  U.  Hartman  Company,  444  Madi¬ 
son  avenue.  New  York  City.  Piacing  or¬ 
ders  with  some  New  York  City  news¬ 
papers  on  Jiffy  Lax  Company,  Inc.,  New 
York  City. 

Wylie  B.  Jones  Agency.  551  Fifth  ave¬ 
nue,  New  York  City.  Again  extending 
their  newspaper  list  on  Prichard  &  Con¬ 
stance  Amaml  toilet  products.  New  York 
City. 

Philip  Klein,  Inc.,  1420  Chestnut  street. 
Philadelphia.  Placing  orders  with  a  se¬ 
lected  list  of  newspapers  on  Mosby’s 
Indo-Vin,  proprietary  remedy. 

John  F.  Murray  .4dvertlsing  Agency. 
578  Madison  avenue.  New  York  City. 
Again  placing  oop.v  with  newspapers  in 
various  sections  on  Wyeth  Chemicai  Com¬ 
pany,  Limestone  Phosphate,  New  York 
City. 

Peck  Advertising  Agency,  444  Madison 
avenue,  New  York  City.  Again  placing 
orders  with  newspapers  in  various  sec¬ 
tions  on  B.  T.  Babbitt,  Inc.,  Bab-O,  New 
York  City. 

Sellers  Service,  Inc.,  Chicago.  Using  a 
list  of  newspapers,  mainly  eastern,  on  the 
American  Commercial  Alcohol  Corpora¬ 
tion,  Pekin,  Ill.,  a  subsidiary  of  Amer¬ 
ican  Distilling  Corporation,  New  York 
City. 


CUBA 


CIRCULATION:  On  March  llth,  Diario 
De  La  Marina  of  Havana  sold  83.000 
copies.  With  a  daily  net  circulation 
in  excess  of  40,500  and  a  Sunday  net 
circulation  in  excess  of  50,000  (70% 
of  both  by  subscription  paid  in  ad¬ 
vance),  Diario  Db  La  Marina  has 
the  largest  circulation  of  any  aews- 
pai^r  in  Cuba.  This  circulation  is 
nation-wide. 

PRESTIGE :  Founded  in  1832,  Diario 
De  La  Marina  has  from  its  foundation 
been  considered  Cuba’s  most  im¬ 
portant  and  progressive  newspaper. 

READERS:  65%  of  all  Cuban  families 
with  an  income  of  $5,000  or  over  buy 
Diario  Db  La  Marina  each  day. 

DIARIO  DE  LA  MARINA 

Cuba's  National  Daily 

Represented  exclusively  abroad  by: 

JOSHUA  B.  POWERS,  INC 

330  Bast  43nd  Street,  New  York  City  < 

LONDON  PAMS  BERLIN  BUENOS  AIRES 
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Editor  &  Publisher  for  March  24,  1934 


FEBRUARY  LINAGE  MADE  11.4%  GAIK 

Retail,  General,  Automotive  and  Financial  Well  Ahead  of  February,  1933,  Totals,  witl 
Classified  Slightly  Under — Month  Is  Fifth  Consecutive  Advance 


AKRON,  OHIO 


1934 

1933  ' 

Times-Pres$  . 

. (e) 

485,785 

416,047 

Beacon-Journal  . . . 

. (e) 

839,806 

710,563 

Times-Press  . 

. (S) 

172,651 

76,693 

Total  Daily  .  1,325,591  1,126,610  198,981  G 

Total  Sunday  .  172,651  76,693  95,958  G 

Grand  ToUl  .  1,498,242  1,203,303  294,939  G 

ALBANY.  N.  Y. 


CHATTANOOGA,  TENN. 

1934  1933  Gain  or  Loss 

Times  . (m)  267,293  178,482  88,811  G 

News  . (e)  371,417  278,642  92,775  G 

Times  . (S)  77,803  62,952  14,851  G 

ToUl  Daily .  638,710  457,124  181,586  G 

Total  Sunday .  77,803  62,952  14,851  G 

Grand  Total  .  716,513  520,076  196,437  G 

CHICAGO,  ILL. 


Times-Union 

...(e) 

445,320 

415,544 

29,776  G 

American  . 

...(e) 

News  . . 

..(e) 

510.999 

509,318 

1,681  G 

Daily  News  . 

...(e) 

Knickerbocker 

Press  , 

270,476 

285,738 

15,262  L 

Times  . 

...W 

•Times-Union 

..(S) 

148,564 

137,414 

11,150  G 

Herald-Examiner  ... 

..(m) 

Knickerbocker 

Press 

..(S) 

98,565 

90,705 

7,860  G 

Tribune  . 

•Herald-Examiner  . . 

..(m) 

...(S) 

Total  uaily  .  i,^iu,ouu  io,iy3  u 

Total  Sunday  .  247,129  228,119  19,010  G 

Grand  Total  .  1,473,924  1,438,719  35,205  G 

'Sunday  Times-Union  figures  include  American  Weekly 
linage,  1934 — ^4,677  lines;  1933—64,109  lines. 

ALBUQUERQUE,  N.  M. 

Journal  . (m)  258,848  221,369  37,479  G 

Tribune  . (e)  263,766  194,518  69,248  G 

Journal  . (S)  40,896  26,773  14,123  G 

ToUl  Daily  .  522,614  415,887  106,727  G 

Total  Sunday  .  40,896  26,773  14,123  G 

Grand  Total  .  563,510  442,660  120,850  G 

ATLANTA,  GA. 


1 

Georgian  . 

. (e) 

Journal  . 

Constitution  .... 

•American  . 

. (S) 

Journal  . 

. (S) 

■ 

Constitution  . . . . 

. (S) 

503,232  459,611  43,621  G 


122,013  123.506  1,493  L 

140,016  163,828  23,812  L 


Total  Daily  .  1,217,135  1,013,114  204.021  G 

Total  Sunday  .  414,203  411,130  3,073  G 

Grand  ToUl .  1,631,3.18  1,424,244  207,094  G 

'Sunday  American  figures  include  American  Weekly 
linage,  1934 — 64,677  lines;  1933—64,109  lines. 

ATLANTIC  arr,  n.  j. 


•Press-Union  . (e) 

Press-Union  . (S) 


295,788  288,473 

32,562  42,404 


Grand  ToUl .  328,350  330,877  2,527  L 

•Prets-Unlon  sold  in  morning-evening  combination.  Lin¬ 
age  of  evening  edition  is  shown. 

BALTIMORE.  MD. 


News  . (e)  427,996  309,301  118,695  G 

Sun  . (e)  816,114  805,045  11,099  G 

Post  . (e)  290,554  311,168  20,614  L 

Sun  . (m)  391,911  365,166  26,745  G 

•American  . (S)  248,599  190,198  58,401  G 

Sun  . (S)  277,398  284,515  7,117  L 

Total  Daily  .  1,926,605  1,790,680  135,925  G 

Total  Sunday  .  525,997  474,713  51,284  G 

Grand  ToUl  .  1.452,602  2,265,393  187,209  G 

•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1934 — 64,677  lines;  1933—64,109  lines. 

BIRMINGHAM,  ALA. 

^-Herald  . (m)  261,075  233,358  27,717  G 

News  . (e)  371,583  332,070  39,513  G 

Post  . (e)  249,084  203,105  45,979  G 

News  &  Age-Herald... (S)  148,715  114,105  34,610  G 

ToUl  Daily  .  881,742  768,533  113.209  G 

Total  Sunday  .  148,715  114,105  34,610  G 

Grand  Total .  1,030,457  882,638  147,819  G 


....(e)  249,084  203,105  45,979  G 
...(S)  148,715  114,105  34,610  G 


BOSTON,  MASS. 


Record  . (m)  196,962  174,315  22,647  G 

American  . (e)  266,036  261,088  4,948  G 

•Globe  . (e)  474,702  411,213  63,489  G 

Herald  . (m)  631,376  546,958  84,418  G 

Post  . (m)  411,988  365,917  46,071  G 

Transcript  . (e)  247,912  227,416  20,496  G 

tTraveler  . (e)  733,572  621,194  112,378  G 

^Advertiser  . (S)  175,730  135,402  40,328  G 

Globe  . (S)  241,492  217,456  24,036  G 

Herald  . (S)  213,528  171,143  42,385  G 

Post . (S)  95,685  81,155  14,530  G 

ToUl  Daily .  2,962,548  2,608,101  354,447  G 

Total  Sunday .  726,435  605,156  121,279  G 

(Jrand  ToUl  . 3,688,983  3,213,257  475,726  G 

•Globe  sold  in  morning-evening  combination.  Linage  of 
evening  edition  is  shown. 

tTraveler  sold  in  combination  with  morning  or  Sunday 
Herald. 

{Sunday  Advertiser  figures  include  American  Weekly  lin¬ 
age,  1934 — 64,677  lines;  1933—64,109  lines. 

BUFFALO.  N.  Y. 

Courier-Express  . (m)  351,926  324,621  27,305  G 

News  . (e)  710,685  675,876  34,809  G 

Time . 337,705  275,646  62,059  G 

Courier- Express  . (S)  153,066  131,765  21,301  G 

Times  . (S)  48.065  37,376  10.689  G 

Total  Daily .  1,400,316  1,276,143  124,173  G 

Total  Sunday .  201,131  169,141  31.990  G 


total  Sunday . 

Grand  ToUl  .  l,i 


601,447  1.445.284 


31,990  G 
156,163  G 


CAMDEN.  N.  J. 


•Courier  . (e)  494,995  484,127  10.868  G 

•Courier  (e)  and  Post  (m)  sold  in  combination  only. 
Linage  of  evening  edition  is  shown. 


..(e)  172,100  152,169  19,931  G 

.(m)  537,885  447,892  89,993  G 

.(m)  787,395  696,916  90,479  G 


409,726  325,020  84,706  G 

22,173  27,318  5,145  L 


Total  Daily .  2,939,143  2,603,089  336,054  G 

Total  Sunday .  679,544  552,058  127,486  G 

Grand  Total  . 3,618,687  3,155,147  463,540  G 

•Sunday  Herald-Examiner  includes  American  Weekly  lin¬ 
age,  1934 — 64,677  lines;  1933 — 64,109  lines. 

CINCINNATI.  OHIO 


.(m) 

321,674 

303,424 

18,250 

G 

..(e) 

388,587 

417,066 

28,479 

L 

..(e) 

659,935 

653,471 

6,464 

G 

.(S) 

321,424 

303,709 

17,715 

G 

ToUl  Daily .  1,370,196  1,373,961 

Total  Sunday  .  321,424  303,709 

Grand  Total .  1,691,620  1,677,670 

CLEVELAND.  OHIO 


Plain  Dealer . 

. (m) 

429,842 

441,771 

News  . 

. (e) 

469,478 

350,935 

Press  . 

678,973 

665,240 

Plain  Dealer  .... 

. (S) 

270,513 

194,942 

ToUl  Daily  .  1,578,293  1,457,946 

Total  Sunday  .  270,513  194,942 

Grand  Total  .  1,848,806  1,652,888 

COLUMBUS.  OHIO 

Dispatch  . (e)  696,285  593,490 

Citizen  . (e)  478,375  499,285 

Ohio  State  Journal . (m)  167,143  189,495 

Journal  Dispatch  . (S)  179,430  165,805 

SUr . (S)  36,620  20,939 

Total  Daily  .  1,341,803  1,282,270 

ToUl  Sunday  .  216,050  186,744 

Grand  ToUl  .  1,557,853  1,469,014 

DALLAS.  TEXAS 


11,929  L 
118,543  G 
13,733  G 
75,571  O 

120,347  G 
75,571  G 
195,918  G 


102,795  O 
20,910  L 
22,352  L 
13,625  G 
15,681  G 

59,533  G 
29.306  G 
88,839  O 


News . 

. . . .  (m) 

496,751 

425,634 

71,117  G 

Times.Herald  . 

725,638 

643,998 

81,640  G 

Journal  . 

. (e) 

393,511 

372,500 

21,011  G 

Dispatch  . 

. (e) 

209,685 

220,966 

11,281  L 

News  . 

. (S) 

187,577 

152,128 

35,449  O 

Times-Herald . 

. (S) 

183,562 

158,134 

25,428  G 

Dispatch  . 

. (S) 

61,559 

58,789 

2,770  G 

ToUl  Dtaily  .... 

1,825,585 

1,663,098 

162.487  G 

ToUl  Sunday  . . . 

432,698 

369,051 

63,647  G 

Grand  ToUl  .... 

2,258,283 

2,032,149 

226,134  G 

DAYTON,  OHIO 


lournal . 

149,485 

141,425 

8,060  G 

Herald  . 

. (e) 

634,025 

528,054 

105,971  G 

News  . 

651,251 

526,566 

124.685  G 

Journal  . 

. (S) 

111,007 

97,481 

13,526  G 

\ews  . . 

. (S) 

103,429 

79,250 

24,179  G 

ToUl  Daily  .  1,434,761  1,196,045 

Total  Sunday .  214,436  176,731 

Grand  ToUl  .  1,649,197  1,372,776 

DENVER,  COLO. 

Rocky  Mt.  News . (m)  301,403  277,147 

Post  . (e)  626,564  535,834 

Rocky  Mt.  News . (S)  61,769  47,762 

Post  . (S)  170,768  156,003 


Register  . 

288,386 

Tribune  . 

487,966 

Register  . 

. (S) 

170,247 

EL  PASO,  TEXAS 

1934  1933  Gain  or  U 

Times  . (m)  264,034  242,933  21,10lc 

Herald  Post  . (e)  394,968  294,780  lOO.lfflf 

Times  . (S)  109,355  70,453  38,9Mc 

Total  Daily  .  659,002  537,713  12l,2MC 

Total  Sunday  .  109,355  70,453  38,9ol(; 

Grand  ToUl .  768,357  608,166  I60,lll|; 


ERIE,  PA. 

Dispatch-Herald  . (e)  399,868  385,160  14,70l(; 

Times  . (c)  439,966  347,123  92,84JC 

Dispatch-Herald  . (S;  110,634  54,583  56,051  (; 


110,634  54,583 


Total  Daify  . 839,834  732,283  107,551C 

Total  Sunday  .  110,634  54,583  56,0Sic 

Grand  ToUl .  950,468  786,866  163,60{G 

EVANSVILLE.  IND. 


Courier . 

• . . .  (m) 

378,331 

352,238 

Journal  . . 

. (e) 

188,081 

173,997 

Press  . 

- (e) 

327,918 

274,629 

Courier  . 

....(S) 

75,485 

77,167 

Press  . 

....(S) 

53,413 

47,647 

ToUl  Daily  . 

894,330 

800,864 

Total  Sunday  . . . 

128,898 

124,814 

Grand  Total . 

1,023,228 

925,678 

FALL  RIVER,  MASS. 

Herald-News  . (e)  336,236  311,811  24,4230 

FORT  WAYNE,  IND. 


238,716  G 
37,705  G 
276,421  G 


24,256  C* 
90,730  G 
14,007  G 
14,765  G 


ToUl  Daily  .  927,967  812,981  114,986  0 

Total  Sunday  .  232,537  203,765  28,772  G 

Grand  ToUl .  1,160,504  1,016,746  143,758  G 

DES  MOINES.  IOWA 


Journal-Gazette  . . . 

. . . .  (m) 

296,353 

278,569 

News-Sentinel  . 

. (e) 

549,219 

428,514 

Journal-Gazette 

....(S) 

98,818 

97,943 

Total  Daily  . 

845,572 

707,083 

Total  Sunday  ... 

98,818 

97,643 

Grand  Total  . 

944,390 

804,726 

FORT  WORTH,  TEXAS 


Star-Telegram  . . . , 

195,736 

Star-Telegram  , , . . 

. . (e) 

401,813 

Press  . . 

. (e) 

289,384 

Star-Telegram  .... 

. (S) 

101,866 

Star- Telegram  . (S)  101,866  87.099  14,7670 

Total  Daily  .  886,933  789.756  97,I77C 

Total  Sunday  .  101,866  87,099  14,7670 

Grand  ToUl .  988,799  876,855  111,9410 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  220,281  228,298  8,0171 

Sur  . (e)  136,809  129,838  6,9710 

Grand  Total .  357,090  358,136  1.046L 

GLENS  FALLS,  N.  Y. 

•Post-SUr  . (m)  321,729  319,511  .  241IG 

•Post-Star  sold  in  combination  with  Evening  Times.  Ln- 
age  of  one  edition  (morning)  it  shown. 

HARRISBURG,  PA. 


•Patriot  . (m) 

Telegraph  . (e) 


320,229  373,906 

252,343  224,921 


Grand  ToUl  .  572,572  598.827  26,2.551 

•Evening  News  carries  the  same  amount  of  advertuisi 
as  the  Patriot. 

HARTFORD,  CONN. 


Courant  . 

.  ..,(m) 

271,182 

285,159 

Times  . . 

820,905 

779,327 

Courant  . 

...,(S) 

182,588 

169,354 

ToUl  Daily  . 

1,092,087 

1,064,486 

Total  Sunday  . . , 

182,588 

169,354 

Grand  Total . 

1,274,675 

1,233,840 

HOUSTON,  TEXAS 


Chronicle  . 

. (e) 

456,723 

411,871 

Post . 

.  ...(m) 

281,827 

269,486 

Press  . . 

. (e) 

351,109 

310,325 

Chronicle  . 

..,.(S) 

126,098 

117,378 

Post  . 

.,..(S) 

164,397 

123,628 

Total  Daily  . 

1,089,659 

991,682 

Total  Sunday  ... 

290,495 

241,006 

Grand  Total . 

1,380,154 

1,232,688 

INDIANAPOUS,  IND. 


Total  Daily  .  776,352  . 

Total  Sunday  .  170,247  . 

Grand  ToUl  .  946,599  . 

DETROIT,  MICH. 

Times . (e)  545,455  338.355  207,100  0 

News  . (e)  905,271  654,885  250,386  G 

Free  Press  . (m)  404,826  322,000  82,326  G 

•Times  . (S)  245,000  148,250  96,750  G 

News  . (S)  233,327  190,267  43,060  0 

Free  Press . (S)  115,139  87,400  27,739  L 

ToUl  Daily  .  1,855,552  1,315.740  539,812  G 

ToUl  Sunday .  593.466  425,917  167,549  G 

Grand  ToUl .  2,449,018  1,741,657  707,361  G 

•  Sunday  Times  figuress  include  American  Weekly  linage, 
1934—64,677  lines;  1933—64,109  lines. 

EASTON,  PA. 

Express  . (e)  457,808  418,873  38.935  G 


News  . 

. (e) 

623,999 

Star . 

404,280 

Times  . 

502,004 

Star  . 

. (S) 

204,798 

Total  Daily  .  1,530,283  1,397,889 

ToUl  Sunday .  204.798  209,857 

Grand  Total  .  1,735,081  1,607,746 

JACKSONVILLE,  FLA. 


Times-Union  . 

.  ..,(m) 

414,574 

Journal  . 

....(e) 

387,446 

Times-Union  . 

....(S) 

146,818 

Total  Daily  . 

802,020 

Total  Sunday  . . . 

146,818 

Grand  Total . 

948,838 

JAMESTOWN,  N.  Y. 

Journal  . (e)  296,535 

Post  . (m)  274,774  .. 


Total  Daily  .  571,309 
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IK 

« 

witl 


inorLti 

21.10lc| 

100.18J  * 

38.»M 


121^2 

38.Sion| 

160,191c 


IVMC? 

92MC 

86,011  G 

107,5510 
86,051  C 
163.6010 


26,0910 

19,0MC 

83,2090 

1.6021 

8.7660 

93,4660 

4.0040 

97.3500 


24,4230 


17,7840 

120,7050 

1,1750 

130.4090 

1,1750 

139,6640 


11,9050 

94,0050 

84111 

14,7610 


97,1770 

14,7670 

111,9440 


8,0171 

6,9710 


1,0461 


2411 C 
lei.  Lit- 


53.6771 

27,4220 


264551 

Ivertiiiai 


13,9771 
41,5700 
13434  C 

27.6010 

134340 

40,8350 


44,0520 

12,3410 

40.7040 

8,7200 

40,7690 

97,9770 

49,4090 

147,4660 


4,3400 

15,8590 

112,1870 

5,0391 

132,3W0 

5,0591 

127.3350 


22,9370 

41.3960 

2.5490 

”64,3330 

2,8490 

66.8820 


Editor  &  Publisher  for  March  24,  1934 

FEBRUARY  LINAGE  SHOWED  11.4  PER  CENT  GAIN 


Star  ■•••••• 

Journal'Post 

W . 


KANSAS  CITY,  MO.* 

1933  Gain  or  Loss 
308,949  30,787  L 

572,132  29,868  G 

541,312  76,053  G 

89,257  11,847  G 

281,033  26,922  G 


1934 

.(e) 

278,162 

(m) 

601.997 

•  M 

617,365 

(S) 

101,104 

(S) 

307,955 

ToUl  Daily  .  1,497,524  1,422,393  75,131  G 

Tottl  Sunday  .  409,059  370,290  38,769  G 

Grand  Total  .  1,906.583  1,792,683  113,900  G 

'Kansas  City  figures  suppli^  by  publisher. 


KNOXVILLE,  TENN. 

Toamal . («n)  223,379  193,497  29,882  G 

X'ewt-Sentinel  . (e)  325,958  303,391  22,567  G 

ioumal  . (S)  59,230  57,203  2,027  G 

sWSentinel  . (S)  110,657  68,878  41,779  G 

Total  Daily  .  549,337  496,888  52,449  G 

Total  Sunday  .  169,887  126,081  43,806  G 

Grand  Total  .  719,224  622,969  96,255  G 

LOS  ANGELES,  CALIF. 

Examiner  . (m)  503,491  436,102  67,389  G 

Times . (m)  640,188  616,628  23,560  G 

Illustrated  News  . (m>  185,779  152,953  32,826  G 

Herild-Express  . (e)  735,011  656,336  78,675  G 

Post-Record  . (e)  188,397  199,027  10,630  L 

•Extminer  . (S)  361,016  323,903  37,113  G 

Times  . (S)  331,615  305,202  26,413  G 

Total  Daily  .  2,252,866  2,061,046  191,820  G 

Total  Sunday  .  692,631  629,105  63,526  G 

Grand  Total  .  2,945,497  2,690,151  255,346  G 

'Sunday  Examiner  figures  include  American  Weekly  lin¬ 
age,  1934—62,670  lines;  1933—71,138  lines. 

MANCHESTER.  N.  H. 

Union-Leader  . (e)  310,548  280,018  30,530  G 


MEMPHIS,  TENN. 


Comsiercial-Appeal  . . 

.  ..(m) 
,..(e) 

488,495 

322,912 

2ft9,794 

165,583  G 

Presi-Sjmitar  . 

...w 

351,513 

304;683 

46,830 

G 

Commercial-Appeal  .. 

...(S) 

220,573 

156,896 

63,677 

G 

Total  Dailv  . 

Total  Sunday  . . . . 

840,008 

917,389 

77,381 

I. 

220,573 

156,896 

63,677 

G 

Grand  Total . . 

1,060,581 

1,074,285 

13,704 

L 

'Evening  Appeal  discontinued  July  1,  1933. 

MILWAUKEE,  WIS. 


Satinel  . 

.  ...(m) 

381,212 

271,227 

109,985 

G 

Journal  . 

leader  . 

...(e) 

635,665 

495,909 

139,756 

C 

...(e) 

129,639 

121,553 

8,086 

(i 

Wisconsin  News  . . 

...(e) 

419,088 

336,518 

82.570 

G 

'Sentinel  . 

...(S) 

137,998 

136,110 

1,888 

G 

Journal  . 

163,860 

150,783 

13,077 

G 

Total  Daily  .  1,565,604  1,225,207  340,397  G 

Total  Sunday  .  301,858  286,893  14,965  G 

Grand  Total  .  1.867,462  1,512,100  355,362  G 

'Sunday  Sentinel  figures  include  American  Weekly  linage, 
1934—64,677  lines;  1933—64,109  lines. 

MONTREAL.  CANADA 

Sur  . (e)  1,035,316  985.048  50,268  G 

Gazette  . (m)  350.985  363,993  13,008  L 

U  Presse . (e)  826,133  786,298  39,835  G 

U  Pitrie  . (e)  221,187  174,590  46,597  G 

Grand  Total  .  2,433,621  2,309,929  123,692  G 

NASHVILLE,  TENN. 

Banner  . (e)  299,415  256,088  43,327  G 

Tennessean  . (m)  257,314  276,765  19,451  L 

Banner  . fS)  92,629  81,473  11,156  G 

Tennessean . (S)  67,023  55,714  11,309  G 

Total  Daily  .  556,729  532,853  23.876  G 

Total  Sunday  .  159,652  137,187  22,465  G 

Grand  Total  .  716,381  670,040  46,341  G 

'Tennessean  morning  and  evening  sold  in  combination 
only.  Linage  of  one  edition  (morning)  only  is  given. 


Wgcr  . . 

Ledger . (S 


NEWARK,  N.  J. 

(m)  225,842 


867,857 

481,508 

197,541 

61,276 


Total  Daily  .  1,575,207 

Total  Sunday  .  258,817 

Grand  Total  .  1,834,024 


NEW  BEDFORD,  MASS.* 

^ndard-Times  . (e)  308,000 

f.'rcury  . . (m)  317,164 

Standard-Times  . (S)  36,218 

Total  Daily  .  625,164 

Total  Sunday  .  36,218 

Grand  Total  .  661.382  _ _ 

New  Bedford  figures  supplied  by  publiaber. 


289,450 

283.990 

29,162 

573.440 

29,162 

602,602 


18,550  G 
33,174  G 
7,056  G 


NEW  ORLEANS.  LA. 

Ti^-Picayun . 647,471  549, 

. (m)  340,245  273 

. 477,027  452 

. (e)  283,669  280 

. (S)  231,349  188 

«i»-Tribune  . (S)  194,811  146 

t2*!  P**'?  .  1,748,412  1,556, 

Total  Sunday  .  426,160  423, 

iSSlTotaj  . .  2,174,572  1,980 

anit  ^“  7  22,  1932,  Sunday  editions 

“a  States  merged. 


927 

.126 

,554 

,804 

,606 

,969 

187 


51,724  G 
7,056  G 
58,780  G 


97,544  G 
67,119  G 
24,473  G 
2,865  G 
42,743  G 
47.842  G 


411  192,001  G 

762  2,398  G 

173  194,399  G 

Times-Picayune 


NEW  YORK,  N.  Y. 

1934  1933  Gain  or  Loss 

.\merican  . (m)  503,715  440,537  63,178  G 

Times  . (m)  705.132  634,938  70,194  G 

Herald  Tribune  . (m)  518,686  444,266  74,420  G 

News  . (m)  694,517  655,007  39,510  G 

Mirror  . (m)  193,403  142,034  51,369  G 

Journal  . (e)  585,983  555,338  30,645  G 

Sun  . (e)  826,677  823,048  3,629  G 

World-Telegram  . (e)  817,794  778,987  38,807  G 

Post  . (e)  166,557  185,121  18,564  L 

•Bronx  Home  News _ (e)  159,558  173,638  14,080  L 

tAraerican  . (S)  344,374  335,995  8,379  G 

Times . (S)  528,513  530,349  1,836  L 

Mirror  . (S)  73,820  27,068  46,752  G 

News  . (S)  326,574  279,973  46,601  G 

Herald  Tribune  . (S)  363,384  336,492  26.892  G 

•Bronx  Home  News  . . .  (S)  69,100  91,971  22,871  L 

Total  Daily .  5,172,022  4,832,914  339,108  G 

Total  Sunday  .  1,705,765  1,601,848  103,917  G 

Grand  Total  .  6,877,787  6,434,762  443,025  G 

•Bronx  Home  News  figures  supplied  by  publisher. 
tSunday  American  figures  include  American  Weekly  lin¬ 
age,  1934 — 64,677  lines;  1933—64,109  lines. 


BROOKLYN,  N.  Y. 


Eagle  . 

. (e) 

775,978 

750,507 

25,471  G 

Times-Union  . . . . 

292,805 

307,268 

14,463  G 

Eagle  . 

. (S) 

171,250 

174,033 

2,783  L 

Times-Union  .... 

. (S) 

32,833 

30,271 

2,562  L 

Total  Daily  .  1,068,783  1,057,775  11,008  G 

Total  Sunday  .  204,083  204,304  221  L 

Grand  Total  .  1,272,866  1,262,079  10,787  G 

NIACARA  FALLS,  N.  Y. 

Gazette  . (e)  377,790  369,203  8,587  G 

OAKLAND.  CAUF. 

Post-Enquirer  . (e)  402,436  365,382  37,054  G 

Tribune  . (e)  630,980  546,903  84,077  G 

Tribune  . (S)  105,092  99,191  5,901  G 

Total  Daily  .  1,033,416  912,285  121,131  G 

Total  Sunday  .  105,092  99,191  5,901  G 

Grand  Total  .  1,138,508  1,011,476  127,032  G 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (m)  354,053  313,734  40,319  G 

Times  . (e)  475,850  401,509  74,341  G 

News  . (e)  169,376  224,560  55.184  L 

Oklahoman  . (S)  159,642  117,789  41,853  (i 

Oklahoma  News  . (S)  56,466  60,025  3.559  L 

Total  Daily  .  999,279  939,803  59,476  G 

Total  Sunday .  216,108  177,814  38,294  G 

Grand  Total  .  1,215,387  1,117,617  97,770  G 

OMAHA.  NEB. 

•Bee-News  . (e)  356,821  296,682  60,139  0 

tWorld-Herald . (e)  528,870  456,877  71.993  G 

••Bee-News  . (S)  186,752  141,084  45,668  G 

World-Herald  . (S)  157,824  137,194  20,630  G 

Total  Daily  .  885,691  753,559  132,132  G 

Total  Sunday  .  344,576  278,278  66,298  G 

Grand  Total  .  1,230,267  1,031,837  198,430  G 

•Bee-News  sold  in  morning-evening  combination.  Linage 
of  evening  edition  is  shown. 

t  World-Herald  sold  In  morning-evening  combination.  Lin¬ 
age  of  evening  edition  is  shown., 

••Sunday  Bee-News  linage  includes  .American  Weekly 
linage,  1934 — 64.677  lines;  1933—64,109  lines. 

PEORIA,  ILL. 


Journal  . (e) 

Transcript  . (m) 

Star  . (e) 

Journal-Transcript  . (S) 

Star . (S) 


570,238  424,153  146,085  0 

478,515  340,927  137,588  G 

483,046  426,589  '  "  ' 

110,691  104,418 

-  96,140 


93,764 

Total  Dally  .  1,531,799  1,191,669 

Total  Sunday  .  204,455  200,558 

Grand  Total  .  1,736.254  1,392,227 

PHILADELPHIA.  PA. 

Bulletin  . (e)  707,003  538,887 

Inquirer  . (m)  442,602  474,678 

News  . (e)  399,099  427,800 

Public  Ledger  . (e)  861,705  830,038 

Public  Ledger . (m)  267,047  320.296 

Record  . (m)  514,886  444,954 

Inquirer  . (S)  297,620  345,029 

Public  Ledger . (S)  127,133  140,004 

Record  . (S)  267,203  186,916 

Total  Daily  .  3,192,342  3,036,653 

Total  Sunday  .  691,956  671,949 

Grand  Total  .  3,884,298  3,708,602 

PHOENIX,  ARIZ. 


56,457  G 
6,273  G 
2,376  I 


340,130  G 
3,897  G 
344,027  G 


168,116  G 
32.076  L 
28,701  L 
31,667  G 
53,249  L 
69,932  G 
47,409  1. 
12,871  L 
80,287  G 

155,689  G 
20,007  G 
175,696  G 


Republic  . 

371,998 

316,644 

55,354  G 

Gazette . 

426,119 

347,935 

78,184  C' 

Republic  . . 

. IS) 

81,164 

64,681 

16.483  G 

Total  Daily  .  798,117 

Total  Sunday  .  81,164 

evand  Total  .  879,281 


664,579 

64,681 

729,260 


PITTSBURCH,  PA. 


Sun-Telegraph  .... 

. (e) 

789,879 

684,373 

Press  . 

. It) 

957,217 

950,910 

Post-Gazette . 

. (m) 

456,649 

445.188 

•Sun-Telegraph  . .  - . 

. (S) 

183,471 

178,335 

Press  . 

. (S) 

165,719 

162,092 

Total  Daily  .  2,203,745  2,080,471 

Total  Sunday  .  349,190  340,427 

Grand  Total  .  2,552,935  2,420,898 


PORTLAND,  ORE. 


Oregonian  . (m) 

Journal  . (e) 

News-Telegram  . (e) 

Oregonian  . (S) 

Journal  . (S) 


1934 

290,222 

450,550 

286,630 

145,595 

63,655 


1933  Gain  or  Loss 


Total  Daily  .  1,027,402 

Total  Sunday  .  309,250 

Grand  Total  .  1,236,652  1,194,810 


290,122 

397,713 

284,402 

160,786 

61,787 

972,237 

222,573 


PROVIDENCE,  R.  I. 

Bulletin  . (e)  773,224  661,638 

Journal  . (m)  238,049  242,064 

News-Tribune  . (e)  230,575  219,233 

Journal  . (S)  172,278  120,152 

Total  Daily  .  1,241,848  1,122,935 

Total  Sunday .  172,278  120,152 

Grand  Total  .  1,414,126  1,243,087 


READINC,  PA. 


Eagle  . 

. (e) 

517,866 

494,185 

Times  . 

448,705 

314,594 

Eagle  . 

. (S) 

24,212 

22,214 

Total  Sunday 


Total  Sunday 
Grand  Total 


966,571 

808,779 

24,212 

22,214 

990,783 

830,993 

RICHMOND,  VA. 

586,195 

558.475 

356,232 

320,107 

. (S) 

189,905 

151,364 

942,427 

878,582 

189,905 

151,364 

1,132,332 

1,029,046 

ROCHESTER.  N 


Journal  . 

Times-Union  . 

Democrat  &  Chronicle. .  (m) 

•American  . (S) 

Democrat  &  Chronicle . .  (S) 


439,177 

570,393 

452,502 

162,211 

172,988 


361,972 

569,842 

461,873 

169,789 

161,616 


Total  Daily  .  1,462.072  1,393,697 

Total  Sunday  .  335,199  331,405 

Grand  Total  .  1,797,271  1,725,092 


100  G 
52,837  G 
2,228  G 
15,191  L 
1,868  G 

55,165  G 
13,323  L 
41,842  G 


111,586  G 
4,015  L 
11,342  G 
52,126  G 

118,913  G 
52,126  G 
171,039  Q 


23,681  G 
134,111  G 
1,998  G 

157,792  G 
1,998  C, 
159.790  G 


27,720  G 
36,125  G 

37.541  G 

63,845  G 

38.541  G 
102,386  G 


77,205  G 
SSI  G 
9.371  L 
7,578  L 
11,372  G 

68,385  O 
3,794  G 
72,179  G 


•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1934—64,677  lines;  1933—64,109  lines. 


ST.  LOUIS,  MO. 


Globe-Democrat  . . . 

. . . .  (m) 

449,576 

429,008 

Post-Dispatch  . 

Star  &  Times . 

. (e) 

781,067 

710,352 

496,959 

483,395 

Globe-  Democrat  , . . , 

- (S) 

163,978 

160,621 

Post-Dispatch  . 

- (S) 

271,877 

260,561 

Total  Daily  .  1,727,602  1,622,755 

Total  Sunday  .  435,855  421,182 

eVand  Total  .  2,163,457  2,043,937 

SALT  LAKE  CITY,  UTAH 


Tribune  . 

. (m) 

429,767 

367,963 

Deseret  News  . . . . 

. (e) 

222,605 

219,181 

Telegram  . 

336,382 

268,547 

Tribune  . 

. (S> 

121,441 

105,903 

Total 

Daily  . 

988,754 

855,691 

Total 

Sunday  . . . 

121,441 

105,903 

Grand 

Total  .... 

1,110,195 

961,594 

SAN 

ANTONIO,  TEXAS 

Light  . . 

. . .  .(.e) 

411,759 

361.026 

News  .. 

. (e) 

399,465 

351.687 

Express 

. .  ..(m) 

232,853 

215.675 

•Light  . 

....(S) 

196,425 

169,042 

Express 

....tS) 

109,065 

122,177 

Total 

Daily  . 

1.044,077 

928,388 

Total 

Sunday  . . ■ 

305,490 

291,219 

('•Vand 

Total  . . . . 

1,349,567 

1,219,607 

20,568  G 
70,715  G 
13,564  G 
3,357  O 
11,316  G 

104,847  G 
14,673  G 
119,520  G 


61,804  C. 

3,424  G 
67,835  G 
15,538  G 

133,063  G 
15,538  G 
148,601  G 


50,733  G 
47,778  G 
17,178  G 
27,383  G 
13,112  L 

115,689  G 
14,271  G 
129,960  G 


•Sunday  Light  figures  include  American  Weekly  linage, 
1934—64,677  lines;  1933—64,109  lines. 

SAN  DIECO.  CAUF. 


Union  . 

400,630 

368,557 

32,073  G 

Sun  . 

323,893 

339,146 

15,253  L 

Tribune  . 

. (e) 

583.316 

544,164 

39,152  G 

Union  . 

. (S) 

171,127 

183,849 

12,722  L 

Total  Daily  .  1,307,839  1,251,867 

Total  Sunday  .  171,127  183,849 

Grand  Total  .  1,478,966  1,435,716 

SAN  FRANCISCO,  CAUF. 


55,972  G 
12,722  L 
43,250  G 


Examiner . . 

493.045 

416,236 

Chronicle  . 

454,707 

359.144 

Call-Bulletin  . 

478,381 

427,001 

News  . 

. (e) 

509,748 

463,038 

•Examiner  . 

. (S) 

307,080 

289,541 

Chronicle  . 

. (S) 

139,969 

130,349 

133,538  G 
16,483  G 
150.021  G 


6,307  G 
11,461  G 
5,136  G 
3.627  G 

123,274  G 
8,763  G 
132.037  G 


•Sunday  Sun-Telegraph  includes  American  Weekly  linage, 
1934 — 64,677  lines;  1933—64,109  lines. 


76,809  G 
95,563  G 
51,380  G 
46,710  G 
17,539  G 
9,620  G 

Total  Daily  .  1,935,881  1,665.419  270,462  G 

Total  Sunday  .  447,049  419,890  27,159  G 

eVand  Total  .  2,382,930  2,085,309  297,621  G 

•Sunday  Examiner  figures  include  .American  Weekly  lin¬ 
age,  1934 — 62,670  lines;  1933—71,138  lines. 

SEATTLE,  WASH. 

239,659  59,981  G 

262,386  46,250  G 

504,665  72,592  G 

170,655  12,480  G 

134,224  16,405  G 

.006,710  178,823  G 

304,879  28,885  G 

uia.iu  . . 1,311,589  207,708  G 

•Sunday  Post-Intelligencer  includes  American  Weekly  lin¬ 
age,  1934—62,670  lines;  1933—71,138  lines. 

(Continued  on  next  page) 


Post-Intelligencer  . . . 

.  ..(m) 

299,640 

Star  . 

...(e) 

308,636 

Times  . 

...(e) 

577,257 

•Post-Intelligencer  . . 

...(S) 

183,135 

Times  . 

...(S) 

150,629 

Total  Daily  . 

1,185,533 

Total  Sunday  . . . , 

333,764 

Grand  Total . 

1,519,297 
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•UR  OVN  VORLT) 

‘or  Letters 


The  last  paragraph  of  “The  Menace 
of  Recovery”  by  William  MacElon- 
ald  (Macmillan  Company,  $2.50)  sum¬ 
marized  the  author’s  arraignment  of  the 
“New  Deal.”  It  reads: 

President  Koosevelt  has  staked  his  political 
future  and  that  of  his  party  upon  the  success 
of  a  recovery  program  which  was  to  bring 
order  out  of  chaos  and  place  the  economic 
activities  of  the  nation  on  new  and  solid 
foundations.  The  aim,  now  that  the  program 
has  been  unfolded,  is  seen  to  be  the  reorgan¬ 
ization  of  American  society  on  collectivist 
lines,  with  the  Federal  government  as  the 
central  source  of  authority  and  Federal  power 
the  directing  and  compelling  force.  The  fruits 
of  the  paogram  have  been  some  artificial 
stimulation  of  business  and  industry,  some 
artificial  relief  for  the  farmers,  and  some  arti¬ 
ficial  mitigation  of  unemployment  and  per¬ 
sonal  suffering,  but  in  their  pursuit  the  Ad¬ 
ministration  has  become  a  dictatorship,  the 
public  debt  has  been  swollen  to  unprecedented 
peace-time  proportions,  the  gold  standard  has 
beep  abandoned,  and  the  dollar  has  been  left 
to  find  Its  level  in  the  shifting  sands  of  com- 
m<^ity  prices.  There  is  no  dictionary  that 
defines  “recovery”  in  such  terms. 

The  373  page,*!  preceding  this  para¬ 
graph  set  out  to  prove  the  author’s  dis¬ 
senting  opinion.  The  points  are  made 
dispassionately  and  with  logic.  All  the 
important  legislation  from  March  4, 
1932,  to  Jan.  1,  1934,  comes  under  re¬ 
view  and  critical  analysis.  The  point 
of  view,  in  this  reviewer’s  estimation, 
is  a  bit  too  “scary”  at  important  points 
to  give  it  validity.  But  even  so  it  is 
constructive  reading  for  both  the  pros 
and  the  antis.  It  is  criticism,  as  such, 
of  the  first  water. — ^J.  W.  P. 

*  *  * 

■“phURAXTY  REPORTS  RUSSIA.’’ 

L'  a  volume  compiled  from  the  ar¬ 
ticles  and  dispatches  which  Walter  Du- 
ranty  has  written  during  the  past  12 
years  for  the  New  York  Times,  pre¬ 
sents  not  only  an  example  of  vivid  and 
forceful  reporting,  but  as  vital  and  com¬ 
prehensive  an  account  of  the  growth 
and  development  of  the  U.S.S.R.  as  we 
have  seen. 

Carefully  selected  and  intelligently 
arranged  by  Gustavus  Tuckerman,  Jr., 


of  New  York  University,  the  articles 
emerge  not  as  a  series  of  separate 
stories  but  as  a  continuous  development 
of  one  theme;  the  progress  of  a  new 
order  arising  from  the  ruins  of  the  old. 

When  Walter  Duranty  went  to  Mos¬ 
cow  in  1921  he  viewed  the  history-mak¬ 
ing  experiment  in  process  there  with  a 
fresh  and  uncluttered  mind.  An  En¬ 
glishman  with  little  more  than  a  cur¬ 
sory  knowledge  of  conditions  in  Russia, 
he  was  not  aware,  for  example,  that, 
in  his  own  words,  “the  Russian  masses 
had  been  enslaved  by  the  Tsarist  regime, 
whose  corruption  and  incompetence  had 
been  the  chief  levers  of  its  own  down¬ 
fall.” 

Starting  with  this  lack  of  background 
and  the  fresh  viewpoint  which  naturally 
accompanies  it  he  gives  us  strikingly 
clear  impressions  of  all  phases  of  the 
experiment.  His  interests  lead  him  to 
write  of  such  varied  topics  as  these : 
a  famine  affecting  15,000,(X)0  people; 
Lenin’s  funeral ;  why  safety  razor  blades 
are  prized;  Trotzky’s  speech  to  the 
Young  Communist  League;  the  Soviet’s 
problem  in  caring  for  2,000,000  orphans ; 
why  cats  are  seen  on  leashes  in  Mos¬ 
cow;  an  interview  with  Stalin;  a  civil 
christening  of  a  child  in  the  Russian 
Free  Opera  House,  followed  by  a  cere¬ 
monial  christening  dance  by  Isadora 
Duncan  and  her  pupils ;  the  socialization 
of  agriculture  with  its  “spring  sowing 
campaign”  and  triumphant  harvest ;  the 
touching  stories  of  reversed  fortunes. 

And  through  all  of  these  paragraphs 
we  see  the  personality  of  Duranty,  at 
first  inclined  toward  prejudice  against 
the  Bolshevik!  (his  own  admission), 
gradually  being  won  over  to  the  Soviet 
Union,  as  the  Soviet  itself,  step  by  step, 
emerges  from  chaos  toward  a  realiza¬ 
tion  of  its  aims.  In  an  article  dated 
Oct.  1,  1933,  he  writes: 

Without  bolding  a  brief  for  socialism  I  have 
watched  a  steady  progress — by  zigzags,  as 
I-enin  said,  but  progress  none  the  less — to¬ 
ward  the  development  and  practice  of  a  work¬ 


ing  socialist  system.  When  I  compare  the 
Moscow  of  193J  with  the  Moscow  of  1921 
I  am  amazed  by  what  has  been  accomplished, 
and  the  change  in  the  position  of  Soviet  Rus¬ 
sia  as  a  factor  in  world  affairs  is  no  less 
striking  than  Russia’s  advance  from  a  back¬ 
ward  agrarian  state,  economically  dependent 
upon  the  industrial  West,  to  a  state  ot  indus¬ 
trial  autonomy  and  the  solid  foundations  of 
economic  self-sufficiency. 

Concerning  his  job  as  a  foreign  cor¬ 
respondent,  Duranty  has  much  to  say 
which  will  be  of  interest  to  newspaper¬ 
men.  He  blasts  the  idea,  current  for 
a  long  time,  that  “Moscow  correspond¬ 
ents  write  just  what  the  authorities 
want.”  On  the  contrary,  he  says,  a 
correspondent  has  to  “extract  drop  by 
drop”  scraps  of  official  information 
from  the  “omnivorous  monopoly  of 
Tass,  the  Soviet  government  press 
agency,  which  often  claims  successful 
priority  on  important  news.”  Continu¬ 
ing  his  discussion  of  the  evils  arising 
from  this  sort  of  censorship  he  says : 

But  where  the  censorship  stabs  the  foreign 
reporters  in  Moscow  in  the  midriff  is  the 
license  it,  gives  to  their  more  imaginative  or 
less  cautious  colleagues  abroad,  esprcially  in 
Riga,  Helsingfors,  Bucharest,  and  points  west 
where  “White”  Russians  maintain  centres  of 
anti-Soviet  information. 

So  great  is  the  influence  abroad  of  the  Soviet 
censorship  myth  and  the  myth  of  bought  or 
terrorized  foreign  correspondents  in  Moscow 
that  the  most  monstrous  inanities  from  these 
border  states  can  ^ain  ready  credence.  Riga 
“assassinates”  Stalin,  Koviio  floods  the  streets 
of  Moscow  with  mutiny  and  blood,  Bucharest 
blasts  the  Soviet  Ukraine  with  fire  and  sword, 
and  meanwhile  the  unhappy  Moscow  corre¬ 
spondent  is  unaware  of  these  stirring  events 
and  is  besieging  the  Foreign  Office  to  find  out 
just  what  point  in  the  interminable  series  of 
Russo-Chinese  notes  may  or  may  not  be  worth 
American  interest. 

Free  speech  and  a  free  press  as  we 
know  them,  Duranty  says,  are  unknown 
in  Soviet  Russia.  Instead  they  have 
what  is  called  “self-criticism,”  which 
affords  anyone  the  right  to  expose  in 
the  press  any  “weaknesses,  abuses,  and 
shortcomings  without  fear  of  favor.” 
He  continues: 

There  are  500,000  worker-correspondents  n 
the  factories  who  contribute  to  the  daily  press, 
apart  from  the  fact  that  each  factory,  indeed 
each  Soviet  institution,  has  its  own  “wall 
newspaper”  or  weekly  “house  organ,”  as  it 
would  be  called  in  the  United  States.  There 
are  upward  of  1,000,000  village  correspond¬ 
ents,  and  each  village  has  its  “wall  news¬ 
paper,”  while  the  larger  collective  farms  have 
regular  printed  sheets. 

It  is  said  the  first  thing  Joseph  Stalin  does 
every  morning  on  reaching  his  office  is  to  read 
through  a  mass  of  reports — “svodki,”  they  call 
them — received  from  ail  over  the  country  and 
carefully  graded  and  piled  in  different  heaps 


according  to  the  subject,  about  the  reactioui 
of  the  workers  and  peasants  to  this  or  that 
measure  or  about  the  general  situation. 

As  a  reference  book,  as  a  text-book 
and  as  simply  “good  reading.”  “Duranh 
Reports  Russia”  should  find  its  way  into 
every  newspaper  office.  Undoubtedly 
it  will.  It  is  handsomely  presented, 
with  a  convenient  index,  by  the  Viking 
Press.  Alexander  Woollcott  contributes 
a  lively  and  amusing  “Personal  Note’ 
on  Duranty  by  way  of  an  introduction. 
401  pages.  Price,  $2.75. — J.  R. 

♦  ♦  * 

IN  the  lists  of  spring  books  are 
“Round  Manhattan’s  Rim”  by  Helen 
Worden  of  the  New  York  World~TtU- 
gram,  “The  American  Diplomatic  Game” 
by  Drew  Pearson,  and  a  novel,  “The 
Ten  Millions,”  from  the  typewriter  of 
Mark  Hellinger,  Broadway  columnist, 

* 

TWO  of  the  greatest  newspaper 
stories  of  the  present  generation, 
“Deadlines”  and  “Josslyn”  by  Henry 
Justin  Smith,  Chicago  Daily  News  man¬ 
aging  editor,  are  now  available  in  a  new 
one-volume  edition,  “Extra !  Extra!” 
(Sterling  North  of  Chicago,  $1.)  The 
5(X)-page  edition  is  limited,  numbered 
and  autographed. 

According  to  Burton  Rascoe,  who  has 
written  the  preface  to  the  new  volume, 
the  stories  are  more  timely  today  than 
when  they  were  first  written.  Rasope 
calls  them  “classics  in  the  art  of  fic¬ 
tion,”  as  well  as  honest  recordings  of 
the  newspaper  world. 

Ben  Hecht,  Carl  Sandburg,  Harry 
Hansen,  and  H.  L.  Mencken  were  among 
the  leacling  critics  who  hailed  the  two 
books  by  Mr.  Smith  when  they  appeared 
several  years  ago  under  the  Covici  im¬ 
print.  A  continued  demand  not  only  by 
the  newspaper  profession,  but  by  the 
public  at  large,  made  a  reprint  advis¬ 
able,  according  to  the  publisher. 

Mr.  Smith  has  been  an  active  member 
of  the  newspaper  profession  for  over 
30  years,  and  has  served  the  Daily  New 
as  reporter,  city  editor,  Paris  corre¬ 
spondent  and  managing  editor.  He  is 
the  author  of  several  well-known  nov¬ 
els,  at  least  three  important  works  of 
non-fiction,  and  an  essay,  “It’s  the  Wa; 
It’s  Written,”  which  in  pamphlet  fora 
has  sold  over  40,000  copies  and  is  stOI 
selling  to  journalism  students. — G.  B. 
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benjamin  wood  DIES; 
HEADED  MAT  FIRM 

Chairman  of  Wood  Flong  Corpora¬ 
tion  Waa  Brother  of  Henry  A. 
Wiae  Wood — Descendant  of 
Distinguished  Line 

Benjamin  Wood,  61,  chairman  of  the 
Wood  Flong  Corporation,  New  York, 
died  March  15  at  his  home  in  New 


Benjamin  Wood 

York.  Mr.  Wood  died  as  the  result  of 
a  lung  abscess,  for  the  alleviation  of 
which  he  had  undergone  seven  oper¬ 
ations.  While  a  guest  at  the  Long 
Island  home  of  friends  last  summer  he 
was  eating  hors  d’ceuvres  and,  laughing 
at  a  joke,  choked  on  a  cracker  contain¬ 
ing  a  peanut.  The  peanut  lodged  in  his 
left  lung,  causing  the  abscess.  The  pea¬ 
nut  was  removed,  but  the  abscess  grew 
worse. 

Mr.  Wood  was  descended  from  Henry 
Wood,  Quaker  shipbuilder  of  Bristol, 
England,  who,  with  eight  sons,  was 
driven  to  emigrate  in  search  of  religious 
freedom.  He  settled  among  the  Indians 
in  New  Jersey,  and  eventually  the 
\Voods  became  William  Penn’s  agents 
among  the  Indians.  Both  of  Mr.  Wood’s 
great-grandfathers  were  captains  in  the 
Continental  Army. 

Benjamin  Wood,  his  grandfather,  mar¬ 
ried  Rebecca  Lehman,  granddaughter  of 
General  Lehman,  who  served  under 
Frederick  the  Great  of  Prussia.  Among 
their  sons  were  General  Mandrcd  Wood, 
a  Mexican  War  hero;  Benjamin  Wood, 
founder  of  the  old  New  York  Daily 
Neivs,  and  Fernando  Wood,  shipping 
financier,  Mayor  of  New  York  in  the 
Fifties  and  Sixties  and  Representative. 
The  late  Mrs.  Ida  E.  Wood  was  an 
aunt  by  marriage. 

Through  his  mother,  Mrs.  Alice  Fen¬ 
ner  Mills  Wood,  he  was  descended  from 
the  Duke  of  Rutland,  two  of  whose  sons 
came  to  this  country  in  Colonial  days, 
receiving  large  land  grants  in  New 
England;  and  from  Captain  John 
Drake,  a  member  of  the  family  of  Sir 
Francis  Drake.  Captain  Drake  came  to 
Windsor,  Conn.,  in  the  17th  century. 
Mr.  Wood’s  grandfather,  Drake  Mills, 
was  president  of  the  Delaware  &  Lack¬ 
awanna  Railway. 

Born  in  New  York  on  June  10,  1872, 
Mr.  Wood  studied  in  private  schools  in 
Media,  Pa.  He  began  his  business  career 
as  a  clerk  for  the  Sawyer-Mann  Elec¬ 
tric  Company  in  New  York.  Later  he 
^came  associated  with  the  Campbell 
Printing  Press  and  Manufacturing 
Comi»ny,  of  which  his  brother,  Henry 
A.  Wise  Wood,  was  president. 

Mr.  Wood,  in  1905,  became  associated 
with  the  Stock  Exchange  house  of  E. 
F.  Hutton  &  Co.  He  served  for  about 
five  years  as  manager  of  its  Waldorf- 
Astoria  office. 

For  a  time  Mr.  Wood  was  treasurer 
of  the  Wood  Newspaper  Machinery 
Corporation,  of  which  his  brother, 
Henry  A.  Wise  Wood,  inventor  and 
wanufacturer,  is  president.  In  1910  the 
brothers  founded  the  Wood  Flong  Cor¬ 
poration,  importing  dry  flongs  from 


Germany  and  manufacturing  them  here. 

The  Wood  FTong  Corporation  was  the 
first  company  in  the  country  to  manu¬ 
facture  dry  flongs,  commonly  called 
mats,  which  greatly  increased  the  speed 
of  the  newspaper  stereotyping  process. 

Mr.  Wood  was  married  three  times, 
his  first  two  marriages  being  terminated 
by  divorce.  His  first  wife  was  Miss 
Grace  Hutton,  whom  he  married  in 
1897,  and  his  second  was  Mrs.  Eloise 
S.  Kilborn,  former  wife  of  Major  Or¬ 
son  Kilbom,  U.  S.  A.,  whom  he  married 
in  1918.  Ten  years  later  he  married 
Mrs.  Lorraine  Miller  Graves,  who  sur¬ 
vives,  with  a  son,  Curtis  Hutton  Wood, 
and  three  brothers,  Henry  A.  Wise 
Wood,  Otis  Fenner  Wood  and  Wash¬ 
ington  F.  Wood,  all  of  New  York. 

Jackson  Townsend,  president  of  the 
Wood  Flong  Corporation,  informed 
Editor  &  Publisher  that  there  will  be 
no  change  in  the  policies  or  personnel  of 
the  company. 

ALEXANDER  E.  McKEE 

Associate  Editor  of  Columbus  State 
Journal  Dies  at  72 

Alexander  Ellsworth  McKee,  72,  as¬ 
sociate  editor  of  the  Coltembus  Ohio 
State  Journal,  died  March  19  in  the 
White  Cross  Hospital,  from  pneumonia 
which  developed  after  he  had  broken 
his  leg  in  a  fall  on  an  icy  street. 

His  journalistic  career  covered  43 
y^rs,  starting  in  1891  with  the  Kansas 
City  (Mo.)  Journal.  Two  years  later 
he  was  promoted  to  editorial  writer,  a 
post  he  held  for  six  years.  Later  he 
joined  the  Kansas  City  World,  leaving 
to  join  the  Cleveland  Press  as  financial 
writer.  After  three  years  on  the  Press 
he  joined  the  Cleveland  Plain  Dealer  in 
the  same  capacity.  Leaving  the  news¬ 
paper  field  in  1906  he  became  branch 
bank  manager  of  the  Cleveland  Trust 
where  he  remained  five  years.  He  re¬ 
joined  the  Plain  Dealer  and  in  1913 
was  named  Columbus  correspondent,  a 
post  he  held  until  1917,  when  Gov. 
James  M.  Cox,  appointed  him  to  the 
Ohio  Board  of  Clemency.  He  retired 
from  this  post  in  1920  and  joined  the 
State  Journal. 

He  was  active  in  civic  affairs,  being 
president  of  the  board  of  trustees. 
White  Cross  Hospital ;  vice-president 
of  the  Chamber  of  Commerce  and  a 
former  president  of  the  Torch  Club; 
an  honorary  member  of  the  Faculty 
Club,  Ohio  State  University,  and  active 
in  the  Central  Presbyterian  Church. 

Members  of  the  City  Council  of  Co¬ 
lumbus,  unanimously  adopted  a  resolu¬ 
tion  by  Mayor  Henry  W.  Worley, 
which  expressed  their  sorrow  and  prais¬ 
ing  his  work. 

He  is  survived  by  his  wife,  a  son, 
two  brothers  and  two  sisters. 

ROSS  ESTATE  $600,000 

The  late  Victor  Ross,  vice-president 
of  the  Imperial  Oil  Company  of  Canada, 
a  former  financial  editor  of  Toronto 
Globe,  left  an  estate  valued  at  approxi¬ 
mately  $600,000,  it  was  reported  in  Mon¬ 
treal  this  week. 
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HUGH  C.  WEIR,  49,  DIES  ; 
EDITOR  AND  WRITER 

Headed  Tower  Magazines,  Inc.,  and  Wat 

Active  Contributor  to  Other  Publi¬ 
cations — Started  as  a  Newspaper¬ 
man  in  Springfield,  Ohio 

Hugh  C.  Weir,  editor,  publisher  and 
writer,  died  March  16  in  New  York. 
He  was  49  years  old.  Mr.  Weir  was 
editorial  director  of  the  Tower  Maga¬ 
zines,  Inc.,  publishers  of  six  popular 
monthly  magazines  sold  in  the  Wool- 
worth  stores,  and  vice-president  of  The 
American  Spectator,  monthly  literary 
mag;azine. 

He  was  born  in  Vergennes,  Ill.,  and 
began  his  career  at  the  age  of  16  on 
the  Springfield  (O.)  Sun.  He  went 
later  to  the  Dayton  (O.)  Herald,  Erie 
(Pa.)  Times,  Boston  American  and  the 
Ohio  State  Journal  at  Columbus. 

Mr.  Weir  was  the  author  of  at  least 
300  moving  picture  scenarios  and  many 
articles  and  short  stories.  He  contrib¬ 
uted  to  Collier’s,  on  whose  staff  he 
once  served,  and  the  Saturday  Evening 
Post. 

In  conjunction  with  Miss  Catherine 
McNelis,  a  scenario  writer,  he  worked 
on  advertising  campaigns,  including  one 
for  the  Woolworth  stores,  and  in  1928 
the  McNelis-Weir  advertising  agency 
was  founded  with  offices  in  New  York 
and  Pennsylvania.  Mr.  Weir  left  the 
agency  in  1929  when  he  and  Miss  Mc¬ 
Nelis  started  the  Tower  magazines, 
which  now  are  reported  to  have  a 
combined  circulation  of  approximately 
1,600,000. 

He  was  the  author  of  several  books, 
including  adventure  and  detective 
stories.  His  collection  of  Dickens’ 
works  is  considered  one  of  the  finest 
in  the  country. 

TWO  KILLED  IN  CRASH 

Dennis  W.  Byrne,  publisher  of  the 
Bayport  Herald,  and  Karl  K.  Kriesel, 
26  years  old,  of  Stillwater,  Minn.,  were 
killed  the  night  of  March  15  when  their 
automobile  went  into  a  ditch  on  the 
highway  near  Stillwater  and  overturned. 
Byrne  would  have  been  44  years  old 
March  16.  Byrne  took  over  manage¬ 
ment  of  the  Herald  March  1.  Before 
that  he  operated  the  Herald-Standard  at 
Wabasha  and  another  weekly  publica¬ 
tion  at  Shakopee. 
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resulting  on  larger  papers 
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five-day  week. 

Such  papers  can  fill  their 
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with  men  of  excellent  char¬ 
acter,  training  and  experi¬ 
ence. 

Simply  write  or  wire  the 
problem  to 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchanse  Avenue,  Chicago 

No  Charge  to  Employers 


JESS  E.  LONG 

Former  McKeesport  News  Executive 
Dies  in  St.  Petersburg 

Jess  E.  Long,  60,  editor,  manager  and 
later  vice-president  of  the  McKeesport 
(Pa.)  Daily  Ne'ws,  who  retired  in  1928 
because  of  illness,  died  March  16  at  the 
Mount  Park  Hospital,  St.  Petersburg, 
Fla.,  of  a  heart  attack.  Mr.  Long  had 
been  spending  the  winter  in  St.  Peters¬ 
burg.  He  started  his  newspaper  career 
as  Valley  editor  of  the  Pittsburgh 
Leader.  Later  he  joined  the  McKees¬ 
port  Herald  as  a  reporter  and  then  be¬ 
came  advertising  manager  of  the  Mc¬ 
Keesport  Times,  leaving  to  join  the 
Pittsburgh  Dispatch  reportorial  staff. 
Returning  to  McKeesport  he  joined  the 
Daijy  News  as  a  reporter  and  subse¬ 
quently  became  manager  and  vice- 
president. 

He  is  survived  by  his  wife,  a  son,  John, 
of  the  National  Geographic  Magazine 
editorial  board ;  two  daughters,  a 
brother  and  two  grandchildren. 


The  World  at 
Your  Doorstep 

Europe 

South  America 
Asia 
Africa 
Australia 

Complete  news  coverage  front 
all  of  them  in  the  dispatches 

UNITED 

PRESS 


NEWS  FROM  FLEET 
STREET 

Fleet  Street  stiti  is  the  Street  of  Ad¬ 
venture  for  joumalitto  the  world 
over. 

These  adventures  are  paged  weekly 
in  World's  Press  News,  premier 
British  organ  of  journalism  and  ad¬ 
vertising. 

For  $8  a  year  World's  Press  News 
comes  to  you  weekly,  plus  Free 
monthly  supplements  on 

"PHOTOQItAPHy- 

"PRINTINO" 

md 

^  MARKETING  «  DESIGN’' 

Saad  St  to  IIm  PablMuti 

WORLD'S  PRESS  NEWS 

C#mmpoINmi  Horm 

4t,  FaMar  Laaa  Laadoa,  E.  C  4 


If  you  need 
circulation 
men — 

Competent  to  take  charge  of 
yotir  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  Intematieaal 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address :  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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GEORGE  CATUN  DIES; 
DETROIT  VETERAN 

Had  Been  a  Member  of  New*  Staff 
Since  1892 — Selected  Library 
for  New  Building — Noted 
a«  Historian 

George  Byron  Catlin,  76,  dean  of  the 
staff  of  the  Detroit  News  and  widely 
known  in  newspaper  and  historical  or¬ 
ganization  circles  of  the  country,  died 
in  Harper  Hospital,  Detroit,  on  March 
15,  after  an  illness  of  eight  days.  The 
funeral  was  held  Monday  in  Detroit. 

Bom  in  Rushville,  N.  Y.,  Mr.  Catlin 
first  entered  newspaper  work  through 
the  old  Michigan  Ready  Print  Company, 
in  Grand  Rapids,  which  furnished  "in¬ 
side  patent'*  pages  for  weeklies  in  West¬ 
ern  Michigan.  He  later  was  circulation 
manager  of  the  old  Grand  Rapids  Morn¬ 
ing  Telegraph.  When  that  paper  failed 
and  the  Grand  Ra^s  Herald  was  or¬ 
ganized  in  1884  he  joined  the  latter  as  a 
reporter  and  shortly  after  was  made 
city  editor. 

Among  some  of  the  famed  newspaper¬ 
men  who,  years  later,  paid  tribute  to  his 
tutelage  while  city  editor  in  Grand 
Rapids,  was  Frank  Cobb,  editor-in- 
chief  of  the  old  New  York  IV  or  Id  under 
Pulitzer,  who  was  given  his  first  assign¬ 
ment  by  Mr.  Catlin.  Others  included 
Welling  W.  Harris,  later  editor  of  the 
New  York  Sun,  and  James  O’Donnell 
Bennett,  famed  war  correspondent. 

In  1892  he  joined  the  staff  of  the 
Detroit  News  as  a  reporter  in  the  days 
whm  reporters  rode  bicycles  to  their 
assignments  and  wrote  their  stories  in 
longhand.  Later  he  was  a  sports  writer 
and  then  editorial  writer. 

When  the  News  started  its  new  plant 
in  1917  Mr.  Catlin  was  commissioned 
to  select  the  material  for  its  new  library. 
Under  his  supervision  the  library  grew 
to  become  one  of  the  most  complete 
newspaper  libraries  in  the  world. 

His  fame  as  an  historian  was  nation¬ 
wide.  Among  his  many  books  dealing 
with  the  history  of  Detroit,  Michigan 
and  the  Northwest  Territory,  the  “Story 
of  Detroit”  is  a  standard  textbook  in 
Detroit  Public  Schools  and  in  univer¬ 
sities  and  colleges  elsewhere.  He  was 
a  member  of  numerous  historical  socie¬ 
ties  and  was  a  member  of  the  Michigan 
State  Historical  Commission. 

He  was  a  Master  Mason,  a  member 
of  the  Michigan  Sovereign  Consistory, 
the  Knights  Templar  and  the  Shrine. 
Surviving  are  his  widow,  Bertha  P.; 
a  son,  Gwrge  Byron,  Jr.,  and  a  ^ugh- 
ter,  Mrs.  Frank  L.  Wachter.  Since  his 
death  tributes  to  him  have  poured  into 
the  News  from  leaders  in  all  sections 
of  governmental,  business  and  profes¬ 
sional  life  in  the  state  and  elsewhere. 

The  News  Monday  made  the  follow¬ 
ing  announcement: 

"Oa  tWs,  the  very  day  on  which  our 
dear  friend  George  Byron  Catlin,  is 
laid  away,  the  Detroit  News  wishes  to 
amounce  a  ste*'  intended  to  preserve 
his  name,  memory  and  personality  as  an 
integral  part  of  the  institution  which  he 
served  untiringly  and  faithfully  for  42 
years. 

“The  Detroit  News  Library,  which 
was  so  largely  the  creation  of  Mr.  Cat¬ 
lin,  has  been  dedicated  to  his  memory, 
and  will  henceforth  be  designated  The 
George  B.  Catlin  Memorial  Library  of 
the  Detroit  News.’ 

“It  is  the  hope  of  the  News  that  by 
thus  perpetuating  Mr.  Catlin’s  name  in 
comiKtion  with  one  of  his  great  works, 
the  library  may  be  a  constant  stimdus 
to  careful  research  and  sound  workman¬ 
ship;  and  that  those  who  labor  in  this 
sanctum  in  years  to  come  may  ever 
strive  to  achieve  his  high  goal  of  knowl¬ 
edge  and  service  to  mankind.” 


TO  QUIZ  DAICHES’  WIDOW 

Assistant  State’s  Attorney  Richard 
Regan  and  Lieut.  Otto  Erlanson,  Chi¬ 
cago,  came  to  New  York  City  this 
week  to  question  Mrs.  Belle  Daiches 
concerning  the  death  of  her  husband, 
Eli  Daiches,  president  of  the  Thos. 
Bowers  Advertising  Agency,  who  was 
slain  by  unknown  assailants  in  Chi¬ 

I _ 


cago  March  3.  Mrs.  Daiches  was  in 
Palestine  when  the  murder  occurred 
and  arrived  in  New  York  on  the  S.  S. 
Roma  this  week.  She  will  return  to 
Chicago  in  time  to  attend  the  next 
session  of  the  inquest  set  for  March  29. 


WELLINGTON  DENNY  PAL¬ 
MER,  26,  son  of  Clyde  E.  Pal¬ 
mer,  president  of  the  C.  E.  Palmer 
Newspapers,  died  March  12  in  El 
IJorado,  following  an  illness  of  several 
months.  Mr.  Palmer,  who  resided  in 
El  Dorado  for  two  years  had  been  con¬ 
nected  with  the  El  Dorado  News-Times. 
He  is  survived  by  his  father,  mother, 
wife,  two  children  and  two  sisters. 

Thomas  P.  Hopley,  68,  founder  and 
for  18  years  publisher  of  the  Enid 
(Okla.)  Daily  News,  dieil  in  that  city 
March  14.  He  was  prominently  iden¬ 
tified  with  civic  affairs  there. 

William  P.  Wixcey,  92,  who  died 
recently  at  the  Soldiers’  Home  at  Dan¬ 
ville,  Ill.,  was  an  editor  for  the  A.  N, 
Kellogg  Newspaper  Co.,  now  the  West¬ 
ern  Newspaj^r  Union  at  St.  Louis,  for 
24  years  until  he  retired  in  1909.  Mr. 
Wixcey  was  one  of  the  two  surviving 
members  of  the  Meumann  Post  No.  496 
of  the  Grand  Army  of  the  Republic. 

Clake  D.  MacGregor,  well  known  ad¬ 
vertising  agent  and  former  newspaper¬ 
man,  died  at  Harper  Hospital,  Detroit, 
Nlarch  15,  following  an  illness  of  sev¬ 
eral  weeks.  Mr.  MacGregor  worked 
for  several  years  as  a  reporter  and 
copyreader  on  newspapers  in  Duluth, 
Minn.,  and  Dayton,  O.,  and  later  joined 
the  Detroit  News  and  the  Detroit  Free 
Press.  Mr.  MacGregor  left  the  News 
staff  in  1917  to  become  an  advertising 
representative  of  the  Burroughs  Add¬ 
ing  Machine  Co.,  and  was  at  one  time 
head  of  the  Detroit  office  of  the  Re¬ 
tail  Ledger  Publishing  Co.,  of  Phila¬ 
delphia.  Survivors  are  his  wife  and  a 
daughter. 

Israel  Friedman,  well-known  author 
and  newspaperman,  died  at  Fallsburg, 
N.  Y.,  March  18.  He  was  born  in 
Rumania,  coming  to  this  country  in 
1900.  He  wrote  for  a  number  of  Jewish 
publications  and  was  on  the  staff  of  the 
Jeivish  Daily  Forward,  New  York. 

Michael  J.  Sinnot,  63,  Milwaukee 
(Wis.)  Sentinel  stereotyper  for  the  past 
31  years,  and  one  of  the  oldest  em¬ 
ployes  on  the  newspaper,  died  March  18, 
at  his  home,  of  pneumonia  after  a 
week’s  illness.  His  wife  and  a  daugh¬ 
ter  survives. 

Francis  W.  Galbraith,  71,  editor  of 
the  Red  Deer  (Alta.)  Advocate,  a 
weekly,  and  past  president  of  the  Al¬ 
berta  and  British  Columbia  Weekly 
Newspaper  Association,  who  on  Jan. 
17  celebrated  50  years  in  journalism, 
died  March  9.  He  started  his  career 
with  the  Guelph  (Ont.)  Daily  Mercury 
in  Jan.,  1884,  and  became  publisher  of 
the  Advocate  in  1906.  He  is  survived 
by  three  sons,  a  daughter  and  a  brother. 

Orville  S.  Wespe,  Sr.,  72,  father 
of  Orville  S.  Wespe,  Jr.,  classified  ad¬ 
vertising  manager  of  the  Louisville 
Courier- Journal  &  Times,  died  March 
17  at  his  home  in  Hutchinson,  Kan., 
following  several  months’  illness.  Mr. 
Wespe  served  as  Hutchinson  manager 
of  the  International  Harvester  Company 
tor  25  years  prior  to  his  retirement  two 
years  ago. 

.\aron  H.  Ulm,  54,  free  lance  news¬ 
paperman  and  war  veteran,  who  died 
at  Washington.  D.  C.,  last  week  in 
Mount  Alto  Hospital,  was  buried  at 
Arlington  Memorial  Cemetery  with  full 
military  honors.  Mr.  Ulm  had  been 
ill  only  a  short  time  and  his  sudden 
death  was  attributed  to  complications, 
which  resulted  from  service  in  the  Span- 
ish-American  War,  when  he  served  in 
the  Philippines.  He  was  a  member 
of  the  Southern  Society  of  Washington 
and  the  National  Press  Qub.  During 
the  World  VV'ar  he  served  in  the  Intel¬ 
ligence  Service. 

M.  M.  Barta,  55,  editor  of  the  Lorcun 
(O.)  Esvideke,  a  Hungarian  newspaper, 
died  recently  at  his  home  in  Lorain. 
Thomas  W.  Morris,  79,  dean  of 


maritime  editors  and  former  editor 
of  the  New  York  Maritime  Register, 
until  his  retirement  a  year  ago,  died 
in  Brooklyn,  March  16,  following  a 
brief  illness.  Mr.  Morris  had  been  with 
the  Register  since  it  was  founded  in 
1869,  being  in  its  service  64  years.  He 
IS  survived  by  five  children. 

Mrs.  Richard  R.  Donnelley,  88, 
widow  of  the  founder  of  the  R.  R. 
Donnelley  &  Sons  Company,  printers, 
Chicago,  died  there  March  18  following 
two  years’  illness.  Mrs.  Donnelley  was 
one  of  the  founders  of  the  Chicago 
\  .  W.  C.  A. ;  aided  in  the  founding  of 
tho  University  of  Chicago  Settlement, 
and  organized  the  first  day  nursery. 
Survivors  are  a  son,  Thomas  E.,  presi¬ 
dent  of  the  printing  concern,  and  a 
daughter. 

Mrs.  Salue  B.  Bent,  87,  mother  of 
Silas  Bent,  formerly  of  the  New  York 
Times  staff,  died  in  Louisville,  Ky., 
March  15.  She  is  survived  by  another 
son  and  three  daughters. 

Mrs.  Lucille  Feltus,  38,  wife  of 
Paul  L.  Feltus,  editor  and  publisher  of 
the  Blocmiington  (Ind.)  Star,  weekly 
newspaper,  died  at  her  home  in  Bloom¬ 
ington  March  18.  She  gave  birth  to  a 
daughter  March  3. 

John  W.  Wood,  83,  one  of  the  found¬ 
ers  of  the  Chronicle,  first  paper  in 
Pasadena,  Cal.,  died  March  18  at  his 
home  there.  He  was  a  pioneer  resi¬ 
dent  and  civic  leader  of  Pasadena  for 
50  years,  and  shortly  after  his  arrival 
there  in  1883  became  a  joint  owner  of 
the  Chronicle,  which  later  became  the 
Valley  Union,  then  the  Pasadena  Star, 
and  then  the  present  Pasadena  Star 
News  and  Morning  Post. 

Lorin  L.  Baker,  49,  former  re¬ 
porter  on  the  Denver  Post  and  the 
Houston  (Tex.)  Chronicle,  died  at  Los 
Angeles  March  9  from  a  heart  attack. 

William  A.  Ownby,  66,  veteran 
North  Texas  newspaperman  died  at 
Woodmen  of  the  VVorld  hospital,  San 
.\ntonio,  this  week.  Ownby  formerly 
was  editor  of  the  Waxahachie  Light 
and  previously  worked  in  Texarkana. 
He  had  been  in  ill  health  several  years. 
His  wife  and  two  daughters  in  Dallas 
survive. 


SIDDALL  TO  SPEAK 

H.  W.  Siddall,  chairman  of  the 
Transcontinental  Passenger  Association, 
will  be  the  principal  speaker  at  the 
regular  monthly  meeting  of  the  News- 
paf«r  Representatives’  Association  of 
Chicago  Monday,  March  26,  John  T. 
Fitzgerald,  of  Reynolds-Fitzgerald,  Inc., 
president,  announced  this  week.  Joseph 
Finn  of  Reincke-Ellis-Younggreen  & 
Finn,  Chicago  agency,  will  introduce  the 
speaker,  who  will  outline  plans  for  “Na¬ 
tional  Park  Year”  advertising  promo¬ 
tion. 


ILLINOIS  WEEKLY  SOLD 

Harold  B.  Ruby  has  purchased  the 
Farmersville  (Ill.)  Post,  a  weekly,  from 
T.  P.  Dunn  of  Divernon,  Ill.,  and  will 
publish  the  paper  in  Farmersville.  Dunn 
previously  published  the  paper  in  Diver¬ 
non  and  distributed  it  in  Farmersville. 


FOURTH  IN  FLORIDA 

The  Orlando  Sentinel-Star,  for  the  first 
time  in  the  history  of  Florida  journalism, 
jumps  into  fourth  place  in  national  ad¬ 
vertising  lineage. 

The  Sentinel-Star  circulation  shows  an 
increase  of  more  than  10%  the  first  two 
months  of  the  year. 

Department  store  sales  are  up  30% 
to  50%. 

Ford  sales  are  up  33J^%. 

Packard  automobile  sales  are  up  400%. 

Oranges  are.  bringing  $3  a  box  and 
prosperity  has  retun^  to  Orlando,  the 
center  of  the  citrus  belt,  and  where  the 
winter  season  runs  to  June  1st. 

SENTINEL-STAR 

ORUNDO,  FLORIDA 


HARRY  J.  LEE 

Harry  J.  Lee,  67,  for  many  yearj 
editor  of  publications  of  the  Brooklyn 
Daily  Eagle,  and  editor  of  the  Eaglt 
Almanac  until  its  discontinuance,  died 
at  his  home  in  Lynbrook,  Long  Island, 
March  15.  He  was  born  in  England 
and  practiced  law  in  London  until_  25 
years  ago,  when  he  came  to  the  United 
States.  During  his  early  years  in  this 
country,  Mr.  Lee  was  editor  of  the  co¬ 
partnership  Corporation  Directory 
lished  by  R.  L.  Polk  &  Co.  .^fter 
the  World  War  began  in  1914,  he  was 
appointed  to  the  British  War  Office, 
with  headquarters  in  New  York,  1^ 
Lord  Northcliffe.  When  the  United 
States  entered  the  war  he  was  made 
a  member  of  the  British  _  War  Mission 
in  America,  serving  until  the  end  of 
1919.  Thereafter  Mr.  Lee  became  as¬ 
sociated  with  the  Brooklyn  Eagle  as 
editor  of  the  almanac. 


NEWSPAPER  SUPPRESSED 

The  government  suppressed  the  news- 
paiier  La  Bandera  Argentina,  Buenos 
Aires,  March  19  because  of  the  manner 
in  which  it  commented  on  the  scandal 
of  the  Argentine  floating  industrial  ex¬ 
position.  The  promoters  chartered  a 
steamer  for  a  10  months’  cruise,  ob¬ 
tained  the  government’s  moral  suppwt, 
and  then,  after  representing  it  as  an 
official  venture,  left  200  passengers 
stranded  on  the  sailing  date  after  collec¬ 
ting  more  than  1,000,000  pesos  pas^e 
money,  a  special  to  the  New  Port 
Times  said. 


TIME,  INC.,  REPORTS  PROFIT 

Time,  Inc.,  and  wholly-owned  sub¬ 
sidiaries  reports  for  1933:  Net  income 
after  expenses.  Federal  taxes  and  other 
deductions,  $1,063,568,  equivalent,  after 
preferred  dividends,  to  $4.51  a  share  oo 
206,041  common  shares,  compared  with 
$649,608  in  1932.  Results  do  not  in¬ 
clude  loss  of  subsidiary  Rogers  &  Man- 
son  Corporation. 


MORLEY 

.  .  better 

MATS 

make  good 
with  less 
make  ready 


Where  Time  is  Money 
— that  is  worthy  of 
consideration! 


Morley  Button 

MANUFACTURING  CO. 

Portsmouth,  New  Hampshire 

New  York  Ofl&ce  -  46  E.  1 1th  St. 
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EASIER  CREDIT  WOULD 
INCREASE  UNAGE 

(Continued  from  page  3) 

banks  have  recently  materially  loosened 
up  on  credits  and  the  effect  has  been 
marked  in  extended  business.” 

Herbert  Porter,  general  manager  of 
the  Atlanta  Georgian,  likewise  reported 
tliat  Atlanta  banks  were  freely  meet¬ 
ing  the  credit  needs  of  their  community. 
This  was  his  statement ; 

“Doubt  whether  banking  credit  is 
hampering  any  advertisers  in  this  sec¬ 
tion.  Atlanta  banks  have  co-operated 
splendidly  in  all  legitimate  business  en¬ 
terprises  and  are  seeking  outlets  for 
further  money  today.  They  consider 
go'xl-will  built  up  by  advertising  a 
veiy  distitict  asset  and  have  backed  up 
that  opinion  with  loans  in  the  past. 
Ours  may  be  an  exceptional  condition 
and  I  am  not  questioning  value  of  pro¬ 
posed  credit  banks,  but  want  you  to 
have  true  facts  as  far  as  local  condi¬ 
tions  arc  concerned.” 

Robert  R.  McCormick,  publisher  of 
tlie  Chicago  Tribune,  wired;  “Do  not 
think  lack  of  bank  credit  is  hamper¬ 
ing  advertisers  at  all.  There  is  no  lack 
of  bank  credit.  There  is  a  lack  of 
borrowing  due  to  uncertainty  of  the 
future,  which  breeds  lack  of  contidence 
in  business  men.” 

Z.  L.  Potter,  executive  vice-president 
of  Erwin,  Wasey  &  Company,  issued  the 
following  statement  to  Editor  &  Pub¬ 
lisher  in  Chicago;  “To  my  knowl¬ 
edge,  no  client  of  this  office  with  sound 
credit  standing  is  handicapped  by  lack 
of  credit.  Most  industries  with  credit 
difficulties  are  under-financed  or  mis¬ 
managed  and  are  bad  credit  risks.  1 
suspect  credit  e.xpansion  for  sound  op¬ 
erations  is  needed  in  the  building  field 
more  than  in  industry.” 

John  Pierre  Roche,  president  of  Roche, 
Williams  &  Cunnyngham,  Inc.,  was 
more  enthusiastic  regarding  possibilities 
of  the  new  credit  plan,  stating ;  “I  am 
not  for  extension  of  banking  credit  on 
any  such  free-and-easy  basis  as  pre¬ 
vailed  in  1928  and  1929.  That  would 
be  bad  for  the  country  and  for  busi¬ 
ness.  But  if  our  government  can  as¬ 
sure  our  banks  that  money  lent  will 
be  reasonably  protected,  the  banks  cer¬ 
tainly  will  loosen  up.  And,  once  they 
do,  the  pages  of  our  newspapers  and 
magazines  will  be  studded  with  adver¬ 
tisements  of  firms  long  unheard  from. 
If  business  is  to  make  any  real  prog¬ 
ress,  we  need  a  return  to  large  scale 
investments  in  capital  goods,  such  as 
iMchinery  and  other  operating  facili¬ 
ties.  Credit  soundly  and  liberally  ex¬ 
tended  alone  will  make  possible  the  pur¬ 
chase  of  these  goods.” 

S.  N.  Becker,  treasurer  of  Mejunkin 
•Advertising  Company,  commented  as 
follows;  “Bankers,  in  fear  of  negative 
legislation  and  in  fear  of  uncontrolled 
inflation,  are  necessarily  cautious  in  ex¬ 
tending  cr^it  to  industry.  If  the  gov¬ 
ernment  will  set  up  banks  that  will  loan 
to  industry  direct,  it  will  have  a  fur- 
^er  negative  effect  upon  the  bankers, 
inasmuch  as  a  third  element  of  fear 
would  enter — that  of  government  com¬ 
petition. 

“The  banker  is  the  custodian  and  the 
trustee  of  the  depositors’  currency  and, 
of  necessity,  must  use  every  safeguard 
to  protect  these  deposits  and  not  again 
freeze  them  as  was  done  when  the 
people  lost  confidence  in  our  banking 
structure  and  witdrew  their  funds. 
Withdrawal  of  funds  made  it  impos¬ 
sible  to  renew  old  loans  or  make  new 
ones.  Fear  of  government  intervention 
or  of  government  competition  has  made 
the  bankers  particularly  cautious  and, 
until  such  time  as  the  administra¬ 
tion  will  allay  all  these  fears  which  the 
tanker  justly  feels,  credit  will  remain 
tight.  Just  as  soon  as  credit  is  re¬ 
leased  and  credit  is  strictly  predicated 
on  confidence,  loans  will  again  be  made 
to  business  and  business  will  expand, 
competition  between  manufacturers  will 
set  in  and,  of  necessity,  advertising  will 
again  become  the  keynote  of  this  com¬ 
petition  and,  totaling  all  of  these  forces 
together,  unemployment  should  ^ 


brought  down  to  a  minimum  never  be¬ 
fore  enjoyed  by  this  country.’' 

Preston  E.  Reed,  secretary  of  the 
Financial  Advertisers  Association,  Chi¬ 
cago,  says; 

“Advertising  is  rarely  a  factor  con¬ 
sidered  in  making  commercial  bank 
loans.  Such  loans  are  made  to  indi¬ 
viduals,  firms  and  corporations  for  the 
furtherance  of  their  business.  They  are 
based  on  the  ratio  of  quick  assets  to 
current  liabilities,  consideration  also  be¬ 
ing  given  to  the  inventory  in  relation 
to  annual  sales.  Loans  are  made  for 
90  days  or  six  months  and  are  cheer¬ 
fully  renewed  where  credit  conditions 
warrant,  but  commercial  banks  expect 
every  borrower  to  clean  up  at  least  once 
a  year. 

"Banks  are  interested  in  the  advertis¬ 
ing  of  borrowers  and  frequently  go  over 
sales  and  advertising  plans  submitted  by 
customers ;  but  the  decision  on  credit  is 
always  based  on  the  ability  of  the  bor¬ 
rower  to  pay  the  loans  from  the  pro¬ 
ceeds  of  successful  operation  of  the 
business  in  which  the  customer  is  en¬ 
gaged.” 

Carroll  Dean  Murphy,  president  of 
Carroll  Dean  Murphy,  Inc.,  Chicago: 
“Because  I  am  so  heartily  in  favor  of 
the  ideals  of  general  welfare  tliat  our 
government  dangles  before  us,  but  so 
diametrically  opposed  in  regard  to  the 
means  to  those  ends,  I  prefer  to  answer 
your  question  in  the  form  of  a  general 
philosophy : 

“Politics  is  the  world’s  worst  credit 
manager.  R’ecent  government  interfer¬ 
ence  with  business,  banking,  and  capital 
financing  has  spiked  more  business  ac¬ 
tivity,  including  advertising,  than  gov¬ 
ernment  lending  of  the  character  pro¬ 
posed  can  soon  make  up. 

“Any  government  flatters  itself  when 
it  assumes  it  is  big  enough  or  taxpayers 
rich  enough  to  furnish  forced  draft 
credit,  or  forced  draft  employment  to  a 
country  of  125,000,000  people.  The  only 
way  credit  and  employment  can  be  re¬ 
stored  is  by  the  personal  initiative  of 
millions  of  wideawake  citizens.  They 
will  go  ahead  as  soon  as  they  can  plan 
ahead. 

“The  pet  mistake  of  governments  is 
to  keep  underlying  conditions  too  un¬ 
stable  to  proceed  on ;  and  to  keep  the 
necessary  points  of  adjustment  in  busi¬ 
ness  wages,  hours,  credits,  transporta¬ 
tion,  etc.,  in  plaster  casts.” 

L.  Gaines,  Jr.,  business  manager 
of  the  Richmond  (Va.)  News  Leader, 
reported:  “Cannot  find  that  lack  of 
credit  is  hampering  any  Richmond  ad¬ 
vertisers.  It  may  be  that  proposed 
credit  banks  will  encourage  formation 
of  new  businesses,  but  those  now  oper¬ 
ating  in  Richmond  seem  to  have  ample 
credit  for  satisfactory  operation.” 

Another  who  saw  no  problem  in  bank¬ 
ing  credit  was  J.  R.  Knowland,  pub¬ 
lisher  of  the  Oakland  (Cal.)  Tribune, 
who  wired;  “Find  in  this  locality,  lack 
of  banking  credit  not  hampering  adver¬ 
tising.  Business  enterprises  find  little 
difficulty  in  securing  financing  to  meet 
legitimate  demands.  Check  at  Chamber 
of  Commerce  and  trade  associations 
confirms  this  view.  Some  complaint 
from  real  estate  group  of  lack  of  financ¬ 
ing  for  new  building.  In  matter  of 
good  will  built  up  by  advertising  be¬ 
coming  a  bankable  asset,  find  that  good 
will  is  considered  with  other  factors. 
Creation  of  credit  banks  might  tempo¬ 
rarily  start  new  enterprises  that  cannot 
obtain  bank  credit,  but  what  final  re¬ 
sult  might  be  is  somewhat  problemati¬ 
cal.” 

J.  David  Stern,  publisher  of  the  New 
York  Evening  Post  and  other  news- 
jMpers,  had  this  to  say:  “I  do  not  be¬ 
lieve  that  business  is  being  hampered 
seriously  by  lack  of  banking  credit 
although  it  is  true  that  intermediate 
credit  institutions  to  provide  such 
credit  to  industry  have  been  lacking 
in  the  banking  system  of  this  country. 
The  chief  problem  at  the  present  time 
appears  to  be  getting  purchasing  power 
into  the  hands  of  the  consumer,  and 
not  in  a  lack  of  business  getting 
credit.” 

John  Cowles,  associate  publisher  of 
the  Des  Moines  Register  &  Tribune, 
gave  his  views  thus :  “Believe  local 
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banks  are  extending  a  reasonable 
amount  of  credit  and  most  of  requests 
that  they  are  declining  are  doubtful 
credit  risks.  I  do  not  helieve  proposed 
credit  bank  system  will  benefit  adver¬ 
tising  except  to  the  extent  that  busi¬ 
nesses  that  otherwise  would  fail  will 
be  continued  at  least  temporarily  in 
business  and  consequently  continued  as 
advertisers  by  the  extension  of  govern¬ 
ment  credit.  If  new  credit  banks  are 
operated  on  a  conservative  basis  I 
doubt  if  they  will  put  •ut  much  money. 
If  operated  otherwise  the  money  lent 
will  have  the  same  beneficial  temporary 
effect  as  other  government  expendi¬ 
tures.” 

TUTHILL  AGENCY  NAMED 

Harmon  Specialties  Company,  division 
of  B.  A.  Hayes  &  Co.,  Inc.,  Norfolk, 
Va.,  has  appointed  the  Tuthill  Adver¬ 
tising  Agency,  New  York  to  handle  its 
advertising  and  merchandising.  Hotel, 
drug,  restaurant,  hospital  publications 
and  direct  mail  will  be  used. 

GALLOP  JOINS  HARTMAN  CO. 

H.  Marcellus  Gallop  has  joined  the 
L.  H.  Hartman  Company,  New  York 
agency,  as  vice-president.  Mr,  Gallop 
was  formerly  vice-president  of  Lord  & 
Thomas  and  prior  to  that  was  sales 
executive  with  the  Radio  Corporation  of 
America. 

HUDSON’S  BAY  CAMPAIGN 

Hudson’s  Bay  Company,  Inc.,  New 
York,  has  appointed  Anderson,  Davis 
&  Platte,  New  York  agency,  to  con¬ 
duct  an  advertising  campaign  on  wines 
and  liquors  this  summer.  Newspapers 
and  magazines  are  to  be  used. 
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ARMOUR  APPOINTS  L.  &  T. 

(Special  to  Editob  &  Publish««) 

Chicago,  Mar.  22 — Armour  &  Com¬ 
pany  has  appointed  Lord  &  Thomas,  to 
handle  its  advertising  account,  effective 
May  1,  it  was  announced  here  today 
by  T.  F.  Driscoll,  advertising  manager. 
The  newly-appointed  agency  will  have 
charge  of  all  branches  of  Armour’s  ad¬ 
vertising,  Mr.  Driscoll  told  Editor  & 
Publisher,  today. 

SALES  UP  300% 

Reporting  that  sales  so  far  this  year 
are  more  than  300  per  cent,  ahead  of 
those  for  the  corresponding  period  in 
1933,  F.  E.  Sellman,  vice-president  of 
the  Electrolux  Refrigerator  Sales  Com¬ 
pany,  Inc.,  said  that  the  outlook  for 
this  spring  is  the  best  since  1929.  Mr. 
Sellman  has  been  attending  dealer  sales 
meetings  throughout  the  country. 

CADILLAC  BREWERS  APPOINT 

Advertising  and  merchandising  ac¬ 
tivities  of  the  Cadillac  Brewing  Co., 
Detroit,  will  be  directed  by  Brooke, 
Smith  &  French,  national  advertising 
agency  with  headquarters  at  Detroit, 
it  was  announced  March  17.  Newspaper 
copy  is  being  used  to  introduce  the  new 
brew,  which  was  placed  on  the  Detroit 
market  the  middle  of  March. 

GETS  LUCAS  PAINT  ACCOUNT 

John  Lucas  &  Co.,  Inc.,  Philadelphia, 
manufacturer  of  Lucas  Paints,  has  ap¬ 
pointed  Jerome  B.  Gray  &  Co.,  Phila¬ 
delphia  agency,  to  direct  all  advertising 
and  merchandising  for  its  complete  line 
of  paint  products.  Newspapers,  car- 
front  posters,  and  radio  will  be  used, 
beginning  in  April. 
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DENSON  HEADS  CODE 
GROUP  IN  ILLINOIS 

PreM  Association  Holds  Semi-Annual 
Meeting  in  Peoria — 200  Mem¬ 
bers  Discuss  Code 
Matters 


(Stecial  to  Editor  &  Publisher) 

Peoria,  111.,  March  19 — The  Illinois 
Press  Association,  closing  its  66th  semi¬ 
annual  meeting  Saturday,  March  17,  at 
the  Hotel  Pere  Marquette  here,  elected 
the  state  president,  C.  R.  Denson,  editor 
of  the  Minonk  (III.)  News-Dispatch,  as 
president  of  the  regional  code  authority 
and  established  an  administration  com¬ 
mittee  to  direct  application  of  the 
graphic  arts  code. 

The  association  has  been  designated 
by  the  NEA  as  regional  code  authority 
for  Illinois. 

Other  officers  of  the  code  authority 
are  Hershel  J.  Blazer,  Aledo  Times- 
Record,  vice-president;  H.  L.  William¬ 
son,  National  Printer  Journalist,  Spring- 
field,  secretary;  and  Gilbert  S.  Giese, 
Edwardsmlle  Intelligencer,  treasurer. 

With  the  officers  and  making  up  the 
code  authority  are  J.  E.  Dertinger, 
Bushnell  Record;  H.  C.  Distelhorst, 
Quincy  Labor  Advocate;  W.  W.  Evans, 
Belle^le  Advocate;  William  W. 
Ixiomis,  La  Grange  Citizen;  Howe  V. 
Morgan,  Sparta  News-Plaindealer;  S. 
P.  Preston,  Gillespie  News;  Gerry  D. 
Scott,  Wyoming  Post-Herald;  and  Her¬ 
bert  14.  Stevens,  Paxton  Record. 

Elected  by  the  regional  code  author¬ 
ity,  the  administration  committee  in¬ 
cludes  Mr.  Scott,  chairman;  Mr. 
Stevens,  Mr.  Dertinger,  Mr.  Morgan, 
Mr.  Evans,  Mr.  Williamson  and  Mr. 
Blazer. 

The  code  authority  and  administration 
committee  will  meet  in  Springfield 
March  24  to  appoint  field  men  and  com¬ 
plete  the  administration  set  up.  Com¬ 
mittees  to  be  named  are  labor,  local  ad¬ 
ministration,  finance,  fair  competition, 
compUance  and  education. 

More  than  200  editors  and  publishers 
heard  the  explanation  of  the  graphic 
arts  code  by  Harry  Rutledge  of  Chi¬ 
cago,  executive  secretary  of  the  Na¬ 
tional  Editorial  Association. 

The  co(k  became  effective  March  12 
and  compliance  is  to  be  in  full  swing 
by  March  26. 

A  banquet  was  held  Friday  evening 
with  Chi  Gamble,  of  the  Peoria  Star. 
master  of  ceremonies.  C.  Wayland 
Brooks,  Chicago,  Republican  candidate 
for  Congressman-at-Large,  gave  the 
principal  address. 


SANFORD  SUCCEEDS  KEAYS 

Following  the  resignation  of  Parke 
Keays  as  field  manager  of  the  Nebraska 
Press  Association,  to  return  to  news¬ 
paper  work  with  the  Custer  County 
Chief,  at  Broken  Bow,  Neb.,  Allen 
McGowan,  field  manager  of  the  Min¬ 
nesota  Editorial  Association,  Minnea¬ 
polis,  has  been  appointed  acting  secre¬ 
tary-treasurer  of  the  Newspaper  As¬ 
sociation  Managers,  Inc.,  national  body 
of  paid  secretaries  of  publishers’  as¬ 
sociations.  Vernon  Sanford  of  Ana- 
darko,  Okla.,  has  succeeded  Mr.  Keays 
in  the  Nebraska  field  work. 


N.E.A.  MAKES  PROGRESS 
ON  CODES 


(Continued  from  page  9) 


application  as  regional  code  administra¬ 
tive  agency. 

Arkansas  Press  Association :  Filed 
application  and  appointed  Erwin  Funk, 
former  N.E.A.  president,  as  regional 
code  administration  manager. 

California  Newspaper  Publishers’  As¬ 
sociation  :  Filed  application  as  regional 
code  administrative  agency.  Setting  up 
a  regional  code  authority  yet  to  be 
announced. 

Colorado  Press  Association :  Filed 
application  and  appointed  Edwin  A. 
Elemis,  field  manager,  as  regional  code 
administration  manager. 

(jcorgia  Press  Association;  Meeting 
in  Atlanta  March  23  with  Hampton 


-Maxey,  Tennessee  field  manager,  to  de¬ 
termine  regional  code  authority. 

Idaho  Press  Association:  Filed  ap¬ 
plication,  code  authority  yet  to  be  an¬ 
nounced. 

Illinois  Press  Association;  Meeting 
Saturday  in  Chicago  to  determine  code 
authority. 

Hoosier  (Ind.)  State  Press  Associa¬ 
tion:  Filed  application  and  appointed 
J.  S.  Hubbard,  field  manager,  as  re¬ 
gional  code  administration  manager. 

Iowa  Press  Association,  Kansas  Press 
Association,  and  Kentucky  Press  Asso¬ 
ciation:  Setting  up  regional  code  au¬ 
thorities. 

Louisiana  Press  Association:  Filed 
application  and  appointed  Isaac  Chap¬ 
man  as  regional  code  administration 
manager. 

Maine  Press  Association:  Meeting 
with  Walter  Allen,  N.E.A.  president, 
March  23,  at  Portland,  to  determine 
code  authority. 

Massachusetts  Press  Association : 
Filed  application  and  appointed  W. 
Fletcher  Twombly  acting  regional  code 
administration  manager. 

Michigan  Press  Association;  Filed 
application  and  at  meeting  last  Saturday 
in  Lansing,  George  R.  Averill,  Birming¬ 
ham  Eccentric,  was  chosen  chairman  of 
the  state  graphic  arts  compliance  com¬ 
mittee,  representing  Michigan  small 
daily  and  weekly  newspaper  and  job 
printing  shops.  T.  O.  Huckle,  Cadillac 
Evening  Nezvs,  president  of  Michigan 
League  of  Home  Dailies,  was  named 
secretary.  Mr.  Huckle  and  C.  E.  Gar¬ 
vin,  of  Petoskey,  were  named  for  the 
daily  group ;  Mr.  Averill,  W.  H. 
Berkov,  of  Cassopolis,  A.  Van  Kover- 
ing,  of  Zeeland,  and  Oscar  Schuman,  of 
Gaylord,  for  the  weeklies;  and  G.  E. 
Kleindinst,  of  Coldwater,  for  the  com¬ 
mercial  printers. 

Minnesota  Editorial  Association : 
Filed  application  and  appointed  Allan 
McGowan,  field  manager,  as  regional 
code  administration  manager. 

Mississippi,  Missouri,  Montana  and 
Nebraska  State  Press  Associations  are 
in  the  process  of  forming  regional  code 
authorities. 


New  York  State  Press  Association: 
Filed  application  and  formed  code 
authority. 

In  Ohio,  the  Employing  Printers  of 
Ohio  is  to  be  the  administration  agency 
for  both  divisions  of  the  Graphic  Arts 
Code. 

Oregon  State  Editorial  Association; 
Filed  application  and  appointed  Arne 
Rae,  field  manager,  as  regional  code  ad¬ 
ministration  manager. 

Tennessee  Press  Association:  Filed 
application  and  appointed  Hampton 
Maxey  as  regional  code  administratio.n 
manager, 

Utah  Press  Association:  Filed  ap¬ 
plication,  code  authority  yet  to  be  an¬ 
nounced. 


Washington  Press  Association:  Filed 
application  and  appointed  Fred  Ken¬ 
nedy,  field  manager,  as  regional  code 
administration  manager. 

Wisconsin  Press  Association:  Filed 
application  and  appointed  Bruce  R.  Me. 
Coy,  field  manager,  as  regional  code  ad¬ 
ministration  manager. 

Mr.  Baumgart  stated  other  state  press 
associations  are  in  the  process  of  either 
calling  meetings  or  organizing  regional 
code  authorities.  In  several  states  the 
situation  is  somewhat  unsettled  and  the 
exact  status  of  the  smaller  dailies  and 
weeklies  is  not  as  yet  determined.  He 
emphasized  the  fact  that  none  of  the 
regional  appointments  announced  has 
yet  been  approved  by  either  the  national 
code  authority  or  the  NR  A. 
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Nevada  State  Press  Association : 
Filed  application,  yet  to  name  code 
authority. 

New  Hampshire  publishers  and  print¬ 
ers  will  meet  with  President  Allen  later 
this  week  at  Manchester  to  form  re¬ 
gional  code  authority. 

New  Mexico  State  Press  Association 
met  with  Wyoming  and  Colorado  state 
groups  at  Denver  last  week  at  which 
R.  C.  Stitser,  Winemucca  (Nev.)  Hum¬ 
boldt  Star,  member  of  the  national  code 
authority,  outlined  administration  de¬ 
tails. 


Machinery  and  Equipment 
For  Sale 

3 — Goss  High  Speed  Decker  Type  Octuple 
Presses,  with  motor  roll  hoists — 22" 
column — 2  to  64  pages — fudge  on  sep¬ 
arate  full  sized  blanket  cylinders.  These 
presses  are  equipped  with  Cline  West- 
inghouse  D.  C.  controls,  which  are 
also  available. 

12 — Model  No.  8,  2  Magazine  Linotypes. 
Serial  Nos.  41647  to  46677. 

1 —  Model  eSM  Intertype.  Serial  No. 
6864. 

2 —  Model  C  Intertype.  Serial  Nos.  4644, 
4657. 

2 — Model  DSM  Intertypes.  Serial  Nos. 
5027,  5236. 

NOTE;  Linotype  and  Intertype  Ma¬ 
chines  equipped  with  Gas  Pots  and 
D.  C.  Motors. 

2 —  Cat.  45C  Goss  Power  Mat  Rollers,  with 
5  h.  p.  D.  C.  Motors. 

1 —  Shaw  Dry  Mat  Moistener. 

3 —  Goss  Curved  Casting  Boxes. 

2 —  Hoe  Finishing  Machines,  with  5  h.  p. 
D.  C.  Motors. 

1 — Goss  Stereotype  Metal  Furnace— 6  ton. 
Westinghouse  heating  unit. 

20 — T  urtles. 

32 — Chases. 

5 — Hamilton  Steel  Case  Ad  Stands. 

Also  other  miscellaneous  printing 
equipment. 

CHICAGO  TIMES  CO. 

15  S.  Market  St.  CHICAGO 


SCOTT  24  and  32-page  Presses,  also 
Modem  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  4()-page  Simplex,  and  2  48-page 
Hoe  Sextuples,  1  Z-type  Unit  Super¬ 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipoMot 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Mato  OSc*  a  Faclsrf . PhtofaU.  N.  J. 

N*w  Ttrh  Oftn . tSSWato  4Isl  SirmI 


No.  35,  No.  40,  No.  50 

Easy  io  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mass. 


SPECIAL  SERVICES  for  adver¬ 
tising  and  circulation  promotion 
can  be  marketed  most  economi¬ 
cally  through  the  Classified  Service 
of  EDITOR  &.  PUBLISHER.  The 
demand  is  active — now  is  the  time 
to  advertise. 


HOE  MONARCH 


ROLLER-BEARING 

MATRIX  ROLLER 

A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 
A  FEW  FEATURES 

MICROMETER  WORM  GEAR  PATENTED  SUP  GEAR  ALL  PUSH-BUTTON 
IMPRESSION  DRIVE  RUNS  ASSURES  BETTER  ELECTRIC  CONTROL 
ADJUSTMENT  IN  OIL  BATH  MATS 

SEND  FOR  DETAILS 


IRVING  TRUST  COMPANY.  RECEIVER  IN  EQUITY  FOR 

R.  HOE  &.  CO.,  INC. 

GENBRAL  OFnCES 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


r 
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oAlLlES  GET  LARGER 

part  of  food  copy 

dvertisers  in  Grocery  Field  Turn 
Increasingly  to  Newspapers, 
Bureau  of  Advertising 
Bulletin  Reports 

N'ewspapers  have  always  been  tlae 
jing  food  advertising  medium,  and 
arrent  conditions  and  opportunities 
int  to  an  increasing  use  of  news- 
per  space,”  according  to  a  new  sales 
jmotion  bulletin  just  issued  by  the 
ireau  of  Advertising,  American 
;wspaper  Publishers  Association. 

The  bulletin  refers  to  a  study  of 

33  advertising  budgets,  made  by  the 
..sociation  of  National  Advertisers, 

lich  showed  that  in  1933  newspapers 
;eived  25  per  cent  of  the  sales  pro- 
ition  expenditures  reported  by  gro- 
■y  companies,  compared  with  23.4  per 
It  in  1932.  At  the  same  time  the 
centage  spent  in  magazines  dropped 
m  19.6  per  cent  in  1932  to  14.8  per 
It  in  1933,  and  the  amount  spent  in 
'■  jadcasting  dropped  from  8.7  per  cent 
5.3  per  cent. 

The  bulletin,  No.  2  of  the  Bureau’s 

34  sales  promotion  service,  is  entitled 
ood  Markets  for  the  Advertiser.” 

'  calls  the  United  States  the  world’s 
eatest  food  market,  with  $10,800,- 
),000„  or  more  than  a  fifth  of  the 
nual  retail  expenditure,  being  spent 
r  food.  Advertising,  the  bulletin 
!  tes,  "has  educated  the  American  pub- 
to  ask  for  manufactured  foods — 
i  even  unprocessed  fruits,  vegetables 
d  dairy  products— by  a  specific  trade 
ne.”  Advertising  has  introduced  new 
)d  products  to  the  market  and  has 
ibid  product  groups  to  increase  the 
es  of  theie  joint  product,  beside  rais- 
[  the  sales  volume  of  individual  firms, 
id  in  these  accomplishments,  news¬ 
ier  advertising,  because  of  its  flexibil- 
and  broad  reach,  has  played  an  im- 
nant  part. 

The  Bureau  offers  preliminary  esti- 
.tes  of  what  some  food  advertisers 
!nt  in  newspapers,  showing  in  some 
les  increases  of  more  than  100  per 
It  in  1933.  Following  are  the  esti- 
tes: 

1932  1933 

npbell  Soup  Company . $110,000  $210,000 

Itmental  Baking  Corp .  600,000  1,000,000 

A.  Folger  Company .  65,000  120,000 

Company  .  50,000  240,000 

I-  Company .  350,000  560,000 

la  Tea  Bureau .  105,000  135,000 

se- Wiles  Biscuit  Company  150,000  325,000 

man  Bros .  50,000  60,000 

trf  Fruit  Company .  80,000  115,000 

1  Camp  Sea  Food  Company  110,009  250,000 

The  bulletin  gives  numerous  state- 
ats  from  advertisers  who  have  prof- 
bly  placed  their  announcements  in 
ivspaper  space. 


$56,000  AD  FUND  PLANNED 

^or  the  first  time  in  years,  Atlantic 
y,  N.  J.,  will  spend  municipal  funds 
s  year  for  promotion — display  adver- 
ng  and  publicityi  For  the  1934  cam- 
gn  $56,000  is  to  be  appropriated.  Un- 
•  tentative  plans  $44,000  will  go  for 
aight  resort  advertising  through  the 
Tland  Agency,  and  $12,000  will  be  set 
u  work  of  Mayor  Harry 

crarach’s  Press  Commission,  a  group 
Atlantic  City  newspapermen  who 
ve  without  compensation.  The  ap- 
ipriation  is  not  yet  final. 


NEW  POST  FOR  BENJAMIN 

IVashington  (D.  C.)  National 
r*n  N ews  has  announced  the  appoint- 
tit  of  William  H.  Benjamin  as  di- 
<or  of  advertising.  Mr.  Benjamin 
s  formerly  with  N.  W.  Ayer  &  Son, 
iladelphia,  and  the  Collins  Armstrong 
<npany.  During  the  past  few  years 
has  conducted  his  own  advertising 
siness  in  Washington,  D.  C. 


dvertising  register  moves 

The  Standard  Advertising  Register, 
bushed  by  the  National  Register  Pub- 
^ing  Company,  Inc.,  has  moved  from 
i  South  Dearborn  street  to  333  North 
ichigan  avenue,  Chicago. 


WICKERSHAM  ELECTED 

Corwin  Wickersham,  who  for  four 
years  has  been  president  of  Standard 
Brands  Ltd.  with  headquarters  in  Mon¬ 
treal,  has  been  elected  vice-president  of 
Standard  Brands,  Inc.  He  will  take 
over  executive  direction  of  the  Foreign 
Department  in  New  York  and  of  the 
Widlar  Company  of  Cleveland,  a  sub¬ 
sidiary,  according  to  an  announcement 
by  Joseph  Wilshire,  president  of  Stan¬ 
dard  Brands  Incorporated. 


PROMOTED  BY  HUNT  AGENCY 

John  W.  Hunt  Company,  Los  An¬ 
geles  agency,  has  placed  George  A. 
Mason  in  charge  of  production  control. 
Mason  was  in  agency  work  in  New 
York  before  joining  the  Hunt  organi¬ 
zation  as  copy  writer.  The  Hunt  Com¬ 
pany  also  announced  the  appointment 
of  Ruth  Clark  as  script  editor  and  radio 
production  director  and  Harold  F.  Price 
as  assistant  to  Clarence  S.  Heizer,  art 
director. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordur) 

1  Time  —  per  line 

3  Timee  —  M  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Tima  —  .7S  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

White  space  charged  at  ssune  rate  per  line 
per  insmtion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  thim  lines. 
The  Editor  A  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Brokers 


Dally  papers  occupying  exclusive  fields. 
North  Carolina,  Pennsylvania,  Illinois, 
California.  All  earning  dividends  and  not 
over  priced.  Very  good  semi-weekly, 
Pennsylvania.  J.  B.  Shale,  Times  Building, 
New  York. 


Extra  Fine  Bargains  right  now  In  profitable 
weeklies,  seml-weeklles,  various  sections. 
A  few  good  dallies.  Len  Felghner,  Pythian 
Bldg.,  Nashville,  Mich.,  or  J.  W.  Mapoles, 
Murphy’s  Hotel,  Richmond,  Va. 


I  offer  an  exclusive  afternoon  daily  in  one 
of  the  best  cities  on  the  Pacific  coast. 
Initial  payment  $125,000.  M.  C.  Moore, 
Newspaper  Broker,  Beverly  Hills,  Calif. 


Insurance 


Build  Circuiation  that  sticks  with  News¬ 
paper  Accident  Insurance  policies.  Write 
Jim  Q.  Ferguson,  Newspaper  Accident 
Division,  Washington  National  Insurance 
Company,  Chicago,  Illinois. 


Circulation  Promotion 


Promotion,  to  bring  "better  times."  Hud¬ 
son  De  Priest  &  Associates,  world’s  record 
circulation  builders.  246  6th  Ave.,  N.  T.  C. 


Insurance  Campaigns  conducted  on  profit 
sharing  basis.  Policies  by  highest  rated 
Companies.  Write  Allen  Registry  Bureau, 
Harrisburg,  Pa. 


Better  Dally  Newspapers  In  every  section 
of  the  country  are  ushing  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  in¬ 
crease,  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


_ Help  Wanted _ 

Advertising  salesmen  to  work  In  their  own 
territory  securing  ads  for  a  national  busi¬ 
ness  publication.  Leads  furnished.  Com¬ 
mission.  Mechanical  experience  and  au¬ 
tomobile  an  asset.  Part  or  full  time. 
Write  fully  and  state  If  now  employed. 
No  objections  to  anyone  now  working  for 
a  newspaper.  E-506.  Editor  &  Publisher. 
Circulation  Manager — Able,  experienced 
man  for  Eastern  paper  with  large  carrier 
home  delivery  circulation.  Give  full  de¬ 
tails  as  to  age,  experience,  etc.,  in  first 
letter,  with  picture.  Present  manager 
knows  of  this  advertisement.  E-510,  Edl- 

tor  &  Publisher. _ 

Two  high  ciass  energetic  salesmen  who 
have  had  experience  with  industrial  pages 
and  can  furnish  good  reference.  Can  bn 
placed  at  once  on  the  Buffalo  Times.  Pos¬ 
ition  permanent.  This  is  strictly  a  com¬ 
mission  proposition.  Write  to  H.  J.  Oadel, 

Buffalo  Times,  Buffalo,  N.  Y. _ 

Large  Evening  Newspaper  wants  an  ex¬ 
perienced  Circulation  Promotion  man.  A 
man  with  practical  Ideas  and  one  who  can 
successfully  execute  them.  Prefer  a  News¬ 
paper  man  with  editorial  experience  and 
a  circulation  background.  Box  E-600, 

Editor  A  Publisher. _ 

Wanted — Combination  Duplex  Flat  Bed 
pressman  and  stereotype  man.  Salary 
$36.00  per  week.  Small  Southern  City. 
Address  "Pressman,"  Editor  A  Publisher. 


GETS  VELVETS  ACCOUNT 

Crompton-Richmond  Company,  Inc., 
Providence,  R.  I.,  manufacturer  of  vel¬ 
vets  and  corduroys,  has  placed  its  ad¬ 
vertising  account  with  Hirshon,  Gar¬ 
field  &  deGarmo,  Inc.,  New  York 
advertising  agency.  A  national  maga¬ 
zine  and  trade  press  campaign  is  nsw 
being  placed,  featuring  Crompton  Cor¬ 
duroys. 


NEW  YORK  AGENCY  NAMED 

The  Boston  office  of  Richardson, 
.Mley  &  Richards  Company,  New  York, 
has  been  appointed  t»  handle  the  adver¬ 
tising  account  of  the  gas  companies  of 
Metropolitan  Boston. 


SEAT  ACCOUNT  TO  GRAY 

The  Standard  Tank  &  Seat  Com¬ 
pany,  Camden,  N.  J.,  manufacturer  of 
toilet  seats,  has  appointed  Jerome  B. 
Gray  &  Co.,  Philadelphia,  to  direct  the 
advertising  account. 


Partner*  Wanted 


Partner*  n-anted  to  Join  in  purchase  of 
complete  newspaper  plant  to  be  used  for  a 
national  business  publication.  Each  partner 
must  invest  small  sum  and  either  be  active 
in  plant  or  act  as  advertising  solicitor  In 
his  own  county.  Leads  furnished.  Ref¬ 
erences  exchanged.  E-607,  Editor  &  Pub¬ 
lisher. 


Situations  Wanted 


Advertising  Man — College  trained,  person¬ 
able,  enthusiastic,  14  years'  experience  sell¬ 
ing  display,  writing  copy,  servicing  ac¬ 
counts;  local,  national;  will  follow  In¬ 
structions.  Will  really  work.  Good,  clean 
record.  Excellent  refercncea  Capable  of 
taking  charge.  E-979,  Editor  &  Pub¬ 
lisher. 


Advertising  Manager — Young  man  of  prov¬ 
en  ability  as  personal  producer,  organizer 
and  leader.  Nine  years  experience  good 
small  and  large  dailies.  Now  assistant 
advertising  manager  one  of  country’s  lead¬ 
ing  papers  where  fine  record  has  been 
made.  Excellent  references.  E-973,  Edi¬ 
tor  &  Publisher. 


Advertising — Aggressive  solicitor;  12  years, 
large,  small  dailies;  good  record;  age  30. 
E-989,  Editor  &  Publisher. 


Advertising  Solicitor — Good  Salesman  and 
Copy  Writer.  Large  and  small  town  ex¬ 
perience,  excellent  references.  Go  any¬ 
where  in  East.  A-603,  Editor  &  Publisher. 


Advertising  Salesman  for  promotional  work 
with  national  newspaper  group.  Box  E-997, 
Editor  &  Publisher. 


Advertising  Director,  now  em¬ 
ployed,  12  years’  successful  sell¬ 
ing  and  executive  experience. 
Have  sold  and  managed  classified, 
display  and  national  departments 
on  large  and  small  dallies.  College 
trained,  married;  age,  35.  Go 
anywhere.  Excellent  references. 
E-980,  Editor  &  Publisher. 


Advertising  and  Business  executive  and 
personal  producer  with  exceptional  record 
of  metropolitan  and  smaller  city  experi¬ 
ence,  seeking  field  of  greater  opportunity. 
Now  in  charge  of  small  city  dally.  Out  of 
Red  to  First  in  highly  competitive  field 
in  a  year.  Married,  responsible.  A-&02, 
Editor  &  Publisher. 


Assistant  Editor  or  Reporter;  talented, 
efficient,  27  college  graduate,  excellent 
experience.  Including  editorship  magazine. 
E-946.  Editor  A  Publisher. _ 


Circuiation  Manager — -Knows  city,  subur¬ 
ban,  country  and  carrier  distribution;  pro¬ 
motion  campaigns,  collections;  small  town 
and  metropolitan  city  circulation,  morning, 
evening,  Sunday,  standard  size  and  tabloid. 
Available  immediately  anywhere.  Make 
appointment  for  Interview  New  York,  con¬ 
vention  week.  .  E-604,  Editor  A  Publisher. 


Circulation  Manager — Thorough  knowledge 
of  every  phase  of  work.  20  years’  experi¬ 
ence  building  circulation.  E-996.  Editor 
A  Publisher. 


Desk,  Rewrite— Man,  26,  exceptional  ex¬ 
perience,  metropolitan  and  smaller  papers. 
Available  now.  Anywhere.  References. 
E-998,  Editor  A  Publisher. 


Editorial  Writer,  42,  now  employed  in  city 
of  100,000,  would  like  to  discuss  change 
of  position  with  published  of  Democratic 
or  Independent  newspaper.  E-996,  Editor 
&  Publisher. 


Editorial  Executive,  32,  desires  contact 
with  publisher  needing  nianaging,  city, 
news  editor.  10  years’  metropolitan  ex¬ 
perience,  Unquestionable  references.  Con¬ 
vincing  record.  E-601,  Editor  A  Publisher. 


Situations  Wanted 


Editorial— Newspaper  man,  all-around.  Ex¬ 
pert  at  rewrite,  desk  and  leg  work.  New 
York  City  and  Midwestern  experience. 
Splendid  references.  Salary  requirements 
modest.  E-993,  Editor  &  Publisher. 


Man,  34,  two  years  police  and  general  as¬ 
signment  metropolitan  papers;  one  year 
display  advertising;  four  years  Shopping 
News  circulation  manager.  Referencee. 
Middle  west  preferred.  E-984,  Editor  A 
Publisher.  _ 


Man  of  Long  Experience  in  business  de¬ 
partment  of  New  York  newspaper.  Know 
advertising,  censorship  and  correspond¬ 
ence  methods  of  stimulating  business.  Mar¬ 
ried.  Protestant.  E-988,  Editor  A  Pub¬ 
lisher. 


Newspaper  Woman,  34,  ten  years’  experi¬ 
ence  general  reporting,  women’s  dep’t 
work;  experienced  in  stenography.  Widow, 
two  children.  Reasonable  salary.  Will 
go  anywhere.  References.  E-994,  Editor 
&  Publisher. 


Press  Room  Executive— Efficiency  expert, 
operating  at  minimum  coat.  Experienced, 
black  and  color.  Union.  E-907,  Editor  A 
Publisher. 


Reporter— Young,  energetic,  ambitious, 
original  style,  excellent  feature  and  edito¬ 
rial  writer,  honest,  loyal,  trustworthy.  Two 
years’  newspaper  experience,  one  in  edi¬ 
torial,  one  In  business  dept.,  city  of  10,000. 
Prefer  Pacific  Coast  or  New  England,  but 
go  anywhere.  E.  B.  Emerson,  412  East 
Foster,  Pampa,  Texas. 


Reporter — Fast,  accurate,  recommended; 
experienced  all  runs,  sports.  Must  have 
Job  Immediately.  Anywhere.  E-992,  Edi¬ 
tor  &  Publisher. 


Secretary-Stenographer — Young  man,  27. 
Twelve  years'  experience.  I  refer  with 
permission  to  Mr.  James  Wright  Brown. 
Editor  A  Publisher,  whom  I  served  many 
years  as  Secretary.  James  Kane,  Room 
1700,  1476  Broadway,  N.  Y.  C. 


Traffic — Paper  Control — Man,  ex¬ 
perienced  with  publishers  and 
paper  mills,  thoroughly  under¬ 
stands 

Quality  of  paper  for  publishers. 

Running  condition  on  presses. 

Manufacture  of  newsprint,  also 
book  paper. 

Railroad  traffic. 

Unloading  and  trucking. 

Press  room  handling  of  paper. 
Excellent  references.  E-999.  ETdl- 
tor  &  Publisher. 


Mechanical  Equipment  (or  Sale 


Modern  Newspaper  Plant  containing  three 
decker  Hoe  press  complete  with  stereotype 
equipment;  sacrifice,  quick  buyer,  cash  or 
terms.  E-506,  Editor  &  Publisher. 


One  Hoe  Router,  like  new,  $250.  Miles 
Machinery  Co.,  478  West  Broadway,  N.  Y.C. 


Equipment  Wanted 


Wanted — 16  page  rotary  press.  Must  be 
bargain.  Give  serial  number,  details, 
price,  terme.  E-981,  Editor  A  Publisher. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

A//  negotiations  cor^ential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 


Contacts 

Can  be  made  with  pub¬ 
lishers  at  the  A.  N.  P.  A. 
convention  in  New  York 
next  month.  Cite  your 
qualifications  in  a  Classi¬ 
fied  ad  and  ask  for  an 
appointment. 

Classified  Service 

EDITOR  &  PUBLISHER 
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COVERING  the  news  of  tne  New 
Deal  has  become  a  dizzy  business, 
now  that  the  Administration  honeymoon 
is  over  and  the  extraordinary  social 
policies  of  Mr.  Roosevelt  and  his  ad¬ 
visors  go  up  against  the  machine-gun 
fire  of  Big  Business  and  Politics.  First 
p^e  news  reminds  me  of  stories  of 
pioneer  land-rush  events.  Over  yonder 
is  the  promised  land  of  reclaimed  pros¬ 
perity.  Settlers,  rich  and  poor,  of  every 
description,  are  lined  up  by  N  RA,  await¬ 
ing  the  crack  of  the  “go”  gun.  They 
are  hungry,  reckless,  heartless — each  for 
himself  and  the  devil  take  the  hindmost. 
Uncle  Sam  is  telling  them  to  act  like 
fair-minded  men,  not  devouring  beasts, 
but  each  knows  that  in  this  civilization 
spoils  go  to  the  winner.  “Get,  while 
the  getting  is  good,”  is  the  familiar  slo¬ 
gan. 

And,  of  course,  there  are  the 
“sooners”  to  be  dealt  with.  Now  we 
call  them  “chiselers”.  They  have  no 
respect  for  law  or  order^  common 
rights.  By  stealth  they  set  up  their 
claims,  preferring  to  settle  differences 
later  on,  with  guns  if  need  be.  History 
repeats  itself  strangely  in  America,  land 
of  milk  and  honey. 


Bj  BIARLEN  PEW 


IT  is  not  a  nice  or  appropriate  simile, 
but  figuratively  speaking  a  worm 
turned  last  week  at  Daytona  Beach, 
Fla.,  and  bit  a  lot  of  reporters  and  press 
service  men  on  their  exposed  parts.  I 
mean  to  say  that  a  proot  reader  on 
Daytona  Beach  News  Journal,  probably 
blue  with  anger,  whirled  around  from 
the  universal  copydesk,  seized  a  type¬ 
writer  and  ^ve  the  misspelling,  loose- 
as-ashes  writers  a  piece  of  his  mind. 
The  editor  let  it  pass  as  news.  In  the 
first  paragraph  he  asked  why,  with  all 
the  mistakes  he  was  supposed  to  cor¬ 
rect  in  other  people’s  copy,  he  should 
not  end  it  all.  He  then  proceeded  to 
list  practically  all  of  the  terrors  of 
slot  and  rim.  His  bitter  wail  consumed 
a  column  and  turn  of  space,  and  I  call 
it  good  reading,  instructive  and  humor¬ 
ous.  I  can’t  repeat  all  of  his  local  pit- 
falls,  among  the  Mac’s  and  the  Mc’s,  the 
Kellys  and  the  Keeleys,  the  Katheryns, 
Katherines  and  the  Catherines,  etc.,  but 
some  of  his  observations,  plainly  directed 
at  press  association  and  syndicate  gentle¬ 
men,  ought  not  to  be  skipped  in  Shop 
Talk. 

*  *  « 


Last  week  the  news  columns  noted 
-'the  death  of  Mrs.  Isabel  Joyce  El¬ 
liott,  wife  of  Jackson  S.  Elliott,  as¬ 
sistant  general  manager  of  Associated 
Press,  with  a  brief  sketch  of  her  career 
in  newspaper  work.  Her  passing  brought 
grief  to  many  veterans  who  had  known 
her  as  one  of  the  pioneer  women  assign¬ 
ment  reporters  at  Washington.  From 
one  of  these  I  have  received  a  brief 
tribute  as  follows: 

“Daisy  Joyce  was  a  product  of  Wash¬ 
ington.  Upon  leaving  school  she  became 
a  member  of  the  general  assignment  re- 
portorial  staff  of  the  W ashington  Times, 
which  had  just  been  bought  by  Frank 
A.  Munsey.  The  late  Edgar  D.  Shaw 
was  general  manager  and  managing  ed¬ 
itor.  The  famous  ‘Bill’  Richardson, 
later  city  editor  of  Washington  Star, 
was  then — about  1904— city  editor  of  the 
struggling  Times.  It  was  housed  in 
the  ramshackle  Hutchins  Building,  cor¬ 
ner  Tenth  and  D  streets,  N.W.  There 
were,  of  course,  women  society  editors 
in  Washington  at  the  time,  but  Bill  was 
thought  a  bit  odd  when  he  put  Daisy 
on  regular  assignments.  Her  rickety 
desk  was  among  those  which  cluttered 
the  dingy  city  room.  For  a  few  days 
some  of  the  men,  resenting  the  feminine 
invasion,  high-hatted  Daisy,  but  within 
a  few  weela  she  was  accepted.  Her 
nose  for  news,  sterling  character,  breezy 
style  and  forthright  reporter  sportsman¬ 
ship  soon  won  for  her  the  affection  of 
the  staff.  In  those  days,  when  rouge 
or  cigarets  were  a  fleur-de-lis  brand  on 
a  woman,  and  when  a  respectable  girl 
was  supposed  to  be  ignorant  of  life  as 
it  is  crudely  exposed  in  every  city-room, 
one  can  imagine  what  problems  Daisy 
Joyce  encountered.  By  reason  of  char¬ 
acter  she  came  thro^h  possessed  of  the 
respect  and  friendship  of  every  contem¬ 
porary. 

“In  later  years  the  same  charm  and 
graciousness  laid  the  foundations  of 
her  happy  home  life,  capable  wife  and  de- 
vot^  mother.  Men,  still  high  in  the  pro¬ 
fession,  owe  at  least  a  bit  of  their  start  to¬ 
ward  success  to  this  woman’s  kindly  ad- 
vnce  and  counsel.  A  few  could  be  named 
whose  jobs  she  saved  by  covering  for 
them  when  they  had  run  afoul.  It  was 
always  Daisy  who  kicked  in  with  the 
first  donation  and  handled  the  staff  sub¬ 
scription  list  for  hospital,  wedding  or 
funeral  events.  Such  are  the  influences 
of  a  good  woman  in  a  newspaper  office, 
and  for  these  things  Daisy  Joyce  shall 
be  remembered.” 


The  indignant  proofreader  now  has 
the  floor: 

“A  man  named  Stravinsky  arranged 
musical  notes,  while  Stavisky’s  forte 
was  in  quite  another  kind  of  note.  Con¬ 
cerning  the  Mc’s  and  Mac’s — an  inter¬ 
esting  territory — the  prime  minister  of 
England  is  Ramsey  MacDonald.  The 
singer  is  Jeannette  MacDonald,  but  the 
boy  who  killed  his  mother  is  Balfe 
Macdonald.  There  is  a  very  nice  lady 
in  town  named  Ruth  McGhee  and  a 
man  named  Grover  C.  McGee  is  a 
clerk  in  Dean’s  grocery.  Kenneth  Ma¬ 
gee  is  the  boy  who  brings  up  the  dope 
on  the  Sparks  basketball  team.  I  al¬ 
ways  used  to  be  confused  by  a  man  in 
the  railroad  yards  in  New  Smyrna 
named  McGeehee. 

“Mayor  LaGuardia  of  New  York 
spells  and  writes  his  name  like  that 
and  not  La  Guardia  or  Laguardia.  Wal¬ 
ter  Johnson,  who  used  to  live  here,  is 
famous  nationally  in  baseball,  and  Wal¬ 
ter  Johnston,  who  lives  here  now,  is 
famous  in  the  south  as  an  auto  racer. 

“The  flier  is  Charles  A.  Lindbergh, 
while  the  local  ones  are  the  Lindbergs. 
By  now  all  you  reporters  should  know 
that  it  is  the  Charles  A.  Kips  and  the 
Elmer  Kipps. 

“Fred  Merkle  lives  in  Ormond  and 
is  famous  for  missing  second  base  in  a 
world’s  series  while  Una  Merkel  is  a 
movie  star.  Down  in  Cuba  they  have 
them  even  worse.  Carlos  Manuel  de 
Cespedes  succeeded  Machado  as  presi¬ 
dent,  while  Carlos  Miguel  de  Cespedes 
was  a  member  of  Machado’s  cabinet. 

“The  governor  of  Georgia  is  Eugene 
Talmadge  while  the  local  musician  is 
David  Talmage.  It  is  Fred  H.  Tresher 
and  Charles  S.  Thrasher.  The  artist 
is  Don  J.  Emery,  but  the  bank  cashier 
is  Emory  Thames.  The  judge  is 
Marion  G.  Rowe — as  in  ‘row,  row,  row 
your  boat’, — ^the  jeweler  is  Leon  H. 
Rowe — as  in  ‘we  had  a  helluva  row.’ 

“In  writing  heads  by  hand  one  never 
should  forget  to  make  sure  there  will 
be  no  misunderstanding  between  Haw¬ 
kins  and  Hankins. 


aters  and  Sidney  Landers  of  Sparks 
theaters.” 

*  *  * 

AS  I  smiled  at  the  proofreader’s  com- 
■  plaint  1  pondered  whether  a  story 
like  that  in  any  city  would  not  give 
the  paying  customers  as  good  a  local 
laugh  as  any  columnist  could  provide 
by  whipping  his  wit  to  the  limit.  Also, 
by  golly,  some  folks  might  learn  what 
newspaper  writers  and  editors  are  up 
against  in  the  daily  grind.  By  the 
way,  the  name  of  the  Daytona  Beach 
proofreader  is  Neil  Pooser,  and  he 
didn’t  end  it  all.  That  was  just  to 
scare  the  kids, 

*  *  V 


THKRE  is  great  curiosity  among  the 
Iieople  as  to  the  operation  of  govern¬ 
ment  relief  measures,  especially  CWA 
and  CCC.  After  all,  the  sharpest  sting 
of  the  prolonged  depression  was  the 
spectacle  of  millions  of  able-bodied  men 
in  futile  idleness,  wasting  years  and 
strength,  while  every  community  cried 
aloud  for  the  ministration  of  capable 
hands  on  public  works.  We  generally 
rejected  the  English  dole  system  and 
provided  work  for  able-bodied  men  in 
mass  operations.  But  how  has  the  sys¬ 
tem  panned  out?  It  is  difficult  for  the 
average  reader  to  appraise  it  from 
scattered  Washington  dispatches  and 
local  stories.  Therefore,  I  have  been 
interested  this  week  to  read  a  series  of 
local  round-up  articles  and  editorials  in 
Utica  (N.  Y.)  Daily  Press,  written  by 
the  editor,  Paul  B.  Williams,  after  a 
personal  inspection  of  CCC  works  in 
the  neighborhood  of  his  city.  He  wrote 
as  an  authority  on  relief,  having  given 
much  of  his  time  during  four  years  to 
this  form  of  public  service. 

Here  are  some  of  Mr.  Williams’  con¬ 
clusions:  CWA,  recognized  as  a  tem¬ 
porary  expedient,  is  inferior  to  CCC  as 
a  relief  program.  It  has  been  obliged  to 
develop  projects,  supervise  them  and  do 
all  the  paper  work  incidental  to  gov¬ 
ernment  payrolls.  With  its  limited  ap¬ 
propriation  it  could  hire  only  about  40 
of  every  100  applicants,  thus  disap¬ 
pointing  the  majority.  With  insistence 
on  50  cents  per  hour  and  30  hours’ 
work,  CWA  disregarded  local  wage 
scales,  creating  dissatisfaction.  It  did, 
however,  put  money  in  circulation.  Im¬ 
proper  investigation  of  men  employed, 
hurried  plans  and  work  under  unfa¬ 
vorable  weather  conditions  resulted  in 
unsatisfactory  improvements,  the  ex¬ 
penditure  considered.  Mr.  Williams 
says,  however,  the  workers  were  gener¬ 
ally  faithful.  Considered  as  a  tempor¬ 
al  relief  measure  he  has  found  that 
Civil  Works  Administration  benefits 
outweigh  the  defects. 

The  editor  calls  CCC  “the  best  means 
yet  devised  to  meet  the  unemployment 
situation,  cheaper  than  CWA,  better  for 
the  men  and  producing  benefits  of  last¬ 
ing  value  to  the  public.”  His  series  of 
articles  describe  some  remarkable  CCC 
enterprises  in  and  near  Utica. 


undertakings  can  become  of  great  futusi 
value  to  the  nation. 

“With  these  two  groups  eliminated 
from  unemployed  and  relief  rolls,  then 
will  remain  another  group,  say  fron 
25  to  50  years  of  age.  It  contains  i 
large  percentage  of  men  who  are  not 
suited  for  the  kinds  of  public  work 
which  CWA  and  PWA  are  intended  to 
perform.  There  is  no  use  m  sendia| 
out  a  115-pound  tailor  to  swing  a  pick. 
Those  men  who  cannot  be  absorbed  oa 
genuine  public  works  probably  will  also 
have  to  be  set  aside,  on  a  dole,  until  pri* 
vate  business  offers  them  chances  for 
re-employment.  The  number  remainiq| 
would  be  small  enough  and  capa^ 
enough  to  give  officials  the  possibilh| 
of  utilizing  them  effectively  on  real  pub 
lie  work,  in  cities  and  towns. 

“Up  to  the  present  relief  program 
governmental  and  otherwise,  have  bear 
pretty  much  emergency  measures.  Tin 
conviction  deepens  that  some  phases  of 
the  emergency  are  likely  to  remain  as 
permanent  fixtures.  It  will  be  better  to 
recognize  that  and  develop  a  compr^ 
hensive  plan.” 


“It  is  the  Ridgway  Transfer  company, 
even  if  there  is  a  man  on  Ridge  boule¬ 
vard  named  Coleman  Ridgeway.  Then 
another  tough  pair  is  Benjamin  Moffett 
of  Ormond  Beach  and  Tom  Moffitt  of 
bridge-playing  fame.  And  I  would  ap¬ 
preciate  it  if  the  women’s  apparel  firm 
of  Wadeeha  F.  Moghabghab  and  com¬ 
pany  is  mentioned  as  seldom  as  possible. 

“This  could  go  on  and  on.  In  closing 
let  me  remind  you  to  differentiate  be¬ 
tween  Stroube  Lander  of  Sparks  the- 


SAID  Mr.  Williams: 

“The  public  must  realize  that  a 
large  number  of  men  now  unemployed 
will  never  have  regular  jobs  again. 
How  many  no  one  knows.  Their  num¬ 
ber  must  be  ascertained. 

“Citizens  who  have  been  deluding 
themselves  about  the  dole  had  better 
conclude  that  it  is  the  cheapest,  fairest 
way  to  care  for  unemployables  and  then 
try  to  devise  a  method  of  letting  the 
able  men  work  on  projects  of  some 
use  to  the  public. 

“To  accomplish  these  results,  the  first 
task  is  to  classify  all  men  out  of  work. 
The  men  who  are  too  old  to  expect 
to  get  regular  jobs,  unless  possessed  of 
special  skill,  must  be  set  apart  on  a 
relief  roll.  Their  payment  can  be  called 
a  dole  or  anything  else  acceptable  to 
the  public,  but  it  should  be  a  minimum 
allowance  based  upon  the  recipient’s 
actual  needs. 

“At  the  other  end  of  the  scale  an 
attack  should  be  made  by  expanding  the 
CCC  if  necessary,  to  provide  for  the 
yotmg  men,  from  18  to  25,  who  can  be 
handled  more  effectively  in  camps  than 
in  any  other  way.  With  the  experience 
already  had,  this  method  of  performing 
conservation  work  and  similar  public 


WE  learn  from  G.  Franklin  Dowtii 
that  “Scoop”  Moore  has  put  ov* 
another  one.  Harry  P.  Moore  is  mariai 
reporter  for  Norfolk  (Va.)  Virginiai^ 
phot  and  for  more  than  30  years  hai 
been  earning  his  enviable  title,  whl 
beat  after  beat.  He  is  also  correspond! 
ent  for  a  list  of  outside  newspapea 
His  latest  exclusive  was  the  announoil 
ment  that  12  ships  had  been  charterfl| 
to  transport  nitrate  from  Chile  to  un¬ 
named  ports,  probably  Russian  or 
Japanese.  The  story  was  given  promii 
nent  position  in  Washington  (D.  C) 
Post  and  the  V’irginian-Pilot,  but  was 
promptly  denied  by  persons  identifiolj 
with  Chilean  nitrate  interests.  Thi|| 
denial  carried  the  statement  that  the 
nitrate  shipments  represented  “seaso»^ 
al  movements”.  But  at  Cristobal  the 
A.  P.  confirmed  Mr.  Moore’s  stoi 
showing  that  96,000  tons  have  alreai 
been  cleared  through  Panama  Cai 
The  Norfolk  waterfront  man  had  nai 
the  12  ships  that  would  transport  the 
nitrates,  some  of  these  ships  havii|^ 
been  laid  up  for  as  long  as  three  yeai 
It  was  a  fine  feat  on  a  highly  sign? 
cant  matter,  but  nothing  new  for  Sco<||l 
Moore.  It  was  he  who  offered  tn9 
story  of  the  Wright  brothers’  fi: 
flight,  only  6  newspapers,  out  of 
queried,  ordering  that  historic  ne 
account.  Some  managing  editors  s^H 
Mr.  Moore’s  query  back  “collect”  aij^ 
followed  with  letters  demanding  tl 
he  stop  wasting  money  telegraphii 
“cock  and  bull  yarns.” 

It  was  Mr.  Moore  who  tried  to  td( 
the  world,  two  weeks  in  advance  of  tf 
arrival  of  the  German  submarii 
Deutschland  during  the  World  Wa 
that  the  underwater  craft  was  enroute 
the  United  States.  He  said  a  tug  hfl 
been  ordered  to  Cape  Henry  to  wait  tl 
arrival  of  the  submarine  and  escort  it  i 
Chesapeake  Bay  to  Baltimore.  Evci 
day  for  two  weeks  the  tug  appeared  ( 
Cape  Henry,  but  cautious  managing  et 
tors  said  she  was  there  looking  for 
tow.  They  held  it  silly  to  think  a  Ge 
man  submarine  would  try  to  enter  t 
Virginia  Capes.  British  warships  oi 
shore  would  blow  it  to  pieces.  No  t 
would  run  the  risk  of  being  fired  on. 

But  there  came  a  day  when  t 
Deutschland  did  arrive  and  the  tug  wi 
there  to  meet  her.  The  tug  went 
the  bay  with  the  strange  underwati 
craft. 

It  was  Scoop  Moore  who  broke 
story  on  the  order,  issued  sever* 
months  ago,  against  profanity  in  t^ 
Navy.  The  order  was  issued  on  tl 
West  Coast  by  the  commander-in-chii 
of  the  United  States  fleet,  but  it  v 
Moore  in  Norfolk,  3,000  miles  aw; 
who  broke  the  news. 

This  reporter  has  an  uncanny  ne 

sense.  He  does  not  tell  how  he  g _ 

his  beats.  He  has  friends  by  the  hufl 
dreds.  He  has  never  violated  a  coH 
fidence.  He  is  48  years  old  but 
active  as  he  was  when,  at  18,  he  o 
tained  the  world’s  greatest  scoop — 
first  flight  of  a  man  in  a  heavier-tha 
air  flying  machine. 


